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èòÚÿßĆÎ  îÚõèääÖÚßÈé° 

49 

ÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóäØöćâöÝæÖ¬îÂóäÿæøîÂĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóÃîÈ
ÝúāÕãëóäËóèăØãØöćĂËÛäõÂóä Ô Ø¬óîóÂóéãóÚÕîÚÿâøîÈ 

63 

āÕã ÉõÖäóßä æÕóÕÂ Āæñ ÂåêÕó ÿËöãäèòÓÚëùÃ  
îÈÅ°ÂóäĀì¬ÈÂóäÿäöãÚäúĀæñÂóäÉòÕÂóäÅèóâäú 78 
āÕã èääÔèõâæ îòâäõÚØä°ÚùÿÅäóñì° ĀæñèòÚÿßĆÎ îÚõèääÖÚßÈé°  
ßåÖõÂääâÃîÈÚòÂØ¬îÈÿØöćãèĂÚÂóäÖòÕëõÚĂÉÿæøîÂĂËÛäõÂóäØöćßòÂ ĂÚîČóÿáîÿâøîÈ ÉòÈìèòÕ
ÜäñÉèÛÅöäöÃòÚÙ° 

88 

āÕã ÚèäòÖÚ° ãøÚãÈ ĀæñÚó×äßö ËòãâÈÅæ  
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Ì 

ëóäÛòÎ (Ö¬î) 
 ìÚó 
ÜòÉÉòãë¬èÚÜäñëâÖæóÕÛäõÂóäØöćë¬ÈÝæÖ¬îÅèóâáòÂÕöÃîÈÝúÛäõāáÅĂÚÿÃÖ
ÂäùÈÿØßâìóÚÅä 

104 

āÕã ÎóÔõËßòÓÚ° ãùèääÔéäö ĀæñÂåêÕó ÿËöãäèòÓÚëùÃ  
ÅèóâëòâßòÚÙ°äñìè¬óÈäúÜĀÛÛáóèñÝúÖóâØöćâöÅèóâÂæóìóÎ ßåÖõÂääâĂÚÂóäÿÜĆÚëâóËõÂ
ØöćÕöĀæñÜäñëõØÙõáóßÂóäÜÐõÛòÖõÈóÚ 

118 

āÕã ÚõÖãó ĀìãâÿÉäõÎ ĀæñÂåêÕó ÿËöãäèòÓÚëùÃ  
äúÜĀÛÛÅèóâÉÈäòÂáòÂÕöÃîÈæúÂÅóāäÈĀäâĂÚÿÃÖÿéäêÑÂõÉßõÿéê ëñßóÚâõÖäáóßăØã-
æóè 

135 

āÕã ØääéÚñ ÛùÎÃèòÎ  
ØòéÚÅÖõÃîÈÝúĂËÛäõÂóäĀÂ®ë LPG ØöćâöÖ¬îÅùÔáóßÂóäÛäõÂóäÃîÈë×óÚöÛäõÂóäĀÂ®ë LPG 
ĂÚÂäùÈÿØßâìóÚÅäĀæñÜäõâÔÒæ 

150 

āÕã ÙÔê°èääÔ  ä¬óÈĂìÎ¬  
ÂóäèõÿÅäóñì°ëáóßĀèÕæîâØóÈÙùäÂõÉ 165 
āÕã ÂóÎÉÚó ëÈèÚèÈé°èóÚ ĀæñîäùÔö ÚäõÚØäÂùæ Ô îãùÙãó  
äúÿØ¬óØòÚÝæÜäñāãËÚ°ÉČóÚèÚâóÂÉóÂëõÚÿËøćîØóÈÂóäÅó ë¬èÚæÕÿÈõÚëÕ 176 
āÕã îäùÔö ÚäõÚØäÂùæ Ô îãùÙãó ĀæñÂóÎÉÚó ëÈèÚèÈé°èóÚ  
ÅèóâëòâßòÚÙ°äñìè¬óÈÂóäÛäõìóäÜäñëÛÂóäÔ°æúÂÅóĀæñÅèóâÉÈäòÂáòÂÕöÃîÈæúÂÅó 188 
āÕã ÙÔê°èääÔ ä¬óÈĂìÎ¬  
ÂóäÖòÕëõÚĂÉÿæøîÂĂËÛäõÂóäāäÈßãóÛóæÿîÂËÚĂÚÉòÈìèòÕËæÛùäö 200 
āÕã éäùÕó  ßùÂÜäñÿëäõÑ  
ÜòÉÉòãØöćâöîõØÙõßæÖ¬îÂóäÖòÕëõÚĂÉÿæøîÂë×óÛòÚëîÚáóêóîòÈÂåêĂÚÿÃÖÂäùÈÿØßâìóÚÅä 211 
āÕã îòÎËæö ØäÈÜäñéóëÖÚ°  
ÂóäÖòÕëõÚĂÉÌøĈîÿëøĈîÝóëČóÿäĆÉäúÜÛÚëøćî Facebook ÃîÈÿßéËóãĂÚÿÃÖÂäùÈÿØßâìóÚÅä 225 
āÕã ËÚòÎËõÕó ÛòèîČóăß  
ÜòÉÉòãØöćë¬ÈÝæÖ¬îÂóäÖòÕëõÚĂÉÿæøîÂÌøĈîÅîÚāÕâõÿÚöãâĂÚĀÚèÿëÚØóÈä×ăààóëóãÊæîÈ
äòËÙääâ 

236 

āÕã ÚßÕæ ăÌâó  
ÂóäÖòÕëõÚĂÉÿæøîÂÌøĈîÝæõÖáòÔÒ°ÛČóäùÈÝõèÃîÈÅÚĂÚÂäùÈÿØßâìóÚÅä 245 
āÕã ÜèöÔó ßóÚõËã°  
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Í 

ëóäÛòÎ (Ö¬î) 
 ìÚó 
ÜòÉÉòãØöćâöîõØÙõßæÖ¬îÂóäÖòÕëõÚĂÉĂÚÂóäÿæøîÂäóÚÛùàÿà¬Ö°îóìóäØñÿæĂÚÂäùÈÿØßâìóÚÅä 263 
āÕã ÔòéèäÚòÚØ° ßÈé°ßõØòÂê°āãÙõÚ  
ÂóäèõÉòãÂóäÖòÕëõÚĂÉÌøĈîÿÅäøćîÈëČóîóÈÿÂóìæöÃîÈÝúÛäõāáÅĂÚÿÃÖÂäùÈÿØßâìóÚÅä 281 
āÕã ÉÈÉõÖó ÙöäñßÈê°äóâÂùæ  
ØòéÚÅÖõĀæñÅèóâÖòĈÈĂÉÌøĈîÃîÈÝúÛäõāáÅ ÂäÔöé÷Âêó : ÂóäÿÜĆÚßäöÿÌÚÿÖîä°ÃîÈ  
îòĈâ ßòËäóáó ÃîÈÛäõêòØ āØÿØõćæ ĀîĆÅÿÌĆë ÅîââúÚõÿÅËòćÚ ÉČóÂòÕ (âìóËÚ) (DTAC) 

298 

āÕã ÂòÎÎó ÉòÚØä°ĀëÈ, ÂåêÕó ÿËöãäèòÓÚëùÃ, èõáóèääÔ ÿîöćãâëîóÕ, ßòËÚõÕó ØîÈÖõćÈ, 
ÉõäóèääÔ îóáóÛùÎãøÚ, ÙÚáäÔ° ÉùæèÈê°, ÔòÑËÚÂ Ý¬îÈÿÂÖù ĀæñîäîÚÈÅ° ØùãÕîã 

 

áóèñÝúÖóâ ÛääãóÂóéĂÚÂóäØČóÈóÚ ÅèóâëùÃĂÚÂóäØČóÈóÚØöćâöÅèóâëòâßòÚÙ°ÂòÛÅèóâ
ÝúÂßòÚĂÚîÈÅ°ÂäÃîÈßÚòÂÈóÚ 

311 

āÕã ÛùêÂä ØäâöåØÙõċ ĀæñÂåêÕó ÿËöãäèòÓÚëùÃ  
ÜòÉÉòãØöćë¬ÈÝæÖ¬îÂóäÿæøîÂĂËÛäõÂóäÿÅäøîÃ¬óãāØäéòßØ°âøî×øîÃîÈÝúÛäõāáÅ Generation Z 
ĂÚÿÃÖÉòÈìèòÕÜØùâÙóÚö 

326 

āÕã äèõÜäöãó ÿßõćâÿßöãä, ÂåêÕó ÿËöãäèòÓÚëùÃ, ÚÚØèòËä° èõÿéê, ßõæòãèäääÔ° âÔößääÔ°, 
èõáóÕó ÉòÚØä°ÅČó ĀæñÂêâóßä ÉòÚØä°éäö 

 

ÜòÉÉòãØöćë¬ÈÝæÖ¬îÂóäÖòÕëõÚĂÉÿæøîÂÌøĈîāØäéòßØ°âøî×øîëâóä°ØāàÚé÷ÂêóÿÜäöãÛÿØöãÛ
äñìè¬óÈ iPhoneƝ ÂòÛ Samsung  Galaxy SƝ edge 

339 

āÕã âòææõÂó èõÿéêËóÖõ, ÂåêÕó ÿËöãäèòÓÚëùÃ, ëăÛØõßã° ÅČóĀëÚ, ÉõäóáäÔ° ĀÂèÜÑâ, 
ÔòÑÚèöãó ÿÃóØîÈ, èÚõÕó ĀÉÕăÙëÈ ĀæñîòêÏóßä ĀÂèßõÉõÖä 

 

ÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóäØöćë¬ÈÝæÖ¬îÅèóâÖòĈÈĂÉÌøĈîîóìóäÉóÚÕ¬èÚ ÿÜäöãÛÿØöãÛ
äñìè¬óÈ ÿÅÿîàÌöÂòÛĀâÅāÕÚòæÕ° ÃîÈÝúÛäõāáÅĂÚÿÃÖÉòÈìèòÕÜØùâÙóÚö 

350 

āÕã èÚóæö ËÚñâóä, ÂåêÕó ÿËöãäèòÓÚëùÃ, èÚõÕó ÿäøîÚăØã, ßÉâóæã° äîÕÛóÚÿÂóñ,  
îóäöäòÖÚ° î÷ćÈïèÛ, Úáòëëä ìâòćÚË¬èã ĀæñÂòæãóäòÖÚ° ßäââõÚØä° 

 

ÜòÉÉòãØöćâöÝæÖ¬îÂóäÖòÕëõÚĂÉÿæøîÂÌøĈîÚČĈóÕøćâÅäõëÖòæĂÚÿÃÖÂäùÈÿØßâìóÚÅä 360 
āÕã èÔõËÎó ÛùÎëâ  
ÜòÉÉòãØöćâöÝæÖ¬îÅèóâß÷ÈßîĂÉÃîÈæúÂÅóØöćĂËÛäõÂóäÙÚóÅóäÂäùÈăØã ëóÃóîóÅóäÌö.ßö.
Øóèÿèîä° 

375 

āÕã ÜäñËó ÛùÎâó  
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Î 

ëóäÛòÎ (Ö¬î) 
 ìÚó 
ÂóäÖòÕëõÚĂÉĂËÛäõÂóääóÚĀâÅāÕÚòæÕ° ĂÚÿÃÖÂäùÈÿØßâìóÚÅä 386 
āÕã ëâÜäóä×Úó ßäâÿëøî  
ÜòÉÉòãØöćâöÝæÖ¬îÂóäÖòÕëõÚĂÉÿæøîÂĂËëóãÂóäÛõÚÖÚØùÚÖČćó 400 
āÕã ÚõËóÚòÚØ° ÚóÅāëáó  
ÜòÉÉòãØöćâöÝæÖ¬îÅèóâß÷ÈßîĂÉĂÚÂóäĂËÛäõÂóäÙÚóÅóä ÌöăîÿîĆâÛö ăØã ÉČóÂòÕ (âìóËÚ) 
ëóÃóëČóÚòÂÈóÚĂìÎ¬ 

416 

āÕã ßõËóÕó āØèäñ  
ÜòÉÉòãÂóäÖòÕëõÚĂÉÿæøîÂĂËÛäõÂóä Tops Market ĂÚÂäùÈÿØßâìóÚÅä 431 
āÕã èõËËùÕó ÿØöãÚëÈÅ°  
ÜòÉÉòãØöćâöÝæÖ¬îÅèóâß÷ÈßîĂÉĂÚÂóäĂËÛäõÂóäÙÚóÅóäØìóäăØã ÉČóÂòÕ (âìóËÚ) ëóÃó
ÌîãìæòÈëèÚ 

445 

āÕã ßùÓõßä āØèäñ  
ÂóäÖòÕëõÚĂÉÿæøîÂ×øîÛòÖäÿÅäÕõÖÙÚóÅóäßóÔõËã°ÃîÈæúÂÅóĂÚÿÃÖÂäùÈÿØßâìóÚÅä 460 
āÕã ÿëóèæòÂêÔ°  ÿÂÖùäòÖÚ°  
ÜòÉÉòãØöćâöÝæÖ¬îÂóäÖòÕëõÚĂÉÿæøîÂĂËë×óÚÛäõÂóäîîÂÂČóæòÈÂóã ĂÚÂäùÈÿØßâìóÚÅä 472 
āÕã ÜõãóáäÔ° ßäìâîõÚØä°  
ÂóäÉòÕÂóäÅèóâäúëú¬ÂóäëäóÈëääÅ°ÚèòÖÂääâ 489 
āÕã ÂõÖÖõßòÚÙ° ÅÈëèòëÕõċÿÂöãäÖõ ĀæñßòËä°ìØòã ÉóäùØèöÝæÚùÂúæ  
ÜòÉÉòãØöćâöÝæÖ¬îÂóäÖòÕëõÚĂÉÿæøîÂÌøĈîîëòÈìóäõâØäòßã°ÿßøćîîãú¬îóéòãĂÚîČóÿáî ÛóÈæñâùÈ 
ÉòÈìèòÕËæÛùäö 

503 

āÕã ËóÎèõØã°  éõäõìÈê°ØîÈ, èòËäßÈê°  ìâèÕéäö ĀæñÔÂâæ  ÉòÚØä°ëâ  
Åèóâß÷ÈßîĂÉĂÚÂóäÜÐõÛòÖõÈóÚÃîÈÛùÅæóÂäëóãÿÉóìÚóØöć âìóèõØãóæòãäòÈëõÖ 521 
āÕã îùăäèääÔ  ÉùæßòÚÙ°, Üäñãúä  ÚóÅÿÂêâ ĀæñÔÂâæ  ÉòÚØä°ëâ  
ÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕØöćâöÝæÖ¬îÂóäÿæøîÂÌøĈîëõÚÅóĂÚìóÈÿØëāÂāæÖòëÃîÈ
ÝúÛäõāáÅĂÚÿÃÖÂäùÈÿØßâìóÚÅä 

540 

āÕã ëùâóæö ÜòÎÎóĂìâ¬, Úõáóßä ëõØÙõèÈê° ĀæñäùÉóáó Āß¬ÈÿÂêä  
ØòéÚÅÖõØöćâöÖ¬îÂóäØČóÈóÚ ÂäÔöé÷Âêó: ÛäõêòØ ăØãÿÌĆâÅîÚ ÉČóÂòÕ 556 
āÕã ØÚÈéòÂÕõċ ĂÉË¬èã, ëùÂåÖó ÉõäæóáõéÂùæ ĀæñÔÂâæ ÉòÚØä°ëâ  
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Ï 

ëóäÛòÎ (Ö¬î) 
 ìÚó 
Åèóâß÷ÈßîĂÉÃîÈÝúāÕãëóäĂÚÂóäĂËÛäõÂóäØ¬óîóÂóéãóÚÕîÚÿâøîÈ 570 
āÕã ÚõææòÂêÔ° îùăääòÖÚ°, ÿÉÚÉõäó ëâä ĀæñÔÂâæ ÉòÚØä°ëâ  
ĀäÈÉúÈĂÉĂÚÂóäÜÐõÛòÖõÈóÚÃîÈßÚòÂÈóÚ ÂäÔöé÷Âêó : ÛäõêòØ ÌõâāàÚöć ÅîââúÚõÿÅËòćÚ ÉČóÂòÕ 
(âìóËÚ) 

584 

āÕã ÙöäéòÂÕõċ ÿäøîÈäòÈëääÅ°, ÉòÂäÂåêÔ° èùÓõéäö ĀæñÔÂâæ ÉòÚØä°ëâ  
Åèóâß÷ÈßîĂÉĂÚÂóäĂËÛäõÂóää×ăààóÛöØöÿîë Āæñä×ăààóÿîĆâîóä°Øö 600 
āÕã ÔåÕæ ÿæõéÂùéæ, ÉòÚØÚó ßèÈâñāìÕ ĀæñÔÂâæ ÉòÚØä°ëâ  
ÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕØöćë¬ÈÝæÖ¬îÂóäÿæøîÂÌøĈîëõÚÅóĀÛäÚÕ°ÿÚâäñÕòÛëúÈ  
(Hi-end) 

612 

āÕã ÂËÂä îáõÎÎóÂä, ÔòÑÑõäó ÿÉÚßõØòÂê°ëâÛòÖõ, ÙöääòÖÚ° ÉÈÜäñÿëäõÑ Āæñ 
äùÉóáó Āß¬ÈÿÂêä 

 

ĀäÈÉúÈĂÉĂÚÂóäÜÐõÛòÖõÈóÚÃîÈßÚòÂÈóÚÿØëāÂāæÖòë èòÈÚîã 627 
āÕã ËùâĀëÈ ëõÈì°ÂèóÈ, ËóÅäõÖ ÿÜæöćãÚëòÚÿØöĉãñ ĀæñÔÂâæ ÉòÚØä°ëâ  
Åèóâß÷ÈßîĂÉĂÚÂóäîîÂÂČóæòÈÂóãÃîÈÝúĂËÛäõÂóäàõÖÿÚëĂÚÿÃÖÂäùÈÿØßð ĀæñÜäõâÔÒæ 642 
āÕã ÿÛÎÉëõäõ ÅÈÿÊÚöãä,Éõäóãùë äîÕÿËøĈîÉöÚ, èÙúëõäõ ä¬èâëâòÅä ĀæñÔÂâæ ÉòÚØä°ëâ  
ÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕØöćë¬ÈÝæÖ¬îÅùÔáóßÂóäÛäõÂóäÃîÈăÂ¬ãõâàõÖÿÚë 659 
āÕã âÈÅæ ÿéäêÑāØ ĀæñÔÂâæ ÉòÚØä°ëâ  
ÜòÉÉòãØöćë¬ÈÝæÖ¬îÂóäÖòÕëõÚĂÉÿæøîÂÿË¬óîßóä°ØÿâÚÖ°ÃîÈÝúÛäõāáÅ ÿÃÖÕîÚÿâøîÈ 677 
āÕã éõäõáõâÎÖ° éõäõÅËáòÅé° ĀæñÔÂâæ ÉòÚØä°ëâ  
Âóäé÷ÂêóÂóäÉòÕÂóäì¬èÈāÌ¬ÅùÔÅ¬óăâÝæ îČóÿáîÿÃóÅî ÉòÈìèòÕÿßËäÛúäÔ° 693 
āÕã ÿßĆÎßæ ëòÈÃ°ĀÂè  
ÂóääòÛäúÂóäëøćîëóäÂóäÖæóÕĀæñÅèóâäòÛÝõÕËîÛÖ¬îëòÈÅâ âìóèõØãóæòãäòÈëõÖ ÃîÈÝúØöć
ÉñÿÃóâóé÷ÂêóÖ¬îĂÚäñÕòÛÜäõÎÎóÖäö 

710 

āÕã ëõäõÚáó ÿÉäõÎĀÂè ĀæñßòÓÚ° ßõëõêÑÿÂêâ  
ÜòÎìóØóÈÂÏìâóãĂÚÂóäÛòÈÅòÛĂËßäñäóËÛòÎÎòÖõä×ãÚÖ° ß.é.2522 ÂäÔöé÷ÂêóÂóäîîÂ
ĂÛîÚùÎóÖÃòÛÃöćä×ÉòÂäãóÚãÚÖ°ÂòÛÃÚóÕÿÅäøćîÈãÚÖ° ÖóââóÖäó 46 

723 

āÕã Âåé ØòÂëúÈÿÚõÚ  
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Ð 

ëóäÛòÎ (Ö¬î) 
 ìÚó 
ÂóäèõÿÅäóñì°ÃÚë¬ÈÝæăâÉóÂÖæóÕăØăÜÂòèæóæòâÿÜîä°ÜäñÿØéâóÿæÿÌöãāÕãÿÜäöãÛÿØöãÛ
Ý¬óÚ Õ¬óÚËóãĀÕÚÜóÕòÈÿÛÌóä° ÉòÈìèòÕëÈÃæó 

734 

āÕã âúìóâòÕäîÌóÂö ÿÉ®ñîùÿÌĆÈ, ĀæñÚßÜÐæ ëùèääÔØäòßã°  
ØòéÚÅÖõØöćâöÝæÖ¬îÂóäĂìÛäõÂóäĀæñáóßæòÂêÔ°îÈÅ°ÂäÖ¬îÚòÂé÷ÂêóäñÕòÛÜäñÂóéÚöãÛòÖä
èõËóËöß(ÜèË.)èõØãóæòãÿØÅāÚāæãöëãóâÛäõìóäÙùäÂõÉ ÚÚØÛùäö SBAC 

744 

āÕã ëùäòÂ éöæîèãßä ĀæñÜäõÎÎ° éùÂäöÿÃÖä  
Åèóâß÷ÈßîĂÉĂÚÂóäÜÐõÛòÖõÈóÚÃîÈÛùÅæóÂä èõØãóæòãÿØÅāÚāæãöëãóâÛäõìóäÙùäÂõÉ 
ÚÚØÛùäö SATISFACTION IN THE PERFORMANCE OF PERSONNEL SIAM 
BUSINESS 

755 

āÕã ëùäòÖÚ° éöæîèãßä ĀæñÜäõÎÎ° éùÂäöÿÃÖä  
ÂóäÜäòÛÜäùÈäñÛÛÂóäÉòÕÂóäèòÖ×ùÕõÛÅÈÅæòÈëČóìäòÛāäÈÈóÚÝæõÖãó ÂäÔöé÷Âêó āäÈÈóÚ
ÿáëòËÂääâØìóä 

770 

āÕã ÔÙößòÓÚ° ßääòÖÚßõØòÂê° ĀæñßòÓÚ° ßõëõêÑÿÂêâ  
ÜòÉÉòãØöćë¬ÈÝæÖ¬îÅèóâÖîÈÂóäÃîÈäúÜĀÛÛäóãÂóäĂÚÂóääòÛËâÃîÈË¬îÈÿèõä°ÅßîãØ°  
ÅäöÿîØöà Øöèö 

785 

āÕã éõäõèõâæ Ë¬èãÿÂõÕ ĀæñßòËä°ìØòã ÉóäùØèöÝæÚùÂúæ  
ÜòÉÉòãØöćë¬ÈÝæÖ¬îÜäñëõØÙõáóßÂóäÉòÕÂóäÅæòÈëõÚÅó ÂäÔöé÷Âêó : äóÚÉČóìÚ¬óãëõÚÅóĂÚ
ÅäòèÿäøîÚäóÅó×úÂ ĂÚÉòÈìèòÕÜØùâÙóÚö 

802 

āÕã îòÎËõêÑó îùÛæāÂâùØ ĀæñÚßÜÏæ ëùèääÔØäòßã°  
ÜòÉÉòãØöćë¬ÈÝæÖ¬îÂóäÖòÕëõÚĂÉé÷ÂêóÖ¬îäñÕòÛÜäõÎÎóāØÃîÈßÚòÂÈóÚâìóèõØãóæòãáóÅäòÑ
ĂÚÉòÈìèòÕÜØùâÙóÚö 

812 

āÕã ßäáõäòÂê° ĀëÈÿîâ ĀæñßòËä°ìØòã ÉóäùØèöÝæÚùÂúæ  
ÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕØöćë¬ÈÝæÖ¬îÂóäÖòÕëõÚĂÉÿæøîÂÌøĈîëõÚÅóÛäõêòØ LAZADA 
ÃîÈÝúÛäõāáÅĂÚÉòÈìèòÕÜØùâÙóÚö 

827 

āÕã ÉòÂäßòÚÙ° ĀëÈÿîâ ĀæñßòËä°ìØòã ÉóäùØèöÝæÚùÂúæ  
ÜòÉÉòãØöćë¬ÈÝæÖ¬îÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäÂîÈØùÚÿßøćîë¬ÈÿëäõâÂóäîÚùäòÂê°ßæòÈÈóÚ 841 
āÕã èäóáäÔ°  éòÂÕõċÜÐõÑó ĀæñßòÓÚ° ßõëõêÑÿÂêâ  
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Ñ 

ëóäÛòÎ (Ö¬î) 
 ìÚó 
ÜòÉÉòãØöćâöÝæÖ¬îÅèóâÖòĈÈĂÉĂÚÂóäÛäõāáÅîóìóäÅæöÚ ÖóâÂäîÛĀÚèÅõÕØåêÏößåÖõÂääâ
ÖóâĀÝÚ 

853 

āÕã îâöÚó ÅóìóÜñÚñ, ÂùæÛùÖä āÂÿâÚÂùæ ĀæñÂõÖÖõßòÚÙ° ÅÈëèòëÕõċÿÂöãäÖõ  
ÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕØöćâöÅèóâëòâßòÚÙ°Ö¬îÂóäÖòÕëõÚĂÉÿæøîÂĂËÛäõÂóäëõÚÿËøćî
ÿÅìñÃîÈÝúĂËÛäõÂóäÙÚóÅóäîóÅóäëÈÿÅäóñì°ĂÚÂäùÈÿØßâìóÚÅä 

868 

āÕã éõäõÂòæãó ÂæõćÚÂæ¬îâ Āæñëùâóæö ëè¬óÈ  
Âóäé÷ÂêóäñÕòÛÅèóâß÷ÈßîĂÉĂÚÅùÔáóßÂóäÛäõÂóäìîÈÿãĆÚÃîÈÝúĂËÛäõÂóä : ÂäÔöé÷Âêó 
ÛäõêòØ ãú.ÿîË.ăî ÉČóÂòÕ 

882 

āÕã ÂäèääÔ ØîÈîÚòÚÖ°  
ÝæÖîÛĀØÚĀæñÅèóâÿëöćãÈÉóÂÂóäæÈØùÚĂÚìæòÂØäòßã°Âæù¬âÕòËÚö SETƛƖ āÕãĂË
ĀÛÛÉČóæîÈÂóäÂČóìÚÕäóÅóìæòÂØäòßã° Ë¬èÈÂ¬îÚĀæñìæòÈÿìÖùÂóäÔ°äòÑÜäñìóäĂÚ
ÜäñÿØéăØãÜö ß.é. ƘƛƛƝ 

892 

āÕã ÖèÈØîÈ ÉõäéåÈÇ°, ÂùæÛùÖä āÂÿâÚÂùæ ĀæñÂõÖÖõßòÚÙ° ÅÈëèòëÕõċÿÂöãäÖõ  
ÜòÉÉòãØöćâöÝæÖ¬îÂóääòÛäúÃîÈÝúËâë×óÚöāØäØòéÚ°ëöÂîÈØòßÛÂË¬îÈ Ɲ ØòćèÜäñÿØéăØã 907 
āÕã ÂääÔóáäÔ° ßèÈØîÈ ĀæñÂùæÛùÖä āÂÿâÚÂùæ  
ÜòÉÉòãĀäÈÉúÈĂÉĂÚÂóäØČóÈóÚâöÝæÖ¬îÜäñëõØÙõáóßÂóäØČóÈóÚÿÜĆÚØöâÃîÈßÚòÂÈóÚÛäõêòØ 
ÿîĆâ.ÿîË.îö · ÕöĀâÂ (Øö) ÉČóÂòÕ 

921 

āÕã îäùÔäòÖÚ°  âÈÅæßõØòÂê°Âùæ ĀæñÜäõÎÎ° éùÂäöÿÃÖä  
ÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕ ĀæñÜòÉÉòãîøćÚ ą ØöćâöÝæÖ¬îÂóäÖòÕëõÚĂÉÌøĈîÛóÚÿÕöćãè
ÕöăæØ°ÃîÈÛäõêòØ ßåÂêó ÿäöãæÿîëÿÖØ ÉČóÂòÕ (âìóËÚ) 

936 

āÕã ßääÔö ëùÕÜäñÿëäõÑ ĀæñßòËä°ìØòã ÉóäùØèöÝæÚùÂúæ  
ÜòÉÉòãØöćâöîõØÙõßæÖ¬îÂóäÌøĈîÌČĈóÂäñÿǕóĀÛäÚÕ°āâîõÃîÈÝúÛäõāáÅĂÚÿÃÖÂäùÈÿØßâìóÚÅä 947 
āÕã ÉòÂäßòÚÙ° Ëúæóá ĀæñÜäõÎÎ° éùÂäöÿÃÖä  
ÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕĀæñÜòÉÉòãîøćÚą ØöćâöÝæÖ¬îÂóäÖòÕëõÚĂÉÌøĈîÅîÚāÕâõÿÚöãâ
ĂÚÿÃÖ ëùÃùâèõØ ÂäùÈÿØßâìóÚÅä 

958 

āÕã ÔòÑèùÓõ ÛùÖäëùèääÔ ĀæñßòËä°ìØòã ÉóäùØèöÝæÚùÂúæ  
ÅùÔáóßÂóäĂìÛäõÂóäÖ¬îÂóäÖòÕëõÚĂÉÿË¬óßøĈÚØöćÅóÃóãÃîÈÝúÅóĂÚÖæóÕÚòÕÉÖùÉòÂä 969 
āÕã âäÂÖ ÉòÚØä°Âäñßî ĀæñÜäõÎÎ° éùÂäöÿÃÖä 
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Ò 

 ëóäÛòÎ (Ö¬î) 
 ìÚó 
ë¬èÚÜäñëâÂóäÖæóÕÛäõÂóäØöćâöÝæÖ¬îÂóäÖòÕëõÚĂÉÿæøîÂĂËÛäõÂóäÚèÕĀÝÚăØãÃîÈ
ÝúÛäõāáÅĂÚÉòÈìèòÕÜØùâÙóÚö 

981 

āÕã äòÖÚóáäÔ°  ÉòÚØä°Âäñßî Āæñëùâóæö ëè¬óÈ  
ÜòÉÉòãØöćâöîõØÙõßæÖ¬îßåÖõÂääâÂóäÖòÕëõÚĂÉÌøĈîãóÿâĆÕÅùâÂČóÿÚõÕĂÚäóÚãóÿîĆÂÌ°Öó ßæòë 
ÉòÈìèòÕÜØùâÙóÚö 

994 

āÕã ÿâÙóèö ëõÚÙùæøîÚóâ ĀæñÜäõÎÎ° éùÂäöÿÃÖä  
ÜòÉÉòãØöćâöÝæÖ¬îÂóäÖòÕëõÚĂÉÌøĈîÝæõÖáòÔÒ°ÿëäõâîóìóäÃîÈÝúÛäõāáÅĂÚâìóèõØãóæòãäòÈëõÖ 1006 
āÕã ÔòÑãó ăØäìîâìèÚ ĀæñÜäõÎÎ° éùÂäöÿÃÖä  
ÜòÉÉòãØöćë¬ÈÝæÖ¬îÂóäÖòÕëõÚĂÉÿæøîÂĂËÛäõÂóäăÜäêÔöã°ÿîÂËÚÃîÈÝúÛäõāáÅ 1019 
āÕã Úßâóé Úñäñîãú¬ ĀæñÜäõÎÎ° éùÂäöÿÃÖä  
ßåÖõÂääâÂóäĂËÿÅäøîÃ¬óãëòÈÅâîîÚăæÚ°ĀæñÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóäØöćâöÝæ
Ö¬îÂóäÖòÕëõÚĂÉÌøĈîÛòÖäËâÅîÚÿëõä°ÖÿÂóìæöÃîÈÝúÛäõāáÅ 

1030 

āÕã îÚääÇ ÉõÖä°âòćÚ ĀæñÜäõÎÎ° éùÂäöÿÃÖä  
ÂóääòÛäúáóßæòÂêÔ°ÃîÈÝúÛäõāáÅËóèăØãØöćâöÖ¬îÝæõÖáòÔÒ°ëâóä°ÖāàÚãöćìîÌòâÌùÈ 1042 
āÕã ëõäõßä ăËãÛùÛÝó Āæñëùâóæö ëè¬óÈ  
ÜòÉÉòãØöćâöîõØÙõßæÖ¬îÅèóâáòÂÕöÃîÈæúÂÅóÃîÈÛäõêòØ Ìö.Ûö.ÿÅ. ÿîĆÚÉõÿÚöãäõćÈ Âäù®Ü ÉČóÂòÕ 1052 
āÕã ÿÂéõÔö ĀÌ¬æî ĀæñÜäõÎÎ° éùÂäöÿÃÖä  
ÜòÉÉòãØöćë¬ÈÝæÖ¬îÅèóâáòÂÕöÖ¬îÖäóëõÚÅóÿÅäøćîÈëČóîóÈ 1064 
āÕã ÔòÑäòÖÚ° ëìèòËäõÚØä° ĀæñÜäõÎÎ° éùÂäöÿÃÖä  
ÂóäßãóÂäÔ°ÅèóâÖîÈÂóäëõÚÅóÂòÛÂóäÿßõćâÅèóâăÕÿÜäöãÛØóÈÂóäĀÃ¬ÈÃòÚÃîÈ
ÝúÜäñÂîÛÂóä SMEs ĂÚÜäñÿØéăØã 

1077 

āÕã âóÚõÖó âñæõèòæã°  
ÅèóâãòćÈãøÚÕóÚëõćÈĀèÕæîâëČóìäòÛāæÉõëÖõÂë°ĀæñÌòßßæóãÿËÚ 1093 
āÕã ØèößòÓÚ° âùëõÂñÜóÚ 
ßåÖõÂääâĀæñÜòÉÉòãØöćë¬ÈÝæÖ¬îÂóäÿæøîÂÌøĈîîóìóäÿßøćîëùÃáóßÃîÈßÚòÂÈóÚÙùäÂõÉÛòÚÿØõÈ
Ö÷ÂâóæöÚÚØ°  ÿÃÖÅæîÈÿÖã ÉòÈìèòÕÂäùÈÿØßâìóÚÅä 

1105 

āÕã ËÚòÐÖó ÜîÈÂòÚ ĀæñÜäõÎÎ° éùÂäöÿÃÖä  
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Ó 

 ëóäÛòÎ (Ö¬î) 
 ìÚó 
ÜòÉÉòãØöćâöÝæÖ¬îÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäÃÚë¬ÈÃîÈÛäõêòØ Kerry Express ëóÃó
äòÈëõÖ 

1117 

āÕã ÿÖËëõØÙõċ èõËõÖóËãóÚòÚØ°, ßòÓÚ° ßõëõêÑÿÂêâ, ßåÓõßÈé° îáõèòÓÚÂùæ Āæñ 
ØäÈèùÓõ ÕöÉÈÂõÉ 

 

ÂóäÿÜõÕäòÛÃ¬óèëóäÃîÈèõØãóæòãĀæñâìóèõØãóæòãÂäÔöé÷Âêó: ÚòÂé÷ÂêóèõØãóæòãÂóäĀßØã°
ĀÝÚÖñèòÚîîÂ âìóèõØãóæòãäòÈëõÖ 

1130 

āÕã ßäßääÔ ä¬èâØäòßã° ĀæñÔÂâæ ÉòÚØä°ëâ  
ë¬èÚÜäñëâØóÈÂóäÖæóÕØöćâöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÂóäÛäõāáÅîóìóäÅæöÚ ĂÚ
îČóÿáîÿâøîÈ ÉòÈìèòÕÜØùâÙóÚö 

1146 

āÕã Âèö ÚßßæÂäòÈ, èääÔÚõÕó ĀÕÈÿÈõÚ, ÜÚòÕÕó ÜóÚĀÕÈ ĀæñÂõÉÖõèòÓÚ° äòÖÚâÔö  
ÂóäÛäõÂóäæúÂÅóØöćâöÝæÖ¬îÅèóâß÷ÈßîĂÉĂÚÛäõÂóäāæÉõëÖõÂë°  ÃîÈéúÚã°ÛäõÂóäæúÂÅó  
ÛäõêòØ  ØöāîØö  ÉČóÂòÕ  ( âìóËÚ )  ëóÃóÜØùâÙóÚö 

1157 

āÕã îæõêó ÂäùÕăØã, ßòÓÚ° ßõëõêÑÿÂêâ, ßåÓõßÈé° îáõèòÓÚÂùæ ĀæñØäÈèùÓõ  ÕöÉÈÂõÉ  
ÜòÉÉòãØöćâöÝæÖ¬îÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäÃÚë¬ÈØóÈÚČĈóÂäÔöé÷Âêó ÿäøîÃÚë¬È ë.ĀëÚÕö
âÔöØäòßã° (ëùäóêÏä°ÙóÚö-ÿÂóñÿÖ¬ó) 

1169 

āÕã ÂèõÚËÚó×° ÜóÚÿÉöĈãÈ, ßòÓÚ° ßõëõêÑÿÂêâ, ßåÓõßÈé° îáõèòÓÚÂùæ ĀæñØäÈèùÓõ ÕöÉÈÂõÉ  
ÜòÉÉòãØöćâöÝæÖ¬îÜäñëõØÙõáóßÕóÚÂóäÉòÕÌøĈî ÃîÈßÚòÂÈóÚÛäõêòØ ĀÌÚâõÚó  ăÌ ÌõëÿØĆâë° 
(ÜäñÿØéăØã) ÉČóÂòÕ 

1181 

āÕã îóäöèääÔ ÅæîÈÛ¬î ĀæñÚßÜÏæ ëùèääÔØäòßã°  
ÜòÉÉòãØöćâöÝæÖ¬îÜäñëõØÙõáóßÂóäÉòÕÂóäëõÚÅóÅÈÅæòÈÃîÈßÚòÂÈóÚîÈÅ°ÂóäÿáëòËÂääâ 1193 
āÕã èäÿØß ãîÕÕČóÿÚõÚ ĀæñÚßÜÏæ ëùèääÔØäòßã°     
ÜòÉÉòãØöćë¬ÈÝæÖ¬îÂóäÖòÕëõÚĂÉÿæøîÂÌøĈîÉòÂäãóÚÿëøîìâîÛ 1206 
āÕã ëùáóèÕö ÿæöãñÉú ĀæñÜäõÎÎ° éùÂäöÿÃÖä  
ë¬èÚÜäñëâÂóäë¬ÈÿëäõâÂóäÖæóÕØöćâöÅèóâëòâßòÚÙ°ÂòÛÂóäÖòÕëõÚĂÉÌøĈîëõÚÅóÝ¬óÚØóÈ
îõÚÿØîä°ÿÚĆÖ ÃîÈÚòÂé÷ÂêóâìóèõØãóæòãäòÈëõÖ 

1219 

āÕã ßËä ëùØÙÚñèÈé°, èöÚòë ÉòÚØä°ÜäñëÈÅ°, ÉõÖäóãùë° ÙääâëóÅä ĀæñÂõÉÖõèòÓÚ° äòÖÚâÔö  
ÜòÉÉòãØöćâöÝæÖ¬îÜäñëõØÙõáóßÂóäĂìÛäõÂóäîñăìæ¬ä×ãÚÖ°  ÃîÈßÚòÂÈóÚéúÚã°ÛäõÂóä
ä×ãÚÖ°âõÖÌúÛõËõ  ĂÚÿÃÖÂäùÈÿØßâìóÚÅä 

1230 

āÕã ÂóÚÕó éäöØîÈ ĀæñÚßÜÏæ ëùèääÔØäòßã°
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ÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone 
ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ  

Decision Making Process of Using Online Financial Transitions Service via Smart Phone 
Government Savings Bank Ramkhamhaeng Branch 

 
ÛùÎËóæ  ØîÈÜäñãúäƗ 

ÿÂêâëòÚÖ°  èõæóèääÔ2 

èòÚÿßĆÎ  îÚõèääÖÚßÈé°3 

èõăæèääÔ  ØîÈÜäñãúäƚ  
ƗîóÉóäã°ÛòÔÒõÖßõÿéê ìæòÂëúÖäÛäõìóäÙùäÂõÉâìóÛòÔÒõÖ ÛòÔÒõÖèõØãóæòã  âìóèõØãóæòãäóâÅČóĀìÈ  

Email: Vprup@ru.ac.th 
2îóÉóäã°ÛòÔÒõÖßõÿéê ìæòÂëúÖäÛäõìóäÙùäÂõÉâìóÛòÔÒõÖ ÛòÔÒõÖèõØãóæòã  âìóèõØãóæòãäóâÅČóĀìÈ  

Email: prof kv@yahoo.com 
ƙîóÉóäã°ÛòÔÒõÖßõÿéê ìæòÂëúÖäÛäõìóäÙùäÂõÉâìóÛòÔÒõÖ ÛòÔÒõÖèõØãóæòã  âìóèõØãóæòãäóâÅČóĀìÈ  

Email: wonpen.siriarphanont@gmail.com  

ƚîóÉóäã°ÜäñÉČóìæòÂëúÖäÛäõìóäÙùäÂõÉâìóÛòÔÒõÖ ÅÔñÛäõìóäÙùäÂõÉ  âìóèõØãóæòãäóâÅČóĀìÈ  
Email: vivianmama9@gmail.com  

 
ÛØÅòÕã¬î 

ÈóÚèõÉòãÚöĈâöèòÖ×ùÜäñëÈÅ°ÿßøćîé÷ÂêóÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚ
îîÚăæÚ°Ý¬óÚ Smart Phone  ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ Āæñÿßøćîé÷ÂêóîõØÙõßæÃîÈë¬èÚ
ÜäñëâØóÈÂóäÖæóÕØöćâöÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ 
Smart Phone  ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ ÜäñËóÂäÿÜóìâóãĂÚÂóäèõÉòãÿÜĆÚæúÂÅóØöćĂËÛäõÂóä
ÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone  ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ ÿÚøćîÈÉóÂăâ¬
ØäóÛÉČóÚèÚÜäñËóÂäØöćĀÚ¬ÚîÚ ÕòÈÚòĈÚ ÂóäìóÃÚóÕÂæù¬âÖòèîã¬óÈÉñĂËëúÖäÃîÈ W.G.Cochran 
(ƗƟƝƝ) ãîâäòÛÅèóâÅæóÕÿÅæøćîÚäîãæñ 5 Ì÷ćÈÉñăÕÉČóÚèÚÃîÈÂæù¬âÖòèîã¬óÈØöćĂËĂÚÂóäèõÉòã ƙƞƚ ÅÚ 
ĀæñÂóäëù¬âÖòèîã¬óÈÜĆÚĀÛÛăâ¬îóéòãÅèóâÚ¬óÉñÿÜĆÚ āÕãØöćÝúèõÉòãÿæøîÂÂóäëù¬âÖòèîã¬óÈĀÛÛÛòÈÿîõÎ 
ÿÅäøćîÈâøîØöćĂËĂÚÂóäèõÉòãÅäòĈÈÚöĈÿÜĆÚĀÛÛëîÛ×óâØöćÝúèõÉòãëäóÈÃ÷ĈÚÖóâĀÚèÅõÕ ØåêÏö äèâ×÷ÈÚõãóâ
ÜÐõÛòÖõÂóä âöÿØÅÚõÅÂóäèõÿÅäóñì°Ãîâúæ ÅøîĂËÅ¬óÿÊæöćãĀæñë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚĂÚÂóäîÙõÛóã
ÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone  ÙÚóÅóäîîâëõÚ 
ëóÃóäóâÅČóĀìÈ ĀæñĂËë×õÖõ×Õ×îãßìùÅúÔ (multiple regression) îÙõÛóãîõØÙõßæÃîÈÜòÉÉòãë¬èÚ

mailto:Vprup@ru.ac.th
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ÜäñëâØóÈÂóäÖæóÕØöćâöÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ 
Smart Phone  ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ 

ÝæÂóäèõÉòãßÛè¬óæúÂÅóØöćĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone âöäñÕòÛ
ÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone  ÙÚóÅóäîîâëõÚ 
ëóÃóäóâÅČóĀìÈ îãú¬ĂÚäñÕòÛâóÂ  ĀæñîõØÙõßæÃîÈÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕÕóÚË¬îÈØóÈÂóä
äòÛÛäõÂóä ĀæñÕóÚÂóäëøćîëóäÂóäÖæóÕ âöÝæÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈ
ÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone  ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ āÕãØöćÜòÉÉòãë¬èÚÜäñëâØóÈ
ÂóäÖæóÕÕóÚË¬îÈØóÈÂóääòÛÛäõÂóäâöîõØÙõßæÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈ
ÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone  ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ âóÂØöćëùÕ äîÈæÈâóÅøî ÕóÚ
ÂóäëøćîëóäÂóäÖæóÕ ØòĈÈÚöĈëâÂóäßãóÂäÔ°ÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚ
îîÚăæÚ°Ý¬óÚ Smart Phone  ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ Åøî Y = 1.ƗƘƟ* + 0.ƖƘƚX1 - 0.0ƜƚX2 
+ 0.ƙƟƙ*X3 + 0.ƙƙƘ*X4  Å¬óëòâÜäñëõØÙõċëìëòâßòÚÙ°ßìùÅúÔ (R) ÿØ¬óÂòÛ 0.ƜƛƟ Āæñëóâóä×îÙõÛóã
ÅèóâëòâßòÚÙ°ăÕäîãæñ ƚƙ.ƛ ÝæÂóäèõÉòãÚöĈÉñÿÜĆÚÃîâúæëČóìäòÛÝúÛäõìóäÙÚóÅóäîîâëõÚßõÉóäÔóè¬ó
ÅèäĂìÅèóâëČóÅòÎÂòÛÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕÕóÚË¬îÈØóÈÂóääòÛÛäõÂóä ĀæñÕóÚÂóä
ëøćîëóäÂóäÖæóÕ ÿßäóñâöîõØÙõßæÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°
Ý¬óÚ Smart Phone  ÃîÈÙÚóÅóäîîâëõÚ Ì÷ćÈÝúÛäõìóäÖîÈâöÂóäßòÓÚóĂìÂóäÛäõÂóäÙùäÂääâØóÈ
ÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone äîÈäòÛÂóäĂËÈóÚāØäéòßØ°âøî×øî Smart Phone ăÕìæóãäù¬Ú 
ßäîâØòĈÈÂóäÜäñËóëòâßòÚÙ°Ý¬óÚëøćîÖ¬óÈ ą ĀæñâöÿîÂëóäÿÝãĀßä¬ÃîâúæÂóäĂËÛäõÂóäØöć×úÂÖîÈ
ÅäÛ×èÚ ÿÃóĂÉÈ¬óã ÿßøćîÂäñÖùÚĂìÿÂõÕÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°
Ý¬óÚ Smart Phone ÃîÈÙÚóÅóäîîâëõÚ 

 
ÅČóëČóÅòÎ: ÂäñÛèÚÂóäÖòÕëõÚĂÉ, ÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚ 
 

Abstracts 
The purposes of this research are to study the decision making process of using online 

financial transactions services via smartphones of Government Savings Bank, Ramkhamhaeng 
Branch, and to study the influence of marketing mix towards the decision making process of 
using online financial transactions services via smartphones of GSB, Ramkhamhaeng Branch. 
The target population of this research is the customers who use the online financial transactions 
services through smartphones. Since the exact population is unknown, the sample size is 
calculated using W.G. Cochran³s (ƗƟƞƖ) formulas. The accepted error is ƛ%, thus resulting in 384 
sample size and nonprobability sampling is used in this study. The researchers select accidental 
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sampling in this study. The tool used in this research is a questionnaire developed by the 
researchers based on theoretical concepts and operational definitions. For data analysis 
techniques, the mean and standard deviation (SD) are used to describe the decision making 
process of using the online financial transactions services through smartphones of GSB, 
Ramkhamhaeng Branch, and multiple regression is used to explain the influence of marketing 
mix towards the decision making process of online financial transactions services through 
smartphones of GSB, Ramkhamhaeng Branch. 

The research findings are that the customers using online financial transactions through 
smartphones have a high level of decision making process of using online financial transactions 
services via smartphones of GSB, Ramkhamhaeng Branch, and the influence of marketing mix in 
channels of services and marketing communication has effects on the decision making process of 
using online financial transactions services through smartphones of Government Savings Bank, 
Ramkhamhaeng Branch, which the marketing mix factor in the channels of services has the most 
influence on the decision making process of using online financial transactions services via 
smartphones of GSB, Ramkhamhaeng Branch. The second most factor is the marketing 
communication. The predictive equation for decision making process of using online financial 
transaction services through smartphones of Government Savings Bank, Ramkhamhaeng Branch 
is Y = Ɨ.ƗƘƟ * + Ɩ.ƖƘƚXƗ - Ɩ.ƖƜƚXƘ + Ɩ.ƙƟƙ * Xƙ + Ɩ.ƙƙƘ * Xƚ. The correlation coefficient (R) is 
Ɩ.ƜƛƟ, and the relationship can be explained ƚƙ.ƛ percent. The results of this study are the 
information for the executives of GSB which they should focus on marketing mix factors in the 
channels of services, and marketing communication because they influence the decision making 
process of using online banking services via smartphones of GSB, which the management must 
develop the services of financial transactions via smartphones to support the use of various 
versions of smartphones as well as publicize through various media, together with publications to 
disseminate accurate, complete and simple information to stimulate the decision-making process 
of using online banking services via smartphones of GSB 
Keywords: decision-making process, decision making in using financial transactions services 
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ÛØÚČó 
äñÛÛÿéäêÑÂõÉĀæñëòÈÅâÜòÉÉùÛòÚÿØÅāÚāæãöÕõÉõØòæăâ¬ăÕÿÜĆÚÿßöãÈÿÅäøćîÈâøîëÚòÛëÚùÚÂóä

ØČóÈóÚÿØ¬óÚòĈÚ ĀÖ¬ìæîâäèâÿÃóÂòÛËöèõÖÃîÈâÚùêã°îã¬óÈĀØÉäõÈ  Ì÷ćÈÉñØČóĂìâöÂóäÿÜæöćãÚāÅäÈëäóÈ
äúÜĀÛÛÂõÉÂääâØóÈÿéäêÑÂõÉØóÈÕóÚÂäñÛèÚÂóäÝæõÖ ÂóäÅó ÂóäÛäõÂóä ĀæñÂäñÛèÚÂóäØóÈ
ëòÈÅâîøćÚ ą äèâ×÷ÈÂóäâöÜÐõëòâßòÚÙ°äñìè¬óÈÛùÅÅæăÜîöÂÕèã  ÜäñÿØéăØãÉ÷ÈÖîÈÿä¬ÈßòÓÚó
ÿØÅāÚāæãöÕõÉõØòæâóĂËÿÜĆÚÿÅäøćîÈâøîëČóÅòÎĂÚÂóäÃòÛÿÅæøćîÚÂóäßòÓÚóÜäñÿØéÌ÷ćÈäòÑÛóæăÕĂì
ÅèóâëČóÅòÎÃîÈÿäøćîÈÚöĈÉ÷ÈăÕÉòÕØČóĀÝÚßòÓÚóÕõÉõØòæÿßøćîÿéäêÑÂõÉĀæñëòÈÅâÃ÷ĈÚāÕãĂËÿÜĆÚÂäîÛĂÚ
ÂóäÝæòÂÕòÚĂìÿØÅāÚāæãöÕõÉõØòæÿÜĆÚÂæăÂëČóÅòÎĂÚÂóäßòÓÚóÿéäêÑÂõÉĀæñëòÈÅâÃîÈÜäñÿØé 
äèâ×÷ÈÂóäÜäòÛÿÜæöćãÚÂäñÛèÚÂóäØóÈÅèóâÅõÕĂÚØùÂáóÅë¬èÚ ÂóäÜÐõäúÜÂäñÛèÚÂóäØóÈÙùäÂõÉ
ÂóäÝæõÖÂóäÅóĀæñÂóäÛäõÂóä ÂóäÜäòÛÜäùÈÜäñëõØÙõáóßÂóäÛäõìóääóËÂóäĀÝ¬ÚÕõÚĀæñÂóä
ãÂäñÕòÛÅùÔáóßËöèõÖÃîÈÜäñËóËÚ ĀÝÚßòÓÚóÕõÉõØòæÿßøćîÿéäêÑÂõÉëòÈÅâ Åøî ÿÅäøćîÈâøîëÚòÛëÚùÚ
ĂÚÂóäßòÓÚóØóÈÕóÚÿØÅāÚāæãöëóäëÚÿØéĀæñÂóäëøćîëóä (ăîÌöØö) ÃîÈÜäñÿØé ÿßøćîÿÜĆÚÂäîÛ
ĀÚèØóÈÂóäÕČóÿÚõÚÂóäÖóâÚāãÛóãÿéäêÑÂõÉĀæñëòÈÅâÕõÉõØòæÃîÈäòÑÛóæĂìÿÂõÕÂóäÚČóÿØÅāÚāæãöØöć
ØòÚëâòãĀæñìæóÂìæóãâóÿÜæöćãÚÿÜĆÚèõÙöÂóäÕČóÿÚõÚÙùäÂõÉ ÂóäÕČóÿÚõÚËöèõÖÃîÈÜäñËóËÚ ĀæñÂóä
ÕČóÿÚõÚÈóÚÃîÈáóÅäòÑ Ì÷ćÈÉñë¬ÈÝæĂìÿÂõÕÅèóââòćÈÅòćÈØóÈÿéäêÑÂõÉØöćĀÃ¬ÈÃòÚăÕĂÚÿèØöāæÂĀæñÅèóâ
âòćÚÅÈØóÈëòÈÅâÃîÈÜäñÿØéÖ¬îăÜ  

ÚîÂÉóÂÚöĈ äòÑÛóæăÕâöÂóäÉòÕØČóĀÝÚãùØÙéóëÖä°ÂóäßòÓÚóāÅäÈëäóÈßøĈÚÑóÚ äñÛÛÂóä
ËČóäñÿÈõÚĀÛÛîõÿæĆÂØäîÚõÂë°Āì¬ÈËóÖõ (National e-Payment Master Plan) Ã÷ĈÚĂìÿÜĆÚìÚ÷ćÈĂÚ
ÚāãÛóãÜÐõäúÜÿéäêÑÂõÉáóÅÂóäÿÈõÚØöćÉñË¬èãÃòÛÿÅæøćîÚØùÂáóÅë¬èÚÃîÈÜäñÿØéÂóèëú¬ÅèóâÿÜĆÚ 
Digital Economy ØòĈÈÚöĈ ìóÂëóâóä×ÕČóÿÚõÚÈóÚÖóâèòÖ×ùÜäñëÈÅ°ÿßøćîÚČóâóÌ÷ćÈÂóäÿßõćâÜäñëõØÙõáóß
āÅäÈëäóÈßøĈÚÑóÚÂóäËČóäñÿÈõÚ ÂóäÿßõćâÜäñëõØÙõáóßÃîÈäñÛÛáóêöîõÿæĆÂØäîÚõÂë° ÂóäæÈØñÿÛöãÚ
ÝúâöäóãăÕÚîã äèâØòĈÈÛúäÔóÂóääñÛÛëèòëÕõÂóäëòÈÅâ ë¬ÈÿëäõâÂóäÿÃó×÷ÈÛäõÂóäØóÈÂóäÿÈõÚĀæñ
ë¬ÈÿëäõâØùÂáóÅë¬èÚ æÕÂóäĂËÿÈõÚëÕĀæñÿËĆÅ (Cashless Society) āÕãØČóĂìÙùäÂääâØóÈÂóäÿÈõÚ
ĀæñÂõÉÂääâØóÈÿéäêÑÂõÉÖ¬óÈ ą ëñÕèÂ äèÕÿäĆèĀæñãÂäñÕòÛéòÂãáóßÂóäĀÃ¬ÈÃòÚÃîÈÜäñÿØé 
äèâØòĈÈÂóäæÕÖÚØùÚáóÅÙùäÂõÉ ãÂäñÕòÛÅùÔáóßËöèõÖÜäñËóËÚ ĀæñëäóÈÅèóââòćÚÅÈäñÛÛÛäõìóä
ÉòÕÂóäÂóäÿÈõÚÂóäÅæòÈ ÚîÂÉóÂÚöĈ ÉóÂÃîâúæÃîÈÙÚóÅóäĀì¬ÈÜäñÿØéăØã äñÛùè¬ó ÉČóÚèÚÛòÎËö
æúÂÅóØöćĂËÛäõÂóä Internet Banking Ô ëõĈÚÜö ß.é. Ƙƛƛƞ âöÉČóÚèÚ ƗƗ.ƟƜ  æóÚÛòÎËö ÿßõćâÃ÷ĈÚäîãæñ 
ƗƝ.ƝƜ ÿâøćîÿØöãÛÂòÛëõĈÚÜö ß.é. ƘƛƛƝ âöÉČóÚèÚ ƗƖ.ƗƜ æóÚÛòÎËö ĂÚÃÔñØöćÉČóÚèÚÛòÎËöæúÂÅóØöćĂË
ÛäõÂóä Mobile Banking Ô ëõĈÚÜö ß.é. Ƙƛƛƞ âöÉČóÚèÚ ƗƖ.ƚƙ æóÚÛòÎËö ÿßõćâÃ÷ĈÚ×÷Èäîãæñ ƜƝ.ƚƖ ÿâøćî
ÿØöãÛÂòÛëõĈÚÜö ß.é. ƘƛƛƝ âöÉČóÚèÚ Ɯ.Ƙƙ æóÚÛòÎËö Ì÷ćÈÿâøćîßõÉóäÔóîòÖäóÂóäÿßõćâÃ÷ĈÚÃîÈÙùäÂääâ
ÂóäÿÈõÚÝ¬óÚØòĈÈ Ƙ ÛäõÂóä ßÛè¬ó ÜäõâóÔÂóäØČóÙùäÂääâÂóäÿÈõÚÝ¬óÚÛäõÂóä Mobile Banking âöîòÖäó
ÂóäÿÖõÛāÖ ëúÈÂè¬óÜäõâóÔÂóäØČóÙùäÂääâÂóäÿÈõÚÝ¬óÚÛäõÂóä Internet Banking  ÿÚøćîÈÉóÂ Mobile 
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Banking ëóâóä×ÖîÛāÉØã°ăæà°ëăÖæ°ÃîÈÝúÛäõāáÅãùÅĂìâ¬ĂÚÂóäØČóÙùäÂääâăÕÈ¬óã äèÕÿäĆè ØùÂØöć
ĀæñØùÂÿèæó  
 ÕòÈÚòĈÚ ÉñÿìĆÚăÕè¬óäòÑÛóæâöÚāãÛóãĂÚÂóäÃòÛÿÅæøćîÚÜäñÿØéÕèãäñÛÛÕõÉõØòæ ÜäñÂîÛ
ÂòÛÃîâúæÂóäĂË Smart Phone  ĀæñßåÖõÂääâÃîÈÅÚăØãÛÚëòÈÅâîîÚăæÚ°âöäñÕòÛâóÂÃ÷ĈÚ É÷ÈØČó
ĂìÙùäÂõÉĀæñîÈÅ°ÂóäÖ¬óÈ ą ßãóãóâÜäñãùÂÖ°ÿØÅāÚāæãöëøćîëóäĂìëóâóä×ÖîÛëÚîÈÖ¬îÅèóâ
ÖîÈÂóäÃîÈëòÈÅâãùÅĂìâ¬ăÕ äèâØòĈÈÙùäÂõÉÂóäÿÈõÚÂóäÙÚóÅóäÖîÈßòÓÚóÂóäĂìÛäõÂóäāÕãÂóäÚČó
ÿØÅāÚāæãöÂóäëøćîëóäÿÃóâóË¬èãÿëäõâÂóäĂìÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚ ÿßøćîÿÜĆÚÂóäÿßõćâØóÈÿæøîÂ
ĂÚÕóÚÅèóâëñÕèÂëÛóã äèÕÿäĆè āÕãØöćæúÂÅóăâ¬ÖîÈÿëöãÿèæóÖ¬îÅõèäîäòÛÛäõÂóäÉóÂÙÚóÅóäìäøîÖú
ÿîØöÿîĆâĀæñăâ¬ÿëöãÅ¬óĂËÉ¬óãĂÚÂóäÿÕõÚØóÈ äèâØòĈÈæúÂÅóëóâóä×ØČóäóãÂóäăÕØùÂë×óÚØöćÖæîÕ Ƙƚ 
ËòćèāâÈ āÕãĂË Smart Phone ìäøîâöÂóäÿËøćîâìâóãÿæÃìâóãÿæÃāØäéòßØ°âøî×øîÿÃóÂòÛÛòÎËöîîâ
Øäòßã° ìäøîÛòÎËöÂäñĀëäóãèòÚÿØ¬óÚòĈÚ ÉóÂÂóäßòÓÚóÕòÈÂæ¬óèÿßøćîĂìîÈÅ°ÂóäÿÂõÕÅèóâăÕÿÜäöãÛ
ØóÈÂóäĀÃ¬ÈÃòÚĀæñæÕÉČóÚèÚßÚòÂÈóÚ æÕÉČóÚèÚëóÃó Ì÷ćÈÉñØČóĂìÖÚØùÚÂóäĂìÛäõÂóäÃîÈ
îÈÅ°ÂóäæÕæÈÕèã       

         éúÚã°èõÉòãÙÚóÅóäîîâëõÚĀëÕÈÝæÂóäëČóäèÉÃîÈÛäõêòØ Gallup ĂÚÜö 2559 ßÛè¬óĂÚ
ÜäñÿØéăØããòÈâöæúÂÅóØöćÚõãâĂËÛäõÂóäØóÈÂóäÿÈõÚÝ¬óÚëóÃóÃîÈÙÚóÅóäëúÈ×÷Èäîãæñ 83 ĀæñâöÂóä
ĂËÛäõÂóäÝ¬óÚË¬îÈØóÈ Online äîãæñ 41 Āæñ Mobile App. äîãæñ 35 ĀëÕÈĂìÿìĆÚè¬óÛäõÂóäØóÈ
ÂóäÿÈõÚÕõÉõÖîæ ãòÈÅÈâöË¬îÈè¬óÈĂìßòÓÚóîãú¬îöÂâóÂ É÷ÈÿÜĆÚāîÂóëÃîÈÝúĂìÛäõÂóäØóÈÂóäÿÈõÚØöćÉñÚČó 
Digital Banking âóĂËĂÚÂóäßòÓÚóÝæõÖáòÔÒ°ĀæñÛäõÂóäÝ¬óÚØùÂË¬îÈØóÈÕõÉõÖîæ ÿßøćîÖîÛëÚîÈ
ëáóßĀèÕæîâØóÈëòÈÅâĀæñßåÖõÂääâÃîÈÝúÛäõāáÅØöćÿÜæöćãÚĀÜæÈăÜ (ÜõãßÈé° ÖòĈÈÉõÚÖÚóÂóä, 
2559 ØòĈÈÚöĈ ÙÚóÅóäîîâëõÚÿÜĆÚîöÂÙÚóÅóäìÚ÷ćÈØöćÚČóÿîóÿØÅāÚāæãöÂóäëøćîëóäĀæñëóäëÚÿØéÿÃóâó
ĂËÿßøćîßòÓÚóäñÛÛÂóäÛäõÂóäëČóìäòÛæúÂÅóĂìăÕäòÛÅèóâëñÕèÂ äèÕÿäĆè ĀæñâöÜäñëõØÙõáóßâóÂ
Ã÷ĈÚ āÕãâöÂóäÚČóÿëÚîØóÈÿæøîÂĂìâ¬ĂÚÂóäØČóÙùäÂääâÝ¬óÚāØäéòßØ°âøî×øî áóãĂÖÛäõÂóäØöćËøćîè¬ó 
ḾyMoµ Ì÷ćÈÛäõÂóäḾyMoµ ÚöĈëóâóä×ĂËăÕÂòÛāØäéòßØ°âøî×øîØùÂÿÅäøîÃ¬óãìæòÂĀæñëóâóä×ØČó
ÙùäÂääâØóÈÂóäÿÈõÚØöćìæóÂìæóã ÿË¬Ú ëîÛ×óâãîÕÿÈõÚÅÈÿìæøî āîÚÿÈõÚ ËČóäñÅ¬óÛäõÂóäÖ¬óÈ ą ÿÜĆÚ
ÖÚ Ì÷ćÈÜòÉÉùÛòÚÙÚóÅóäăÕâöÂóäÂäñÖùÚĀæñÖîÈÂóäĂìÝúĂËÛäõÂóäÃîÈÙÚóÅóäØČóÙùäÂääâØóÈÂóä
ÿÈõÚÝ¬óÚāØäéòßØ°âøî×øî (Mobile Banking) âóÂÃ÷ĈÚ ÿÚøćîÈÉóÂâöÅèóâëñÕèÂĀæñÿÜĆÚÂóäæÕÖÚØùÚ
ĂÚÂóäĂìÛäõÂóäÃîÈÙÚóÅóä   

ÉóÂÃîâúæÕòÈÂæ¬óèÃóÈÖÚÉ÷ÈÿÜĆÚÜäñÿÕĆÚØöćÝúèõÉòãâöÅèóâëÚĂÉĂÚÂóäØČóèõÉòãÿßøćîÿÜĆÚÃîâúæ
ëČóìäòÛÝúÛäõìóäÃîÈÙÚóÅóäĂÚÂóäÂäñÖùÚĂìÿÂõÕÂóäĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚÝ¬óÚ
āØäéòßØ°âøî×øî (Mobile Banking) ÿßøćîĂìăÕÃîâúæè¬óÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕÕóÚĂÕÛóÈØöć
âöîõØÙõßæÖ¬îÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone  ÙÚóÅóäîîâ
ëõÚ ëóÃóäóâÅČóĀìÈ Ì÷ćÈÝæÂóäèõÉòãÚöĈÉñÿÜĆÚÜäñāãËÚ°Ö¬îÙÚóÅóäĀæñÿÜĆÚÜäñāãËÚ°ØóÈîîâÖ¬î
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îÈÅ°ÂóäîøćÚØöćâöÂóäÛäõÂóäØČóÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone  äèâØòĈÈÿÜĆÚÜäñāãËÚ°
ĂÚØóÈèõËóÂóä Ì÷ćÈÉñÿÜĆÚÂóäÿßõćâîÈÅ°ÅèóâäúØóÈÕóÚÂóäÖæóÕĀæñëòÈÅâéóëÖä° ØČóĂìØäóÛ
îõØÙõßæÃîÈÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕÕóÚĂÕØöćâöÝæÖ¬îÂóäÖòÕëõÚĂÉĂËÛäõÂóäÃîÈæúÂÅó 

 
èòÖ×ùÜäñëÈÅ°ÃîÈÂóäèõÉòã 

Ɨ. ÿßøćîé÷ÂêóÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart 
Phone  ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ 

Ƙ. ÿßøćîé÷ÂêóîõØÙõßæÃîÈë¬èÚÜäñëâØóÈÂóäÖæóÕØöćâöÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóä
ÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone  ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ 

 
ÜäñāãËÚ°ØöćÅóÕè¬óÉñăÕäòÛ 

Ɨ. ÿÜĆÚÃîâúæëČóìäòÛÝúÛäõìóäÚČóăÜÖòÕëõÚĂÉÂČóìÚÕÚāãÛóãÂõÉÂääâØóÈÂóäÖæóÕØöć
ëîÕÅæîÈÂòÛ ÛäõÂóäØČóÙùäÂääâØóÈÂóäÿÈõÚÝ¬óÚ Smart Phone   

Ƙ. ÝæÂóäèõÉòãÉñÿÜĆÚÜäñāãËÚ°ĂÚØóÈèõËóÂóäÕóÚîÈÅ°ÅèóâäúØóÈÂóäÖæóÕØöćâöÖ¬îÂóä
ÖòÕëõÚĂÉĂËÛäõÂóäÃîÈæúÂÅó 
 
ÃîÛÿÃÖÂóäèõÉòã 

ÂóäèõÉòãÅäòĈÈÚöĈ ÂČóìÚÕÃîÛÿÃÖÈóÚèõÉòãăèÕòÈÚöĈ ÜäñËóÂäØöćĂËĂÚÂóäèõÉòã Åøî æúÂÅóØöćĂË
ÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ āÕãâöÖòè
ĀÜäØöćé÷ÂêóÖóâÂäîÛĀÚèÅõÕÕòÈÚöĈ ÖòèĀÜäîõëäñ ÜäñÂîÛÕèãÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕ ƚ 
ÖòèĀÜä Åøî (Ɨ) ÕóÚÝæõÖáòÔÒ° (Ƙ) ÕóÚäóÅóÅ¬óÛäõÂóä (ƙ) ÕóÚË¬îÈØóÈÂóääòÛÛäõÂóä Āæñ (ƚ) ÕóÚ
ÂóäëøćîëóäÂóäÖæóÕ ØòĈÈÚöĈ ÖòèĀÜäÖóâ Åøî ÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚ
îîÚăæÚ°Ý¬óÚ Smart Phone ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ 
 
ëââÖõÑóÚÂóäèõÉòã 

ÉóÂÂóäëòÈÿÅäóñì°èääÔÂääâØöćÿÂöćãèÃîÈÂòÛÈóÚèõÉòãÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóä
ÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ É÷ÈÂČóìÚÕ
ëââÖõÑóÚÂóäèõÉòãÕòÈÚöĈ 

ÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕ Åøî (Ɨ) ÕóÚÝæõÖáòÔÒ° (Ƙ) ÕóÚäóÅóÅ¬óÛäõÂóä (ƙ) ÕóÚ
Ë¬îÈØóÈÂóääòÛÛäõÂóä Āæñ (ƚ) ÕóÚÂóäëøćîëóäÂóäÖæóÕ âöÝæÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóä
ÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone  ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ 
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ÂäîÛĀÚèÅõÕĂÚÂóäèõÉòã 
ÂóäØÛØèÚèääÔÂääâØöćÿÂöćãèÃîÈÂòÛÂóäèõÉòãÿäøćîÈ ÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóä

ÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ ÝúèõÉòãĂËĀÚèÅõÕ 
ØåêÏöĀæñÈóÚèõÉòãØöćÿÂöćãèÃîÈÖ¬óÈą ÿßøćîÿÜĆÚĀÚèØóÈĂÚÂóäëäóÈÂäîÛĀÚèÅõÕĀæñÿÅäøćîÈâøîĂÚÂóä
èõÉòã āÕãØÛØèÚĀÚèÅõÕ ØåêÏöÿÂöćãèÂòÛÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕ ÂóäÜäñãùÂÖ°ÉóÂĀÚèÅõÕ
ÃîÈÚòÂèõËóÂóä ÿË¬Ú Kotler (200ƙ)  Kotler, P., and Keller, K. (2009) Etzel, Walker  and  Stanton 
(2007) Armstrong and Kotler.(2009) Āæñ Luenendonk, M. (2015) Ì÷ćÈëäùÜăÕè¬ó ÖòèĀÜäÜòÉÉòãë¬èÚ
ÜäñëâØóÈÂóäÖæóÕÜäñÂîÛÕèã ƚ ÖòèĀÜä Åøî (Ɨ) ÕóÚÝæõÖáòÔÒ° (Ƙ) ÕóÚäóÅóÅ¬óÛäõÂóä (ƙ) ÕóÚ
Ë¬îÈØóÈÂóääòÛÛäõÂóä Āæñ (ƚ) ÕóÚÂóäëøćîëóäÂóäÖæóÕ Ì÷ćÈÉóÂÂóäØÛØèÚĀÚèÅõÕ ØåêÏöÿÂöćãèÂòÛ
ÖòèĀÜäÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕÚòĈÚ ßÛè¬ó ë¬èÚÜäñëâØóÈÂóäÖæóÕØòĈÈ ƚ ÕóÚ ÿÜĆÚ
ÿÅäøćîÈâøîØóÈÂóäÖæóÕØöćÉñë¬ÈÝæĂìÿÂõÕÅèóâÖîÈÂóäëäóÈÅèóâß÷ÈßîĂÉĀæñâöîõØÙõßæāÚâÚóè
ÅèóâÖîÈÂóäÃîÈÂæù¬âæúÂÅó ØòĈÈÚöĈ ÝúèõÉòãăÕØÛØèÚĀÚèÅõÕØåêÏöÿÂöćãèÂòÛÂäñÛèÚÂóäÖòÕëõÚĂÉÌøĈî 
ĀæñßåÖõÂääâÝúÛäõāáÅÉóÂĀÚèÅõÕÃîÈÚòÂèõËóÂóä  ÿË¬Ú ÅČóÚóã îáõÜäòËÎóëÂùæ.(2558) London, D. 
L., and Della, B. A. J. (1993)  Schiffman, L. G., and Kanuk, L. L. (1994) Āæñ Manktelow, J. 
(2016) Ì÷ćÈÉóÂÂóäØÛØèÚĀÚèÅõÕØåêÏöÃîÈÚòÂèõËóÂóäëäùÜăÕè¬ó ÂäñÛèÚÂóäÖòÕëõÚĂÉÌøĈîìäøîĂË
ÛäõÂóäÉñÿÜĆÚÂäñÛèÚÂóäĂÚÂóäÿæøîÂØöćÉñÂäñØČóëõćÈĂÕëõćÈìÚ÷ćÈÉóÂØóÈÿæøîÂÖ¬óÈ ą Øöćâöîãú¬ Ì÷ćÈ
ÝúÛäõāáÅÉñÖîÈÖòÕëõÚĂÉĂÚØóÈÿæøîÂÖ¬óÈ ą ÃîÈëõÚÅóĀæñÛäõÂóäîãú¬ÿëâî āÕãØöćÝúÛäõāáÅÉñÿæøîÂ
ëõÚÅóìäøîÛäõÂóäÖóâÃîâúæĀæñÃîÉČóÂòÕÃîÈë×óÚÂóäÔ°ÂóäÖòÕëõÚĂÉÉ÷ÈÿÜĆÚÂäñÛèÚÂóäØöćëČóÅòÎ
Āæñîãú¬áóãĂÚÉõÖĂÉÃîÈÝúÛäõāáÅ ØòĈÈÚöĈÉóÂÂóäØÛØèÚĀÚèÅõÕ ØåêÏöÿÂöćãèÂòÛßåÖõÂääâÝúÛäõāáÅ 
ĀæñÂóäÖòÕëõÚĂÉÌøĈîÃîÈÝúÛäõāáÅ ßÛè¬ó ĀâÝúÛäõāáÅÉñâöÅèóâÖîÈÂóäĀÖÂÖ¬óÈÂòÚĀÖ¬ÝúÛäõāáÅÉñâö
äúÜĀÛÛÂóäÖòÕëõÚĂÉÌøĈîØöćÅæóãÅæ÷ÈÂòÚ Ì÷ćÈÂäñÛèÚÂóäÖòÕëõÚĂÉÌøĈî ĀÛ¬ÈîîÂÿÜĆÚ 5 ÃòĈÚÖîÚ Åøî (1) 
ÂóääòÛäú×÷ÈÅèóâÖîÈÂóäìäøîÜòÎìó (Ƙ) ÂóäĀëèÈìóÃîâúæ (ƙ) ÂóäÜäñÿâõÚØóÈÿæøîÂ (ƚ) Âóä
ÖòÕëõÚĂÉÌøĈî Āæñ (ƛ) ßåÖõÂääâáóãìæòÈÂóäÌøĈî 

 
ÖòèĀÜäîõëäñ           ÖòèĀÜäÖóâ 

 
 
 
 

 
 

äúÜ Ɨ ÂäîÛĀÚèÅõÕĂÚÂóäèõÉòã 

ÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕ 
- ÕóÚÝæõÖáòÔÒ° 
- ÕóÚäóÅóÅ¬óÛäõÂóä 
- ÕóÚË¬îÈØóÈÂóääòÛÛäõÂóä 
- ÕóÚÂóäëøćîëóäÂóäÖæóÕ 
 

ÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóä
ÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°
Ý¬óÚ Smart Phone  ÙÚóÅóä    
îîâëõÚ  ëóÃóäóâÅČóĀìÈ 
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äñÿÛöãÛèõÙöèõÉòã 
ÂóäèõÉòãÿäøćîÈÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart 

Phone ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ é÷ÂêóÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚ
îîÚăæÚ° Āæñé÷ÂêóîõØÙõßæÃîÈë¬èÚÜäñëâØóÈÂóäÖæóÕØöćâöÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóä
ÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone  ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ ÕòÈÚòĈÚ ÿßøćîĂì
ÿÜĆÚăÜÖóâèòÖ×ùÜäñëÈÅ°ÃîÈÂóäèõÉòã ÝúèõÉòãÉ÷ÈâöäñÿÛöãÛèõÙöèõÉòã Ì÷ćÈÜäñÂîÛăÜÕèãÂóäîîÂĀÛÛÂóä
èõÉòã ÜäñËóÂäĀæñÂæù¬âÖòèîã¬óÈ ÿÅäøćîÈâøîØöćĂËĂÚÂóäèõÉòã ÂóäÿÂĆÛäèÛäèâÃîâúæ ĀæñÿØÅÚõÅÂóä
èõÿÅäóñì°Ãîâúæ ÕòÈÚöĈ 

Ɨ. ÂóäîîÂĀÛÛÂóäèõÉòã ÂóäèõÉòãÿäøćîÈÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚ
îîÚăæÚ°Ý¬óÚ Smart Phone ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ ÝúèõÉòãÿæøîÂäúÜĀÛÛÂóäèõÉòãĀÛÛăâ¬
ØÕæîÈÌ÷ćÈÿÜĆÚÂóäé÷ÂêóÿìÖùÂóäÔ°ØöćÿÂõÕÃ÷ĈÚÖóâÙääâËóÖõØöćÿÜĆÚÉäõÈ āÕãăâ¬âöÂóäÛòÈÅòÛÅ¬óÖòèĀÜä
ìÚ÷ćÈ ą ÿßøćîé÷ÂêóÝæÂäñØÛÖòèĀÜäÚòĈÚ ą Ö¬îÖòèĀÜäÖóâ ĀæñâöìÚ¬èãÂóäèõÿÅäóñì° (unit of 
analysis) äñÕòÛÛùÅÅæ (individual level)  

Ƙ. ÜäñËóÂäĀæñÂæù¬âÖòèîã¬óÈ ÜäñËóÂäÿÜóìâóãĂÚÂóäèõÉòãÅäòĈÈÚöĈÿÜĆÚæúÂÅóØöćĂËÛäõÂóä
ÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ Ì÷ćÈăâ¬ØäóÛ
ÉČóÚèÚÜäñËóÂäØöćĀÚ¬ÚîÚ ÕòÈÚòĈÚÂóäìóÃÚóÕÃîÈÂæù¬âÖòèîã¬óÈÉñĂËëúÖäÃîÈ  W.C.Cochan 
(ƗƟƝƝ) ãîâäòÛÅèóâÅæóÕÿÅæøćîÚäîãæñ 5 ăÕÉČóÚèÚÃîÈÖòèîã¬óÈØöćĂËĂÚÂóäèõÉòã ƙƞƚ ÅÚ ĀæñĂË
èõÙöÂóäëù¬âÖòèîã¬óÈĀÛÛăâ¬îóéòãÅèóâÚ¬ó ÉñÿÜĆÚ āÕãØöćÝúèõÉòãÿæøîÂÂóäëù¬âÖòèîã¬óÈĀÛÛÛòÈÿîõÎĀæñĂË
ÂóäØÕëîÛëââÖõÑóÚÂóäèõÉòã  

ƙ. ÿÅäøćîÈâøîØöćĂËĂÚÂóäèõÉòã ÿÅäøćîÈâøîÂóäèõÉòãÅäòĈÈÚöĈÿÜĆÚĀÛÛëîÛ×óâØöćÝúèõÉòãëäóÈÃ÷ĈÚÖóâ
ØåêÏö ÂäîÛĀÚèÅõÕ ĀæñÚõãóâÜÐõÛòÖõÂóä Ì÷ćÈĀÛ¬ÈĀÛÛëîÛ×óâÿÜĆÚ 3 ÖîÚ ÕòÈÚöĈ  

ÖîÚØöć Ɨ  ë×óÚáóßë¬èÚÖòè  
    ÖîÚØöć 2  ÿÂöćãèÂòÛÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕ ƚ ÕóÚ Åøî ÕóÚÝæõÖáòÔÒ° ÕóÚ
äóÅóÅ¬óÛäõÂóä ÕóÚË¬îÈØóÈÂóääòÛÛäõÂóä ĀæñÕóÚÂóäëøćîëóäÂóäÖæóÕ  
    ÖîÚØöć 3  ÿÂöćãèÂòÛÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°
Ý¬óÚ Smart Phone ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ ĂËâóÖäèòÕĀÛÛæõÿÅõä°Ø (Likert scale) ìæòÈÉóÂ
ÚòĈÚÚČóĀÛÛëîÛ×óââóÖäèÉëîÛÅùÔáóßÃîÈÿÅäøćîÈâøîØöćĂËĂÚÂóäèõÉòãāÕãÖäèÉëîÛÅèóâÖäÈÿËõÈ
ÿÚøĈîìó (Content validity) ĀæñìóÅ¬óÅèóâÿØöćãÈ (Reliability) ÃîÈĀÛÛëîÛ×óâÂóäèõÉòã  ØòĈÈÚöĈÝúèõÉòã
ÚČóĀÛÛëîÛ×óâăÜØÕæîÈĂË (Try out) ÂòÛÂæù¬âÖòèîã¬óÈÉČóÚèÚ 30 ÅÚÿßøćîÖäèÉëîÛÅèóâÿØöćãÈ
ÃîÈĀÛÛëîÛ×óâÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕ āÕãÂóäìóÅ¬óëòâÜäñëõØÙõċĀîæàóÅäîÚÛòÅ 
(Cronbach³s alpha coefficient) Ì÷ćÈÿÂÔÒ°Å¬óëòâÜäñëõØÙõċÃîÈÅèóâÿØöćãÈ (Reliability coefficient) Øöć
ãîâäòÛăÕÅøî Ɩ.ƛƖ Ã÷ĈÚăÜ (ëùÉõÖäó ÛùÎãäòÖßòÚÙù°, ƘƛƛƝ) ØòĈÈÚöĈ ÝæÂóäÅČóÚèÔÅ¬óëòâÜäñëõØÙõċĀîæàóÅ
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äîÚÛòÅÃîÈÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕÕóÚÝæõÖáòÔÒ° ÿØ¬óÂòÛ Ɩ.883  ÕóÚäóÅóÅ¬óÛäõÂóä 
ÿØ¬óÂòÛ Ɩ.888 ÕóÚË¬îÈØóÈÂóääòÛÛäõÂóä ÿØ¬óÂòÛ Ɩ.Ɵ10 ÕóÚÂóäëøćîëóäÂóäÖæóÕ ÿØ¬óÂòÛ Ɩ.860  Āæñ
Å¬óëòâÜäñëõØÙõċĀîæàóÅäîÚÛòÅÃîÈÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ° 
ÿØ¬óÂòÛ Ɩ.835 Ì÷ćÈîãú¬ĂÚÿÂÔÒ°ØöćëúÈ ØòĈÈÚöĈÝúèõÉòãăÕØČóÂóäÿÂĆÛÃîâúæĂÚÿÕøîÚâÂäóÅâ ß.é. ƘƛƜƖ 

ƚ. ÂóäÿÂĆÛäèÛäèâÃîâúæ  ÂóäÿÂĆÛäèÛäèâÃîâúæÉóÂÝúĂËÛäõÂóäÃîÈÙÚóÅóäîîâëõÚ ëóÃó
äóâÅČóĀìÈ ØöćÿÜĆÚÂæù¬âÖòèîã¬óÈĂÚÂóäèõÉòã ÉñÂóäÿÂĆÛäèÛäèâÃîâúæáóÅëÚóâ ĀÛÛÂóäèõÉòãÖòÕÃèóÈ 
(cross-sectional studies) Åøî ÿÜĆÚÂóäÿÂĆÛÃîâúæĂÚË¬èÈäñãñÿèæóĂÕÿèæóìÚ÷ćÈÿßöãÈÅäòĈÈÿÕöãè Ì÷ćÈÉñĂË
ĀÛÛëîÛ×óâÿÜĆÚÿÅäøćîÈâøî   

ƛ. ÿØÅÚõÅÂóäèõÿÅäóñì°Ãîâúæ ÂóäèõÿÅäóñì°ÃîâúæĂÚÂóäèõÉòãÿäøćîÈ ÂäñÛèÚÂóäÖòÕëõÚĂÉ 
ĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ Õèã
āÜäĀÂäâëČóÿäĆÉäúÜØóÈë×õÖõÿßøćîìóÅ¬óë×õÖõØöćĂËĂÚÂóäèõÿÅäóñì° ÕòÈÚöĈ (1) Å¬óäîãæñ ÿßøćîÛääãóã
äóãæñÿîöãÕÃîÈÅùÔëâÛòÖõßøĈÚÑóÚÃîÈÂæù¬âÖòèîã¬óÈ ăÕĀÂ¬ ÿßé îóãù ë×óÚáóß ĀæñäóãăÕÿÊæöćãÖ¬î
ÿÕøîÚ ÿÜĆÚÖÚ (2) Å¬óÿÊæöćãĀæñë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ ÿßøćîîÙõÛóãäñÕòÛÜòÉÉòãë¬èÚÜäñëâØóÈ
ÂóäÖæóÕ ĀæñÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone 
ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ āÕãÂČóìÚÕÿÂÔÒ°ĂÚÂóäĀÜæÅèóâìâóãÅ¬óÿÊæöćãÃîÈäñÕòÛÜòÉÉòã
ë¬èÚÜäñëâØóÈÂóäÖæóÕ ĀæñäñÕòÛÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°
Ý¬óÚ Smart Phone ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ ÖóâÿÂÔÒ°ÂóäèõÿÅäóñì°ÃîÈ Best and Kahn 
(1989) 

Å¬óÿÊæöćã                 Åèóâìâóã 
4.50-5.00    âóÂØöćëùÕ  
3.50-4.49    âóÂ  
2.50-3.49    ÜóÚÂæóÈ 
1.50-2.49    Úîã  
1.00-1.49    ÚîãØöćëùÕ  

Āæñ (ƙ) ÂóäèõÿÅäóñì°×Õ×îãßìùÅúÔÿßøćîìóÅ¬óëòâÜäñëõØÙõċ×Õ×îãâóÖäÑóÚ (Standard Regression 
Coefficient : b) Ì÷ćÈÿÜĆÚÂóäèõÿÅäóñì°ìóÅ¬óîõØÙõßæÃîÈÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕØöćâöÖ¬î
ÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone ÙÚóÅóäîîâëõÚ 
ëóÃóäóâÅČóĀìÈ 

 
ÝæÂóäèõÉòã 

ÂóäèõÉòãÿäøćîÈÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart 
Phone ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ  ëäùÜÝæÂóäèõÉòãĀæñîáõÜäóãÝæÕòÈÚöĈ 
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Ɨ. ÃîâúæâóÉóÂÂæù¬âÖòèîã¬óÈë¬èÚĂìÎ¬ÿÜĆÚÿßéìÎõÈ äîãæñ ƝƗ.ƚ âöîóãù ƚƗ-ƜƖ Üö äîãæñ 
ƚƙ.Ƙ ë×óÚáóßāëÕ äîãæñ ƛƞ.Ɵ ĀæñâöäóãăÕÿÊæöćãÖ¬îÿÕøîÚ ƘƖ,001 · ƚ0,000 ÛóØ äîãæñ ƚƜ.Ɯ   

Ƙ. ÝæÂóäèõÿÅäóñì°äñÕòÛÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕÃîÈÂóäĂìÛäõÂóäÙùäÂääâØóÈÂóä
ÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone Åøî ÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕ (Ɨ) ÕóÚÝæõÖáòÔÒ° (Ƙ) ÕóÚ
äóÅóÅ¬óÛäõÂóä (ƙ) ÕóÚË¬îÈØóÈÂóääòÛÛäõÂóä Āæñ (ƚ) ÕóÚÂóäëøćîëóäÂóäÖæóÕ ăÕÝæÂóäèõÉòãÖóâ
ÖóäóÈ Ɨ 

 
ÖóäóÈ 1  Å¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚÃîÈÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕÿÜĆÚäóãÕóÚ 
        ÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕ                                     SD              äñÕòÛÅèóâÅõÕÿìĆÚ 
ÕóÚÝæõÖáòÔÒ°  3.81 0.682    âóÂ 
ÕóÚäóÅóÅ¬óÛäõÂóä 3.75 0.805    âóÂ 
ÕóÚË¬îÈØóÈÂóääòÛÛäõÂóä 3.97 0.751    âóÂ 
ÕóÚÂóäëøćîëóäÂóäÖæóÕ 3.60 0.712   âóÂ 
               äèâ                                                                 3.78                   0.601                      âóÂ 

 ÉóÂÖóäóÈ Ɨ ßÛè¬ó æúÂÅóØöćĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone 
ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ âöäñÕòÛÅèóâÅõÕÿìĆÚÿÂöćãèÂòÛÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕāÕã
äèâîãú¬ĂÚäñÕòÛâóÂ ÿâøćîèõÿÅäóñì°ÿÜĆÚäóãÕóÚ ßÛè¬ó ÕóÚË¬îÈØóÈÂóääòÛÛäõÂóäîãú¬ĂÚäñÕòÛâóÂ 
äîÈæÈâóÅøî ÕóÚÝæõÖáòÔÒ°  ÕóÚäóÅóÅ¬óÛäõÂóä ĀæñÕóÚÂóäëøćîëóäÂóäÖæóÕ ÖóâæČóÕòÛ 

ƙ. ÝæÂóäèõÿÅäóñì°äñÕòÛÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ 
Smart Phone ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ Ì÷ćÈĀÛ¬ÈîîÂÿÜĆÚ 5 ÕóÚ Åøî (1) ÕóÚÂóääòÛäú×÷ÈÅèóâ
ÖîÈÂóäìäøîÜòÎìó (Ƙ) ÕóÚÂóäĀëèÈìóÃîâúæ (ƙ) ÕóÚÂóäÜäñÿâõÚØóÈÿæøîÂ (ƚ) ÕóÚÂóäÖòÕëõÚĂÉ
ÌøĈî Āæñ (ƛ) ÕóÚßåÖõÂääâáóãìæòÈÂóäÌøĈî ăÕÝæÂóäèõÉòãÖóâÖóäóÈ Ƙ  

 
ÖóäóÈ Ƙ  Å¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚÃîÈÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈ
ÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ 
ÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâ                                                   SD                      äñÕòÛÂóäÖòÕëõÚĂÉ 
ÂóääòÛäú×÷ÈÅèóâÖîÈÂóäìäøîÜòÎìó                                   ƙ.Ɯƞ                    0.7Ɲƞ                                   âóÂ                     
ÂóäĀëèÈìóÃîâúæ        ƙ.ƜƟ      0.ƜƟƜ           âóÂ 
ÂóäÜäñÿâõÚØóÈÿæøîÂ        ƙ.ƝƘ      0.Ɵƚƙ           âóÂ 
ÂóäÖòÕëõÚĂÉÌøĈî        ƙ.ƜƝ      0.ƟƘƗ          âóÂ 
ßåÖõÂääâáóãìæòÈÂóäÌøĈî                                              ƙ.ƟƘ                     Ɩ.ƞƜƞ                                   âóÂ 
                                       äèâ                                          ƙ.Ɲƚ                     0.ƜƛƟ                                   âóÂ 
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ÉóÂÖóäóÈ Ƙ ßÛè¬ó æúÂÅóØöćĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone 
ÙÚóÅóä                         îîâëõÚ ëóÃóäóâÅČóĀìÈ âöäñÕòÛÂóäÖòÕëõÚĂÉÿÂöćãèÂòÛÂäñÛèÚÂóäÖòÕëõÚĂÉĂË
ÛäõÂóäÙùäÂääâāÕãäèâîãú¬ĂÚäñÕòÛâóÂ ÿâøćîèõÿÅäóñì°ÿÜĆÚäóãÕóÚ ßÛè¬ó ÕóÚßåÖõÂääâáóãìæòÈ
ÂóäÌøĈîîãú¬ĂÚäñÕòÛâóÂ äîÈæÈâó Åøî ÕóÚÂóäÜäñÿâõÚØóÈÿæøîÂ ÂóäĀëèÈìóÃîâúæ ÖóâæČóÕòÛ 

ÝæÂóäØÕëîÛëââÖõÑóÚÂóäèõÉòã ÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕ ăÕĀÂ¬ (Ɨ) ÕóÚ
ÝæõÖáòÔÒ° (Ƙ) ÕóÚäóÅóÅ¬óÛäõÂóä (ƙ) ÕóÚË¬îÈØóÈÂóääòÛÛäõÂóä Āæñ (ƚ) ÕóÚÂóäëøćîëóäÂóäÖæóÕ  
âöÝæÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone  ÙÚóÅóä
îîâëõÚ ëóÃóäóâÅČóĀìÈ ăÕÝæÂóäèõÉòãÖóâÖóäóÈ ƙ 

 
ÖóäóÈ ƙ  ÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone ÙÚóÅóä
îîâëõÚ ëóÃóäóâÅČóĀìÈ (Y) 
ÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕ               Å¬óëòâÜäñëõØÙõċ×Õ×îã                      t                         Sig. 
ÕóÚÝæõÖáòÔÒ° (X1)                                            0.ƖƘƚ                                    Ɩ.ƚƝƙ                     0.ƜƙƜ 
ÕóÚäóÅóÅ¬óÛäõÂóä (X2)        -0.0Ɯƚ -Ɨ.ƚƘƗ 0.ƗƛƜ 
ÕóÚË¬îÈØóÈÂóääòÛÛäõÂóä (X3)       0.ƙƟƙ  Ɲ.ƝƚƜ 0.0ƖƖ* 
ÕóÚÂóäëøćîëóäÂóäÖæóÕ (X4)                           0.ƙƙƘ                                   Ɲ.ƘƜƝ                      Ɩ.ƖƖƖ* 
                  Å¬óÅÈØöć                                             Ɨ.ƗƘƟ                                   Ɯ.ƞƗƛ                      0.ƖƖƖ* 

   R = 0.ƜƛƟ, R2 = 0.ƚƙƛ , SEE = 0.ƚƟƞ , F = 7Ƙ.ƞƛƝ , Sig. = 0.000 * P < 0.05 

  
   ÉóÂÖóäóÈ ƙ ÝæÂóäèõÿÅäóñì°ëâÂóä×Õ×îãÖóâëâÂóäâöÖòèĀÜäîõëäñØòĈÈìâÕ 4 Öòè ßÛè¬ó 
âöÖòèĀÜäîõëäñ Ƙ Öòè ØöćâöÝæÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ 
Smart Phone ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ Åøî ÖòèĀÜäÕóÚË¬îÈØóÈÂóääòÛÛäõÂóäĀæñÕóÚÂóä
ëøćîëóäÂóäÖæóÕ āÕãØöćÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕÕóÚË¬îÈØóÈÂóääòÛÛäõÂóäâöÝæÖ¬î
ÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone  ÙÚóÅóäîîâëõÚ 
ëóÃóäóâÅČóĀìÈ âóÂØöćëùÕ äîÈæÈâó Åøî ÜòÉÉòãë¬èÚÜäñëâØóÈÖæóÕÕóÚÂóäëøćîëóäÂóäÖæóÕ āÕã
âöÅ¬óëòâÜäñëõØÙõċëìëòâßòÚÙ°ßìùÅúÔ (R) ÿØ¬óÂòÛ 0.ƜƛƟ āÕãëóâóä×îÙõÛóãÅèóâëòâßòÚÙ°ăÕäîãæñ 
ƚƙ.ƛ ĀæñÚČóâóĀØÚÅ¬óĂÚëâÂóäßãóÂäÔ°ăÕ ÕòÈÚöĈ   
   Y = 1.ƗƘƟ* + 0.ƖƘƚX1 - 0.0ƜƚX2 + 0.ƙƟƙ*X3 + 0.ƙƙƘ*X4  
 
ëäùÜĀæñîáõÜäóãÝæÂóäèõÉòã 

ÂóäèõÉòãÿäøćîÈ ÂäñÛèÚÂóäÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart 
Phone  ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ ÝúèõÉòãăÕëäùÜĀæñîáõÜäóãÝæĀÖ¬æñÜäñÿÕĆÚÖóâ
ëââÖõÑóÚÂóäèõÉòãÕòÈÚöĈ 



ÂóäÜäñËùâÝæÈóÚÂóäèõÉòãĀæñèõËóÂóä ÚèòÖÂääâÙùäÂõÉĀæñÂóäÿÜĆÚÝúÜäñÂîÛÂóä  16 ßåêáóÅâ 2560 

12 

Ɨ.  ÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕÕóÚÝæõÖáòÔÒ°ăâ¬âöÝæÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉĂË
ÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone  ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ Ì÷ćÈÝúèõÉòã
âöÅèóâÅõÕÿìĆÚè¬ó ÂóäĂìÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone ÃîÈĀÖ¬æñÙÚóÅóäâö
æòÂêÔñăâ¬ĀÖÂÖ¬óÈÂòÚ ØòĈÈĂÚÕóÚÃîÈÂóäĂìÛäõÂóä ÅèóâëñÕèÂ äèÕÿäĆè ĀæñÜäñìãòÕÿèæó 
äèâØòĈÈâöÚāãÛóãĂÚÂóääòÂêóÃîâúæë¬èÚÖòèÃîÈæúÂÅó âöÂóääòÛäîÈÿäøćîÈÅèóâäòÛÝõÕËîÛÃîÈ
ÙÚóÅóäÂäÔöØöćÿÂõÕÅèóâÝõÕßæóÕĂÚÂóäØČóÙùäÂääâØóÈÂóäÿÈõÚØöćăâ¬ĀÖÂÖ¬óÈÂòÚ É÷ÈØČóĂìæúÂÅóÃîÈ
ÙÚóÅóäĂìÅèóâëČóÅòÎÂòÛÜäñÿÕĆÚë¬èÚÜäñëâØóÈÂóäÖæóÕÕóÚîøćÚ ą âóÂÂè¬óÜòÉÉòãÕóÚ
ÝæõÖáòÔÒ° Ì÷ćÈÝæÂóäèõÉòãÚöĈëîÕÅæîÈÂòÛĀÚèÅõÕÃîÈ Kotler, P. (ƘƖƖƙ) ØöćäñÛùè¬ó ÝæõÖáòÔÒ°ØöćâöÅèóâ
Ăìâ¬ ÅèóâëæòÛÌòÛÌîÚ ăâ¬ÿìĆÚÅùÔÜäñāãËÚ°ØöćËòÕÿÉÚ Éñăâ¬ë¬ÈÝæÖ¬îßåÖõÂääâÂóäÌøĈîĀæñÂóäĂË
ÛäõÂóäÃîÈÝúÛäõāáÅ 

Ƙ.  ÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕÕóÚäóÅóÅ¬óÛäõÂóäăâ¬âöÝæÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉĂË
ÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone  ÙÚóÅóäîîâëõÚ ëóÃóäóâÅČóĀìÈ Ì÷ćÈÝúèõÉòã
âöÅèóâÅõÕÿìĆÚè¬ó Å¬óĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone  ÃîÈĀÖ¬æñÙÚóÅóäâö
äóÅóìäøîÅ¬óÙääâÿÚöãâĂÚÂóäĂËÛäõÂóäĂÂæÿÅöãÈÂòÚ âöÂóäãÂÿèÚÅ¬óÙääâÿÚöãâĀäÂÿÃóÿâøćîëâòÅäĂË
ÛäõÂóä âöÂóäãÂÿèÚÅ¬óÙääâÿÚöãâäóãÜö  Āæñăâ¬ÿëöãÅ¬óÛäõÂóäĂÚÂóäÕúÃîâúæäóãÂóäÿÕõÚÛòÎËö
ãîÚìæòÈÉ÷Èăâ¬âöÝæÖ¬îÂóäÖòÕëõÚĂÉĂËÛäõÂóäÃîÈæúÂÅó Ì÷ćÈÝæÂóäèõÉòãÚöĈëîÕÅæîÈÂòÛĀÚèÅõÕÃîÈ 
Armstrong and Kotler (2009) ØöćäñÛùè¬ó ë¬èÚÜäñëâØóÈÂóäÖæóÕÉñÂäñÖùÚĂìÝúÛäõāáÅâöÂóä
ÖòÕëõÚĂÉÌøĈîìäøîâóĂËÛäõÂóäÚòĈÚ ÂóäÖòĈÈäóÅóÉñÖîÈÂČóìÚÕäóÅóĂìÿìĆÚ×÷ÈÅùÔÅ¬óÅèóâĀÖÂÖ¬óÈÃîÈ
ÝæõÖáòÔÒ°ÂòÛÅú¬ĀÃ¬È ÿßøćîĂìÝúÛäõāáÅÿÂõÕÂóäÿÜäöãÛÿØöãÛäñìè¬óÈäóÅóÂòÛÝæõÖáòÔÒ°ÃîÈÅú¬ĀÃ¬È 

ƙ.   ÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕÕóÚË¬îÈØóÈÂóääòÛÛäõÂóäâöÝæÖ¬îÂäñÛèÚÂóä
ÖòÕëõÚĂÉĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone  ÙÚóÅóäîîâëõÚ ëóÃó
äóâÅČóĀìÈ Ì÷ćÈÝúèõÉòãâöÅèóâÅõÕÿìĆÚè¬ó ÜòÉÉùÛòÚÝúÛäõāáÅë¬èÚĂìÎ¬ÖîÈÂóäÅèóâëñÕèÂ äèÕÿäĆèĂÚ
ÂóäĂËØČóÙùäÂääâØóÈÂóäÿÈõÚ Ì÷ćÈÂóäĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ°Ý¬óÚ Smart Phone  É÷È
ÿÜĆÚîöÂØóÈÿæøîÂìÚ÷ćÈØöćăÕäòÛÅèóâëÚĂÉÉóÂæúÂÅó ÿÚøćîÈÉóÂæúÂÅóăâ¬ÖîÈÿëöãÅ¬óĂËÉ¬óãĂÚÂóä
ÿÕõÚØóÈ ăâ¬ÖîÈÿëöãÿèæóäîÿßøćîØČóÙùäÂääâÖ¬óÈ ą Āæñëóâóä×ØČóÙùäÂääâØóÈÂóäÿÈõÚăÕØùÂØöćØùÂ
ÿèæó  ëîÕÅæîÈÂòÛĀÚèÅõÕÃîÈ Etzel, Walker  and  Stanton (2007) Āæñ Kotler and Keller (2009) Øöć
äñÛùè¬ó Ë¬îÈÂóäĂìÛäõÂóä Åøî ÿëÚØóÈØöćÝæõÖáòÔÒ°ĀæñÂääâëõØÙõċØöćÝæõÖáòÔÒ°×úÂÿÜæöćãÚâøîăÜãòÈ
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ÉóÂÝúÝæõÖÝ¬óÚÅÚÂæóÈăÜãòÈÝúÛäõāáÅìäøîÝúĂËØóÈîùÖëóìÂääâ Ì÷ćÈÿÜĆÚèõÙöÂóäØöćÚòÂÂóäÖæóÕĂË
ë¬ÈÿëäõâÝæõÖáòÔÒ°āÕãÖäÈÂòÛÝúÌøĈîĀæñØČóĂìÿÂõÕÂóäÖîÛëÚîÈÉóÂÝúÛäõāáÅĂÚØòÚØö 
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ÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕ Ƙ ÕóÚ Åøî 

Ɨ. ÝúÛäõìóäÅèäßòÓÚóÕóÚË¬îÈØóÈÂóääòÛÛäõÂóäāÕãÂóäßòÓÚóĀîßßæõÿÅËòćÚÛÚ Smart 
Phone Ăìëóâóä×ÕóèÚ°āìæÕĂËÈóÚăÕëñÕèÂ ăâ¬ãù¬ÈãóÂ ëâòÅäĂËÈóÚăÕÕèãÖòèÿîÈÝ¬óÚ Smart 
Phone ĀæñâöÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚĂìäîÈäòÛÂóäĂËÈóÚāØäéòßØ°âøî×øîăÕìæóãäù¬Ú  ÿßøćî
ëóâóä×ĂËÛäõÂóäăÕØùÂë×óÚØöćĂÚÉùÕØöćëóâóä×ÿËøćîâÖ¬îîõÚÿØîä°ÿÚĆÖăÕ 
 2. ÝúÛäõìóäÅèäßòÓÚóÕóÚÂóäëøćîëóäÂóäÖæóÕāÕãâöÂóäÜäñËóëòâßòÚÙ°Ý¬óÚëøćîÖ¬óÈ ą ÿË¬Ú 
āØäØòéÚ° èõØãù ÿèĆÛăÌÖ°ĂÚîõÚÿØîä°ÿÚĆÖ ÿÜĆÚÖÚ âöÂóäë¬ÈÿëäõâÂóäÃóã ÿË¬Ú ĀÉÂÃîÈäóÈèòæ ä¬èâæùÚ
äóÈèòæ ÿÜĆÚÖÚ ĀæñÉòÕÿîÂëóäÿÝãĀßä¬ÃîâúæÂóäĂËÛäõÂóä×úÂÖîÈÅäÛ×èÚ ÿÃóĂÉÈ¬óã äèâ×÷ÈâöÂóä
ÉòÕÂõÉÂääâÖ¬óÈ ą ÿßøćîĀÚñÚČóÂóäĂËÛäõÂóäÃîÈÙÚóÅóäÝ¬óÚāØäéòßØ°âøî×øîÉóÂßÚòÂÈóÚÙÚóÅóä 
 
ÃîÿëÚîĀÚñĂÚÂóäèõÉòãÅäòĈÈÖ¬îăÜ 

ÂóäèõÉòãÅäòĈÈÚöĈÿÜĆÚÂóäèõÉòãÿßøćîìóîõØÙõßæÃîÈÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕØöćâöÝæÖ¬îÂóä
ĂËÛäõÂóäÙùäÂääâØóÈÂóäÿÈõÚîîÚăæÚ° ÿßäóñÊñÚòĈÚĂÚÂóäèõÉòãÅäòĈÈÖ¬îăÜÅèäé÷Âêó ÕòÈÚöĈ 
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ÛääÔóÚùÂäâ 

ÅČóÚóã îáõÜäòËÎóëÂùæ. (2558). ßåÖõÂääâÝúÛäõāáÅ. ÂäùÈÿØßâìóÚÅä: āàÂòë âöÿÕöãĀîÚÕ° ßòÛæõË
ËõćÈ. 
ÜõãßÈé° ÖòĈÈÉõÚÖÚóÂóä (2559). ë×óÛòÚÂóäÿÈõÚĂÚãùÅÕõÉõÖîæ. èóäëóäîîÚăæÚ° ÙÚóÅóäîîâëõÚ

ÊÛòÛèòÚØöć 4 ÂäÂÐóÅâ 2559 Āìæ¬ÈØöćâó www.gsb.or.th: GSB Research. ÅÚÿâøćîèòÚØöć ƗƗ 
âÂäóÅâ ƘƛƜƖ. 

ëùÉõÖäó ÛùÔãäòÖßòÚÙù°. (2557). äñÿÛöãÛèõÙöèõÉòãëČóìäòÛäòÑÜäñéóëÚéóëÖä°. (ßõâß°ÅäòĈÈØöć 1ƚ). 
ëČóÚòÂßõâß°ÿëâó 

Ùääâ. 
ëâÅõÕ ãóÿÅÚ Āæñ ßääÔÿßĆÎ. (ƘƛƛƟ). ÜòÉÉòãÂóäÿæøîÂĂËÛäõÂóäØóÈÂóäÿÈõÚÉóÂÙÚóÅóäîîâëõÚ

ÃîÈÜäñËóÂäĂÚÿÃÖÿâøîÈ ĀæñÿÃÖÚîÂÿâøîÈ ĂÚÉòÈìèòÕæČóÜóÈ. èóäëóäÛäõìóäÙùäÂõÉ 
ÿéäêÑéóëÖä°ĀæñÂóäëøćîëóä. ÜöØöć 11 ÊÛòÛØöć 2 ÂäÂÏóÅâ - ÙòÚèóÅâ 2559. 

Armstrong, G., and Kotler, P. (2009). Marketing: An Introduction. (9th ed.). Upper Saddle River, 
NJ:  

Prentice Hall. 
Best, J. W., and James, V. K. (1989). Research in Education. (6th ed.). Englewood Cliffs, NJ: 
Prentice- 

Hall. 
Cochran. W. G. (1977). Sampling Techniques. (3rd ed.), New York: John Wiley & Sons. 
Etzel, M. J., Walker, B. J., and Stanton, W. J. (2007). Marketing. (14th ed.). Boston: McGraw-
Hill. 
Kotler, P. (2003). Marketing Management. Upper Saddle River, N.J: Prentice Hall. 
Kotler, P., and Keller, K. (2009). Marketing  Management. Upper Saddle River, NJ: Pearson 
Prentice  

https://www.google.co.th/search?biw=1920&bih=950&q=Kotler,+P.+(2003).+Marketing+management.+Upper+Saddle+River:+N.J.+Prentice+Hall.&spell=1&sa=X&ved=0ahUKEwjk-sDam-7SAhXEM48KHSq2B0UQvwUIFSgA


ÂóäÜäñËùâÝæÈóÚÂóäèõÉòãĀæñèõËóÂóä ÚèòÖÂääâÙùäÂõÉĀæñÂóäÿÜĆÚÝúÜäñÂîÛÂóä  16 ßåêáóÅâ 2560 

15 

Hall. 
London, D. L., and Della, B. A. J. (1993). Consumer behavior. (4th ed.). New York: McGraw-Hill 
Luenendonk, M. (2015). Understanding the Marketing Mix Concept. Retrieved August 16, 2016, 

from https://www.cleverism.com/understanding-marketing-mix-concept-4ps. 
Manktelow, J., and Carlson, A. (2012). The Marketing Mix and the 4P³s. Retrieved August 15, 

2016, from https://www.mindtools.com/pages/article/newSTR_94.htm. 
Schiffman, L. G., and Kanuk, L. L. (1994). Consumer Behavior. (5th ed.). Englewood Cliffs, NJ. : 

Prentice-Hall.

https://www.mindtools.com/pages/article/newSTR_94.htm


ÂóäÜäñËùâÝæÈóÚÂóäèõÉòãĀæñèõËóÂóä ÚèòÖÂääâÙùäÂõÉĀæñÂóäÿÜĆÚÝúÜäñÂîÛÂóä  16 ßåêáóÅâ 2560 

16 

ÅèóâëòâßòÚÙ°äñìè¬óÈáóèñÝúÚČóÖóâìæòÂØéßõÙäóËÙääâ áóèñÝúÖóâØöćâöÅèóâÂæóìóÎ Āæñ
ßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âä 

 
îáõäòÂê°  ëùÉäõÖÉòÚØä 

ÚòÂé÷ÂêóÜäõÎÎóāØìæòÂëúÖäÛäõìóäÙùäÂõÉâìóÛòÔÒõÖ ÅÔñÛäõìóäÙùäÂõÉ âìóèõØãóæòãÿØÅāÚāæãö
äóËâÈÅæÙòÎÛùäö Email: Apirunk_s@rmutt.ac.th 

ÂåêÕó  ÿËöãäèòÓÚëùÃ 

îóÉóäã°ÜäñÉČóëóÃóèõËóÂóäÉòÕÂóä ÅÔñÛäõìóäÙùäÂõÉ âìóèõØãóæòãÿØÅāÚāæãöäóËâÈÅæÙòÎÛùäö 

 
ÛØÅòÕã¬î 

Âóäé÷ÂêóÚöĈâöèòÖ×ùÜäñëÈÅ°ÿßøćîé÷Âêó Ɨ) áóèñÝúÚČóÖóâìæòÂØéßõÙäóËÙääâ áóèñÝúÖóâØöćâö
ÅèóâÂæóìóÎĀæñßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âä ÃîÈßÚòÂÈóÚÜÐõÛòÖõÈóÚîãú¬ĂÚÙùäÂõÉ
āØäÅâÚóÅâ Ƙ) ÿßøćîé÷ÂêóÅèóâëòâßòÚÙ°äñìè¬óÈáóèñÝúÚČóÖóâìæòÂØéßõÙäóËÙääâ ÂòÛßåÖõÂääâ
ÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âä ÃîÈßÚòÂÈóÚÜÐõÛòÖõÈóÚîãú¬ĂÚÙùäÂõÉāØäÅâÚóÅâ ƙ)  ÿßøćîé÷Âêó
ÅèóâëòâßòÚÙ°äñìè¬óÈáóèñÝúÖóâØöćâöÅèóâÂæóìóÎ ÂòÛßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âä 
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ABSTRACT 

 The objectives of this survey research were to: Ɨ) study leadership³s according to the ten 
royal virtues, courageous followership and organizational citizenship behavior Ƙ) study the 
relationship between leadership³s according to the ten royal virtues factors and organizational 
citizenship behavior and ƙ) study the relationship between courageous followership factors and 
organizational citizenship behavior. The participants in this survey research were ƙƘƖ employees 
from the entire population of Ɨ,ƖƛƝ employees at TOT Public Company Limited, Capital Region 
ƚ. The research tools used were questionnaires and the data were analyzed using descriptive 
statistics, namely, frequency, percentage, mean, standard deviation and inferential statistics 
consisted of Pearson Correlation Coefficient. The results indicated that range of gender and 
education effects to organizational citizenship behavior with statistical significance level of 0.05. 
The results on the relationship between leadership³s according to the ten royal virtues and 
organizational citizenship behavior were in a moderate level with statistical significance level of 
0.01. Finally, the results of relationship between courageous followership and organizational 
citizenship behavior was also in high level with statistical significance level of 0.01. 
  
Keywords:  leadership, ten royal virtues, courageous followership, organizational citizenship 
behavior 
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ÈóÚØöćë¬ÈÝæÖ¬îÅèóâëČóÿäĆÉÃîÈîÈÅ°ÂäÃ÷ĈÚîãú¬ÂòÛÅÚ ÅÚÿÜĆÚÜòÉÉòãäñÕòÛĀÚèìÚóØöćÚČóÅèóâëČóÿäĆÉâó
ëú¬îÈÅ°ÂäØùÂîÈÅ°Âä (ßñãîâ èÈé°ëóäéäö, ƘƛƚƗ, Ú. Ƙ) ĀÖ¬āÕãÙääâËóÖõØòćèăÜÃîÈÅÚĂÚîÈÅ°ÂäÚòĈÚ
ÉñâöÅèóâĀÖÂÖ¬óÈăâ¬ÿìâøîÚÂòÚĂÚĀÖ¬æñÛùÅÅæ ÿË¬ÚÅèóâĀÖÂÖ¬óÈĂÚÕóÚáóèñÝúÚČó Āæñ×óÝúÚČóâö
éöæÙääâāÕãĂËìæòÂØéßõÙäóËÙääâìæòÂÙääâÃîÈÚòÂÜÂÅäîÈ ØöćÝúÚČó ÚòÂÛäõìóä äèâ×÷ÈÛùÅÅæ
ØòćèăÜÚČóâóÜÐõÛòÖõĂËÃòÛÿÅæøćîÚîÈÅ°ÂäĂìâöÅèóâÿÃâĀÃĆÈëóâóä×ÕČóÿÚõÚÈóÚăÜăÕîã¬óÈäóÛäøćÚ  
ÿßøćîĂìÿÂõÕÜäñāãËÚ°ĀæñÜäñëõØÙõáóßëúÈëùÕĂÚÂóäØČóÈóÚ áóèñÝúÚČóÖóâìæòÂØéßõÙäóËÙääâÉ÷Èâö
ÛØÛóØëČóÅòÎĂÚÂóäÛäõìóäîÈÅ°ÂäãùÅÜòÉÉùÛòÚ (ØòÕØäèÈ ÛùÎÎóÙõÂóä ĀæñÂåêÕó  ÿËöãäèòÓÚëùÃ, 
2558) áóèñÝúÖóâÿÜĆÚîöÂìÚ÷ćÈÜòÉÉòãØöćâöÅèóâëČóÅòÎâöÅèóâÿÂöćãèÃîÈÂòÛáóèñÝúÚČóăâ¬ÿßöãÈĀÖ¬ÝúÚČó
ÿØ¬óÚòĈÚØöćâöÅèóâëČóÅòÎÖ¬îÅèóâëČóÿäĆÉÃîÈîÈÅ°ÂäĀÖ¬ÝúÖóâÂĆâöÅèóâëČóÅòÎÖ¬îÅèóâëČóÿäĆÉÃîÈîÈÅ°Âä
ăâ¬ÚîãăÜÂè¬óÝúÚČóÿË¬ÚÂòÚ (Ëùæößä ÿßĆËäéäö, 2556) áóèñÝúÖóâØöćâöÅèóâÂæóìóÎÖóâäúÜĀÛÛ 
(Model of Courageous Followership) ÃîÈ Chaleff (1995) ăÕâù¬ÈÿÚÚ×÷ÈÛØÛóØÕóÚÖ¬óÈ ą ÃîÈÝú
ÖóâØöćâöÜäñëõØÙõáóßØöćë¬ÈÝæÖ¬îÂóäĀëÕÈîîÂëú¬ÂóäÜÐõÛòÖõÈóÚØöćâöÅèóâÂæóìóÎÉñä¬èâĀæÂÿÜæöćãÚ
èòÖ×ùÜäñëÈÅ°ÃîÈÖÚÿîÈĀæñîÈÅ°ÂäÂòÛÝúÚČóáóãĂÖÅèóâÿËøćîĂÚØõéØóÈÿÕöãèÂòÚÿßøćîĂìîÈÅ°ÂäăÕäòÛ
ÅèóâëČóÿäĆÉÖóâØöćÖîÈÂóä (ÙõÖõ ÙõÖõÿëäö, 2557) ÛØÛóØØöćâöÅèóâëČóÅòÎĀÂ¬îÈÅ°ÂäÅøî (Organizational 
Citizenship Behavior) ÃîÈ Organ (ƗƟƞƞ) ßåÖõÂääâØöćÿÂõÕÉóÂÂóäĂìÅèóâä¬èââøîÃîÈëâóËõÂÌ÷ćÈ
ăâ¬ăÕ×úÂÂČóìÚÕăèĂÚÂóäØČóÈóÚÿÜĆÚÂóäÜÏõÛòÖõÕèãÅèóâëâòÅäĂÉ ÿÖĆâĂÉÜÐõÛòÖõ ÿÜĆÚßåÖõÂääâØöć
ÿÂõÕÃ÷ĈÚÿîÈāÕãÖòèÛùÅÅæÚîÂÿìÚøîÉóÂÈóÚØöćÖÚÿîÈăÕäòÛâîÛìâóã ßåÖõÂääâÕòÈÂæ¬óèĂìÅČóÉČóÂòÕ
Åèóâ×÷Èè¬óÿÜĆÚßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âä (Øõßã°ëùÅÚÙ° ÉÈäòÂê°, ƘƛƛƝ) 

ÉóÂÜòÎìó ĀæñÅèóâëČóÅòÎÃóÈÖÚÝúé÷ÂêóÿìĆÚè¬ó áóèñÝúÚČóÖóâìæòÂØéßõÙäóËÙääâ áóèñ
ÝúÖóâØöćâöÅèóâÂæóìóÎ ĀæñßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âä ÿÜĆÚÜòÉÉòãØöćÉñØČóĂìîÈÅ°Âä
ÛääæùÖóâÿÜóìâóãØöćăÕèóÈăè ĀæñÜäñëÛÅèóâëČóÿäĆÉ Ýúé÷ÂêóÉ÷ÈØČóÂóäé÷ÂêóÅèóâëòâßòÚÙ°
äñìè¬óÈáóèñÝúÚČóÖóâìæòÂØéßõÙäóËÙääâ áóèñÝúÖóâØöćâöÅèóâÂæóìóÎ ĀæñßåÖõÂääâÂóäÿÜĆÚ
ëâóËõÂØöćÕöÃîÈîÈÅ°Âä ÝæÃîÈÂóäé÷ÂêóÚöĈ ëóâóä×ÚČóăÜĂËÿÜĆÚĀÚèØóÈë¬Èÿëäõâ ĀæñßòÓÚó
ØäòßãóÂäâÚùêã°ØòĈÈìÚ¬èãÈóÚäòÑÛóæ ÿîÂËÚ ìäøîäòÑèõëóìÂõÉĂìâöÜäñëõØÙõáóßÜäñëõØÙõÝæâóÂ
ãõćÈÃ÷ĈÚÿßøćîßòÓÚóîÈÅ°Âäîã¬óÈãòćÈãøÚ 

 
èòÖ×ùÜäñëÈÅ°ÂóäèõÉòã 

1.  ÿßøćîé÷ÂêóÅèóâëòâßòÚÙ°äñìè¬óÈáóèñÝúÚČóÖóâìæòÂØéßõÙäóËÙääâ ÂòÛßåÖõÂääâÂóä
ÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âä ÃîÈßÚòÂÈóÚÜÐõÛòÖõÈóÚîãú¬ĂÚÙùäÂõÉāØäÅâÚóÅâ 

2.  ÿßøćîé÷ÂêóÅèóâëòâßòÚÙ°äñìè¬óÈáóèñÝúÖóâØöćâöÅèóâÂæóìóÎ ÂòÛßåÖõÂääâÂóäÿÜĆÚ
ëâóËõÂØöćÕöÃîÈîÈÅ°Âä ÃîÈßÚòÂÈóÚÜÐõÛòÖõÈóÚîãú¬ĂÚÙùäÂõÉāØäÅâÚóÅâ 
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ëââùÖõÑóÚÂóäèõÉòã 
1.  áóèñÝúÚČóÖóâìæòÂØéßõÙäóËÙääââöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈ

îÈÅ°Âä 
2.  áóèñÝúÖóâØöćâöÅèóâÂæóìóÎâöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈ

îÈÅ°Âä 
 

ØÛØèÚèääÔÂääâ 
áóèñÝúÚČóÿÜĆÚîÈÅ°ÜäñÂîÛØöćâöÅèóâëČóÅòÎãõćÈÃîÈÂóäÛäõìóäÈóÚĂÚØùÂ ą îÈÅ°Âä ÿßäóñ

áóèñÝúÚČóÿÜĆÚØòĈÈéóëÖä° ĀæñéõæÜ°ØöćÉñË¬èãĂìÛääæùÝæëòâåØÙõċÖóâÿÜóìâóãØöćÂČóìÚÕ Peter  
Drucker (ƗƟƛƚ) ăÕËöĈĂìÿìĆÚ×÷ÈÅèóâëČóÅòÎÃîÈáóèñÝúÚČóè¬óÿÜĆÚØäòßãóÂäßøĈÚÑóÚØöćëČóÅòÎãõćÈÖ¬î
îÈÅ°ÂäĂÚÜòÉÉùÛòÚÉÚØČóĂìâöÂóäÿëóñĀëèÈìóÿßøćîĂìăÕâóÌ÷ćÈÛùÅÅæØöćâöÅèóâëóâóä×ÅèóâäúĂÚÂóä
ÚČóØöćâöÜäñëõØÙõÝæ ÂóäÃóÕÌ÷ćÈáóèñÝúÚČóØöćâöÜäñëõØÙõÝæÉñăâ¬ăÕÉČóÂòÕîãú¬ÿÊßóñĂÚîÈÅ°ÂäÙùäÂõÉ
ÿØ¬óÚòĈÚ ăÕâöÂóäÃóÕĀÅæÚĂÚîÈÅ°ÂäØùÂäúÜĀÛÛ (×èõæ ÿÂøĈîÂúæèÈé°, ƘƛƙƖ) ÚîÂÉóÂÚòĈÚ ÿëäõâéòÂÕõċ èõ
éóæóáäÔ° (ƘƛƙƜ) ãòÈÂæ¬óèè¬óâöîÈÅ°ÜäñÂîÛìæóÂìæóãØöćÉñË¬èãĂìîÈÅ°ÂäâöÅèóâÿÉäõÎÂóèìÚó
ìäøîæâÿìæèĀÖ¬áóèñÝúÚČóÉñÿÜĆÚîÈÅ°ÜäñÂîÛØöćëČóÅòÎ ĀæñÉČóÿÜĆÚîã¬óÈãõćÈÖ¬îÂóäÛäõìóäÈóÚ 
(ÚåÚòÚØ° ëùäõãâÔö ĀæñÜäñÿëäõÑăËã ëùÃëîóÕ, Ƙƛƛƚ) ÂóäÛäõìóäîÈÅ°ÂäĂìâöÜäñëõØÙõáóß ëäóÈ
ÅèóâëČóÿäĆÉĂìĀÂ¬îÈÅ°ÂäÖîÈîóéòã áóèñÝúÚČóìäøîĀÛÛßåÖõÂääâÃîÈÝúÛäõìóäÿÜĆÚëČóÅòÎ ÿÚøćîÈÉóÂ
ÝúÚČóÚòĈÚÿÜĆÚÉùÕéúÚã°äèâĀì¬ÈßæòÈÃîÈëâóËõÂáóãĂÚîÈÅ°Âä É÷ÈÿÜäöãÛÿëâøîÚìæòÂĂÚÂóäÕČóÿÚõÚÂóä
ÃîÈîÈÅ°Âä āÕãÿÊßóñÝúĂÖÛòÈÅòÛÛòÎËó ÕòÈÚòĈÚÅèóâëóâóä×ĀæñæòÂêÔñÃîÈÝúÚČóâöë¬èÚëòâßòÚÙ°
îã¬óÈâóÂÂòÛÅùÔáóßÃîÈÈóÚ ĀæñÅùÔÅ¬óÃîÈîÈÅ°Âä (ëâßÈé° ÿÂêâëõÚ, 2526) 

ìæòÂØéßõÙäóËÙääâ ìäøîìæòÂÜÐõÛòÖõ ƗƖ ÜäñÂóä ÃîÈßäñâìóÂêòÖäõã° ÿÜĆÚìæòÂÂóä
ÜÂÅäîÈÃîÈÂêòÖäõã°ăØãÚòÛÖòĈÈĀÖ¬āÛäóÔÂóæ Ì÷ćÈãùèÂêòÖäõã°Ö¬óÈăÕäòÛÂóä×¬óãØîÕÉóÂÂóäé÷ÂêóĂÚ
èòÈ ÿÜĆÚáúâõÜòÎÎóÕóÚÂóäÜÂÅäîÈ (Wisdom) ØöćÛùäßÂêòÖäõã°ăÕâöÂóä×¬óãØîÕâóÉóÂäù¬Úëú¬äù¬Ú Āæñ
ÿÜĆÚÜäòËÎóìäøîìæòÂÂóäØóÈÂóäÜÂÅäîÈØöćÿÂöćãèÃîÈÂòÛÃîÜÐõÛòÖõìäøîìæòÂÙääâèõÚòãØóÈßùØÙ Āæñ
ÉñÜäñÂîÛÕèãìæòÂÂóäØóÈÂóäÜÂÅäîÈÅøî äóËëòÈÅìèòÖ×ù ÚòÛĀÖ¬ßäñÛóØëâÿÕĆÉßäñÿÉóîãú¬ìòè
ÿëÕĆÉÿ×æõÈ×èòæã°äóËëâÛòÖõ ßäñîÈÅ°ØäÈÕČóäÈîãú¬ĂÚØéßõÙäóËÙääâ Åøî Ùääâñ ƗƖ ÜäñÂóäëČóìäòÛ
ßäñâìóÂêòÖäõã°ÿëâîâó ßäñäóËÂäÔöãÂõÉÚîãĂìÎ¬ØöćØäÈÜÐõÛòÖõĀæñßäñäóËÉäõãèòÖäâóÂâóãØöć
ØäÈÜäñÂîÛÚòĈÚ ãòÈÜäñāãËÚ°âìóéóæĀæñÿÜĆÚØöćÖäñìÚòÂĂÚßäñâìóÂäùÔóÙõÅùÔÿÜĆÚæÚßÚè¬óØäÈ
îùØõéßäñîÈÅ°ÿßøćîÜäñÿØéËóÖõĀæñßëÂÚõÂä (ÂóäßòÓÚóÉäõãÙääâÃóäóËÂóä, ƘƛƛƗ) ÿâøćîÂæ¬óè×÷È 
ǾéßõÙäóËÙääâµ Âæù¬âÅÚÉČóÚèÚâóÂâòÂÉñÿÃóĂÉÂòÚè¬ó ́ÿÜĆÚÙääâÃîÈßäñäóËóµ ìäøî ÿ́ÜĆÚìæòÂ
ÜÐõÛòÖõëČóìäòÛßäñäóËóµ ÿØ¬óÚòĈÚ ĀÖ¬ÿâøćîèõÿÅäóñì°ÖóâÿÉÖÚóäâÔ°ÃîÈìæòÂÂóäÚöĈÖóâØöćÜäóÂÐ
ĂÚîòÅÅòÎëúÖäÌ÷ćÈÿÜĆÚÅòâáöä°ìæòÂØöćÂæ¬óè×÷ÈØöćâóÃîÈÅČóè¬ó ́äóËóµ ĀæèßÛè¬ó ßäñßùØÙÿÉóăâ¬ăÕ
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îîÂĀÛÛìæòÂÂóäÚöĈÃ÷ĈÚâóÿßøćîÿÜĆÚìæòÂÜÐõÛòÖõëČóìäòÛÂæù¬âÅÚØöćăÕäòÛÂóäÿäöãÂÃóÚāÕãËøćîè¬ó ́äóËóµ 
ÿØ¬óÚòĈÚ ìóÂØäÈâù¬ÈÿÚÚĂìÿÜĆÚìæòÂÜÐõÛòÖõëČóìäòÛ ́Âæù¬âÅÚËÚËòĈÚÜÂÅäîÈìäøîÝúÚČóµ āÕãØòćèăÜ ăâ¬
è¬óÉñÿÜĆÚÝúÚČóĂÚäñÕòÛĂÕÂĆÖóâ (ßäñâìóìääêó Ùâûâìóāë, 2556, Ú. 16) ÝúÚČóĀæñÚòÂÜÂÅäîÈØöć
ÚČóìæòÂØéßõÙäóËÙääââóĂËĂÚÂóäÛäõìóäĀæñÜÂÅäîÈÛäõèóäÃîÈÖÚ ĂÚëòÈÅâìäøîĂÚîÈÅ°ÂäØöć
ÖÚÿîÈäòÛÝõÕËîÛ ÂĆÉñØČóĂìÿÂõÕÅèóâîãú¬ÕöâöëùÃĀæñÿÉäõÎÿÖõÛāÖÂóèìÚóÖ¬îØùÂąÅÚ Ö¬îîÈÅ°Âä Ö¬î
ëòÈÅâ ĀæñÖ¬îÜäñÿØéËóÖõîöÂÕèã (ßÚß ÿÂêóâó, 2556) ëČóìäòÛìæòÂØéßõÙäóËÙääâÚöĈ ăâ¬ăÕ
ÉČóÿßóñÿÉóñÉÈè¬óÖîÈÿÜĆÚßäñâìóÂêòÖäõã°ÿØ¬óÚòĈÚØöćÖîÈÜäñßåÖõÖóâ ĀÖ¬ĀØØöćÉäõÈìæòÂ
ØéßõÙäóËÙääâÿÜĆÚìæòÂÅùÔÙääâØöćÝúÜÂÅäîÈĂÚØùÂäñÕòÛËòĈÚß÷ÈÉñÖîÈÜÐõÛòÖõÿßøćîÿÜĆÚßøĈÚÑóÚÃîÈ
ÅèóâëùÃ ÅèóâÿÉäõÎÂóèìÚóÃîÈîÈÅ°Âäîã¬óÈĀØÉäõÈ (ØòÕØäèÈ ÛùÎÎóÙõÂóä ĀæñÂåêÕó  ÿËöãäèòÓÚ
ëùÃ, 2558) 

Kelley (ƗƟƟƘ) ăÕĂìÚõãóâ á́óèñÝúÖóâµ ìâóã×÷ÈÝúÂäñØČóÂóäìäøîĀëÕÈîîÂāÕãĂË
ëÖõÜòÎÎóîã¬óÈÿÜĆÚîõëäñ âöÅèóâÂæóìóÎ ĀæñâöëČóÚ÷ÂĀì¬ÈÉäõãÙääâëúÈ Chaleff (ƗƟƟƛ) Āæñ Dixon 
(ƘƖƖƙ) ÿëäõâè¬ó ÝúÖóââõăÕÿÜĆÚëõćÈÿÕöãèÂòÚÂòÛÝúĂÖÛòÈÅòÛÛòÎËó āÕã Chaleff (ƗƟƟƛ)  îÙõÛóãÿßõćâÿÖõâ
è¬ó ÝúÖóâÅøîÝúØöćâöÅèóââù¬ÈìâóãÿÕöãèÂòÛÝúÚČóâöÅèóâÿËøćîĂÚÿÜóìâóãØöćîÈÅ°ÂäØöćÖÚäèâîãú¬âù¬ÈÉñÛääæù 
ĀæñìèòÈĂìØòĈÈÝúÚČóĀæñîÈÅ°ÂäÃîÈÖÚÛääæùÝæëČóÿäĆÉÖóâÉùÕâù¬ÈìâóãĀæñÿÜóìâóãÚòĈÚ ÝúÖóâîùØõé
ä¬óÈÂóãĀæñÉõÖèõÎÎóÔ ÿßøćîÉùÕâù¬ÈìâóãĀæñèõëòãØòéÚ°ä¬èâÃîÈîÈÅ°Âä ØòĈÈãòÈÂæ¬óèè¬ó ÝúÖóâÿÜĆÚ
ë×óÚñ âõĂË¬ÖČóĀìÚ¬È (éõäñ ÉùæóÚÚØ°, ƘƛƛƗ, Ú. Ɵ-ƗƖ)  

ÅèóâÂæóìóÎÚòĈÚßÛăÕØòĈÈĂÚÝúÚČóĀæñÝúÖóâØöćâöÜäñëõØÙõÝæ ÅèóâãõÚÕöØöćÉñÿëöćãÈØóØóãÖ¬î
îČóÚóÉÿìÚøîÖÚ ĀæñÅèóâÿËøćîâòćÚĂÚÅèóâÅõÕÃîÈÖÚè¬óÕößîìäøîÕöÂè¬óÃîÈÝúâöÖČóĀìÚ¬ÈìÚóØöć Øöć
ÿìÚøîÂè¬ó Ì÷ÈÿÜĆÚĀÛÛÊÛòÛÃîÈÂóäÂóèăÜÿÜĆÚÝúÚČóÖ¬îăÜĂÚîÚóÅÖ (Gardner, ƗƟƟƛ) ÚîÂÉóÂÚöĈ 
ÛØÛóØÃîÈÝúÖóâãòÈÿÂöćãèÂòÛÕóÚÅèóâäòÛÝõÕËîÛ ÂóäĂìÛäõÂóä ÂóäØóØóãÖ¬îîČóÚóÉÂóäâöë¬èÚ
ä¬èâ ĂÚÂóäÿÜæöćãÚĀÜæÈ ÂóäÿäöãÚäúÖÚÿîÈ ĀæñÂóääúÿèæóØöćÅèäăÜÉóÂîÈÅ°Âä (Chaleff,ƗƟƟƛ) 
ØòĈÈìâÕÚöĈ ÿÜĆÚë¬èÚÜäñÂîÛÃîÈÅèóâÂæóìóÎĂÚÖòèÃîÈÝúÖóâ (èõÿËöãä èõØãîùÕâ, Ƙƛƚƞ, Ú. ƛƘ) āÕã
ÝúÖóâÂĆÿìâøîÚÂòÛÝúÚČóØöćÖ¬óÈÅÚÂĆØČóìÚóØöćÃîÈÖÚÿßøćîĂìîÈÅ°ÂäÛääæùèòÖ×ùÜäñëÈÅ°ØöćÖòĈÈăè (Goffee 
& Jones, ƘƖƖƜ) āÕãÝúÖóâØöćâöÅèóâÂæóìóÎÉñä¬èâĀæÂÿÜæöćãÚèòÖ×ùÜäñëÈÅ°ÃîÈÖÚÿîÈĀæñ îÈÅ°Âä
ÂòÛÝúÚČóáóãĂÖÅèóâÿËøćîĂÚØõéØóÈÿÕöãèÂòÚÿßøćîĂìîÈÅ°ÂäăÕäòÛÅèóâëČóÿäĆÉÖóâØöćÖîÈÂóä Ì÷ćÈ Chaleff 
(ƗƟƟƛ) äñÛùáóèñÝúÖóâØöćâöÅèóâÂæóìóÎîîÂÿÜĆÚ ƛ âõÖõ ăÕĀÂ¬ ÅèóâÂæóìóÎØöćÉñäòÛÝõÕËîÛ ÉóÂ
ÂóäÂäñØČóÃîÈÖÚ (Courageous to Assume Responsibility) ÅèóâÂæóìóÎØöćÉñîóëóË¬èãØČóÈóÚ 
(Courageous to Serve) ÅèóâÂæóìóÎÖ¬îëõćÈØöćØóØóã (Courageous to Challenge) ÅèóâÂæóìóÎØöć
Éñâöë¬èÚä¬èâĂÚÂóäÿÜæöćãÚĀÜæÈ (Courageous to Participate in Transformation) ĀæñÅèóâÂæó
ìóÎØöćÉñ ÕČóÿÚõÚÂóäîã¬óÈâöéöæÙääâ (Courageous to Take Moral Action) āÕãÉñÚČóÿëÚî
äóãæñÿîöãÕÖóâæČóÕòÛ 
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(ÂæóìóÎ Ô Ú¬óÚ ĀæñÂåêÕó ÿËöãäèòÓÚëùÃ, ƘƛƛƟ) 
(Organ, ƗƟƞƝ) ĂìÅèóâìâóãÃîÈßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âäè¬ó ÿÜĆÚ

ßåÖõÂääâÃîÈßÚòÂÈóÚØöćÿÂõÕÃ÷ĈÚÉóÂÖòèÃîÈßÚòÂÈóÚÿîÈ Ì÷ćÈîÈÅ°Âäăâ¬ăÕÂČóìÚÕăèĂìÜÐõÛòÖõÿÜĆÚ
ßåÖõÂääâØöćßÚòÂÈóÚÿÖĆâĂÉÜÐõÛòÖõÿßøćîîÈÅ°Âä āÕãßåÖõÂääâÿìæ¬óÚòĈÚÿÜĆÚßåÖõÂääâØöćëÚòÛëÚùÚ
ìäøîë¬ÈÝæÖ¬îÜäñëõØÙõÝæÃîÈîÈÅ°Âä 
ßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âäâöë¬èÚË¬èãĂìÿÂõÕÜäñëõØÙõÝæÃîÈîÈÅ°Âä âöë¬èÚË¬èãÿßõćâ
ÝæÂóäÜÐõÛòÖõÈóÚÃîÈîÈÅ°ÂäăÕ (Organ, ƗƟƞƝ-ƗƟƞƞ) ëäùÜĀæèßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈ
îÈÅ°ÂäÚòĈÚÜäñÂîÛÕèã ÂóäĂìÅèóâË¬èãÿìæøîÝúîøćÚ ÅèóâëČóÚ÷ÂĂÚìÚóØöć ÅèóââöÚČĈóĂÉÚòÂÂöíó Âóä
ÅČóÚ÷È×÷ÈÝúîøćÚ ÂóäĂìÅèóâä¬èââøî (Øõßã°ëùÅÚÙ° ÉÈäòÂê°, ƘƛƛƜ) âöë¬èÚË¬èãßòÓÚóØòĈÈÛùÅÅæĂÚÑóÚñ
ØäòßãóÂäâÚùêã° ĀæñßòÓÚóîÈÅ°ÂäăÕÅèÛÅú¬ăÜßäîâą ÂòÚĀæñÉóÂäóãÈóÚÝæÃîÈßåÖõÂääâÂóä
ÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°ÂäÕòÈÂæ¬óèÃóÈÖÚÉñÿìĆÚè¬óßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âäâö
ÅèóâëČóÅòÎÖ¬îîÈÅ°ÂäØČóĂìÂæăÂÂóäØČóÈóÚÃîÈëòÈÅâáóãĂÚîÈÅ°ÂäâöÅèóâäóÛäøćÚ âöÅèóâãøÕìãù¬Ú
ĂÚÂóäØČóÈóÚÅÚĂÚîÈÅ°ÂäâöÂóäÜäòÛÖòèß÷ćÈßóîóéòãÂòÚ Ì÷ćÈÉČóÿÜĆÚîã¬óÈãõćÈëČóìäòÛëòÈÅâØöćâöÂóä
ÜäòÛÿÜæöćãÚ (ÑÜÚääÇ° ĀëÈéõæó, ƘƛƛƗ) 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

ĀÝÚáúâõØöć 1  ÂäîÛĀÚèÅõÕÂóäèõÉòã 
 
 

áóèñÝúÖóâØöćâöÅèóâÂæóìóÎ 
-  ÅèóâÂæóäòÛÝõÕËîÛÉóÂÂóäÂäñØČóÃîÈÖÚ 
-  ÅèóâÂæóîóëóË¬èãØČóÈóÚ 
-  ÅèóâÂæóÅòÕÅóÚÂóäÂäñØČóÃîÈÝúÛòÈÅòÛÛòÎËó 
-  ÅèóâÂæóìóÎØöćÉñâöë¬èÚä¬èâĂÚÂóäÿÜæöćãÚĀÜæÈ 
-  ÅèóâÂæóìóÎØöćÉñÕČóÿÚõÚÂóäîã¬óÈâöéöæÙääâ 

áóèñÝúÚČóÖóâìæòÂØéßõÙäóËÙääâ   
-  ØóÚ 
-  éöæ 
-  ÂóäÛäõÉóÅ 
-  ÅèóâÌøćîÖäÈ 
-  Åèóâî¬îÚāãÚ 
-  Åèóâÿßöãä 
-  Åèóâăâ¬āÂäÙ 
-  ăâ¬ÿÛöãÕÿÛöãÚ 
-  ÅèóâîÕØÚ 
-  ÜòÎÎó 

ßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âä 
-  ÂóäĂìÅèóâË¬èãÿìæøîÝúîøćÚ 
-  ÅèóâëČóÚ÷ÂĂÚìÚóØöć 
-  ÅèóââöÚČĈóĂÉÚòÂÂöíó 
-  ÂóäÅČóÚ÷È×÷ÈÝúîøćÚ 
-  ÂóäĂìÅèóâä¬èââøî  
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èõÙöÂóäÕČóÿÚõÚÂóäèõÉòã 
ÜäñËóÂäĂÚÂóäé÷ÂêóÅäòĈÈÚöĈăÕĀÂ¬ ßÚòÂÈóÚÃîÈÛäõêòØ ØöāîØö ÉČóÂòÕ (âìóËÚ) ßøĈÚØöćÚÅä

ìæèÈØöć 4 ÉČóÚèÚ ƞ  ë¬èÚÈóÚÛäõÂóäæúÂÅóÚÅäìæèÈ Ì÷ćÈâöÉČóÚèÚßÚòÂÈóÚØòĈÈëõĈÚ 1,057 ÅÚĂÚÂóä
ëù¬âÖòèîã¬óÈÿßøćîÂóäé÷ÂêóÅäòĈÈÚöĈăÕØČóÂóäÅČóÚèÔìóÃÚóÕÃîÈÂæù¬âÖòèîã¬óÈ āÕãĂËëúÖäÃîÈ Taro 
Yamane (îóÈ×÷ÈĂÚ ÛùÎÙääâ ÂõÉÜäöÕóÛäõëùØÙõċ, ƘƛƚƖ, Ú. ƝƖ) Ì÷ćÈëóâóä×ÅČóÚèÔÃÚóÕÃîÈÂæù¬â
Öòèîã¬óÈăÕÿØ¬óÂòÛ ƙƘƖ ÅÚ ÿâøćîăÕÃÚóÕÂæù¬âÖòèîã¬óÈĀæèÝúèõÉòãÉ÷ÈØČóÂóäÿÂĆÛÖòèîã¬óÈÖóâëòÕë¬èÚ
ÉČóÚèÚßÚòÂÈóÚÃîÈÛäõêòØ ØöāîØö ÉČóÂòÕ (âìóËÚ) ßøĈÚØöćÚÅäìæèÈØöć 4 ÉČóÚèÚ 8  ë¬èÚÈóÚÛäõÂóä
æúÂÅóÚÅäìæèÈ ÿÅäøćîÈâøîØöćĂËĂÚÂóäÿÂĆÛäèÛäèâÃîâúæĂÚÂóäé÷ÂêóÅäòĈÈÚöĈÅøî ĀÛÛëîÛ×óâ Ì÷ćÈÝú
é÷ÂêóĀÛ¬ÈĀÛÛëîÛ×óâîîÂÿÜĆÚ ƚ ë¬èÚ ÕòÈÚöĈ ë¬èÚØöć Ɨ ĀÛÛëîÛ×óâÿÂöćãèÂòÛÜòÉÉòãë¬èÚÛùÅÅæ ë¬èÚ
Øöć Ƙ ĀÛÛëîÛ×óâÿÂöćãèÂòÛáóèñÝúÚČóÖóâìæòÂØéßõÙäóËÙääâØöćÜäòÛÜäùÈâóÉóÂĀÛÛëîÛ×óâÃîÈ 
ØòÕØäèÈ ÛùÎÎóÙõÂóä ĀæñÂåêÕó ÿËöãäèòÓÚëùÃ (Ƙƛƛƞ)  ë¬èÚØöć ƙ ÿÜĆÚÅČó×óâØöćÿÂöćãèÂòÛáóèñÝúÖóâØöć
âöÅèóâÂæóìóÎØöćÜäòÛÜäùÈâóÉóÂĀÛÛëîÛ×óâÃîÈ ÂæóìóÎ Ô Ú¬óÚ ĀæñÂåêÕó ÿËöãäèòÓÚëùÃ 
(ƘƛƛƟ) ØöćßòÓÚóâóÉóÂĀÚèÅõÕØåêÏöÃîÈ Chaleff (ƗƟƟƛ) ë¬èÚØöć ƚ ĀÛÛëîÛ×óâÿÂöćãèÂòÛßåÖõÂääâ
ÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°ÂäØöćÜäòÛÜäùÈâóÉóÂĀÛÛëîÛ×óâÃîÈ Øõßã°ëùÅÚÙ° ÉÈäòÂê° (ƘƛƛƜ) Øöć
ßòÓÚóâóÉóÂĀÚèÅõÕØåêÏöÃîÈ Organ (1987-1988) ÝúèõÉòãÉñØČóÂóäØÕëîÛÅùÔáóßÃîÈ
ĀÛÛëîÛ×óâÿßøćî ĂìÿÂõÕÅèóâÖäÈØóÈÕóÚÿÚøĈîìó (Content validity) ĀæñÅèóâÿËøćîâòćÚ (Reliability) 
āÕãâöäóãæñÿîöãÕÕòÈÖ¬îăÜÚöĈ 

Ɨ. ÂóäØÕëîÛìóÅèóâÖäÈÿËõÈÿÚøĈîìó ÝúèõÉòãÚČóĀÛÛëîÛ×óâăÜØÕëîÛÅèóâÖäÈ ÿËõÈ
ÿÚøĈîìóāÕãÝúÿËöćãèËóÎÉČóÚèÚ ƙ Ø¬óÚ ĂÚÂóäÅòÕÿæøîÂÃîÅČó×óâØöćÝúÿËöćãèËóÎÜäñÿâõÚ ÖäèÉëîÛ
ÿÂöćãèÂòÛÂóäĂËáóêóĀæñÅèóâëîÕÅæîÈäñìè¬óÈÃîÅČó×óâÂòÛÚõãóâéòßØ°ĂÚĀÖ¬æñÕóÚÿÜĆÚäóãÃî
ĀæñÖäèÉëîÛ ÅèóâÿØöćãÈÖäÈÿËõÈÿÚøĈîìó āÕãĂËÕòËÚöÅèóâëîÕÅæîÈ (Index of Item Objective 
Congruence--IOC) ØöćâöÅ¬óÿØ¬óÂòÛ .ƛƖ Ã÷ĈÚăÜ (ßõËõÖ åØÙõċÉäúÎ, ƘƛƚƟ) É÷ÈÉñÚČóăÜØČóÂóäØÕæîÈĂË 
ÝæëäùÜÅ¬óÕòËÚöÅèóâëîÕÅæîÈäñìè¬óÈÃîÅČó×óâÂòÛÚõãóâéòßØ°ĂÚĀÖ¬æñÕóÚÿÜĆÚäóãÃîÃîÈ
ĀÛÛëîÛ×óâØòĈÈËùÕßÛè¬ó Å¬óÕòËÚöÅèóâëîÕÅæîÈîãú¬ĂÚäñìè¬óÈ .ƜƖ ×÷È Ɨ ÝúèõÉòãÉ÷ÈÚČóĀÛÛëîÛ×óâ
ăÜØÕëîÛÅèóâÿËøćîâòćÚĂÚÃòĈÚÖ¬îăÜ 

Ƙ. ÂóäØÕëîÛÅèóâÿËøćîâòćÚ ÝúèõÉòãÚČóĀÛÛëîÛ×óâØöćëäóÈÃ÷ĈÚĀæñÝ¬óÚÂóäØÕëîÛ ÉóÂ
ÝúÿËöćãèËóÎĀæñØČóÂóäÜäòÛÜäùÈĀÂăÃÿäöãÛäîãĀæèăÜØÕæîÈĂËÂòÛßÚòÂÈóÚĂÚîÈÅ°ÂäØöćăâ¬ĂËÂæù¬â
Öòèîã¬óÈÉČóÚèÚ ƙƖ ÅÚĀæèÚČóÝæØöćăÕÉóÂÂóäØÕæîÈĂËâóèõÿÅäóñì° ÿßøćîÖäèÉëîÛÅùÔáóß
ĀÛÛëîÛ×óâ ÿßøćîìóÅùÔáóßÿÅäøćîÈâøîāÕãÚČóÝæØöćăÕâóèõÿÅäóñì°ìóÅ¬óëòâÜäñëõØÙõċÃîÈ Cronbach 
(Cronbach³s Alpha coefficient) ØöćâöÅ¬óÿØ¬óÂòÛ .ƝƖ Ã÷ĈÚăÜ (éõäõËòã ßÈê°èõËòã, ƘƛƛƜ, Ú. ƗƚƝ) ÝæëäùÜÅ¬ó
ÅèóâÿËøćîâòćÚÃîÈĀÛÛëîÛ×óâØòĈÈËùÕßÛè¬ó Å¬óÅèóâÿËøćîâòćÚÃîÈĀÛÛëîÛ×óâîãú¬ĂÚäñìè¬óÈ .788 ×÷È 
.Ɵƙƞ ÝúèõÉòãÉ÷ÈÚČóĀÛÛëîÛ×óâăÜĂËĂÚÂóäÿÂĆÛäèÛäèâÃîâúæĂÚÂóäé÷ÂêóÅäòĈÈÚöĈ 
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ƙ.  ÂóäèõÿÅäóñì°ĀÛÛëîÛ×óâÿÂöćãèÂòÛÃîâúæßøĈÚÑóÚÌ÷ćÈăÕĀÂ¬ Å¬óäîãæñ (Percentage) 
Å¬óÿÊæöćã (Mean) Å¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ (Standard Deviation) āÕãĂËāÜäĀÂäâë×õÖõëČóÿäĆÉäúÜ 
ë¬èÚÂóäèõÿÅäóñì°áóèñÝúÚČóÖóâìæòÂØéßõÙäóËÙääâ âöÅèóâëòâßòÚÙ°Ö¬îßåÖõÂääâÂóäÿÜĆÚëâóËõÂ
ØöćÕöÃîÈîÈÅ°Âä Āæñ áóèñÝúÖóâØöćâöÅèóâÂæóìóÎ âöÅèóâëòâßòÚÙ°Ö¬îßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕö
ÃîÈîÈÅ°Âä ĂËÂóäèõÿÅäóñì°ìóÅ¬óëòâÜäñëõØÙõċëìëòâßòÚÙ°ÃîÈÿßöãäëòÚ (Pearson product-moment 
correlation coefficient) (ßõËõÖ åØÙõċÉäúÎ, ƘƛƚƝ, Ú. ƙƗƟ)  
 
ëäùÜÝæÂóäé÷Âêó 

ßÚòÂÈóÚÜÐõÛòÖõÈóÚîãú¬ĂÚÙùäÂõÉāØäÅâÚóÅâ ÛäõêòØ ØöāîØö ÉČóÂòÕ (âìóËÚ) ßøĈÚØöćÚÅä
ìæèÈØöć ƚ ÉóÂÂæù¬âÖòèîã¬óÈØòĈÈìâÕ ƙƘƖ ÅÚ ë¬èÚĂìÎ¬ÿÜĆÚÿßéìÎõÈ ÅõÕÿÜĆÚäîãæñ ƛƛ.ƙ âöîóãù ƛƗ Üö 
Ã÷ĈÚăÜÅõÕÿÜĆÚäîãæñ ƚƚ.Ɲ âöäñÕòÛÂóäé÷ÂêóÜäõÎÎóÖäö ÅõÕÿÜĆÚäîãæñ ƝƘ.ƞ âöîóãùÂóäØČóÈóÚĂÚ
îÈÅ°ÂäâóÂÂè¬ó Ɨƛ ÜöÃ÷ĈÚăÜÅõÕÿÜĆÚäîãæñ Ɲƙ.ƚ ĀæñâöäñÕòÛäóãăÕÖ¬îÿÕøîÚ âóÂÂè¬ó ƙƛ,ƖƖƖ ÛóØÃ÷ĈÚ
ăÜ ÅõÕÿÜĆÚäîãæñ Ɯƛ.Ɯ 

ÿßéØöćĀÖÂÖ¬óÈÂòÚâöÝæÖ¬îßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°ÂäāÕãäèâĀÖÂÖ¬óÈÂòÚ ÿâøćî
ßõÉóäÔóÿÜĆÚäóãÕóÚ ßÛè¬ó ÿßéØöćĀÖÂÖ¬óÈÂòÚâöÝæßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âä ÕóÚ
ÂóäĂìÅèóâË¬èãÿìæøîÝúîøćÚ ÕóÚÅèóâëČóÚ÷ÂĂÚìÚóØöć ĀæñÕóÚÅèóââöÚČĈóĂÉÚòÂÂöíó ĀÖÂÖ¬óÈÂòÚ
îã¬óÈâöÚòãëČóÅòÎØóÈë×õÖõØöćäñÕòÛ 0.05 

îóãùØöćĀÖÂÖ¬óÈÂòÚâöÝæÖ¬îßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°ÂäāÕãäèâăâ¬ĀÖÂÖ¬óÈÂòÚ 
îã¬óÈâöÚòãëČóÅòÎØóÈë×õÖõØöćäñÕòÛ 0.05 ÿâøćîßõÉóäÔóÿÜĆÚäóãÕóÚßÛè¬ó îóãùØöćĀÖÂÖ¬óÈÂòÚăâ¬âöÝæÖ¬î
ßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°ÂäĂÚØùÂÕóÚîã¬óÈâöÚòãëČóÅòÎØóÈë×õÖõØöćäñÕòÛ 0.05 

äñÕòÛÂóäé÷ÂêóØöćĀÖÂÖ¬óÈÂòÚâöÝæÖ¬îßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°ÂäāÕãäèâ
ĀÖÂÖ¬óÈÂòÚ îã¬óÈâöÚòãëČóÅòÎØóÈë×õÖõØöćäñÕòÛ 0.05 ÿâøćîßõÉóäÔóÿÜĆÚäóãÕóÚßÛè¬ó äñÕòÛÂóäé÷ÂêóØöć
ĀÖÂÖ¬óÈÂòÚâöÝæßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âä ÕóÚÂóäĂìÅèóâË¬èãÿìæøîÝúîøćÚ ÕóÚÅèóâ
ëČóÚ÷ÂĂÚìÚóØöć ÕóÚÅèóââöÚČĈóĂÉÚòÂÂöíó ĀæñÕóÚÂóäÅČóÚ÷È×÷ÈÝúîøćÚĀÖÂÖ¬óÈÂòÚîã¬óÈâöÚòãëČóÅòÎØóÈ
ë×õÖõØöćäñÕòÛ 0.05 

îóãùÂóäØČóÈóÚĂÚîÈÅ°ÂäØöćĀÖÂÖ¬óÈÂòÚâöÝæÖ¬îßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âä
āÕãäèâăâ¬ĀÖÂÖ¬óÈÂòÚ îã¬óÈâöÚòãëČóÅòÎØóÈë×õÖõØöćäñÕòÛ 0.05 ÿâøćîßõÉóäÔóÿÜĆÚäóãÕóÚßÛè¬ó îóãù
ÂóäØČóÈóÚĂÚîÈÅ°ÂäØöćĀÖÂÖ¬óÈÂòÚăâ¬âöÝæÖ¬îßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°ÂäĂÚÕóÚÂóä
ĂìÅèóâË¬èãÿìæøîÝúîøćÚ ÕóÚÅèóâëČóÚ÷ÂĂÚìÚóØöć ÕóÚÅèóââöÚČĈóĂÉÚòÂÂöíó ĀæñÕóÚÂóäÅČóÚ÷È×÷È
ÝúîøćÚîã¬óÈâöÚòãëČóÅòÎØóÈë×õÖõØöćäñÕòÛ 0.05 

äñÕòÛäóãăÕÖ¬îÿÕøîÚØöćĀÖÂÖ¬óÈÂòÚâöÝæÖ¬îßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âä
āÕãäèâăâ¬ĀÖÂÖ¬óÈÂòÚ îã¬óÈâöÚòãëČóÅòÎØóÈë×õÖõØöćäñÕòÛ 0.05 ÿâøćîßõÉóäÔóÿÜĆÚäóãÕóÚßÛè¬ó äñÕòÛ
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äóãăÕÖ¬îÿÕøîÚØöćĀÖÂÖ¬óÈÂòÚăâ¬âöÝæÖ¬îßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°ÂäĂÚØùÂÕóÚ îã¬óÈâö
ÚòãëČóÅòÎØóÈë×õÖõØöćäñÕòÛ 0.05 

 
ÖóäóÈØöć Ɨ  ĀëÕÈÅ¬óÿÊæöćã Å¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ ĀæñäñÕòÛÅèóâÅõÕÿìĆÚÿÂöćãèÂòÛ ÜòÉÉòãáóèñ
ÝúÚČóÖóâìæòÂØéßõÙäóËÙääâ ÜòÉÉòãáóèñÝúÖóâØöćâöÅèóâÂæóìóÎ ĀæñÜòÉÉòãßåÖõÂääâÂóäÿÜĆÚ
ëâóËõÂØöćÕöÃîÈîÈÅ°Âä           
       

ÜòÉÉòã ἦ SD äñÕòÛÅèóâÅõÕÿìĆÚ 

Ɨ.  áóèñÝúÚČóÖóâìæòÂØéßõÙäóËÙääâ    
1.1  ÕóÚØóÚ 4.51 0.50 âóÂØöćëùÕ 
1.2  ÕóÚéöæ 4.21 0.58 âóÂØöćëùÕ 
1.3  ÕóÚÂóäÛäõÉóÅ 4.21 0.51 âóÂØöćëùÕ 
1.4  ÕóÚÅèóâÌøćîÖäÈ 4.24 0.49 âóÂØöćëùÕ 
1.5  ÕóÚÅèóâî¬îÚāãÚ 4.20 0.56 âóÂ 
1.6  ÕóÚÅèóâÿßöãä 
1.7  ÕóÚÅèóâăâ¬āÂäÙ 

4.29 
3.98 

0.53 
0.61 

âóÂØöćëùÕ 
âóÂ 

1.8  ÕóÚăâ¬ÿÛöãÕÿÛöãÚ 4.34 0.56 âóÂØöćëùÕ 
1.9  ÕóÚÅèóâîÕØÚ 4.24 0.52 âóÂØöćëùÕ 
1.10  ÕóÚÜòÎÎó 4.21 0.46 âóÂØöćëùÕ 

äèâ 4.24 0.42 âóÂØöćëùÕ 

Ƙ.  áóèñÝúÖóâØöćâöÅèóâÂæóìóÎ                    
2.1  ÕóÚÅèóâÂæóäòÛÝõÕËîÛÉóÂÂóäÂäñØČóÃîÈÖÚ   4.29 0.40 âóÂØöćëùÕ 
2.2  ÕóÚÅèóâÂæóîóëóË¬èãØČóÈóÚ 4.23 0.44 âóÂØöćëùÕ 
2.3  ÕóÚÅèóâÂæóÅòÕÅóÚÂóäÂäñØČóÃîÈÝúÛòÈÅòÛÛòÎËó 4.15 0.51 âóÂ 
2.4  ÕóÚÅèóâÂæóìóÎØöćÉñâöë¬èÚä¬èâĂÚÂóäÿÜæöćãÚĀÜæÈ 4.25 0.48 âóÂØöćëùÕ 
2.5  ÕóÚÅèóâÂæóìóÎØöćÉñÕČóÿÚõÚÂóäîã¬óÈâöéöæÙääâ 4.14 0.43 âóÂ 

äèâ 4.21 0.37 âóÂØöćëùÕ 

ƙ.  ßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âä    
3.1  ÕóÚÂóäĂìÅèóâË¬èãÿìæøîÝúîøćÚ 4.31 0.44 âóÂØöćëùÕ 
3.2  ÕóÚÅèóâÂæóîóëóË¬èãØČóÈóÚ 4.30 0.49 âóÂØöćëùÕ 
3.3  ÕóÚÅèóââöÚČĈóĂÉÚòÂÂöíó 4.27 0.41 âóÂØöćëùÕ 
3.4  ÕóÚÂóäÅČóÚ÷È×÷ÈÝúîøćÚ 4.33 0.44 âóÂØöćëùÕ 
3.5  ÕóÚÂóäĂìÅèóâä¬èââøî 4.21 0.46 âóÂØöćëùÕ 

äèâ 4.28 0.37 âóÂØöćëùÕ 
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ÖóäóÈØöć Ƙ  ĀëÕÈÅ¬óÅèóâëòâßòÚÙ°ÃîÈáóèñÝúÚČóÖóâìæòÂØéßõÙäóËÙääâ ĀæñáóèñÝúÖóâØöćâöÅèóâ
ÂæóìóÎÂòÛßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âä 
 

ÜòÉÉòã 

ßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âä  

ÕóÚÂóäĂìÅèóâ
Ë¬èãÿìæøîÝúîøćÚ 

(r) 

ÕóÚÅèóâëČóÚ÷Â     
ĂÚìÚóØöć 

(r) 

ÕóÚÅèóââö
ÚČĈóĂÉÚòÂÂöíó 

(r) 

ÕóÚÂóä
ÅČóÚ÷È×÷ÈÝúîøćÚ 
(r) 

ÕóÚÂóäĂì
Åèóâä¬èââøî 
(r) 

 
áóßäèâ 
(r) 

áóèñÝúÚČóÖóâìæòÂØéßõÙäóËÙääâ        
áóßäèâ 0.470**       0.491** 0.428** 0.425** 0.424** 0.542** 

áóèñÝúÖóâØöćâöÅèóâÂæóìóÎ        

áóßäèâ  0.592**      0.700** Ɩ.647** Ɩ.554** Ɩ.565** Ɩ.74Ɩ** 

** âöÚòãëČóÅòÎØóÈë×õÖõØöćäñÕòÛ 0.01 

 
ÉóÂÖóäóÈØöć Ƙ ßÛè¬óáóèñÝúÚČóÖóâìæòÂØéßõÙäóËÙääââöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÂóä

ÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°ÂäÿÜĆÚăÜĂÚØõéØóÈÿÕöãèÂòÚāÕãáóßäèâĀæñäóãÕóÚØùÂÕóÚØöćäñÕòÛÜóÚ
ÂæóÈ ăÕĀÂ¬ÕóÚÅèóâëČóÚ÷ÂĂÚìÚóØöć ÕóÚÂóäĂìÅèóâË¬èãÿìæøîÝúîøćÚ ÕóÚÅèóââöÚČĈóĂÉÚòÂÂöíó ÕóÚ
ÂóäÅČóÚ÷È×÷ÈÝúîøćÚ ĀæñÕóÚÂóäĂìÅèóâä¬èââøîÖóâæČóÕòÛîã¬óÈâöÚòãëČóÅòÎØóÈë×õÖõØöćäñÕòÛ Ɩ.ƖƗ 

áóèñÝúÖóâØöćâöÅèóâÂæóìóÎâöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âä
āÕãáóßäèâ ĀæñÕóÚÅèóâëČóÚ÷ÂĂÚìÚóØöćÿÜĆÚăÜĂÚØõéØóÈÿÕöãèÂòÚØöćäñÕòÛëúÈ ÕóÚÅèóââöÚČĈóĂÉ
ÚòÂÂöíó ÕóÚÂóäĂìÅèóâË¬èãÿìæøîÝúîøćÚ ÕóÚÂóäĂìÅèóâä¬èââøî ĀæñÕóÚÂóäÅČóÚ÷È×÷ÈÝúîøćÚâö
ÅèóâëòâßòÚÙ°ÿÜĆÚăÜĂÚØõéØóÈÿÕöãèÂòÚØöćäñÕòÛÜóÚÂæóÈÖóâæČóÕòÛîã¬óÈâöÚòãëČóÅòÎØóÈë×õÖõØöć
äñÕòÛ Ɩ.ƖƗ 

 

îáõÜäóãÝæÂóäèõÉòã 
ÉóÂÂóäèõÉòãßÛè¬óÜòÉÉòãë¬èÚÛùÅÅæăÕĀÂ¬ ÿßé ĀæñäñÕòÛÂóäé÷ÂêóØöćĀÖÂÖ¬óÈÂòÚâöÝæÖ¬î

ßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°ÂäāÕãáóßäèâĀÖÂÖ¬óÈÂòÚ ÿÚøćîÈÉóÂîÈÅ°ÂäØöćăÕØČóÂóäèõÉòã
ĂÚÅäòĈÈÚöĈÿÜĆÚÛäõêòØäòÑèõëóìÂõÉÃÚóÕĂìÎ¬ ÕČóÿÚõÚÙùäÂõÉāØäÅâÚóÅâÕóÚÂóäëøćîëóäÕèãæòÂêÔñ
ÈóÚ ĀæñæòÂêÔñîÈÅ°ÂäÉ÷ÈÿîøĈîĂìÿßéËóãăÕĀëÕÈÅèóâëóâóä× âöìÚóØöćäòÛÝõÕËîÛÈóÚØöćëČóÅòÎ
ĀæñâößåÖõÂääâØöćÕöÖ¬îîÈÅ°Âä ëîÕÅæîÈÂòÛÈóÚèõÉòã ÿÂêäó ËòãäòÈêöÿæõé (ƘƛƚƝ) é÷ÂêóÅèóâëòâßòÚÙ°
äñìè¬óÈÜòÉÉòãë¬èÚÛùÅÅæ ÂóäëÚòÛëÚùÚØóÈëòÈÅâ ØòéÚÅÖõÖ¬îÈóÚ ĀæñáóèñÝúÚČó ÂòÛßåÖõÂääâÂóä
ÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°ÂäāÕãáóßäèâßÛè¬óÿßéËóãâöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöć
ÕöÃîÈîÈÅ°ÂäâóÂÂè¬óÿßéìÎõÈ ĀæñëîÕÅæîÈÂòÛÈóÚèõÉòã James ĀæñÅÔñ (ƘƖƖƘ) ăÕé÷ÂêóĀÛÛ
ÿâÖÖóĀæñßÛÝæè¬óÿÚøćîÈÉóÂßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âä×úÂâîÈè¬óâòÂÉñÿÂõÕĂÚÿßé
ìÎõÈâóÂÂè¬óÿßéËóãÕòÈÚòĈÚ ÿâøćîÜäóÂÏè¬óÿßéËóãăÕĀëÕÈßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âä
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Ã÷ĈÚÉ÷ÈÿÜĆÚßåÖõÂääâØöćÿìÚøîÅèóâÅóÕìâóãĀæñ×úÂâîÈè¬óÿÜĆÚëõćÈØöćÕöĀæñÚ¬óÉñăÕäòÛäóÈèòæ ë¬èÚ
äñÕòÛÂóäé÷ÂêóØöćĀÖÂÖ¬óÈÂòÚâöÝæÖ¬îßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°ÂäāÕãáóßäèâĀÖÂÖ¬óÈ
ÂòÚÚòĈÚ ÿÚøćîÈÉóÂßÚòÂÈóÚØöćâöÂóäé÷ÂêóÿäõćâÖòĈÈĀÖ¬äñÕòÛÜäõÎÎóÖäöÃ÷ĈÚăÜāÕãë¬èÚĂìÎ¬ÉñăÕ
äòÛÝõÕËîÛáóäñÈóÚØöćëČóÅòÎ ìäøîÿÜĆÚìòèìÚóÈóÚ ĀæñäñÕòÛÂóäé÷Âêóë¬ÈÝæÖ¬îÅèóâÅõÕ Å¬óÚõãâ 
ØòéÚÅÖõĀæñßåÖõÂääâØöćĀÖÂÖ¬óÈÂòÚ āÕãÅÚØöćâöäñÕòÛÂóäé÷ÂêóëúÈë¬èÚâóÂÉñăÕÿÜäöãÛĂÚÕóÚÂóä
èõÿÅäóñì° ëòÈÿÅäóñì°ÃîâúæÿËõÈæ÷ÂÖ¬óÈąăÕÕö ëîÕÅæîÈÂòÛÈóÚèõÉòãÃîÈ æóèòæã° ßäîâëùÃ (Ƙƛƚƚ) ăÕ
é÷ÂêóÅèóâëòâßòÚÙ°äñìè¬óÈßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°ÂäÂòÛÅèóâß÷ÈßîĂÉÈóÚĀæñÝæ
ÂóäÜÐõÛòÖõÈóÚÃîÈßÚòÂÈóÚ Âæù¬âÛäõêòØâõÚöĀÛ (ÜäñÿØéăØã) ßÛè¬óßÚòÂÈóÚØöćâöäñÕòÛÂóäé÷ÂêóëúÈ 
ÉñâöäñÕòÛßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°ÂäëúÈÂè¬óßÚòÂÈóÚØöćâöÂóäé÷ÂêóĂÚäñÕòÛÖČćóÂè¬ó 
ĀæñëîÕÅæîÈÂòÛÈóÚèõÉòã ÿÂêäó ËòãäòÈêöÿæõé (ƘƛƚƝ) é÷ÂêóÅèóâëòâßòÚÙ°äñìè¬óÈÜòÉÉòãë¬èÚÛùÅÅæ 
ÂóäëÚòÛëÚùÚØóÈëòÈÅâ ØòéÚÅÖõÖ¬îÈóÚ ĀæñáóèñÝúÚČóÂòÛßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âä
āÕãáóßäèâßÛè¬óßÚòÂÈóÚØöćâöäñÕòÛÂóäé÷ÂêóÖòĈÈĀÖ¬ÜäõÎÎóÖäöÃ÷ĈÚăÜÉñâöÅèóâëòâßòÚÙ°ÂòÛ
ßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âä ĂÚÃÔñØöćÜòÉÉòãë¬èÚÛùÅÅæ ăÕĀÂ¬ îóãù äñÕòÛäóãăÕ Āæñ
îóãùÂóäØČóÈóÚØöćĀÖÂÖ¬óÈÂòÚâöÝæÖ¬îßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°ÂäāÕãáóßäèâăâ¬
ĀÖÂÖ¬óÈÂòÚ ëîÕÅæîÈÂòÛÈóÚèõÉòã ÙÚëõØÙõċ ÉòÚØä°ÜæúÂ (ƘƛƛƘ) ßÛè¬ó ÜòÉÉòãë¬èÚÛùÅÅæÃîÈßÚòÂÈóÚ
ÅÚăØãÃîÈÛäõêòØÃóâËóÖõĀì¬ÈìÚ÷ćÈ ăÕĀÂ¬ îóãù îóãùÈóÚ ĀæñÅ¬óÖîÛĀØÚÃîÈßÚòÂÈóÚ ăâ¬ë¬ÈÝæÖ¬î
ßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°ÂäĀæñëîÕÅæîÈÂòÛÈóÚèõÉòã Ùöäèöä° äùÉßÈê°ÉòÚØä° Āæñ
ÜäñßòÚÙ° ËòãÂõÉîùäóĂÉ (Ƙƛƛƞ) ßÛè¬ó ÜòÉÉòãë¬èÚÛùÅÅæ ăÕĀÂ¬ îóãù îóãùÈóÚ äóãăÕ ăâ¬ë¬ÈÝæÖ¬î
ßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âä ÛäõêòØ ÿâøîÈāÛäóÔ ÉČóÂòÕ 

áóèñÝúÚČóÖóâìæòÂØéßõÙäóËÙääââöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈ
îÈÅ°ÂäÿÜĆÚăÜĂÚØõéØóÈÿÕöãèÂòÚāÕãáóßäèâØöćäñÕòÛÜóÚÂæóÈ ÿÚøćîÈÉóÂĂÚÂóäÜÐõÛòÖõÈóÚÃîÈ
ßÚòÂÈóÚâöÂóäÚČóÿîóÅùÔÙääâÉäõãÙääâ āÕãÂóäÚČóìæòÂÙääâÃîÈØéßõÙäóËÙääâØòĈÈ ƗƖ ÃîÅøîØóÚ  
éöæ  ÂóäÛäõÉóÅ  ÅèóâÌøćîÖäÈ  Åèóâî¬îÚāãÚ  Åèóâÿßöãä  Åèóâăâ¬āÂäÙ  ăâ¬ÿÛöãÕÿÛöãÚ  Åèóâ
îÕØÚ  ĀæñÜòÎÎó âóÜäòÛĂËØòĈÈĂÚÖòèÿîÈ ĀæñÈóÚØöćØČóÿßöãÈĀÖ¬ÉñâöâóÂÚîã ìäøîÂóäÚČóâóĂË
Ã÷ĈÚîãú¬ÂòÛë×óÚÂóäÔ°Ö¬óÈą îòÚÉñë¬ÈÝæĂìîÈÅ°ÂäÿÉäõÎÂóèìÚóãõćÈÃ÷ĈÚ Ì÷ćÈÿÜĆÚăÜÖóâĀÚèßäñäóË
ÕČóäòëÃîÈßäñÛóØëâÿÕĆÉßäñÿÉóîãú¬ìòèáúâõßæîÕùæãÿÕËäòËÂóæØöć Ɵ ØöćØäÈÚČóìæòÂØéßõÙäóËÙääââó
ÿÜĆÚßøĈÚÑóÚĂÚÂóäÛäõìóäÈóÚ ßäñîÈÅ°ØäÈã÷ÕìæòÂØéßõÙäóËÙääâÿÜĆÚßøĈÚÑóÚĂÚÉõÖĂÉ ĀæñăÕ
ØäÈÚČóâóÜäñãùÂÖ°ĂËĂÚÂóäØäÈÈóÚÃîÈßäñîÈÅ°ÿîÈÿëâîâó ëîÕÅæîÈÂòÛÈóÚèõÉòã ßÚß ÿÂêóâó 
(ƘƛƛƜ) ßÛè¬óÝúÚČóîÈÅ°ÂäÙùäÂõÉØöćÿÜĆÚÿæõéØòĈÈ Ɯ Āì¬ÈăÕâöÂóäÚČóìæòÂØéßõÙäóËÙääââóÜäñãùÂÖ°ĂË
ÅäÛØòĈÈ ƗƖ ÃîāÕãÂóäÚČóâóÜäñãùÂÖ°ĂËĂÚîÈÅ°Âäîã¬óÈÿÜĆÚäúÜÙääâĂÚìæóÂìæóãäúÜĀÛÛÿË¬Ú 
ÚāãÛóã ÉääãóÛääÔ ÂõÉÂääâ āÅäÈÂóä ÿÜĆÚÅú¬âøî ÿÜĆÚÃòĈÚÖîÚĂÚÂóäØČóÈóÚ ÿÜĆÚèõÙöÂóäĂÚÂóä
ØČóÈóÚ ĀæñëîÕÅæîÈÂòÛÈóÚèõÉòãÃîÈ ØòÕØäèÈ ÛùÎÎóÙõÂóä ĀæñÅÔñ (Ƙƛƛƞ) ßÛè¬ó îÈÅ°ÜäñÂîÛ
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ØöćâöîõØÙõßæÖ¬îÂóäÿÜĆÚîÈÅ°ÂäĀì¬ÈÂóäÿäöãÚäú âö Ƙ îÈÅ°ÜäñÂîÛ Åøî Ɨ) ÕóÚáóèñÝúÚČóÖóâìæòÂ
ØéßõÙäóËÙääâ Āæñ Ƙ) ÕóÚÂóäÉòÕÂóäÅèóâäú îã¬óÈâöÅ¬óÚòãëČóÅòÎØóÈë×õÖõ āÕãØöćáóèñÝúÚČóÖóâ
ìæòÂØéßõÙäóËÙääââöÅèóâëòâßòÚÙ°ÂòÛÂóäÉòÕÂóäÅèóâäú ÂóäÉòÕÂóäÅèóâäúâöÅèóâëòâßòÚÙ°ÂòÛÂóä
ÿÜĆÚîÈÅ°ÂäĀì¬ÈÂóäÿäöãÚäú áóèñÝúÚČóÖóâìæòÂØéßõÙäóËÙääââöÅèóâëòâßòÚÙ°ØóÈîîâĂÚÿËõÈÛèÂ
Ö¬îÂóäÉòÕÂóäÿÜĆÚîÈÅ°ÂäĀì¬ÈÂóäÿäöãÚäúÂòÛÂæù¬âÙùäÂõÉÙÚóÅóä ÕòÈÚòĈÚáóèñÝúÚČóÖóâìæòÂ
ØéßõÙäóËÙääâÉ÷Èë¬ÈÿëäõâĂìßÚòÂÈóÚâößåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°ÂäØòĈÈ ÕóÚÅèóâ
ëČóÚ÷ÂĂÚìÚóØöć ÕóÚÂóäĂìÅèóâË¬èãÿìæøîÝúîøćÚ ÕóÚÅèóââöÚČĈóĂÉÚòÂÂöíó ÕóÚÂóäÅČóÚ÷È×÷ÈÝúîøćÚ Āæñ
ÕóÚÂóäĂìÅèóâä¬èââøî ßåÖõÂääâØöćÕöÿìæ¬óÚöĈÉñË¬èãÿßõćâÜäñëõØÙõáóßĂÚÖòèßÚòÂÈóÚ Āæñë¬ÈÝæĂì
îÈÅ°ÂäÜäñëÛÝæëČóÿäĆÉÖóâÿÜóìâóãëîÕÅæîÈÂòÛ ÂòÚãó ßöäßòÓÚóÚòÚØ° (ƘƛƚƜ, Ú. ƘƟ-ƙƖ) ÂóäØöć
ÝúÚČóâöîõØÙõßæîã¬óÈâöîùÕâÂóäÔ°ÉóÂÂóäâöÅùÔÙääâāÕãÂóäÜÐõÛòÖõØöćÿîøĈîîóØä ÂóäÅČóÚ÷È×÷ÈÅèóâ
ÖîÈÂóäÃîÈÝúîøćÚ Ì÷ćÈăÕĀÂ¬ÿßøćîÚä¬èâÈóÚĀæñæúÂÚîÈ ÂóäëäóÈĀäÈÛòÚÕóæĂÉÉóÂáóãĂÚÃîÈÛùÅÅæ
äîÛÃóÈĂìä¬èââøîØČóÈóÚ ÂäñÖùÚĂìÿÂõÕÂóäÅõÕÂóäĂËëÖõÜòÎÎóĀæñÂóäâöë¬èÚä¬èâĂÚÂóäØČóÈóÚ 
äèâØòĈÈÂóäĂìÿÂöãäÖõāÕãÂóäÅČóÚ÷È×÷ÈÅèóâÿÜĆÚÜòÉÿÉÂÛùÅÅæã¬îâÿÜĆÚÖòèîã¬óÈØöćÕöĂìæúÂÚîÈĀæñ
ÛùÅÅæäîÛÃóÈÿÂõÕßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°ÂóäÕóÚÂóäÅČóÚ÷È×÷ÈÝúîøćÚÅèóâîÕØÚîÕ
ÂæòĈÚßåÖõÂääâÂóäĂìÅèóâä¬èââøîĀæñÅèóâëČóÚ÷ÂĂÚìÚóØöćÈóÚ ëîÕÅæîÈÂòÛÈóÚèõÉòãÃîÈ Deluga 
(ƗƟƟƜ) é÷ÂêóÅèóâëòâßòÚÙ°äñìè¬óÈÅùÔæòÂêÔñÃîÈÝúÚČó ĀæñßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈ
îÈÅ°Âä ßÛè¬óÂóäĂìÿìÖùÝæÃîÈÝúĂÖÛòÈÅòÛÛòÎËóÿÂöćãèÂòÛÅùÔæòÂêÔñÝúÚČó âöÅèóâëòâßòÚÙ°ĂÚ
ØóÈÛèÂÂòÛßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âä ĀæñëîÕÅæîÈÂòÛÈóÚèõÉòãÃîÈ ÂòÚãó ßöä
ßòÓÚóÚòÚØ° (ƘƛƚƜ) ßÛè¬óÂóääòÛäúáóèñÝúÚČó ĀÛÛÿÜæöćãÚĀÜæÈÃîÈßÚòÂÈóÚäñÕòÛÜÐõÛòÖõÂóä âö
ÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°ÂäāÕãáóßäèâÃîÈßÚòÂÈóÚĂÚÿËõÈÛèÂîãú¬
ĂÚäñÕòÛÜóÚÂæóÈ ĀæñÂóääòÛäúáóèñÝúÚČó ĀÛÛĀæÂÿÜæöćãÚÃîÈßÚòÂÈóÚäñÕòÛÜÐõÛòÖõÂóäâö
ÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°ÂäāÕãáóßäèâÃîÈßÚòÂÈóÚĂÚÿËõÈÛèÂîãú¬
ĂÚäñÕòÛÜóÚÂæóÈ 

áóèñÝúÖóâØöćâöÅèóâÂæóìóÎâöÅèóâëòâßòÚÙ°ÂòÛßåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈîÈÅ°Âä
ÿÜĆÚăÜĂÚØõéØóÈÿÕöãèÂòÚāÕãáóßäèâØöćäñÕòÛëúÈÿÚøćîÈÉóÂĂÚÂóäÜÐõÛòÖõÈóÚÚòĈÚßÚòÂÈóÚØùÂÅÚæèÚ
âöìÚóØöć ØöćÿÜæöćãÚĀÜæÈăÜÖóâÅèóâäòÛÝõÕËîÛ îóÉÿÜĆÚÝúÚČóĂÚÛóÈë×óÚÂóäÔ° ìäøîÝúÖóâĂÚîöÂ
ë×óÚÂóäÔ°ìÚ÷ćÈ ßÚòÂÈóÚØöćâöáóèñÝúÖóâØöćÂæóìóÎĂÚÖòèÿîÈÚòĈÚ×øîăÕè¬óÿÜĆÚëõćÈëČóÅòÎØòĈÈÕóÚÅèóâ
ÂæóäòÛÝõÕËîÛÉóÂÂóäÂäñØČóÃîÈÖÚ ØòĈÈäòÛÝõÕÿâøćîÈóÚæâÿìæèßäîâßãóãóâĀÂăÃÜòÎìóîùÜëääÅ
ØöćÿÂõÕëîÕÅæîÈÂòÛĀÚèÅõÕÃîÈ (U.S. Army, ƗƟƟƙ) ÝúÖóâÉČóÿÜĆÚÖîÈâöÅèóâÅõÕäõÿäõćâÖ¬îÂóä
ÜÐõÛòÖõÈóÚÕèãÅèóâÿÖĆâĂÉĀæñăâ¬ÖîÈäîÅîãÅČóëòćÈÉóÂÝúÚČóÅÚìóĀæñßòÓÚóÃöÕÅèóâëóâóä×ÃîÈ
ÖÚÿîÈîãú¬ÖæîÕÿèæó ÿßøćîĂìÂóäÜÐõÛòÖõÈóÚĂÚìÚóØöć ØöćÖÚÿîÈäòÛÝõÕËîÛëČóÿäĆÉÖóâØöćîÈÅ°ÂäÖîÈÂóä 
ßÚòÂÈóÚâöÅèóâÂæóîóëóË¬èãØČóÈóÚăâ¬è¬óÉñăÕäòÛâîÛìâóãÈóÚØöćãóÂæČóÛóÂ ìäøîăâ¬ËîÛÿßöãÈĂÕ 
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×óÿÜĆÚÂóäĀÛ¬ÈÿÛóáóäñÃîÈØöâ ìäøîîÈÅ°ÂäÂĆÉñæÈâøîÜÐõÛòÖõĂìÈóÚĀæèÿëäĆÉÕèãÅèóâÿÖĆâĂÉ
ëùÕÂČóæòÈëîÕÅæîÈÂòÛĀÚèÅõÕÃîÈ (Dixon & Westbrook, ƘƖƖƙ) ÝúÖóâÉñÖäñìÚòÂè¬óÿÜĆÚë¬èÚìÚ÷ćÈ
ÃîÈØöâĀæñâöÅèóâÿÖĆâĂÉØöćÜÐõÛòÖõÈóÚĀâÉñÿÜĆÚØöćăâ¬ËîÛÂĆÖóâĀÖ¬ÈóÚÚòĈÚÿÜĆÚÜäñāãËÚ°îã¬óÈâóÂ
Ö¬îØöâäèâ×÷ÈÂóäË¬èãÿìæøîÈóÚÃîÈÝúÚČóÿßøćîÿÜĆÚÂóäĀÛ¬ÈÿÛóáóäñìÚóØöćÃîÈÝúÚČó ßÚòÂÈóÚÂæóØöćÉñ
ÅòÕÅóÚÂóäÂäñØČóÃîÈÝúÛòÈÅòÛÛòÎËóÿâøćîÿìĆÚè¬óëõćÈØöćÂäñØČóăâ¬×úÂÖîÈ ÅòÕÅóÚÖ¬îÂóäĀëÕÈ
ßåÖõÂääâØöćăâ¬ÿìâóñëâëîÕÅæîÈÂòÛĀÚèÅõÕÃîÈ (Chaleff, ƗƟƟƛ,  p. Ɵƛ) ÝúÖóâØöćâöÅèóâÂæóìóÎ
ÿÃóĂÉÕöè¬óÿèæóĀæñë×óÚØöćĂÕÅèäÉñÕČóÿÚõÚÂóäìäøîÜÐõÿëÙëõćÈØöćÝúÚČóÖòÕëõÚĂÉÌ÷ćÈÉñÚČóăÜëú¬Åèóâ
ìóãÚñĂÚÂóäÕČóÿÚõÚÂóäĂÚÂäñÛèÚÂóäØČóÈóÚ ìóÂĀÚèØóÈÕòÈÂæ¬óèăâ¬ăÕÂ¬îÜäñāãËÚ°ĀæñëäóÈ
ÅèóâÿëöãìóãÝúÖóâÉñĀëÕÈßåÖõÂääâÖ¬îÅèóâØóØóãÕòÈÂæ¬óè ßÚòÂÈóÚâöÅèóâÂæóìóÎØöćÉñâöë¬èÚ
ä¬èâĂÚÂóäÿÜæöćãÚĀÜæÈ ÿÃóĂÉĀæñãîâäòÛÖ¬îÂóäÜäòÛÜäùÈĀæñÿÜæöćãÚĀÜæÈÚāãÛóãĂÚÂóä
ÜÐõÛòÖõÈóÚëîÕÅæîÈÂòÛĀÚèÅõÕÃîÈ (Chaleff, ƗƟƟƛ) ÝúÖóâØöćâöÅèóâÂæóìóÎăÕÖäñìÚòÂè¬óâöîöÂ
ÛØÛóØ ÅøîÛØÛóØÂóäÿÜæöćãÚĀÜæÈ (Transformation) āÕãÝúÖóâØöćÿÜĆÚĀÛÛîã¬óÈÉñîãú¬ÂòÛÝúÚČóÌ÷ćÈ
ßèÂÿÃóÉñßãóãóâË¬èãÝúÚČóĂìÿÂõÕÂóäÿÜæöćãÚĀÜæÈĂÚØõéØóÈØöćÕö ßÚòÂÈóÚÂæóìóÎØöćÉñÕČóÿÚõÚÂóä
îã¬óÈâöéöæÙääâã÷ÕâòćÚØöćÉñÜÐõÛòÖõÈóÚÕèãÅèóâÌøćîëòÖã°ëùÉäõÖ âöÅùÔÙääâÉäõãÙääâÜäñÉČóĂÉ
ëîÕÅæîÈÂòÛ éõæÜñßä éäöÉòćÚÿßËä (Ƙƛƛƚ) Âæ¬óèè¬óÂóäÕČóÿÚõÚÂõÉÂóäĂìëóâóä×ÿÖõÛāÖîã¬óÈãòćÈãøÚ
îÈÅ°ÂäÖîÈëäóÈĀæñÜæúÂÞòÈĂìßÚòÂÈóÚâöÉäõãÙääâĂìÿÂõÕÃ÷ĈÚĂÚÖòèßÚòÂÈóÚîã¬óÈÖ¬îÿÚøćîÈĀæñÂóä
âöÅùÔÙääâÉäõãÙääâĂÚÖòèßÚòÂÈóÚÉñË¬èãæÕÜòÎìóÖ¬óÈ ą ĂÚÂóäÕČóÿÚõÚÈóÚÃîÈîÈÅ°ÂäăÕîã¬óÈÕö 
ÕòÈÚòĈÚáóèñÝúÖóâØöćâöÅèóâÂæóìóÎÉ÷ÈëÚòÛëÚùÚĂìßÚòÂÈóÚâößåÖõÂääâÂóäÿÜĆÚëâóËõÂØöćÕöÃîÈ
îÈÅ°ÂäÕóÚÅèóââöÚČĈóĂÉÚòÂÂöíó ÕóÚÂóäĂìÅèóâË¬èãÿìæøîÝúîøćÚ ÕóÚÂóäĂìÅèóâä¬èââøî ĀæñÕóÚ
ÂóäÅČóÚ÷È×÷ÈÝúîøćÚ āÕãßÚòÂÈóÚâöÅèóâëČóÚ÷ÂĂÚìÚóØöćØöćäñÕòÛëúÈ Ì÷ćÈÿÜĆÚßåÖõÂääâÂóäÜÐõÛòÖõÖóâ
äñÿÛöãÛĀæñëÚîÈÚāãÛóãÃîÈîÈÅ°Âä ÅèóâÖäÈÖ¬îÿèæóëîÕÅæîÈÂòÛ Organ (1988, 1990) 
ßåÖõÂääâÅèóâëČóÚ÷ÂĂÚìÚóØöćÿÜĆÚßåÖõÂääâØöćßÚòÂÈóÚØČóÈóÚÖóâáóäñìÚóØöćØöćăÕÂČóìÚÕăèè¬ó
ÿÜĆÚÛØÛóØĀæñÜÐõÛòÖõĂÚäúÜĀÛÛØöćÿìÚøîÂè¬óäñÕòÛÅèóâÖîÈÂóäĂÚÂóäÜÏõÛòÖõÈóÚØöćÖČćóØöćëùÕ ÿË¬Ú âö
ÅèóâÖäÈÖ¬îÿèæó ÂóäË¬èãÕúĀæäòÂêóîùÜÂäÔ°áóãĂÚØöćØČóÈóÚ ÿËøćîàòÈÂÏäñÿÛöãÛ ăâ¬ÃóÕÈóÚ ăâ¬ĂË
ÿèæóĂÚÂóäÜÐõÛòÖõÈóÚăÜĂËĂÚÿäøćîÈë¬èÚÖòè ĀæñëîÕÅæîÈÂòÛ Graham (ƗƟƞƟ) Āæñ Moorman Āæñ 
Blakely (ƗƟƟƛ) ßåÖõÂääâÅèóâëČóÚ÷ÂĂÚìÚóØöćÿÜĆÚßåÖõÂääâØöćßÚòÂÈóÚÜÐõÛòÖõĂÚëõćÈØöćÿÜĆÚìÚóØöć
ÅèóâäòÛÝõÕËîÛ ĀæñØČóĂÚëõćÈØöćÿÂõÚÂè¬óáóäñÈóÚĂÚìÚóØöć 
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äóËâÈÅæÙòÎÛùäö). 



ÂóäÜäñËùâÝæÈóÚÂóäèõÉòãĀæñèõËóÂóä ÚèòÖÂääâÙùäÂõÉĀæñÂóäÿÜĆÚÝúÜäñÂîÛÂóä  16 ßåêáóÅâ 2560 

30 

ÙõÖõ ÙõÖõÿëäö. (2557). îõØÙõßæÅèóâÂæóìóÎÃîÈßÚòÂÈóÚĀæñÛääãóÂóéîÈÅ°ÂäØöćâöÝæÖ¬î
ÜäñëõØÙõáóßÂóäÜÐõÛòÖõÈóÚÃîÈ 

ßÚòÂÈóÚ : ÂäÔöé÷Âêó ßÚòÂÈóÚÂóäăààóë¬èÚáúâõáóÅ. (ÂóäÅÚÅèóîõëäñÛäõìóäÙùäÂõÉ
âìóÛòÔÒõÖ, âìóèõØãóæòã 

ÿØÅāÚāæãöäóËâÈÅæÙòÎÛùäö). 
ÚåÚòÚØ° ëùäõãâÔö ĀæñÜäñÿëäõÑăËã ëùÃëîóÕ. (2554). Âóäé÷ÂêóáóèñÝúÚČóÃîÈÝúÛäõìóäìÚ¬èãÈóÚ
ëòÈÂòÕâìóèõØãóæòãâìõÕæ.  

(èóäëóäèõØãóÛäõÂóä ÜöØöćö 22 ÊÛòÛØöć 1) 
ÛùÎÙääâ ÂõÉÜäöÕóÛäõëùØÙõċ. (2540). äñÿÛöãÛèõÙöÂóäèõÉòãØóÈëòÈÅâéóëÖä° (ßõâß°ÅäòĈÈØöć 7). ÂäùÈÿØßð: 
ÿÉäõÎÝæ. 
ßÚß ÿÂêóâó. (2556). áóèñÝúÚČóÖóâìæòÂØéßõÙäóËÙääâ : é÷ÂêóÂäÔöÝúÚČóĂÚîÈÅ°ÂäÙùäÂõÉØöćÿÜĆÚ
ÿæõéÃîÈăØã. (èõØãóÚõßÚÙ° 

ÖóâìæòÂëúÖäÜäõÎÎóßùØÙéóëÖäÕùêÏöÛòÔÒõÖ ëóÃóèõËóßäñßùØÙéóëÚó, âìóèõØãóæòã
âìóÉùíóæÈÂäÔ°äóË 

èõØãóæòã). 
ßãîâ èÈé°ëóäéäö. (2542). îÈÅ°ÂóäĀæñÂóäÉòÕÂóä. ÂäùÈÿØßð: ëùáó. 
ßõËõÖ åØÙõċÉäúÎ. (2549). äñÿÛöãÛèõÙöÂóäèõÉòãØóÈëòÈÅâéóëÖä° (ßõâß°ÅäòĈÈØöć 3). ÂäùÈÿØßð: ÿïóë° îîà 
ÿÅîä° âöëØ°. 
èõÿËöãä èõØãîùÕâ. (2548). áóèñÝúÚČó Leadership ÊÛòÛÂóèæČĈóãùÅ. ÂäùÈÿØßð: Ùöäñàõæ°â ĀæñăÌÿØĆÂÌ°. 
éõäñ ÉùæóÚÚØ°. (2551). ĀÛÛáóèñÝúÖóâÃîÈÃóäóËÂóäØìóäËòĈÚëòÎÎóÛòÖä ËòĈÚãéßòÚÖäöìäøî
ÿØöãÛÿØ¬óĀæñÖČćóÂè¬óĂÚëČóÚòÂ 

ÚāãÛóãĀæñĀÝÚÂæóāìâ. (ÜòÎìóßõÿéêÜäõÎÎóäòÑÜäñéóëÚéóëÖäâìóÛòÔÒõÖ, èõØãóæòã
ÂóäÛäõìóääòÑÂõÉ  

âìóèõØãóæòãÛúäßó). 
éõäõËòã ßÈê°èõËòã (2553) ÂóäèõÿÅäóñì°ÃîâúæØóÈë×õÖõÕèãÅîâßõèÿÖîä°. ÂäùÈÿØßâìóÚÅä: 
ëČóÚòÂßõâß°Āì¬È 

ÉùíóæÈÂäÔ°âìóèõØãóæòã 
éõæÜñßä éäöÉòćÚÿßËä. (Ƙƛƛƚ). ÅùÔÙääâ ÉäõãÙääâ: ÂæăÂÿëäõâëäóÈÂóäÂČóÂòÛÕúĀæÂõÉÂóäØöćÕö. 
èóäëóäÛäõìóäÙùäÂõÉ, ƙƚ(ƗƙƗ),  

Ɨ-ƚ. 
ëâßÈé° ÿÂêâëõÚ. (2526). ÂóäÛäõìóä. (ßõâß°ÅäòĈÈØöć 8). ÂäùÈÿØß ð:ăØãèòÓÚóßóÔõËã°. 



ÂóäÜäñËùâÝæÈóÚÂóäèõÉòãĀæñèõËóÂóä ÚèòÖÂääâÙùäÂõÉĀæñÂóäÿÜĆÚÝúÜäñÂîÛÂóä  16 ßåêáóÅâ 2560 

31 

ìääêó Ùâûâìóāë. (2556). ØéßõÙäóËÙääâ : 10 ÖòèËöĈèòÕëóìäòÛÝúÚóîÈÅ°Âä. ÂäùÈÿØßâìóÚÅä : éäö
ÿëÚ¬ì°Âóäßõâß°. 
Chaleff, I. (1995). The courageous follower: Standing up to & for our leaders. San Francisco, 

CA: Berrett-Koehler. 
Chaleff, I. (2003). The courageous follower: Standing up to and for our leaders (2nd ed.). San 

Francisco, CA: Berrett-Koehler. 
Dixon, E. N. (2003). An exploration of the relationship of organizational level and measures 

of follower behaviors. Unpublished doctoral dissertation. The University of Alabama in 
Huntsville. 

Dixon, G., & Westbrook, J. (2003). Followers revealed. Engineering Management Journal, 
employees in a winningpartnership. In W. E. Rosenbach & R. L. Taylor (Eds.), 
Contemporary issues in leadership (5th ed., pp.163-181). Boulder, CO: Westview. 

Kelley, R. E. (1992). The power of followership: How to create leaders people want to follow, 
and followers who lead themselves. New York: Doubleday. 

Kelley, R. E. (2008). Rethinking followership. In R. E. Riggio, I. Chaleff, & J. Lipman-Blumen 
(Eds.), The art of followership: How great followers create great leaders and 
organizations (pp. 5-15). San Francisco, CA: Jossey-Bass. 

Organ, D.W. & Podsakoff, P.M., & Mackenzie, S.B. (1994). Organizational citizenship 
behavior and sales unit effectiveness. Journal of Marketing Research, 31, (pp. 351-
363). 

Organ, Dennis W. and M. Konovsky. (1989). ́ Cognitive Versus Affective Determinats of 
Organizational Citizenship Behavior,µ Journal of Applied Psychology. 74 : 157-164 ; 
February. 

U.S. Army. (1993). Soldier training publications (STP) 21-III-MQS: Military qualification 
standards III, leader  

development manual for majors and lieutenant colonels. Washington, D.C.: 
Headquarters, Department of  

the Army. 



ÂóäÜäñËùâÝæÈóÚÂóäèõÉòãĀæñèõËóÂóä ÚèòÖÂääâÙùäÂõÉĀæñÂóäÿÜĆÚÝúÜäñÂîÛÂóä  16 ßåêáóÅâ 2560 

32 

Åèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäÉóÂëóãÂóäÛõÚÖÚØùÚÖČćó 

The Satisfaction of Low-Cost Airlines Users 
ăÖäáß  ÉòÚØñÅùÔƗ 

èõăæèääÔ  ØîÈÜäñãúäƘ 

èõáóÕó  éùáäßòÚÙ°ƙ 
ÛùÎÂõÉ  è¬îÈăèÂõÉăßéóæƚ 

ƗîóÉóäã°ÜäñÉČóìæòÂëúÖä ÅÔñÛäõìóäÙùäÂõÉ  âìóèõØãóæòãäóâÅČóĀìÈ 
Email: triphop_au@hotmail.com 

ƘîóÉóäã°ÛòÔÒõÖßõÿéê ìæòÂëúÖäÛäõìóäÙùäÂõÉâìóÛòÔÒõÖ ÛòÔÒõÖèõØãóæòã  âìóèõØãóæòãäóâÅČóĀìÈ  
Email: vivianmama9@gmail.com  

ƙîóÉóäã°ÛòÔÒõÖßõÿéê ìæòÂëúÖäÛäõìóäÙùäÂõÉâìóÛòÔÒõÖ ÛòÔÒõÖèõØãóæòã  âìóèõØãóæòãäóâÅČóĀìÈ 
Email: wipada.su@gmail.com 

ƚîóÉóäã°ÛòÔÒõÖßõÿéê ìæòÂëúÖäÛäõìóäÙùäÂõÉâìóÛòÔÒõÖ ÛòÔÒõÖèõØãóæòã  âìóèõØãóæòãäóâÅČóĀìÈ 
Email: boonkijwong@gmail.com  

 
ÛØÅòÕã¬î 

ÈóÚèõÉòãÚöĈâöèòÖ×ùÜäñëÈÅ°ÿßøćîé÷ÂêóäñÕòÛÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäÉóÂëóãÂóäÛõÚ
ÖÚØùÚÖČćó ĀæñÿÜäöãÛÿØöãÛÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäÉóÂëóãÂóäÛõÚÖÚØùÚÖČćóÉČóĀÚÂÖóâ
æòÂêÔñë¬èÚÛùÅÅæĀæñæòÂêÔñÂóäĂËÛäõÂóäÃîÈÝúĂËÛäõÂóä ÜäñËóÂäÿÜóìâóãĂÚÂóäèõÉòãÿÜĆÚ
ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćó ÿÚøćîÈÉóÂăâ¬ØäóÛÉČóÚèÚÜäñËóÂäØöćĀÚ¬ÚîÚ ÕòÈÚòĈÚÂóäìóÃÚóÕ
ÃîÈÂæù¬âÖòèîã¬óÈÉñĂËëúÖäÃîÈ W.G.Cochran (ƗƟƝƝ) ãîâäòÛÅèóâÅæóÕÿÅæøćîÚäîãæñ 5  ăÕ
ÉČóÚèÚÃîÈÖòèîã¬óÈØöćĂËĂÚÂóäèõÉòã ƙƞƚ ÅÚ Âóäëù¬âÖòèîã¬óÈÿÜĆÚĀÛÛăâ¬îóéòãÅèóâÚ¬óÉñÿÜĆÚāÕãØöć
ÝúèõÉòãÿæøîÂÂóäëù¬âÖòèîã¬óÈĀÛÛÛòÈÿîõÎ ĀæñÿÅäøćîÈâøîØöćĂËĂÚÂóäèõÉòãÅäòĈÈÚöĈÿÜĆÚĀÛÛëîÛ×óâØöćÝúèõÉòã
ëäóÈÃ÷ĈÚÖóâĀÚèÅõÕ ØåêÏö ĀæñÚõãóâÜÐõÛòÖõÂóä Ì÷ćÈâöÿØÅÚõÅÂóäèõÿÅäóñì°Ãîâúæ ÅøîĂËÅ¬óäîãæñĂÚ
ÂóäîÙõÛóãæòÂêÔñë¬èÚÛùÅÅæ ë¬èÚæòÂêÔñÂóäĂËÛäõÂóäÃîÈÝúĂËÛäõÂóäĂËÅ¬óÿÊæöćãĀæñë¬èÚ
ÿÛöćãÈÿÛÚâóÖäÑóÚĂÚÂóäîÙõÛóãäñÕòÛÅèóâß÷ÈßîĂÉÃîÈÝúäòÛÛäõÂóäÉóÂëóãÂóäÛõÚÖÚØùÚÖČćó Āæñ
ĂËë×õÖõ t-test  ë×õÖõØÕëîÛÅèóâĀÜäÜäèÚØóÈÿÕöãè (One way Anova ) ĂÚÂóäÿÜäöãÛÿØöãÛÅèóâ
ß÷ÈßîĂÉÃîÈÝúäòÛÛäõÂóäÉóÂëóãÂóäÛõÚÖÚØùÚÖČćó ÉČóĀÚÂÖóâæòÂêÔñë¬èÚÛùÅÅæĀæñæòÂêÔñÂóä
ĂËÛäõÂóäÃîÈÝúĂËÛäõÂóä ĀæñìóÂßÛÅèóâĀÖÂÖ¬óÈîã¬óÈâöÚòãëČóÅòÎØóÈë×õÖõØöćäñÕòÛ Ɩ.Ɩƛ É÷ÈØČó
ÂóäÿÜäöãÛÿØöãÛÿÜĆÚäóãÅú¬ÕèãèõÙöÃîÈ LSD 



ÂóäÜäñËùâÝæÈóÚÂóäèõÉòãĀæñèõËóÂóä ÚèòÖÂääâÙùäÂõÉĀæñÂóäÿÜĆÚÝúÜäñÂîÛÂóä  16 ßåêáóÅâ 2560 

33 

ÝæÂóäèõÉòãßÛè¬óÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóâöäñÕòÛÅèóâß÷ÈßîĂÉāÕãäèâîãú¬ĂÚ
äñÕòÛâóÂ ÿâøćîèõÿÅäóñì°ÿÜĆÚäóãÕóÚßÛè¬óÅèóâß÷ÈßîĂÉÕóÚË¬îÈØóÈÂóäÉòÕÉČóìÚ¬óãîãú¬ĂÚäñÕòÛ
âóÂ äîÈæÈâóÅøîÕóÚäóÅó  ÕóÚÂóäë¬ÈÿëäõâØóÈÂóäÖæóÕ ĀæñÕóÚÂóäÛäõÂóä ÖóâæČóÕòÛ Āæñ
ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâöÿßé îóãùĀæñîóËößÖ¬óÈÂòÚâöÅèóâß÷ÈßîĂÉëóãÂóäÛõÚÖÚØùÚÖČćó
āÕãäèâĀæñØùÂÕóÚăâ¬Ö¬óÈÂòÚ ĀÖ¬ØòĈÈÚöĈÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâöèòÖ×ùÜäñëÈÅ°ĂÚÂóäĂË
ÛäõÂóäÖ¬óÈÂòÚ âöÅèóâß÷ÈßîĂÉëóãÂóäÛõÚÖÚØùÚÖČćóāÕãäèâĀæñØùÂÕóÚÖ¬óÈÂòÚîã¬óÈâöÚòãëČóÅòÎ 
ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâöË¬îÈØóÈĂÚÂóäÌøĈîÛòÖäāÕãëóäÖ¬óÈÂòÚ âöÅèóâß÷ÈßîĂÉëóãÂóä
ÛõÚÖÚØùÚÖČćóāÕãäèâÖ¬óÈÂòÚîã¬óÈâöÚòãëČóÅòÎ ÿâøćîßõÉóäÔóÿÜĆÚäóãÕóÚßÛè¬óâöÅèóâß÷ÈßîĂÉëóã
ÂóäÛõÚÖÚØùÚÖČćóÕóÚäóÅóÖ¬óÈÂòÚîã¬óÈâöÚòãëČóÅòÎ ØòĈÈÚöĈÿÚøćîÈÉóÂÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâö
èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóä ĀæñË¬îÈØóÈĂÚÂóäÌøĈîÛòÖäāÕãëóäÖ¬óÈÂòÚÉñØČóĂìâöÅèóâÅóÕìèòÈ
Ö¬îÂóääòÛÛäõÂóäÖ¬óÈÂòÚ É÷ÈÿÜĆÚÿìÖùØČóĂìâöÅèóâß÷ÈßîĂÉĂÚÂóääòÛÛäõÂóäÉóÂëóãÂóäÛõÚØöćĀÖÂÖ¬óÈ
ÂòÚ ÕòÈÚòĈÚ ÛäõêòØëóãÂóäÛõÚÖÚØùÚÖČćóÉñÖîÈâöÂõÉÂääâĂÚÂóäëäóÈÅèóâß÷ÈßîĂÉØöćÖîÈÉČóĀÚÂăÜ
ÖóâèòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóä ĀæñË¬îÈØóÈĂÚÂóäÌøĈîÛòÖäāÕãëóäÃîÈÝúĂËÛäõÂóä 
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Abstract 
This research aims to study the level of satisfaction of low-cost carrier users 

and to compare the satisfaction of low-cost airlines users classified by their personal 
characteristics and characteristics of services. The target population in this study is the 
users of low-cost carriers. Because the actual population is unknown, Cochran 's 
formula is used to determine the sample size with an acceptable error 5 percent. As a 
result, the number of samples used in the study is 384 people. The researcher uses non-
probability sampling and accidental sampling in the study. Furthermore, the research 
instruments used in this study are questionnaires, which the researcher constructs in 
accordance with the concepts, theories and operational definition. The data analysis 
techniques brought to use are: percentage to describe personal characteristics; in terms 
of characteristics of services, the mean and standard deviation are used to describe the 
level of satisfaction of service recipients from low-cost airlines in Thailand; and a t-test 
and One way ANOVA are used to compare the satisfaction of service recipients from 
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low-cost airlines in Thailand classified by personal characteristics and characteristics 
of services. If the differences are statistically significant at the 0.05 level, then pairwise 
comparisons will be performed by using LSD. 

The research findings are that low-cost airlines users have a high level of 
overall satisfaction; when analyzing each aspect, the satisfaction in distribution 
channels is at a high level, followed by prices, marketing promotion and services, 
respectively; and low-cost airlines users with different sexes, ages and occupations 
have no differences in overall satisfaction in low-cost airlines and all aspects. 
However, low-cost airlines users who have different purposes have significant 
differences in overall satisfaction in low-cost airlines and all aspects. In addition, low-
cost airlines users with different ticketing channels have significant differences in 
overall satisfaction in low-cost airlines and all aspects.  
When considering each aspect, it is found that there is a significant difference in the 
satisfaction of low-cost airlines in prices. This is because low-cost airlines users who 
have different purposes and different ticketing channels will have different 
expectations for the services. As a result, the users have different satisfaction of airline 
services. Therefore, low-cost airlines must organize some activities to create 
satisfaction categorized in accordance with the objectives and ticketing channels of the 
users. 
 
Keywords: satisfaction, satisfaction of services 
 

ÛØÚČó 
äòÑÛóæăÕâöÚāãÛóãÂóäÿÜõÕÚ¬óÚàóÿëäöĀæñÝ¬îÚÅæóãÂÏÿÂÔÒ°ĂÚÂóäĂìÛäõÂóäÃîÈëóã

ÂóäÛõÚ ÉóÂÿÕõâØöćîÚùÎóÖĂìÂõÉÂóäØöćÕČóÿÚõÚÙùäÂõÉëóãÂóäÛõÚÿßöãÈăâ¬ÂöćĀì¬ÈÿÃóâóĂìÛäõÂóä
áóãĂÚÜäñÿØé äèâ×÷ÈÉČóÂòÕÿëÚØóÈĂÚÂóäĂìÛäõÂóäÃîÈëóãÂóäÛõÚÿßøćîăâ¬ĂìÛõÚØòÛÿëÚØóÈìæòÂ
ÃîÈëóãÂóäÛõÚĀì¬ÈËóÖõ É÷ÈØČóĂìÖæóÕÃîÈÙùäÂõÉÂóäÛõÚĂÚÜäñÿØéăØãâöÂóäÿÖõÛāÖâóÂÃ÷ĈÚ ØČóĂì
ÝúÛäõāáÅëóâóä×ÿæøîÂÿÕõÚØóÈĂÚË¬îÈØóÈØöćÖÚëñÕèÂ ĀæñÂóäÿÕõÚØóÈëñÕèÂëÛóãâóÂÃ÷ĈÚÂè¬óÿÕõâ 
ÜòÉÉùÛòÚÙùäÂõÉëóãÂóäÛõÚÖÚØùÚÖČćóăÕäòÛÅèóâÚõãâÿßõćâÃ÷ĈÚĂÚìâú¬ÝúĂËÛäõÂóäÿÕõÚØóÈØóÈîóÂóé 



ÂóäÜäñËùâÝæÈóÚÂóäèõÉòãĀæñèõËóÂóä ÚèòÖÂääâÙùäÂõÉĀæñÂóäÿÜĆÚÝúÜäñÂîÛÂóä  16 ßåêáóÅâ 2560 

35 

ÿßäóñâöÅ¬óāÕãëóäØöć×úÂÂè¬óëóãÂóäÛõÚìæòÂ ÿÚøćîÈÉóÂëóãÂóäÛõÚÖÚØùÚÖČćó ÜäñëÛÅèóâëČóÿäĆÉÉñâö
ÖÚØùÚØöćÚòćÈÖ¬îìÚ÷ćÈìÚ¬èãäñãñØóÈÖČćóÂè¬óëóãÂóäÛõÚÜÂÖõÜäñâóÔäîãæñ 40-50 ØČóĂìëóâóä×ÅõÕ
îòÖäóÅ¬óāÕãëóäÖČćóÂè¬óëóãÂóäÛõÚÜÂÖõăÕÜäñâóÔÅä÷ćÈìÚ÷ćÈ  ĀæñÜòÉÉùÛòÚÂóäÿÖõÛāÖĀæñÂóä
ĀÃ¬ÈÃòÚÃîÈÙùäÂõÉÂóäÛõÚâöîòÖäóÿßõćâëúÈÃ÷ĈÚ ÜäñÂîÛÂòÛèõ×öËöèõÖ ÂóäĂËËöèõÖ èòÓÚÙääâ ÿØÅāÚāæãö
ÂóäëøćîëóäÿÜæöćãÚăÜ Ì÷ćÈÝúÛäõāáÅëóâóä×äòÛäúÃîâúæÃ¬óèëóäăÕÈ¬óãĀæñÿßõćââóÂÃ÷ĈÚØČóĂìÝúÛäõāáÅ
ÿÂõÕÂóäăÖä¬ÖäîÈĂÚÂóäÛäõāáÅĀæñÅČóÚ÷È×÷ÈÅèóâÜäñìãòÕÅùâÅ¬óĂÚÕóÚäóÅó ÕòÈÚòĈÚ ëóãÂóäÛõÚ
ÖîÈâöÂóäÜäòÛÜäùÈĀæñßòÓÚóèõÙöÂóäÜäñÂîÛÙùäÂõÉÿßøćîĂìëóâóä×ÖîÛëÚîÈÅèóâÖîÈÂóäĀæñ
ëäóÈÅèóâß÷ÈßîĂÉĂìÂòÛÝúÛäõāáÅ āÕãØöćĀÖ¬æñëóãÂóäÛõÚăÕâöÂóäßãóãóâëäóÈĀæñßòÓÚóÂæãùØÙ°
ÿßøćîāÚâÚóèĂìÝúÛäõāáÅÂæù¬âÿÜóìâóã 

ÃîâúæÉóÂéúÚã°èõÉòãÂëõÂäăØã ÿâøćîÜö 2558 ÅóÕè¬óÙùäÂõÉëóãÂóäÛõÚÖÚØùÚÖČćóãòÈÅÈÿÖõÛāÖ
îã¬óÈÖ¬îÿÚøćîÈ āÕãÅóÕè¬óÉñâöÝúāÕãëóäëóãÂóäÛõÚÖÚØùÚÖČćóÿÕõÚØóÈâóãòÈëÚóâÛõÚëùèääÔáúâõĀæñ
ëÚóâÛõÚÕîÚÿâøîÈ Ì÷ćÈÿÜĆÚëÚóâÛõÚìæòÂĀæñäîÈÃîÈÜäñÿØé äèâØòĈÈëõĈÚ 30.63 æóÚÅÚ ÿßõćâÃ÷ĈÚ
äîãæñ 30 ÉóÂÉČóÚèÚÝúāÕãëóäØöćÉñÃãóãÖòèÉóÂÂóäÿÜõÕÿëäöÂóäÛõÚîóÿÌöãÚ ÜòÉÉùÛòÚëóãÂóäÛõÚØöć
ĂìÛäõÂóäĂÚÜäñÿØéăØãâöìæóãëóãÂóäÛõÚâóÂÃ÷ĈÚ ăÕäòÛÅèóâÚõãâÉóÂÝúÿÕõÚØóÈÿÜĆÚîã¬óÈâóÂ ăâ¬
è¬óÉñÿÜĆÚËóèăØãìäøîËóèÖ¬óÈÜäñÿØé ÿÚøćîÈÉóÂâöîòÖäóÅ¬óāÕãëóäØöćÖČćóÂè¬óëóãÂóäÛõÚØòćèăÜ Āæñ
Å¬óāÕãëóäÃîÈä×āÕãëóäëóÙóäÔñäñìè¬óÈÉòÈìèòÕÜäòÛÖòèëúÈÃ÷ĈÚ ÜäñËóËÚÉ÷ÈÿäõćâìòÚâóĂìÅèóâ
ëÚĂÉÂòÛÂóäÿÕõÚØóÈØóÈîóÂóéĀØÚ ÿßäóñË¬èãĂÚÂóäÜäñìãòÕÿèæóăÕÿÜĆÚîã¬óÈÕö Ì÷ćÈÿâøćîßõÉóäÔó
ÕóÚÅ¬óĂËÉ¬óãÂĆăâ¬Ö¬óÈÂòÚâóÂÚòÂ  ÿÚøćîÈÉóÂâöÝúĂìÛäõÂóäëóãÂóäÛõÚÖòÚØùÚÖČćóâóÂÃ÷ĈÚØČóĂìÿÂõÕ
ĀÃ¬ÈÃòÚØóÈäóÅóâóÂÃ÷ĈÚ ë¬ÈÝæĂìæúÂÅóâöØóÈÿæøîÂĂÚÂóäÿæøîÂĂËÛäõÂóäÿßõćâÃ÷ĈÚ ÕòÈÚòĈÚ ëóãÂóäÛõÚ
É÷ÈÖîÈÅõÕë¬èÚÜäñëâØóÈÂóäÖæóÕÕóÚîøćÚą âóÚČóÿëÚîĂìÂòÛæúÂÅó ăâ¬è¬óÉñÿÜĆÚÿäøćîÈÅùÔáóß 
ÅèóâÚ¬óÿËøćî×øî ÅèóâëñÕèÂĀæñÅèóâÜæîÕáòãÃîÈÂóäĂìÛäõÂóä āÕãÝúÛäõìóäÉñÖîÈÂČóìÚÕë¬èÚ
ÜäñëâØóÈÂóäÖæóÕÃîÈÂóäĂìÛäõÂóäëóãÂóäÛõÚÚòĈÚ ÉČóĀÚÂĀÛ¬ÈÖóâë¬èÚÜäñëâØóÈÂóäÖæóÕ 
ĀæñÂČóìÚÕë¬èÚÜäñëâØóÈÂóäÖæóÕÚòĈÚĂìÖäÈÂòÛæòÂêÔñÖ¬óÈ ą ÃîÈæúÂÅóÂæù¬âÿÜóìâóãâóÂÃ÷ĈÚ 
ÿâøćîØäóÛ×÷Èë¬èÚÜäñëâØóÈÂóäÖæóÕØöćÉČóĀÚÂÖóâæòÂêÔñØöćÖ¬óÈÂòÚÃîÈæúÂÅóÂæù¬âÿÜóìâóãÂĆÉñØČó
ĂìØäóÛ×÷ÈèõÙöÂóäëäóÈÅèóâß÷ÈßîĂÉè¬óÉñÖîÈâöÂõÉÂääâØóÈÂóäÖæóÕîñăäÛóÈØöćÅèäÉČóĀÚÂÖóâ
æòÂêÔñØöćĀÖÂÖ¬óÈÂòÚÃîÈÝúĂËÛäõÂóä ÿßøćîØöćÉñØČóĂìÝúĂËÛäõÂóäÿÂõÕÅèóâß÷ÈßîĂÉÖ¬îÂóääòÛÛäõÂóäÉóÂ
ëóãÂóäÛõÚ ÕòÈÚòĈÚ ÝúèõÉòãÉ÷ÈâöÅèóâëÚĂÉØöćÉñé÷ÂêóÿäøćîÈÅèóâß÷ÈßîĂÉÃîÈÝúäòÛÛäõÂóäÉóÂëóãÂóäÛõÚ
ÖÚØùÚÖČćó āÕãØČóÂóäÿÜäöãÛÿØöãÛÅèóâß÷ÈßîĂÉÃîÈÝúäòÛÛäõÂóäØöćÉČóĀÚÂÖóâæòÂêÔñÖ¬óÈ ą ÃîÈ
ÝúĂËÛäõÂóä ÿßøćîÿÜĆÚÜäñāãËÚ°Ö¬îÙùäÂõÉëóãÛõÚĂÚÂóäëäóÈÅèóâß÷ÈßîĂÉĂìÿÂõÕÃ÷ĈÚÂòÛÝúØöćâóĂËÛäõÂóä 
ÃîâúæØöćăÕÉóÂÂóäèõÉòãÉñÿÜĆÚÂóäË¬èãĂìÛäõêòØëóãÂóäÛõÚØäóÛ×÷ÈÅèóâß÷ÈßîĂÉØöćĀÖÂÖ¬óÈÂòÚÃîÈ
ÝúĂËÛäõÂóäĀÖ¬æñÂæù¬â ÿßøćîØöćÉñăÕëäóÈÂõÉÂääâĂìÛäõÂóäëäóÈÅèóâß÷ÈßîĂÉØöćÉČóĀÚÂăÜÖóâæòÂêÔñ
ÝúĂËÛäõÂóäĀæñÿÜĆÚÜäñāãËÚ°ØóÈÕóÚèõËóÂóä ÿÜĆÚÂóäÿßõćâîÈÅ°ÅèóâäúØóÈÕóÚÂóäÖæóÕ Āæñ
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ëòÈÅâéóëÖä° ØČóĂìØäóÛ×÷ÈæòÂêÔñÅèóâĀÖÂÖ¬óÈÃîÈÜäñËóÂäéóëÖä°ØöćÿÂöćãèÃîÈÂòÛÅèóâß÷È
ßîĂÉØóÈÕóÚë¬èÚÜäñëâØóÈÂóäÖæóÕ 
 
èòÖ×ùÜäñëÈÅ°ÃîÈÂóäèõÉòã 

Ɨ. ÿßøćîé÷ÂêóäñÕòÛÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäÉóÂëóãÂóäÛõÚÖÚØùÚÖČćó 
Ƙ. ÿßøćîÿÜäöãÛÿØöãÛÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäÉóÂëóãÂóäÛõÚÖÚØùÚÖČćóÉČóĀÚÂÖóâ

æòÂêÔñë¬èÚÛùÅÅæĀæñæòÂêÔñÂóäĂËÛäõÂóäÃîÈÝúĂËÛäõÂóä 
 
ÜäñāãËÚ°ØöćÅóÕè¬óÉñăÕäòÛ 

Ɨ. ÿÜĆÚÃîâúæĂÚÂóäèóÈĀÝÚÂõÉÂääâÂóäßòÓÚóÛäõÂóäÕóÚÖ¬óÈą ÿßøćîØČóĂìÝúĂËÛäõÂóäëóã
ÛõÚâöÅèóâß÷ÈßîĂÉÿßõćââóÂÃ÷ĈÚ āÕãÂČóìÚÕĀÝÚßòÓÚóÛäõÂóäĂìâöÅèóâëîÕÅæîÈÂòÛæòÂêÔñë¬èÚ
ÛùÅÅæĀæñÅèóâÖîÈÂóäĂËÈóÚÃîÈÝúĂËÛäõÂóä 

Ƙ. ÿÜĆÚÜäñāãËÚ°ØóÈèõËóÂóäÕóÚëòÈÅâéóëÖä°ĀæñÜäñËóÂäéóëÖä°ØöćÿÂöćãèÂòÛæòÂêÔñØóÈ
ÜäñËóÂäÂòÛÅèóâß÷ÈßîĂÉĂÚë¬èÚÜäñëâØóÈÂóäÖæóÕ 
 
ÃîÛÿÃÖÈóÚèõÉòã 

ÜäñËóÂäĂÚÂóäèõÉòãÅäòĈÈÚöĈ Åøî ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóÌ÷ćÈăâ¬ØäóÛÉČóÚèÚØöć

ĀÚ¬ÚîÚ ĀæñØČóÂóäëù¬âÖòèîã¬óÈāÕãĂËèõÙöÂóäëù¬âĀÛÛÛòÈÿîõÎ ÖòèĀÜäîõëäñĂÚÂóäèõÉòãÚöĈÜäñÂîÛăÜ

Õèã (Ɨ) æòÂêÔñë¬èÚÛùÅÅæ Åøî ÿßé  îóãù ĀæñîóËöß (Ƙ) æòÂêÔñÂóäĂËÛäõÂóäÃîÈÝúĂËÛäõÂóä Åøî 

èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóä ĀæñË¬îÈØóÈĂÚÂóäÌøĈîÛòÖäāÕãëóä ØòĈÈÚöĈ ÖòèĀÜäÖóâ Åøî Åèóâß÷È

ßîĂÉÃîÈÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóÌ÷ćÈÜäñÂîÛăÜÕèã ƚ ÕóÚ Åøî (Ɨ) ÕóÚÂóäÛäõÂóä (Ƙ) 

ÕóÚäóÅó (ƙ) ÕóÚË¬îÈØóÈÂóäÉòÕÉČóìÚ¬óã Āæñ(ƚ) ÕóÚÂóäë¬ÈÿëäõâØóÈÂóäÖæóÕ 

 
ëââÖõÑóÚÃîÈÂóäèõÉòã 

ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâöæòÂêÔñë¬èÚÛùÅÅæ Åøî ÿßé îóãù ĀæñîóËöß äèâ×÷È

æòÂêÔñÂóäĂËÛäõÂóäÃîÈÝúĂËÛäõÂóä Åøî èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóä Ë¬îÈØóÈĂÚÂóäÌøĈîÛòÖä

āÕãëóä Ö¬óÈâöÅèóâß÷ÈßîĂÉëóãÂóäÛõÚÖÚØùÚÖČćóÖ¬óÈÂòÚ 
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ÂäîÛĀÚèÅõÕĂÚÂóäèõÉòã 
 

      ÖòèĀÜäîõëäñ                                                                 ÖòèĀÜäÖóâ 

 

 
 
 
 
 

 
äúÜ 1 ÂäîÛĀÚèÅõÕĂÚÂóäèõÉòã 

äñÿÛöãÛèõÙöèõÉòã 
ÂóäèõÉòãÿäøćîÈÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäÉóÂëóãÂóäÛõÚÖÚØùÚÖČćóâù¬ÈØöćÉñØČóÂóäé÷Âêó

äñÕòÛÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäÉóÂëóãÂóäÛõÚÖÚØùÚÖČćó ĀæñÿÜäöãÛÿØöãÛÅèóâß÷ÈßîĂÉÃîÈ
ÝúĂËÛäõÂóäÉóÂëóãÂóäÛõÚÖÚØùÚÖČćóÉČóĀÚÂÖóâæòÂêÔñë¬èÚÛùÅÅæĀæñæòÂêÔñÂóäĂËÛäõÂóäÃîÈ
ÝúĂËÛäõÂóä ÕòÈÚòĈÚÿßøćîĂìÿÜĆÚăÜÖóâèòÖ×ùÜäñëÈÅ°ÃîÈÂóäèõÉòã ÝúèõÉòãÉ÷ÈâöäñÿÛöãÛèõÙöèõÉòã Ì÷ćÈ
ÜäñÂîÛăÜÕèãÂóäîîÂĀÛÛÂóäèõÉòã ÜäñËóÂäĀæñÂæù¬âÖòèîã¬óÈ ÿÅäøćîÈâøîØöćĂËĂÚÂóäèõÉòã ÂóäÿÂĆÛ
äèÛäèâÃîâúæ ĀæñÿØÅÚõÅÂóäèõÿÅäóñì°ÃîâúæÌ÷ćÈâöäóãæñÿîöãÕÕòÈÚöĈ 

1. ÂóäîîÂĀÛÛÂóäèõÉòã   
            ÂóäèõÉòãÿäøćîÈÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäÉóÂëóãÂóäÛõÚÖÚØùÚÖČćó ÝúèõÉòãăÕÿæøîÂäúÜĀÛÛ
ÂóäèõÉòãĀÛÛăâ¬ØÕæîÈ (Non-Experimental Design) ĀæñâöìÚ¬èãÂóäèõÿÅäóñì°äñÕòÛÛùÅÅæ ÿßøćîĂì
ÿÜĆÚăÜÖóâèòÖ×ùÜäñëÈÅ°ÃîÈÂóäèõÉòã ĀæñâöäñÿÛöãÛèõÙöèõÉòãÜäñÂîÛÕèã ÜäñËóÂäĀæñÂæù¬âÖòèîã¬óÈ 
ÿÅäøćîÈâøîØöćĂËĂÚÂóäèõÉòã ÂóäÿÂĆÛäèÛäèâÃîâúæ ĀæñÿØÅÚõÅÂóäèõÿÅäóñì°Ãîâúæ ÕòÈÚöĈ 

2. ÜäñËóÂäĀæñÂæù¬âÖòèîã¬óÈ   
              ÜäñËóÂäÿÜóìâóãĂÚÂóäèõÉòãÅäòĈÈÚöĈÿÜĆÚÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćó Ì÷ćÈăâ¬ØäóÛ
ÉČóÚèÚÜäñËóÂäØöćĀÚ¬ÚîÚ ÕòÈÚòĈÚÂóäìóÃÚóÕÃîÈÂæù¬âÖòèîã¬óÈÉñĂËëúÖäÃîÈ  W.G.Cochran 
(ƗƟƝƝ) ãîâäòÛÅèóâÅæóÕÿÅæøćîÚäîãæñ 5 Ì÷ćÈăÕÉČóÚèÚÃîÈÂæù¬âÖòèîã¬óÈØöćĂËĂÚÂóäèõÉòã ƙƞƚ ÅÚ 
Âóäëù¬âÖòèîã¬óÈÿÜĆÚĀÛÛăâ¬îóéòãÅèóâÚ¬óÉñÿÜĆÚ  èõÙöÂóäëù¬âÖòèîã¬óÈÿÜĆÚĀÛÛăâ¬îóéòãÅèóâÚ¬óÉñ
ÿÜĆÚ āÕãØöćÝúèõÉòãÿæøîÂÂóäëù¬âÖòèîã¬óÈĀÛÛÛòÈÿîõÎĀæñĂËØÕëîÛëââÖõÑóÚÂóäèõÉòã  

3. ÿÅäøćîÈâøîØöćĂËĂÚÂóäèõÉòã  

Åèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäëóãÂóäÛõÚ

ÖÚØùÚÖČćó 

- ÕóÚÂóäÛäõÂóä 
- ÕóÚäóÅó 
- ÕóÚË¬îÈØóÈÂóäÉòÕÉČóìÚ¬óã 
- ÕóÚÂóäë¬ÈÿëäõâØóÈÂóäÖæóÕ 

 

æòÂêÔñë¬èÚÛùÅÅæ 

-ÿßé 
-îóãù 
-îóËöß 
æòÂêÔñÂóäĂËÛäõÂóä   

- èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóä 

- Ë¬îÈØóÈĂÚÂóäÌøĈîÛòÖäāÕãëóä 
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           ÿÅäøćîÈâøîëČóìäòÛÂóäèõÉòãÅäòĈÈÚöĈÿÜĆÚĀÛÛëîÛ×óâØöćÝúèõÉòãëäóÈÃ÷ĈÚÖóâØåêÏö ÂäîÛĀÚèÅõÕ 
ĀæñÚõãóâÜÐõÛòÖõÂóä ĀÛ¬ÈÿÜĆÚ 3 ÖîÚ ÕòÈÚöĈ  

ÖîÚØöć Ɨ æòÂêÔñë¬èÚÛùÅÅæÃîÈÝúĂËÛäõÂóä  
ÖîÚØöć 2 ÿÂöćãèÂòÛæòÂêÔñÂóäĂËÛäõÂóäÃîÈÝúĂËÛäõÂóä  

  ÖîÚØöć 3 ÿÂöćãèÂòÛÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäÉóÂëóãÂóäÛõÚÖÚØùÚÖČćó Ì÷ćÈĀÛ¬È
îîÂÿÜĆÚ 4 ÕóÚ Åøî (Ɨ) ÕóÚÂóäÛäõÂóä (Ƙ) ÕóÚäóÅó  (ƙ) ÕóÚË¬îÈØóÈÂóäÉòÕÉČóìÚ¬óã Āæñ (ƚ) ÕóÚ
Âóäë¬ÈÿëäõâØóÈÂóäÖæóÕ  ĂËâóÖäèòÕĀÛÛæõÿÅõä°Ø (Likert scale) ìæòÈÉóÂÚòĈÚÚČóĀÛÛëîÛ×óââó
ÖäèÉëîÛÅùÔáóßÃîÈÿÅäøćîÈâøîØöćĂËĂÚÂóäèõÉòãāÕãÖäèÉëîÛÅèóâÖäÈÿËõÈÿÚøĈîìó (Content 
validity) ĀæñìóÅ¬óÅèóâÿØöćãÈ (Reliability) ÃîÈĀÛÛëîÛ×óâÂóäèõÉòã  ØòĈÈÚöĈ ÝúèõÉòãÚČóĀÛÛëîÛ×óâ
ăÜØÕæîÈĂËÂòÛÂæù¬âÖòèîã¬óÈÉČóÚèÚ 30 ÅÚ ÿßøćîÖäèÉëîÛÅèóâÿØöćãÈÃîÈĀÛÛëîÛ×óâÜòÉÉòãë¬èÚ
ÜäñëâØóÈÂóäÖæóÕ āÕãÂóäìóÅ¬óëòâÜäñëõØÙõċĀîæàóÅäîÚÛòÅ (Cronbach³s alpha coefficient) 
Ì÷ćÈÿÂÔÒ°Å¬óëòâÜäñëõØÙõċÃîÈÅèóâÿØöćãÈ (Reliability coefficient) ØöćãîâäòÛăÕÅøî Ɩ.ƛƖ Ã÷ĈÚăÜ (ëùÉõ
Öäó ÛùÎãäòÖßòÚÙù°, ƘƛƛƝ) ØòĈÈÚöĈ Å¬óëòâÜäñëõØÙõċĀîæàóÅäîÚÛòÅÃîÈÅèóâß÷ÈßîĂÉëóãÂóäÛõÚÖÚØùÚ
ÖČćóØòĈÈ ƚ ÕóÚ Åøî ÕóÚÂóäÛäõÂóäÿØ¬óÂòÛ Ɩ.815  ÕóÚäóÅóÿØ¬óÂòÛ Ɩ.942 ÕóÚË¬îÈØóÈÂóäÉòÕÉČóìÚ¬óã
ÿØ¬óÂòÛ Ɩ.851 ĀæñÕóÚÂóäë¬ÈÿëäõâØóÈÂóäÖæóÕÿØ¬óÂòÛ Ɩ.827  Ì÷ćÈîãú¬ĂÚÿÂÔÒ°ØöćëúÈ ØòĈÈÚöĈÝúèõÉòãăÕØČó
ÂóäÿÂĆÛÃîâúæĂÚÿÕøîÚâÂäóÅâ ß.é. ƘƛƜƖ 

ƚ.  ÿØÅÚõÅÂóäèõÿÅäóñì°Ãîâúæ 
ÂóäèõÿÅäóñì°ÃîâúæĂÚÂóäèõÉòãÿäøćîÈ Åèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäÉóÂëóãÂóäÛõÚÖÚØùÚÖČćó

ĂËāÜäĀÂäâëČóÿäĆÉäúÜØóÈë×õÖõÿßøćîìóÅ¬óë×õÖõØöćĂËĂÚÂóäèõÿÅäóñì° Åøî (1) Å¬óäîãæñÿßøćîÛääãóã
äóãæñÿîöãÕÃîÈæòÂêÔñë¬èÚÛùÅÅæÃîÈÝúĂËÛäõÂóä Åøî ÿßé îóãù îóËöß ĀæñÛääãóãæòÂêÔñÂóäĂË
ÛäõÂóäÃîÈÝúĂËÛäõÂóä Åøî èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóä Ë¬îÈØóÈĂÚÂóäÌøĈîÛòÖäāÕãëóä (2) 
Å¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚÿßøćîîÙõÛóãäñÕòÛÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäÉóÂëóãÂóä
ÛõÚÖÚØùÚÖČćóØòĈÈ ƚ ÕóÚ Åøî ÕóÚÂóäÛäõÂóä ÕóÚäóÅó ÕóÚË¬îÈØóÈÂóäÉòÕÉČóìÚ¬óã ĀæñÕóÚÂóä
ë¬ÈÿëäõâØóÈÂóäÖæóÕ āÕãÂČóìÚÕÿÂÔÒ°ĂÚÂóäĀÜæÅèóâìâóãÅ¬óÿÊæöćãÃîÈäñÕòÛÅèóâß÷ÈßîĂÉ
ÃîÈÝúĂËÛäõÂóäÉóÂëóãÂóäÛõÚÖÚØùÚÖČćó ÖóâÿÂÔÒ°ÂóäèõÿÅäóñì°ÃîÈ ÛùÎâö ßòÚÙù°ăØã (2557) 

Å¬óÿÊæöćã     Åèóâìâóã 
4.50-5.00    äñÕòÛÅèóâß÷ÈßîĂÉâóÂØöćëùÕ  
3.50-4.49    äñÕòÛÅèóâß÷ÈßîĂÉâóÂ  
2.50-3.49    äñÕòÛÅèóâß÷ÈßîĂÉÜóÚÂæóÈ 
1.50-2.49    äñÕòÛÅèóâß÷ÈßîĂÉÚîã  
1.00-1.49    äñÕòÛÅèóâß÷ÈßîĂÉÚîãØöćëùÕ  
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Āæñ (ƙ) ÿßøćîÿÜäöãÛÿØöãÛÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäÉóÂëóãÂóäÛõÚÖÚØùÚÖČćóÉČóĀÚÂÖóâæòÂêÔñ
ë¬èÚÛùÅÅæĀæñæòÂêÔñÂóäĂËÛäõÂóäÃîÈÝúĂËÛäõÂóä ÉñĂËë×õÖõ t-test Āæñë×õÖõØÕëîÛÅèóâ
ĀÜäÜäèÚØóÈÿÕöãè (One way Anova) ìóÂßÛÅèóâĀÖÂÖ¬óÈîã¬óÈâöÚòãëČóÅòÎØóÈë×õÖõØöćäñÕòÛ Ɩ.Ɩƛ 
É÷ÈØČóÂóäÿÜäöãÛÿØöãÛÿÜĆÚäóãÅú¬ÕèãèõÙöÃîÈ LSD 
ÝæÂóäèõÉòã   

ÂóäèõÉòãÿäøćîÈÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäÉóÂëóãÂóäÛõÚÖÚØùÚÖČćóāÕãÃîâúæâóÉóÂÂæù¬â
Öòèîã¬óÈë¬èÚĂìÎ¬ÿÜĆÚÿßéìÎõÈ äîãæñ ƜƝ.Ƙ îóãùÖČćóÂè¬óìäøîÿØ¬óÂòÛ ƙƖ Üö äîãæñ ƚƟ.Ɯ ĀæñâöîóËöß
ÿÜĆÚÛùÅæóÂäÃîÈÛäõêòØÿîÂËÚ äîãæñ ƛƖ.ƚ āÕãèòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóäÿßøćîØ¬îÈÿØöćãè äîãæñ 
ƜƟ.Ɲ Ë¬îÈØóÈĂÚÂóäÌøĈîÛòÖäāÕãëóäĂËÿèĆÛăÌÖ°ÃîÈëóãÂóäÛõÚÖÚØùÚÖČćó äîãæñ ƞƚ.Ɵ   

ÝæÂóäèõÿÅäóñì°Åèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäÉóÂëóãÂóäÛõÚÖÚØùÚÖČćóØòĈÈ ƚ ÕóÚ Åøî ÕóÚ
ÂóäÛäõÂóä ÕóÚäóÅó ÕóÚË¬îÈØóÈÂóäÉòÕÉČóìÚ¬óã ĀæñÕóÚÂóäë¬ÈÿëäõâØóÈÂóäÖæóÕ ăÕÝæÂóäèõÉòã 
ÖóâÖóäóÈ Ɨ-ƚ ÕòÈÚöĈ 
ÖóäóÈ 1  Å¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚÃîÈÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäÉóÂëóãÂóäÛõÚ
ÖÚØùÚÖČćóÿÜĆÚäóãÕóÚ 

 ÉóÂÖóäóÈ Ɨ ßÛè¬ó ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóâöäñÕòÛÅèóâß÷ÈßîĂÉāÕãäèâîãú¬ĂÚ
äñÕòÛâóÂ ÿâøćîèõÿÅäóñì°ÿÜĆÚäóãÕóÚßÛè¬ó Åèóâß÷ÈßîĂÉÕóÚË¬îÈØóÈÂóäÉòÕÉČóìÚ¬óãîãú¬ĂÚäñÕòÛ
âóÂ äîÈæÈâóÅøîÕóÚäóÅó  ÕóÚÂóäë¬ÈÿëäõâØóÈÂóäÖæóÕ ĀæñÕóÚÂóäÛäõÂóä ÖóâæČóÕòÛ 
ÖóäóÈ Ƙ  ÝæÂóäÿÜäöãÛÿØöãÛÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóÉČóĀÚÂÖóâÿßéÃîÈ
ÝúĂËÛäõÂóä 

Åèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóä 
ëóãÂóäÛõÚÖÚØùÚÖČćó 

Ëóã ìÎõÈ 
t Sig. 

 SD  SD 

ÕóÚÂóäÛäõÂóä 3.Ɲƙ 0.ƛƜƘ ƙ.ƜƟ 0.6ƛƘ 0.ƘƟƚ 0.ƛƛƘ 
ÕóÚäóÅó ƚ.ƖƝ 0.Ɲƚƞ 3.Ɵƛ 0.ƞƖƖ 0.Ɲƞƞ 0.ƟƗƛ 
ÕóÚË¬îÈØóÈÂóäÉòÕÉČóìÚ¬óã ƚ.ƖƜ 0.6ƞƟ ƚ.Ɩƛ 0.ƝƘƝ 0.ƗƖƗ 0.ƜƞƜ 
ÕóÚÂóäë¬ÈÿëäõâØóÈÂóäÖæóÕ 3.Ɵƙ 0.ƜƚƖ 3.Ɵƛ 0.ƝƗƞ -0.ƗƖƚ 0.ƜƘƖ 
                         äèâ 3.Ɵƛ 0.ƛƙƗ 3.ƟƗ 0.5ƟƖ 0.ƙƛƖ 0.ƟƘƚ 

*Sig <0.05 

Åèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäÉóÂëóãÂóäÛõÚÖÚØùÚÖČćó  SD äñÕòÛÅèóâß÷ÈßîĂÉ 

ÕóÚÂóäÛäõÂóä 3.ƝƗ 0.6ƘƘ âóÂ 
ÕóÚäóÅó  3.ƟƟ 0.ƝƞƘ âóÂ 
ÕóÚË¬îÈØóÈÂóäÉòÕÉČóìÚ¬óã ƚ.Ɩƛ 0.7ƗƘ âóÂ 
ÕóÚÂóäë¬ÈÿëäõâØóÈÂóäÖæóÕ ƙ.Ɵƛ 0.ƜƟƗ âóÂ  
                    äèâ 3.Ɵƙ 0.ƛƝƖ âóÂ 
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ÉóÂÖóäóÈ Ƙ ßÛè¬ó ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâöÿßéÖ¬óÈÂòÚâöÅèóâß÷ÈßîĂÉëóãÂóä
ÛõÚÖÚØùÚÖČćóāÕãäèâĀæñØùÂÕóÚăâ¬ĀÖÂÖ¬óÈÂòÚ  

 
ÖóäóÈ ƙ  ÝæÂóäÿÜäöãÛÿØöãÛÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóÉČóĀÚÂÖóâîóãùÃîÈ
ÝúĂËÛäõÂóä 

Åèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäëóã
ÂóäÛõÚÖÚØùÚÖČćó 

ÖČćóÂè¬óìäøî 
ÿØ¬óÂòÛ ƙƖ Üö 

ƙƗ - ƚƛ Üö ƚƛ Üö Ã÷ĈÚăÜ 
F Sig 

 SD  SD  SD 

ÕóÚÂóäÛäõÂóä ƙ.ƝƗ 0.ƛƚƞ ƙ.ƝƖ 0.ƜƟƟ ƙ.ƝƖ 0.ƜƜƙ 0.ƖƖƛ 0.ƟƟƛ 
ÕóÚäóÅó ƚ.ƖƖ 0.ƝƙƜ ƚ.ƖƘ 0.ƞƗƜ ƙ.ƛƖ Ɨ.ƖƖƖ 0.ƞƚƜ 0.ƚƙƘ 
ÕóÚË¬îÈØóÈÂóäÉòÕÉČóìÚ¬óã ƚ.Ɩƚ 0.ƜƜƛ ƚ.ƖƟ 0.ƝƛƟ ƙ.ƜƘ 0.ƝƛƖ 0.ƞƙƟ 0.ƚƙƛ 
ÕóÚÂóäë¬ÈÿëäõâØóÈÂóäÖæóÕ ƙ.Ɵƙ 0.ƜƙƟ ƚ.ƖƖ 0.Ɲƚƚ ƙ.ƙƝ 0.ƚƝƞ Ɨ.ƛƜƘ 0.ƘƗƚ 
            äèâ ƙ.ƟƘ 0.ƚƝƛ ƙ.Ɵƛ 0.ƜƛƘ ƙ.ƛƛ 0.Ɯƚƚ 0.Ɵƛƚ 0.ƙƞƞ 

*Sig <0.05 
 

ÉóÂÖóäóÈ ƙ ßÛè¬ó ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâöîóãùÖ¬óÈÂòÚâöÅèóâß÷ÈßîĂÉëóãÂóä
ÛõÚÖÚØùÚÖČćóāÕãäèâĀæñØùÂÕóÚăâ¬ĀÖÂÖ¬óÈÂòÚ  
ÖóäóÈ ƚ  ÝæÂóäÿÜäöãÛÿØöãÛÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóÉČóĀÚÂÖóâîóËößÃîÈ
ÝúĂËÛäõÂóä 

Åèóâß÷ÈßîĂÉÃîÈ
ÝúĂËÛäõÂóäëóãÂóäÛõÚ
ÖÚØùÚÖČćó 

ÛùÅæóÂä 
ÃîÈäòÑ 

ÛùÅæóÂäÃîÈ
ÛäõêòØÿîÂËÚ 

ÝúÜäñÂîÛÂóä
ÙùäÂõÉ 

îøćÚ ą 
F Sig 

 SD  SD  SD  SD 

ÕóÚÂóäÛäõÂóä ƙ.ƟƖ Ɩ.ƛƝƘ ƙ.ƜƘ Ɩ.ƛƝƝ ƙ.ƝƖ Ɨ.Ɩƞƚ ƙ.ƜƗ Ɩ.ƚƙƝ Ɨ.ƜƜƗ Ɩ.ƗƝƟ 

ÕóÚäóÅó ƚ.ƖƗ Ɩ.ƝƘƘ ƙ.Ɵƛ Ɩ.ƝƚƜ ƚ.ƙƖ Ɨ.ƘƛƗ ƙ.Ɵƙ Ɩ.ƝƖƙ Ɩ.ƜƖƛ Ɩ.ƜƗƙ 

ÕóÚË¬îÈØóÈ 
   ÂóäÉòÕÉČóìÚ¬óã ƚ.Ɩƞ Ɩ.ƞƘƗ ƚ.ƖƜ Ɩ.ƛƗƜ ƚ.ƖƖ Ɨ.ƘƚƝ ƙ.ƟƝ Ɩ.Ɲƚƙ Ɩ.ƗƘƚ Ɩ.ƟƚƜ 

ÕóÚÂóäë¬Èÿëäõâ 
   ØóÈÂóäÖæóÕ ƚ.ƖƘ Ɩ.ƜƝƙ ƙ.ƞƞ Ɩ.ƜƗƙ ƚ.ƗƖ Ɨ.ƗƝƙ ƙ.ƟƖ Ɩ.ƜƜƗ Ɩ.ƛƗƖ Ɩ.ƜƝƜ 

          äèâ ƚ.ƖƖ Ɩ.ƛƜƝ ƙ.ƞƞ Ɩ.ƚƙƛ ƚ.ƖƘ Ɨ.ƗƙƟ ƙ.ƞƛ Ɩ.ƛƛƙ Ɩ.ƛƚƛ Ɩ.Ɯƛƙ 

*Sig <0.05 

ÉóÂÖóäóÈ ƚ ßÛè¬ó ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćÜäñÂîÛîóËößÖ¬óÈÂòÚâöÅèóâß÷È
ßîĂÉëóãÂóäÛõÚÖÚØùÚÖČćóāÕãäèâĀæñØùÂÕóÚăâ¬ĀÖÂÖ¬óÈÂòÚ  
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ëČóìäòÛÝæÂóäèõÿÅäóñì°Åèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäÉóÂëóãÂóäÛõÚÖÚØùÚÖČćóÖóâ

æòÂêÔñÂóäĂËÛäõÂóä Åøî (Ɨ) èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóä Āæñ(Ƙ) Ë¬îÈØóÈĂÚÂóäÌøĈîÛòÖä

āÕãëóäăÕÝæÂóäèõÉòã ÖóâÖóäóÈ ƛ- ÕòÈÚöĈ 

ÖóäóÈ ƛ  ÝæÂóäÿÜäöãÛÿØöãÛÅèóâß÷ÈßîĂÉëóãÂóäÛõÚÖÚØùÚÖČćóÉČóĀÚÂÖóâèòÖ×ùÜäñëÈÅ°ĂÚÂóäĂË
ÛäõÂóäÃîÈÝúĂËÛäõÂóä 

Åèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóä
ëóãÂóäÛõÚÖÚØùÚÖČćó 

Ø¬îÈÿØöćãè 
ØČóÈóÚ/ÖõÕÖ¬î
ÙùäÂõÉ 

ÿãöćãâÅäîÛÅäòè/
ÎóÖõ/ÿßøćîÚ F Sig 

 SD  SD  SD 

ÕóÚÂóäÛäõÂóä 3.75 0.613 3.31 0.740 3.82 0.461 3.905 0.023* 
ÕóÚäóÅó 4.11 0.725 3.56 1.035 3.83 0.695 3.839 0.024* 
ÕóÚË¬îÈØóÈÂóäÉòÕÉČóìÚ¬óã 4.15 0.638 3.73 1.050 3.88 0.630 3.107 0.048* 
ÕóÚÂóäë¬ÈÿëäõâØóÈÂóäÖæóÕ 4.06 0.616 3.50 1.035 3.81 0.535 4.979 0.008* 
äèâ 4.02 0.487 3.52 0.909 3.83 0.447 5.462 0.005* 
*Sig <0.05 

ÉóÂÖóäóÈ ƛ ßÛè¬ó ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâöèòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóä
Ö¬óÈÂòÚ âöÅèóâß÷ÈßîĂÉëóãÂóäÛõÚÖÚØùÚÖČćóāÕãäèâĀæñØùÂÕóÚĀÖÂÖ¬óÈÂòÚîã¬óÈâöÚòãëČóÅòÎ 

ÿâøćîÝæÂóäÿÜäöãÛÿØöãÛßÛè¬ó ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâöèòÖ×ùÜäñëÈÅ°ĂÚÂóäĂË
ÛäõÂóäÖ¬óÈÂòÚâöÅèóâß÷ÈßîĂÉëóãÂóäÛõÚÖÚØùÚÖČćóāÕãäèâĀæñØùÂÕóÚĀÖÂÖ¬óÈÂòÚîã¬óÈâöÚòãëČóÅòÎ 
É÷ÈØČóÂóäÿÜäöãÛÿØöãÛÿÜĆÚäóãÅú¬ÕèãèõÙöÃîÈ LSD ÿßøćîßõÉóäÔóè¬óÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâö
èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóäÖ¬óÈÂòÚÅú¬ĂÕØöćâöÅèóâß÷ÈßîĂÉāÕãäèâĀæñØùÂÕóÚÖ¬óÈÂòÚÖóâÖóäóÈ 
Ɯ-ƗƖ 

  
ÖóäóÈ Ɯ  ÝæÂóäÿÜäöãÛÿØöãÛÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóāÕãäèâÉČóĀÚÂÖóâ
èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóä 

èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóä  
Ø¬îÈÿØöćãè ØČóÈóÚ/ÖõÕÖ¬îÙùäÂõÉ 

ÿãöćãâÅäîÛÅäòè/ÎóÖõ/
ÿßøćîÚ 

ƚ.ƖƘ 3.52 3.83 
Ø¬îÈÿØöćãè ƚ.ƖƘ  * - 
ØČóÈóÚ/ÖõÕÖ¬îÙùäÂõÉ 3.52   - 
ÿãöćãâÅäîÛÅäòè/ÎóÖõ/ÿßøćîÚ 3.83    
*Sig <0.05 
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ÉóÂÖóäóÈ Ɯ ÿâøćîØČóÂóäÿÜäöãÛÿØöãÛÿÜĆÚäóãÅú¬ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâö
èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóäÖ¬óÈÂòÚ ßÛè¬ó ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâöèòÖ×ùÜäñëÈÅ°ĂÚ
ÂóäĂËÛäõÂóäÿßøćîÂóäØ¬îÈÿØöćãèÂòÛØČóÈóÚ/ÖõÕÖ¬îÙùäÂõÉ âöÅèóâß÷ÈßîĂÉëóãÂóäÛõÚÖÚØùÚÖČćóāÕãäèâ
ĀÖÂÖ¬óÈÂòÚîã¬óÈâöÚòãëČóÅòÎ 

 
ÖóäóÈ Ɲ  ÝæÂóäÿÜäöãÛÿØöãÛÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóÕóÚÛäõÂóäÉČóĀÚÂ
ÖóâèòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóä 

èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóä  
Ø¬îÈÿØöćãè ØČóÈóÚ/ÖõÕÖ¬îÙùäÂõÉ 

ÿãöćãâÅäîÛÅäòè/ÎóÖõ/
ÿßøćîÚ 

3.75 3.31 3.82 
Ø¬îÈÿØöćãè 3.75  * - 
ØČóÈóÚ/ÖõÕÖ¬îÙùäÂõÉ 3.31   * 
ÿãöćãâÅäîÛÅäòè/ÎóÖõ/ÿßøćîÚ 3.82    
*Sig <0.05 

ÉóÂÖóäóÈ Ɲ ÿâøćîØČóÂóäÿÜäöãÛÿØöãÛÿÜĆÚäóãÅú¬ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâö
èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóäÖ¬óÈÂòÚ ßÛè¬ó ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâöèòÖ×ùÜäñëÈÅ°ĂÚ
ÂóäĂËÛäõÂóäÿßøćîÂóäØ¬îÈÿØöćãèÂòÛØČóÈóÚ/ÖõÕÖ¬îÙùäÂõÉ  ĀæñÿßøćîÂóäØČóÈóÚ/ÖõÕÖ¬îÙùäÂõÉÂòÛÿãöćãâ
ÅäîÛÅòè/ÎóÖõ/ÿßøćîÚâöÅèóâß÷ÈßîĂÉëóãÂóäÛõÚÖÚØùÚÖČćóÕóÚÛäõÂóäĀÖÂÖ¬óÈÂòÚîã¬óÈâöÚòãëČóÅòÎ 

 
ÖóäóÈ ƞ  ÝæÂóäÿÜäöãÛÿØöãÛÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóÕóÚäóÅóÉČóĀÚÂ
ÖóâèòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóä 

èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóä  
Ø¬îÈÿØöćãè ØČóÈóÚ/ÖõÕÖ¬îÙùäÂõÉ 

ÿãöćãâÅäîÛÅäòè/ÎóÖõ/
ÿßøćîÚ 

4.11 3.56 3.83 
Ø¬îÈÿØöćãè 4.11  * - 
ØČóÈóÚ/ÖõÕÖ¬îÙùäÂõÉ 3.56   - 
ÿãöćãâÅäîÛÅäòè/ÎóÖõ/ÿßøćîÚ 3.83    
*Sig <0.05 

 
ÉóÂÖóäóÈ ƞ ÿâøćîØČóÂóäÿÜäöãÛÿØöãÛÿÜĆÚäóãÅú¬ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâö

èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóäÖ¬óÈÂòÚ ßÛè¬ó ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâöèòÖ×ùÜäñëÈÅ°ĂÚ
ÂóäĂËÛäõÂóäÿßøćîÂóäØ¬îÈÿØöćãèÂòÛØČóÈóÚ/ÖõÕÖ¬îÙùäÂõÉ  âöÅèóâß÷ÈßîĂÉëóãÂóäÛõÚÖÚØùÚÖČćóÕóÚ
äóÅóĀÖÂÖ¬óÈÂòÚîã¬óÈâöÚòãëČóÅòÎ 
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ÖóäóÈ Ɵ  ÝæÂóäÿÜäöãÛÿØöãÛÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóÕóÚË¬îÈØóÈÉòÕ
ÉČóìÚ¬óãÉČóĀÚÂÖóâèòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóä 

èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóä  Ø¬îÈÿØöćãè 
ØČóÈóÚ/ÖõÕÖ¬î
ÙùäÂõÉ 

ÿãöćãâÅäîÛÅäòè/ÎóÖõ/
ÿßøćîÚ 

4.15 3.73 3.88 
Ø¬îÈÿØöćãè 4.15  * - 
ØČóÈóÚ/ÖõÕÖ¬îÙùäÂõÉ 3.73   - 
ÿãöćãâÅäîÛÅäòè/ÎóÖõ/ÿßøćîÚ 3.88    
*Sig <0.05 

 
ÉóÂÖóäóÈ Ɵ ÿâøćîØČóÂóäÿÜäöãÛÿØöãÛÿÜĆÚäóãÅú¬ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâö

èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóäÖ¬óÈÂòÚ ßÛè¬ó ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâöèòÖ×ùÜäñëÈÅ°ĂÚ
ÂóäĂËÛäõÂóäÿßøćîÂóäØ¬îÈÿØöćãèÂòÛØČóÈóÚ/ÖõÕÖ¬îÙùäÂõÉ  âöÅèóâß÷ÈßîĂÉëóãÂóäÛõÚÖÚØùÚÖČćóÕóÚ
Ë¬îÈØóÈÉòÕÉČóìÚ¬óãĀÖÂÖ¬óÈÂòÚîã¬óÈâöÚòãëČóÅòÎ 
 

ÖóäóÈ ƗƖ  ÝæÂóäÿÜäöãÛÿØöãÛÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóÕóÚÂóäë¬Èÿëäõâ
ØóÈÂóäÖæóÕÉČóĀÚÂÖóâèòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóä 

èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóä  Ø¬îÈÿØöćãè ØČóÈóÚ/ÖõÕÖ¬îÙùäÂõÉ 
ÿãöćãâÅäîÛÅäòè/ÎóÖõ/

ÿßøćîÚ 
4.06 3.50 3.81 

Ø¬îÈÿØöćãè 4.06  * - 
ØČóÈóÚ/ÖõÕÖ¬îÙùäÂõÉ 3.50   - 
ÿãöćãâÅäîÛÅäòè/ÎóÖõ/ÿßøćîÚ 3.81    
*Sig <0.05 
 

ÉóÂÖóäóÈ ƗƖ ÿâøćîØČóÂóäÿÜäöãÛÿØöãÛÿÜĆÚäóãÅú¬ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâö
èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóäÖ¬óÈÂòÚ ßÛè¬ó ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâöèòÖ×ùÜäñëÈÅ°ĂÚ
ÂóäĂËÛäõÂóäÿßøćîÂóäØ¬îÈÿØöćãèÂòÛØČóÈóÚ/ÖõÕÖ¬îÙùäÂõÉ  âöÅèóâß÷ÈßîĂÉëóãÂóäÛõÚÖÚØùÚÖČćóÕóÚ
Âóäë¬ÈÿëäõâØóÈÂóäÖæóÕĀÖÂÖ¬óÈÂòÚîã¬óÈâöÚòãëČóÅòÎ 
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ÖóäóÈ ƗƗ  ÝæÂóäÿÜäöãÛÿØöãÛÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóÉČóĀÚÂÖóâ
Ë¬îÈØóÈĂÚÂóäÌøĈîÛòÖäāÕãëóä 

Åèóâß÷ÈßîĂÉ                           
ëóãÂóäÛõÚÖÚØùÚÖČćó 

ÿèĆÛăÌÖ° ëČóÚòÂÈóÚÃóã Call Center 
ÖòèĀØÚ
ÉČóìÚ¬óã 

îøćÚą 
F Sig 

 SD  SD  SD  SD  SD 

ÕóÚÂóäÛäõÂóä ƙ.ƝƘ Ɩ.ƛƟƚ ƚ.ƘƖ Ɩ.ƛƜƛ Ƙ.Ɵƙ Ɨ.ƜƝƝ ƙ.ƝƖ Ɩ.ƚƚƛ ƙ.ƞƖ Ɩ.ƙƚƜ Ɨ.ƛƙƖ Ɩ.ƗƟƞ 

ÕóÚäóÅó ƚ.Ɩƚ Ɩ.ƝƘƟ ƙ.Ɲƛ Ɨ.ƖƜƖ Ƙ.ƜƝ Ɨ.ƛƘƝ ƚ.ƖƖ Ɩ.ƞƚƟ ƙ.ƜƝ Ɩ.ƛƝƝ Ƙ.ƛƟƟ Ɩ.ƖƚƖ* 

ÕóÚË¬îÈØóÈ 
    ÂóäÉòÕÉČóìÚ¬óã ƚ.Ɩƞ Ɩ.ƜƚƟ ƚ.ƛƖ Ɩ.ƖƖƖ ƙ.ƗƜ Ɨ.ƞƟƘ ƙ.Ɲƛ Ɩ.ƝƟƖ ƚ.ƛƖ Ɩ.ƛƖƖ Ƙ.ƘƜƙ Ɩ.ƖƜƝ 

ÕóÚÂóäë¬Èÿëäõâ 
    ØóÈÂóäÖæóÕ ƙ.ƟƟ Ɩ.ƜƙƜ ƚ.ƖƖ Ɩ.ƝƖƝ Ƙ.ƞƙ Ɨ.ƜƖƝ ƙ.ƞƖ Ɩ.Ɲƞƞ ƚ.ƖƖ Ɩ.ƛƖƖ Ƙ.ƘƛƝ Ɩ.ƖƜƝ 

äèâ ƙ.ƟƜ Ɩ.ƛƗƖ ƚ.ƗƗ Ɩ.ƛƞƙ Ƙ.ƟƖ Ɨ.ƜƛƘ ƙ.ƞƗ Ɩ.ƛƛƛ ƙ.ƟƟ Ɩ.ƙƚƛ Ƙ.ƞƜƜ Ɩ.ƖƘƜ* 

*Sig <0.05 
ÉóÂÖóäóÈ ƗƗ ßÛè¬ó ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâöË¬îÈØóÈĂÚÂóäÌøĈîÛòÖäāÕãëóä

Ö¬óÈÂòÚ âöÅèóâß÷ÈßîĂÉëóãÂóäÛõÚÖÚØùÚÖČćóāÕãäèâĀÖÂÖ¬óÈÂòÚîã¬óÈâöÚòãëČóÅòÎ ÿâøćîßõÉóäÔóÿÜĆÚ
äóãÕóÚ ßÛè¬ó âöÅèóâß÷ÈßîĂÉëóãÂóäÛõÚÖÚØùÚÖČćóÕóÚäóÅóĀÖÂÖ¬óÈÂòÚîã¬óÈâöÚòãëČóÅòÎ 

ÿâøćîÝæÂóäÿÜäöãÛÿØöãÛßÛè¬óÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâöË¬îÈØóÈĂÚÂóäÌøĈîÛòÖä
āÕãëóäÖ¬óÈÂòÚâöÅèóâß÷ÈßîĂÉëóãÂóäÛõÚÖÚØùÚÖČćóāÕãäèâĀæñÕóÚäóÅóĀÖÂÖ¬óÈÂòÚîã¬óÈâö
ÚòãëČóÅòÎ É÷ÈØČóÂóäÿÜäöãÛÿØöãÛÿÜĆÚäóãÅú¬ÕèãèõÙöÃîÈ LSD ÿßøćîßõÉóäÔóè¬óÝúĂËÛäõÂóäëóãÂóäÛõÚ
ÖÚØùÚÖČćóØöćâöË¬îÈØóÈĂÚÂóäÌøĈîÛòÖäāÕãëóäÖ¬óÈÂòÚÅú¬ĂÕØöćâöÅèóâß÷ÈßîĂÉāÕãäèâĀæñÕóÚäóÅó
Ö¬óÈÂòÚÖóâÖóäóÈ ƗƘ-Ɨƙ  
 
ÖóäóÈ ƗƘ  ÝæÂóäÿÜäöãÛÿØöãÛÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóāÕãäèâÉČóĀÚÂ
ÖóâË¬îÈØóÈĂÚÂóäÌøĈîÛòÖäāÕãëóä 

Ë¬îÈØóÈĂÚÂóäÌøĈîÛòÖä
āÕãëóä  

ÿèĆÛăÌØ° ëČóÚòÂÈóÚÃóã Call Center 
ÖòèĀØÚ
ÉČóìÚ¬óã 

îøćÚą 

ƙ.ƟƜ ƚ.ƗƗ Ƙ.ƟƖ ƙ.ƞƗ ƙ.ƟƟ 
ÿèĆÛăÌØ° ƙ.ƟƜ  - * - - 
ëČóÚòÂÈóÚÃóã ƚ.ƗƗ   * - - 
Call Center Ƙ.ƟƖ    * * 
ÖòèĀØÚÉČóìÚ¬óã ƙ.ƞƗ     - 
îøćÚą ƙ.ƟƟ      
*Sig <0.05 
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ÉóÂÖóäóÈ ƗƘ ÿâøćîØČóÂóäÿÜäöãÛÿØöãÛÿÜĆÚäóãÅú¬ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâöË¬îÈØóÈ

ĂÚÂóäÌøĈîÛòÖäāÕãëóäÖ¬óÈÂòÚßÛè¬óÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâöË¬îÈØóÈĂÚÂóäÌøĈîÛòÖä
āÕãëóä āÕãÝ¬óÚØóÈÿèĆÛăÌØ°ÂòÛ Call center ĀæñÝ¬óÚëČóÚòÂÈóÚÃóãÂòÛ Call center ĀæñāÕãÝ¬óÚ 
Call center ÂòÛÖòèĀØÚÉČóìÚ¬óã ĀæñāÕãÝ¬óÚ Call center ÂòÛîøćÚ ą âöÅèóâß÷ÈßîĂÉëóãÂóäÛõÚ
ÖÚØùÚÖČćóāÕãäèâĀÖÂÖ¬óÈÂòÚîã¬óÈâöÚòãëČóÅòÎ 

 
ÖóäóÈ Ɨƙ  ÝæÂóäÿÜäöãÛÿØöãÛÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóÕóÚäóÅóÉČóĀÚÂ
ÖóâË¬îÈØóÈĂÚÂóäÌøĈîÛòÖäāÕãëóä 
Ë¬îÈØóÈĂÚÂóä 
ÌøĈîÛòÖäāÕãëóä  

ÿèĆÛăÌØ° ëČóÚòÂÈóÚÃóã Call Center ÖòèĀØÚÉČóìÚ¬óã îøćÚą 
ƚ.Ɩƚ ƙ.Ɲƛ Ƙ.ƜƝ ƚ.ƖƖ ƙ.ƜƝ 

ÿèĆÛăÌØ° ƚ.Ɩƚ  - * - - 
ëČóÚòÂÈóÚÃóã ƙ.Ɲƛ   - - - 
Call Center Ƙ.ƜƝ    * - 
ÖòèĀØÚÉČóìÚ¬óã ƚ.ƖƖ     - 
îøćÚą ƙ.ƜƝ      
*Sig <0.05 

ÉóÂÖóäóÈ Ɨƙ ÿâøćîØČóÂóäÿÜäöãÛÿØöãÛÿÜĆÚäóãÅú¬ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâöË¬îÈØóÈ
ĂÚÂóäÌøĈîÛòÖäāÕãëóäÖ¬óÈÂòÚßÛè¬óÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâöË¬îÈØóÈĂÚÂóäÌøĈîÛòÖä
āÕãëóä āÕãÝ¬óÚØóÈÿèĆÛăÌØ°ÂòÛ Call center ĀæñāÕãÝ¬óÚ Call center ÂòÛÖòèĀØÚÉČóìÚ¬óã âöÅèóâ
ß÷ÈßîĂÉëóãÂóäÛõÚÖÚØùÚÖČćóÕóÚäóÅóÖ¬óÈÂòÚîã¬óÈâöÚòãëČóÅòÎ 
   
ëäùÜĀæñîáõÜäóãÝæÂóäèõÉòã 

ÂóäèõÉòãÿäøćîÈ Åèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäÉóÂëóãÂóäÛõÚÖÚØùÚÖČćó ëäùÜĀæñîáõÜäóã

ÝæÂóäèõÉòãĀÖ¬æñÜäñÿÕĆÚÖóâëââÖõÑóÚÂóäèõÉòãÕòÈÚöĈ 

Ɨ. ÿßéÃîÈÝúĂËÛäõÂóä ÉóÂëââÖõÑóÚÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâöÿßéÖ¬óÈÂòÚâöÅèóâ
ß÷ÈßîĂÉëóãÂóäÛõÚÖÚØùÚÖČćóÖ¬óÈÂòÚ ÝæÂóäèõÉòãßÛè¬ó ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâöÿßé
Ö¬óÈÂòÚâöÅèóâß÷ÈßîĂÉëóãÂóäÛõÚÖÚØùÚÖČćóāÕãäèâĀæñØùÂÕóÚăâ¬Ö¬óÈÂòÚ Ì÷ćÈăâ¬ëîÕÅæîÈÂòÛ
ëââÖõÑóÚØöćÂČóìÚÕăè ÿßäóñÝúĂËÛäõÂóäØòĈÈÿßéËóãĀæñÿßéìÎõÈÖ¬óÈÂĆâöÅèóâÖîÈÂóä âöÅèóâ
ÅóÕìèòÈĂÚÂóääòÛÛäõÂóäÉóÂëóãÂóäÛõÚØöćÕöÿìâøîÚÂòÚ ÿßøćîĂìÿÂõÕÅèóâß÷ÈßîĂÉĂÚÂóäâóäòÛ
ÛäõÂóä ÿâøćîÿßéËóãĀæñÿßéìÎõÈăÕäòÛÛäõÂóäÖäÈÖóâÅèóâÖîÈÂóäÉ÷Èë¬ÈÝæØČóĂìâöÅèóâß÷ÈßîĂÉ
ĂÚÂóäâóäòÛÛäõÂóäăâ¬Ö¬óÈÂòÚ ØòĈÈÚöĈ ëîÕÅæîÈÂòÛÈóÚèõÉòãÃîÈ ÙÚßä ÿäøîÈßÔõËãÂùæ (ƘƛƛƝ) ØöćăÕÝæ
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è¬ó ÝúāÕãëóäÅÚăØãØöćâöÿßéÖ¬óÈÂòÚâöÅèóâÅõÕÿìĆÚÖ¬îäñÕòÛÅùÔáóßÂóäÛäõÂóäÃîÈÛäõêòØ ÂóäÛõÚ
ăØã ÉČóÂòÕ (âìóËÚ) ăâ¬ĀÖÂÖ¬óÈÂòÚØùÂÕóÚ Åøî ØòĈÈÕóÚÅèóâÿËøćî×øîăÕ  ÕóÚÂóäÖîÛëÚîÈ ÕóÚ
ÅèóââòćÚĂÉ ÕóÚÅèóâÿÃóĂÉ×÷ÈÉõÖĂÉ ĀæñÕóÚÛäõÂóäØöćëòâÝòë 

Ƙ. îóãùÃîÈÝúĂËÛäõÂóä ÉóÂëââÖõÑóÚÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâöîóãùÖ¬óÈÂòÚâöÅèóâ
ß÷ÈßîĂÉëóãÂóäÛõÚÖÚØùÚÖČćóÖ¬óÈÂòÚ ÝæÂóäèõÉòãßÛè¬ó ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâöîóãù
Ö¬óÈÂòÚâöÅèóâß÷ÈßîĂÉëóãÂóäÛõÚÖÚØùÚÖČćóāÕãäèâĀæñØùÂÕóÚăâ¬Ö¬óÈÂòÚ Ì÷ćÈăâ¬ëîÕÅæîÈÂòÛ
ëââÖõÑóÚØöćÂČóìÚÕăè ÿßäóñÛäõêòØëóãÂóäÛõÚÖÚØùÚÖČćóëóâóä×ĂìÛäõÂóäØöćÖîÛëÚîÈÖ¬îÅèóâ
ÖîÈÂóäāÕãâöÂóäĂìÛäõÂóäØöćÅČóÚ÷È×÷ÈÅèóâĀÖÂÖ¬óÈÃîÈîóãùÝúĂËÛäõÂóäăÕÕö É÷ÈØČóĂìÝúĂËÛäõÂóä
Āâè¬óÉñâöîóãùÖ¬óÈÂòÚÉ÷ÈâöÅèóâß÷ÈßîĂÉØöćăâ¬Ö¬óÈÂòÚ ØòĈÈÚöĈëîÕÅæîÈÂòÛÈóÚèõÉòãÃîÈ èòËä âóÚùßößòÚÙ° 
(2552) ØöćßÛè¬ó ÝúĂËÛäõÂóäëóãÂóäÛõÚăØãĀîä°ÿîÿËöãØöćâöîóãùÖ¬óÈÂòÚăâ¬ØČóĂìÅèóâß÷ÈßîĂÉÖ¬îÜòÉÉòã
ØóÈÂóäÖæóÕÃîÈëóãÂóäÛõÚăØãĀîä°ÿîÿËöãĀÖÂÖ¬óÈÂòÚ 

ƙ. îóËößÃîÈÝúĂËÛäõÂóä ÉóÂëââÖõÑóÚÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâöîóËößÖ¬óÈÂòÚâö
Åèóâß÷ÈßîĂÉëóãÂóäÛõÚÖÚØùÚÖČćóÖ¬óÈÂòÚ ÝæÂóäèõÉòãßÛè¬ó ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöć
ÜäñÂîÛîóËößÖ¬óÈÂòÚâöÅèóâß÷ÈßîĂÉëóãÂóäÛõÚÖÚØùÚÖČćóāÕãäèâĀæñØùÂÕóÚăâ¬Ö¬óÈÂòÚ Ì÷ćÈăâ¬
ëîÕÅæîÈÂòÛëââÖõÑóÚØöćÂČóìÚÕăè ÿßäóñÝúĂËÛäõÂóäăâ¬è¬óÉñÜäñÂîÛîóËößĂÕÂĆăÕäòÛÛäõÂóäÉóÂ
ëóãÂóäÛõÚÖÚØùÚÖČćóØöćëóâóä×ÖîÛëÚîÈÖ¬îÅèóâÖîÈÂóä ØČóĂìÿÂõÕÅèóâß÷ÈßîĂÉÿìâøîÚÂòÚ 
ÕòÈÚòĈÚëóãÂóäÛõÚÉñÖîÈâöÂóäĂìÛäõÂóäÿßøćîëäóÈÅèóâß÷ÈßîĂÉāÕãăâ¬ÉČóÿÜĆÚÖîÈĀÛ¬ÈĀãÂÖóâ
îóËößÃîÈÝúØöćâóĂËÛäõÂóä ØòĈÈÚöĈ ëîÕÅæîÈÂòÛĀÚèÅõÕÃîÈ Armstrong, and Kotler (2009) ØöćäñÛùè¬ó 
Åèóâß÷ÈßîĂÉÿÜĆÚëõćÈØöćÿÂõÕÃ÷ĈÚÿâøćîÝúĂËÛäõÂóäăÕäòÛÂóäÛäõÂóäĀæèĀæñÛäõÂóäÚòĈÚą âöÅèóâëòâßòÚÙ°
ÂòÛÅèóâÅóÕìèòÈÂ¬îÚØöćÉñăÕäòÛÛäõÂóä ĀÖ¬ĂÚØóÈÂæòÛÂòÚìóÂÛùÅÅæĂÕÛùÅÅæìÚ÷ćÈăâ¬ăÕäòÛÂóä
ÖîÛëÚîÈĂÚØõéØóÈÿÕöãèÂòÛÅèóâÖîÈÂóäìäøîÅèóâÅóÕìèòÈĂÚÛäõÂóäÂĆÉñÿÂõÕÅèóâăâ¬ß÷ÈßîĂÉ
Ö¬îÛäõÂóäÕòÈÂæ¬óè ÕòÈÚòĈÚĀëÕÈè¬óăâ¬è¬óÝúĂËÛäõÂóäÉñÜäñÂîÛîóËößĂÕã¬îââöÅèóâÅóÕìèòÈÖ¬îÂóä
äòÛÛäõÂóäăâ¬Ö¬óÈÂòÚ ÿâøćîăÕäòÛÂóäÖîÛëÚîÈÖ¬îÅèóâÅóÕìèòÈÿìâøîÚÂòÚ É÷ÈØČóĂìÝúĂËÛäõÂóäâö
Åèóâß÷ÈßîĂÉăâ¬ĀÖÂÖ¬óÈÂòÚ 

ƚ. èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóä ÉóÂëââÖõÑóÚÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâö
èòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóäÖ¬óÈÂòÚâöÅèóâß÷ÈßîĂÉëóãÂóäÛõÚÖÚØùÚÖČćóÖ¬óÈÂòÚ ÝæÂóäèõÉòãßÛè¬ó
ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâöèòÖ×ùÜäñëÈÅ°ĂÚÂóäĂËÛäõÂóäÖ¬óÈÂòÚâöÅèóâß÷ÈßîĂÉëóãÂóä
ÛõÚÖÚØùÚÖČćóāÕãäèâĀæñØùÂÕóÚÖ¬óÈÂòÚîã¬óÈâöÚòãëČóÅòÎ Ì÷ćÈëîÕÅæîÈÂòÛëââÖõÑóÚØöćÂČóìÚÕăè 
ÿßäóñÝúØöćâóĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóâöØòĈÈĂËÛäõÂóäÿßøćîÂóäØ¬îÈÿØöćãèßòÂÝ¬îÚ ÿãöćãâÎóÖõßöćÚîÈ 
ìäøîÖîÈÂóäăÜÖõÕÖ¬îÈóÚ ăÕÖòĈÈÅèóâÅóÕìèòÈØöćÉñăÕäòÛÛäõÂóäÖ¬óÈÂòÚ ÿâøćîăÕäòÛÂóäÖîÛëÚîÈØöć
ăâ¬ÖäÈÖóâëõćÈØöćÅóÕìèòÈĂÚĀÖ¬æñèòÖ×ùÜäñëÈÅ°ÃîÈÂóäÿÕõÚØóÈÂóäÉ÷ÈØČóĂìÿÂõÕÅèóâß÷ÈßîĂÉØöć
ĀÖÂÖ¬óÈÂòÚ  ØòĈÈÚöĈëîÕÅæîÈÂòÛĀÚèÅõÕÃîÈ Schiffman and Kanuk (2010) ØöćäñÛùè¬ó ßåÖõÂääâÂóä
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ÌøĈîÃîÈÝúÛäõāáÅØöćÖ¬óÈÂòÚÉñÿÜĆÚëõćÈÂäñÖùÚØČóĂìÝúÛäõìóäÖîÈÂČóìÚÕÿÂöćãèÂòÛë¬èÚÜäñëâØóÈ
ÂóäÖæóÕØöćÖ¬óÈÂòÚ ÿßøćîØöćÉñëäóÈÂóäÕ÷ÈÕúÕÝúÛäõāáÅ ÿË¬Ú ÖîÈâöÂóäë¬ÈÿëäõâÂóäÃóãĀæñÂõÉÂääâîøćÚ 
ą ØöćĂËÿßøćîÂäñÖùÚÅèóâÖîÈÂóäÃîÈÝúÛäõāáÅØöćÖ¬óÈÂòÚ ìóÂëóâóä×ÖîÛëÚîÈÅèóâÖîÈÂóäØöć
Ö¬óÈÂòÚăÕã¬îâØČóĂìÝúÛäõāáÅÿÂõÕÅèóâß÷ÈßîĂÉ 

ƛ. Ë¬îÈØóÈĂÚÂóäÌøĈîÛòÖäāÕãëóäÉóÂëââÖõÑóÚÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóØöćâö
Ë¬îÈØóÈĂÚÂóäÌøĈîÛòÖäāÕãëóäÖ¬óÈÂòÚâöÅèóâß÷ÈßîĂÉëóãÂóäÛõÚÖÚØùÚÖČćóÖ¬óÈÂòÚ ÝæÂóäèõÉòãßÛè¬ó 
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ëóâóä×ÚČóâóĀØÚÅ¬óĂÚëâÂóäßãóÂäÔ°ăÕ ÕòÈÚöĈ   

Y = 0.395 + 0.108X1 + 0.238*X2 + 0.233*X3 - 0.099X4 - 0.072Xƛ+ 0.170*XƜ+ 0.219*XƝ 
 

ÅČóëČóÅòÎ: ÂóäÖòÕëõÚĂÉÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâ, ë¬èÚÜäñëâØóÈÂóäÖæóÕ, ÉúÈĂÉ   
 

Abstract 
The purposes of this research are to study the decision-making process of participating in 

the financial licensing training program and to study the marketing mix factors and motivating 
factors that affect the decision-making process to participate in the financial licensing training 
program. The target population in this study is the participants in the financial licensing training 
program. The researcher selects simple random sampling, and data analysis techniques used are 
percentage to describe personal characteristics; mean and standard deviation to describe the 
decision-making process of participating in a financial licensing training program, marketing mix 
factors and motivating factors; and the multiple regression analysis  to describe the influence of 
marketing mix factors and motivating factors on the decision-making process of participating in a 
financial licensing training program. 

The findings are that the participants in the financial licensing training program have a 
high level of decision-making on participation, and that the overall level of opinions on the 
marketing mix factors is at a high level whereas the speakers are at the highest level with a high 
level of overall motivation. Moreover, it is found that the demand for success is at the highest 
level. For the regression analysis, the results are that there are four independent variables 
affecting the decision-making process of participating in a financial licensing training program 
whereas the marketing mix factors of the facilities influence the decision-making process to 
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attend the financial licensing training program the most, and the second most influential factor is 
the marketing mix factor in public relations, followed by motivating factor in social needs and  
finally motivating factors  in the need for power, respectively, with the multiple correlation 
coefficient (R) of 0.642 and the relation of 41.2 percent. The Durbin-Watson statistic is 1.934, 
indicating that each error is independent (No autocorrelation), and can be replaced in the 
predictive equation as follows:  

Y = 0.395 + 0.108X1 + 0.238*X2 + 0.233*X3 - 0.099X4 - 0.072Xƛ+ 0.170*XƜ+ 0.219*XƝ 
 

Keywords: decision-making on participation in the training program, marketing mix, motivation 
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ÿÜæöćãÚĀÜæÈÖæîÕÿèæó  ÿßøćîĂìÝúØöćÉñÖòÕëõÚĂÉÿÃóîÛäâÿÂõÕÅèóâÿËøćîâòćÚĂÚÂóäÖòÕëõÚĂÉ
æÈØñÿÛöãÚÿÃóäòÛÂóäÞ÷ÂîÛäâ ĀÖ¬ØòĈÈÚöĈ ÝúÿÃóäòÛÂóäÞ÷ÂîÛäâÉñâöÅèóâÖîÈÂóäØöćĀÖÂÖ¬óÈÂòÚ âö
æòÂêÔñë¬èÚÛùÅÅæ ĀæñáúâõìæòÈØöćĀÖÂÖ¬óÈÂòÚ ÝúÿÃóîÛäâÛóÈÂæù¬âîóÉÖîÈÂóäÞ÷ÂîÛäâÿßøćîÖîÈÂóä
ÿßõćâÿÖõâÅèóâäú ÝúÿÃóîÛäâÛóÈÂæù¬âÖîÈÂóäÅèóâäúÿßøćîØöćÉñÚČóÅèóâäúăÜëâòÅäëîÛÿßøćîĂìăÕ
ĂÛîÚùÎóÖĂÚÂóäÜäñÂîÛèõËóËöß ÕòÈÚòĈÚ ĂÚÅèóâìæóÂìæóãÃîÈÅèóâÅóÕìèòÈ ÅèóâÖîÈÂóäÃîÈ
ÝúÿÃóîÛäâ ìÚ¬èãÈóÚØöćÉòÕÂóäÞ÷ÂîÛäâÉ÷ÈÖîÈâöØõéØóÈÃîÈìæòÂëúÖäĀæñÿäøćîÈîøćÚ ą ÃîÈÂóä
Þ÷ÂîÛäâØöćĀÖÂÖ¬óÈÂòÚîîÂăÜ ÖóâÅèóâÖîÈÂóäÃîÈÝúÿÃóîÛäâ  

ÂóäÞ÷ÂîÛäâÿßøćîÿÖäöãâÖòèÿÃóâóëú¬ÂóäØČóÈóÚĂÚèõËóËößØóÈÂóäÿÈõÚÚòĈÚÿÜõÕÂèóÈĀæñĂì
āîÂóëÂòÛØùÂÅÚ ×÷ÈĀâè¬óÉñăâ¬ăÕÉÛÂóäé÷ÂêóĂÚëóãÂóäÿÈõÚ ÿéäêÑéóëÖä°ìäøîÛòÎËö ØòĈÈÚöĈ ëČóìäòÛ
èõËóËößÙùäÂõÉìæòÂØäòßã°ÚòĈÚĂÚÜòÉÉùÛòÚâöèõËóËößØöćëČóÅòÎ 4 ÕóÚăÕĀÂ¬ (1) ÝúĀÚñÚČóÂóäæÈØùÚ 
(Investment Consultant: IC) (2) ÝúèóÈĀÝÚÂóäæÈØùÚ (Investment Planner: IP) (3) ÚòÂèõÿÅäóñì°Âóä
æÈØùÚ (Investment Analyst: IA) Āæñ (4) èóÔõËÙÚóÂä (Investment Banker: IB) ÕòÈÚòĈÚ Âóä
Þ÷ÂîÛäâÉ÷ÈâöÛØÛóØëČóÅòÎÖ¬îÂóäßòÓÚóÖÚÿîÈÿßøćîĂìëóâóä×ÜäñÂîÛèõËóËößØóÈÂóäÿÈõÚăÕ āÕã
ØöćÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖèõËóËößÉ÷ÈÿÃóâóâöÛØÛóØëČóÅòÎĂÚÂóäÜäñÂîÛîóËößØóÈÂóä
ÿÈõÚ Ì÷ćÈÝúØöćëÚĂÉÉñØČóÈóÚĂÚèõËóËößÙùäÂõÉìæòÂØäòßã°ÚòĈÚÉñÖîÈâöĂÛîÚùÎóÖÜäñÂîÛèõËóËöß Ì÷ćÈ
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ÖîÈÝ¬óÚÂóäØÕëîÛÅèóâäúßøĈÚÑóÚëČóìäòÛÝúĀÚñÚČó ÂóäæÈØùÚÜäñÿáØÖ¬óÈ ą ÿßøćîÿÖäöãâÅèóâ
ßäîâĂìĀÂ¬ÛùÅæóÂäĂÚÙùäÂõÉìæòÂØäòßã° ÿâøćîëîÛÝ¬óÚĀæèÉ÷ÈÉñăÕÃ÷ĈÚØñÿÛöãÚĂÛîÚùÎóÖ Âóä
Þ÷ÂîÛäâÂĆÿÜĆÚË¬îÈØóÈìÚ÷ćÈØöćÉñØČóĂìÝúØöćëÚĂÉ âöÅèóâßäîâĂÚÂóäëîÛÉñëóâóä×Ý¬óÚÂóä
ØÕëîÛăÕ ØòĈÈÚöĈ ìæòÂëúÖäÂóäÞ÷ÂîÛäâÂĆÉñîîÂĀÛÛĂìÖäÈÖóâÅèóâÖîÈÂóäÃîÈÝúÿÃóîÛäâ ÿË¬Ú 
ìæòÂëúÖäîÛäâëČóìäòÛÝúĀÚñÚČóÂóäæÈØùÚ (Investment Consultant: IC)  ÂĆÉñâöÿÚøĈîìóÅäîÛÅæùâ
ÅèóâäúßøĈÚÑóÚÕóÚÂóäÿÈõÚĀæñÂóäæÈØùÚ ÕóÚÖäóëóäÂóäÿÈõÚÜäñÿáØÖ¬óÈ ą äèâØòĈÈÉääãóÛääÔ
ĂÚÂóäĂìÅČóĀÚñÚČóÂóäæÈØùÚØöćÿìâóñëâĀæñâöâóÖäÑóÚĂÚÂóäÜÐõÛòÖõÈóÚ ÕòÈÚòĈÚ ÝúèõÉòãÉ÷ÈâöÅèóâ
ëÚĂÉØöćÉñé÷ÂêóÜòÉÉòãÉúÈĂÉØöćâöÝæÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛ
ĂÛîÚùÎóÖØóÈÂóäÿÈõÚè¬óâöÜòÉÉòãĂÕÛóÈ  ĀæñÜòÉÉòãÚòĈÚâöîõØÙõßæâóÂÚîãÿßöãÈĂÕÖ¬îÂóäÖòÕëõÚĂÉÿÃó
ä¬èâāÅäÈÂóäÞ÷ÂîÛäâ Ì÷ćÈÝæÂóäèõÉòãØöćăÕÉñÿÜĆÚĀÚèØóÈĂÚÂóäÜäòÛÜäùÈĀæñßòÓÚóÂóäÉòÕîÛäâ
ÿßøćîëîÛĂÛîÚùÎóÖØóÈÂóäÿÈõÚ  ØČóĂììÚ¬èãÈóÚØöćÉñÉòÕÂóäÞ÷ÂîÛäââöÂõÉÂääâÃîÈÂóäÞ÷ÂîÛäâØöć
ëóâóä×ÖîÛëÚîÈÖ¬îÅèóâÖîÈÂóäÃîÈÝúÿÃóäòÛÂóäÞ÷ÂîÛäâîã¬óÈĀØÉäõÈ 
 
èòÖ×ùÜäñëÈÅ° 

Ɨ. ÿßøćîé÷ÂêóÂäñÛèÚÂóäÖòÕëõÚĂÉÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖØóÈÂóä
ÿÈõÚ 

Ƙ. ÿßøćîé÷ÂêóÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕĀæñÜòÉÉòãÉúÈĂÉØöćâöÝæÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉ
ÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖØóÈÂóäÿÈõÚ 

 
ÜäñāãËÚ°ØöćÅóÕè¬óÉñăÕäòÛ 

Ɨ. ÿÜĆÚÃîâúæĂÚÂóäèóÈĀÝÚÂõÉÂääâÂóäÞ÷ÂîÛäâÃîÈâìóèõØãóæòãÿßøćîĂìâöÅèóâ
ëîÕÅæîÈÂòÛÅèóâÖîÈÂóäÃîÈÝúØöćëÚĂÉëâòÅäÿÃóîÛäâ 

Ƙ. ÿÜĆÚÜäñāãËÚ°ĂÚØóÈèõËóÂóäÕóÚîÈÅ°ÅèóâäúØóÈÂóäÖæóÕ ĀæñÕóÚëòÈÅâéóëÖä°
ÿÂöćãèÂòÛÜòÉÉòãØóÈÂóäÖæóÕ ÅèóâÖîÈÂóäĀæñĀäÈÉúÈĂÉĂÚÂóäßòÓÚóÖÚÿîÈÃîÈØäòßãóÂäâÚùêã° 
 
ÃîÛÿÃÖÈóÚèõÉòã 

ÜäñËóÂäØöćĂËĂÚÂóäèõÉòãÅäòĈÈÚöĈ Åøî ÝúØöćÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖ
ØóÈÂóäÿÈõÚÌ÷ćÈâìóèõØãóæòãäóâÅČóĀìÈÉòÕÃ÷ĈÚ āÕãØČóÂóäëù¬âÖòèîã¬óÈÌ÷ćÈĂËèõÙöÂóäëù¬âÖòèîã¬óÈĀÛÛÈ¬óã  

ØòĈÈÚöĈ ÖòèĀÜäîõëäñĂÚÂóäèõÉòã ÜäñÂîÛÕèãÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕ Åøî (Ɨ) ÕóÚÿÚøĈîìó 
(Product) (Ƙ) ÕóÚëõćÈîČóÚèãÅèóâëñÕèÂ (Place) (ƙ) ÕóÚÂóäÜäñËóëòâßòÚÙ° (Promotion) Āæñ (ƚ) 
ÕóÚèõØãóÂä (People)  äèâ×÷ÈâöÜòÉÉòãÉúÈĂÉ ƙ ÕóÚ Åøî (Ɨ) ÕóÚÅèóâÖîÈÂóäÅèóâëČóÿäĆÉ (Ƙ) ÕóÚ
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ÅèóâÖîÈÂóäîČóÚóÉ Āæñ(ƙ) ÕóÚÅèóâÖîÈÂóäØóÈëòÈÅâ āÕãâöÖòèĀÜäÖóâ Åøî ÂäñÛèÚÂóä
ÖòÕëõÚĂÉÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖØóÈÂóäÿÈõÚ 
 
ëââÖõÑóÚÃîÈÂóäèõÉòã 

Ɨ. ÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕ Åøî ÕóÚÿÚøĈîìó ÕóÚëõćÈîČóÚèãÅèóâëñÕèÂ ÕóÚÂóä
ÜäñËóëòâßòÚÙ° ĀæñÕóÚèõØãóÂä âöÝæÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛ
ĂÛîÚùÎóÖØóÈÂóäÿÈõÚ  

Ƙ. ÜòÉÉòãÉúÈĂÉ Åøî ÕóÚÅèóâÖîÈÂóäÅèóâëČóÿäĆÉ ÕóÚÅèóâÖîÈÂóäîČóÚóÉ ĀæñÕóÚÅèóâ
ÖîÈÂóäØóÈëòÈÅâ âöÝæÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖ
ØóÈÂóäÿÈõÚ 

 
ÂäîÛĀÚèÅõÕĂÚÂóäèõÉòã 

ÝúèõÉòãăÕØÛØèÚĀÚèÅõÕ ØåêÏö ĀæñÈóÚèõÉòãØöćÿÂöćãèÃîÈÉóÂÚòÂèõËóÂóäÿßøćîëäóÈÂäîÛ
ĀÚèÅõÕĂÚÂóäèõÉòã Åøî ÂóäØÛØèÚĀÚèÅõÕÿÂöćãèÂòÛÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕÉóÂÚòÂèõËóÂóä 
ÿË¬Ú Armstrong, G. and Kotler, P. (2009) Kotler, P., and Keller, K. (2009) Etzel, M. J., Walker, B. 
J., and Stanton, W. J. (2007) ÝúèõÉòãăÕëäùÜĀÚèÅõÕë¬èÚÜäñëâØóÈÂóäÖæóÕØöćÿÂöćãèÃîÈÂòÛÈóÚèõÉòã
ÂäñÛèÚÂóäÖòÕëõÚĂÉÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖØóÈÂóäÿÈõÚ ëäùÜăÕÿÜĆÚ ƚ ÕóÚ 
Åøî (Ɨ) ÕóÚÿÚøĈîìó (Product) (Ƙ) ÕóÚëõćÈîČóÚèãÅèóâëñÕèÂ (Place) (ƙ) ÕóÚÂóäÜäñËóëòâßòÚÙ° 
(Promotion) Āæñ (ƚ) ÕóÚèõØãóÂä (People)  ÚîÂÉóÂÚöĈ ăÕØÛØèÚĀÚèÅõÕØåêÏöÿÂöćãèÂòÛĀäÈÉúÈĂÉ
ÃîÈâÚùêã°ÉóÂÚòÂèõËóÂóä ÿË¬Ú Maslow,A. 1970 Alderfer, C. P. (1972) Āæñ                          Mc 
Clelland, D.C. (1985) Ì÷ćÈÝúèõÉòãëäùÜÜòÉÉòãÉúÈĂÉăÕÿÜĆÚ ƙ ÕóÚ Åøî (1) ÕóÚÅèóâÖîÈÂóäÅèóâëČóÿäĆÉ 
(Ƙ) ÕóÚÅèóâÖîÈÂóäîČóÚóÉ Āæñ (3) ÕóÚÅèóâÖîÈÂóäØóÈëòÈÅâ äèâØòĈÈĀÚèÅõÕÿÂöćãèÂòÛ
ÂäñÛèÚÂóäÖòÕëõÚĂÉÌøĈîÃîÈÝúÛäõāáÅÉóÂÚòÂèõËóÂóä London, D. L., and Della, B. A. J. (1993) 
Schiffman, L. G., and Kanuk, L.L.(1994) āÕãÝúèõÉòãăÕëäùÜÂäñÛèÚÂóäÖòÕëõÚĂÉîîÂÿÜĆÚ 5 
ÃòĈÚÖîÚ Åøî (1) ÂóääòÛäú×÷ÈÅèóâÖîÈÂóäìäøîÜòÎìó (Ƙ) ÂóäĀëèÈìóÃîâúæ (ƙ) ÂóäÜäñÿâõÚ
ØóÈÿæøîÂ (ƚ) ÂóäÖòÕëõÚĂÉ Āæñ (ƛ) ßåÖõÂääâáóãìæòÈÖòÕëõÚĂÉ Ì÷ćÈÉóÂÂóäØÛØèÚèääÔÂääâØöć
ÿÂöćãèÃîÈÂòÛÈóÚèõÉòãăÕÂäîÛĀÚèÅõÕĂÚÂóäèõÉòãÖóâäúÜ 1  
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                      ÖòèĀÜäîõëäñ               ÖòèĀÜäÖóâ 
 

 

 

 

 
 
 
 
 

äúÜ 1 ÂäîÛĀÚèÅõÕĂÚÂóäèõÉòã 
 

äñÿÛöãÛèõÙöèõÉòã 
ÂóäèõÉòãÿäøćîÈÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕĀæñÜòÉÉòãÉúÈĂÉØöćâöÝæÖ¬îÂäñÛèÚÂóä

ÖòÕëõÚĂÉÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖØóÈÂóäÿÈõÚâù¬Èé÷ÂêóÜòÉÉòãë¬èÚÜäñëâØóÈ
ÂóäÖæóÕĀæñÜòÉÉòãÉúÈĂÉØöćâöÝæÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛ
ĂÛîÚùÎóÖØóÈÂóäÿÈõÚ Ì÷ćÈîîÂĀÛÛÂóäèõÉòãāÕãĂËèõÙöÂóäèõÉòãÿËõÈÜäõâóÔ (Quantitative research) 
ÕòÈÚòĈÚ ÿßøćîĂìÿÜĆÚăÜÖóâèòÖ×ùÜäñëÈÅ°ÃîÈÂóäèõÉòã ÝúèõÉòãÉ÷ÈâöäñÿÛöãÛèõÙöèõÉòãÌ÷ćÈÜäñÂîÛÕèã (Ɨ) 
ÜäñËóÂäĀæñÂæù¬âÖòèîã¬óÈ (Ƙ) ÿÅäøćîÈâøîØöćĂËĂÚÂóäèõÉòã (ƙ) ÂóäÿÂĆÛäèÛäèâÃîâúæ Āæñ(ƚ) ÿØÅÚõÅ
ÂóäèõÿÅäóñì°Ãîâúæ āÕãâöäóãæñÿîöãÕÕòÈÚöĈ 

Ɨ. ÜäñËóÂäĀæñÂæù¬âÖòèîã¬óÈ 
ÜäñËóÂäÿÜóìâóãĂÚÂóäèõÉòãÅäòĈÈÚöĈ Åøî ÝúØöćÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖ

ØóÈÂóäÿÈõÚÉČóÚèÚ ƛƛƖ ÅÚ ÂóäìóÃÚóÕÃîÈÂæù¬âÖòèîã¬óÈĂËëúÖäÃîÈ Yamane (ƗƟƝƙ) ãîâäòÛ
ÅèóâÅæóÕÿÅæøćîÚäîãæñ 5  ăÕÉČóÚèÚÃîÈÖòèîã¬óÈØöćĂËĂÚÂóäèõÉòã ƘƙƘ ÅÚ ĀæñĂËèõÙöÂóäëù¬â
Öòèîã¬óÈĀÛÛîóéòãÅèóâÚ¬óÉñÿÜĆÚ āÕãØöćÝúèõÉòãÿæøîÂÂóäëù¬âÖòèîã¬óÈĀÛÛÈ¬óã   (simple random 
sampling)  ÿßøćîĂìăÕâóÌ÷ćÈÖòèĀØÚØöćÕöÃîÈÜäñËóÂä ĀæñĂËÂóäØÕëîÛëââÖõÑóÚÂóäèõÉòã  

Ƙ. ÿÅäøćîÈâøîØöćĂËĂÚÂóäèõÉòã 
ÿÅäøćîÈâøîØöćĂËĂÚÂóäèõÉòãÅäòĈÈÚöĈÿÜĆÚĀÛÛëîÛ×óâØöćÝúèõÉòãëäóÈÃ÷ĈÚÖóâØåêÏö ÂäîÛĀÚèÅõÕ 

ĀæñÚõãóâÜÐõÛòÖõÂóä āÕãĀÛÛëîÛ×óâĀÛ¬ÈÿÜĆÚ ƚ ÖîÚ Åøî ÖîÚØöć Ɨ æòÂêÔñë¬èÚÛùÅÅæ ÖîÚØöć 2 

ÂäñÛèÚÂóäÖòÕëõÚĂÉÿÃóä¬èâ
āÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛ
ĂÛîÚùÎóÖØóÈÂóäÿÈõÚ 
 ÜòÉÉòãÉúÈĂÉ 

  - ÕóÚÅèóâÖîÈÂóäÅèóâëČóÿäĆÉ  
  - ÕóÚÅèóâÖîÈÂóäîČóÚóÉ  
  - ÕóÚÅèóâÖîÈÂóäØóÈëòÈÅâ 
 

ÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕ 
  - ÕóÚÿÚøĈîìó (Product) 
  - ÕóÚëõćÈîČóÚèãÅèóâëñÕèÂ (Place) 
  - ÕóÚÂóäÜäñËóëòâßòÚÙ° (Promotion) 
  - ÕóÚèõØãóÂä (People) 
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ÿÂöćãèÂòÛÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕØòĈÈ ƚ ÕóÚ Åøî ÕóÚÿÚøĈîìó ÕóÚëõćÈîČóÚèãÅèóâëñÕèÂ ÕóÚ
ÂóäÜäñËóëòâßòÚÙ°ĀæñÕóÚèõØãóÂä  ÖîÚØöć ƙ ÿÂöćãèÂòÛÜòÉÉòãÉúÈĂÉ ƙ ÕóÚ Åøî ÕóÚÅèóâÖîÈÂóä
ÅèóâëČóÿäĆÉ ÕóÚÅèóâÖîÈÂóäîČóÚóÉ ĀæñÕóÚÅèóâÖîÈÂóäØóÈëòÈÅâ ĀæñÖîÚØöć ƚ ÿÂöćãèÂòÛ
ÂäñÛèÚÂóäÖòÕëõÚĂÉÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖØóÈÂóäÿÈõÚ ØòĈÈÚöĈÉñĂËâóÖäèòÕ
ĀÛÛæõÿÅõä°Ø (Likert scale) ìæòÈÉóÂÚòĈÚÚČóĀÛÛëîÛ×óââóÖäèÉëîÛÅùÔáóßÃîÈÿÅäøćîÈâøîØöćĂËĂÚ
ÂóäèõÉòãāÕãÖäèÉëîÛÅèóâÖäÈÿËõÈÿÚøĈîìó (Content validity) ĀæñìóÅ¬óÅèóâÿØöćãÈ (Reliability) 
ÃîÈĀÛÛëîÛ×óâ  āÕãÝúèõÉòãÚČóĀÛÛëîÛ×óâăÜØÕæîÈĂËÂòÛÂæù¬âÖòèîã¬óÈÉČóÚèÚ 30 ÅÚ ÿßøćî
ÖäèÉëîÛÅèóâÿØöćãÈÃîÈĀÛÛëîÛ×óâÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕ ÜòÉÉòãÉúÈĂÉĀæñ
ĀÛÛëîÛ×óâÂäñÛèÚÂóäÖòÕëõÚĂÉÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖØóÈÂóäÿÈõÚ ØòĈÈÚöĈ 
Å¬óëòâÜäñëõØÙõċĀîæàóÅäîÚÛòÅ (Cronbach³s alpha coefficient) ÃîÈĀÛÛëîÛ×óâÜòÉÉòãë¬èÚ
ÜäñëâØóÈÂóäÖæóÕÿØ¬óÂòÛ Ɩ.ƞƘƘ   ĀæñÅ¬óëòâÜäñëõØÙõċĀîæàóÅäîÚÛòÅÃîÈĀÛÛëîÛ×óâÜòÉÉòãÉúÈ
ĂÉÿØ¬óÂòÛ Ɩ.88Ɩ   ĀæñÅ¬óëòâÜäñëõØÙõċĀîæàóÅäîÚÛòÅÃîÈĀÛÛëîÛ×óâÂäñÛèÚÂóäÖòÕëõÚĂÉÿÃó
ä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖØóÈÂóäÿÈõÚÿØ¬óÂòÛ  Ɩ.8ƛƛ Ì÷ćÈîãú¬ĂÚÿÂÔÒ°ØöćëúÈ ØòĈÈÚöĈ 
ÿÂÔÒ°Å¬óëòâÜäñëõØÙõċÃîÈÅèóâÿØöćãÈ (Reliability coefficient) ØöćãîâäòÛăÕ Åøî Ɩ.ƛƖ Ã÷ĈÚăÜ (ëùÉõÖäó 
ÛùÎãäòÖßòÚÙù°, ƘƛƛƝ)  

ƙ. ÂóäÿÂĆÛÃîâúæ 
ÂóäèõÉòãÅäòĈÈÚöĈÿÂĆÛÃîâúæÉóÂÝúØöćÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖØóÈÂóäÿÈõÚ Ô 

âìóèõØãóæòãäóâÅČóĀìÈ èòÚØöć Ɨƞ-ƗƟ âöÚóÅâ ƘƛƜƖ Ì÷ćÈâöÝúØöćÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛ
ĂÛîÚùÎóÖØóÈÂóäÿÈõÚ ÉČóÚèÚ ƛƛƖ ÅÚ  

ƚ. ÿØÅÚõÅÂóäèõÿÅäóñì°Ãîâúæ 
ÂóäèõÿÅäóñì°ÃîâúæĂÚÂóäèõÉòãÿäøćîÈÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕĀæñÜòÉÉòãÉúÈĂÉØöćâöÝæ

Ö¬îÂäñÛèÚÂóäÖòÕëõÚĂÉÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖØóÈÂóäÿÈõÚÚöĈĂËāÜäĀÂäâ
ëČóÿäĆÉäúÜØóÈë×õÖõÿßøćîìóÅ¬óë×õÖõØöćĂËĂÚÂóäèõÿÅäóñì° Åøî (1) Å¬óäîãæñÿßøćîÛääãóãæòÂêÔñë¬èÚ
ÛùÅÅæ ăÕĀÂ¬ ÿßé  îóãù îóËöß äóãăÕÿÊæöćãÖ¬îÿÕøîÚ ÉÛÜäõÎÎóÖäöĂÚëóÃó  ĀæñÿÅãìäøîăâ¬ÿÅãăÕäòÛ
ÂóäÞ÷ÂîÛäâ ÿÜĆÚÖÚ (2) Å¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚÿßøćîîÙõÛóãäñÕòÛÃîÈÜòÉÉòãë¬èÚ
ÜäñëâØóÈÂóäÖæóÕ Åøî ÕóÚÿÚøĈîìó ÕóÚëõćÈîČóÚèãÅèóâëñÕèÂ ÕóÚÂóäÜäñËóëòâßòÚÙ°ĀæñÕóÚ
èõØãóÂä äèâ×÷ÈäñÕòÛÜòÉÉòãÉúÈĂÉĂÚÂóäÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖØóÈÂóäÿÈõÚ 
Åøî ÕóÚÅèóâÖîÈÂóäÅèóâëČóÿäĆÉ ÕóÚÅèóâÖîÈÂóäîČóÚóÉ ĀæñÕóÚÅèóâÖîÈÂóäØóÈëòÈÅâ Āæñ
äñÕòÛÂäñÛèÚÂóäÖòÕëõÚĂÉÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖØóÈÂóäÿÈõÚ āÕãÂČóìÚÕ
ÿÂÔÒ°ĂÚÂóäĀÜæÅèóâìâóãÃîÈÃîâúæ ÖóâÿÂÔÒ°ÂóäèõÿÅäóñì°ÃîÈ ÛùÎâö ßòÚÙù°ăØã (2557) 
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Å¬óÿÊæöćã     Åèóâìâóã 
4.50-5.00    âóÂØöćëùÕ  
3.50-4.49    âóÂ  
2.50-3.49    ÜóÚÂæóÈ 
1.50-2.49    Úîã  
1.00-1.49    ÚîãØöćëùÕ  

(ƙ) èõÿÅäóñì°ÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕĀæñÜòÉÉòãÉúÈĂÉØöćâöÝæÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉÿÃóä¬èâ
āÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖØóÈÂóäÿÈõÚ ĂËë×õÖõÂóäèõÿÅäóñì°×Õ×îãßìùÅúÔ (Multiple 
Regression Analysis)  Ì÷ćÈÿÜĆÚÂóäìóÅèóâëòâßòÚÙ°äñìè¬óÈÖòèĀÜäîõëäñÖòĈÈĀÖ¬ Ƙ ÖòèÃ÷ĈÚăÜØöćØČó
ìÚóØöćßãóÂäÔ°Å¬óÃîÈÖòèĀÜäÖóâ 1 Öòè āÕãÉñìóëâÂóä×Õ×îãÿßøćîĂËĂÚÂóäßãóÂäÔ°ÃîÈÖòèĀÜä
Öóâ  
 

ÝæÂóäèõÉòã 
ÂóäèõÉòãÿäøćîÈÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕĀæñÜòÉÉòãÉúÈĂÉØöćâöÝæÖ¬îÂäñÛèÚÂóä

ÖòÕëõÚĂÉÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖØóÈÂóäÿÈõÚ ÝúèõÉòãăÕØČóÂóäÿÂĆÛäèÛäèâ
ÃîâúæâóÉóÂÂæù¬âÖòèîã¬óÈØöćë¬èÚĂìÎ¬ÿÜĆÚÿßéìÎõÈ äîãæñ Ɲƛ.Ɵ âöîóãù ƙƗ-ƚƖ Üö äîãæñ ƙƟ.ƞ ÿÜĆÚ
ßÚòÂÈóÚÛäõêòØ äîãæñ ƛƟ.Ɯ âöäóãăÕÿÊæöćãÖ¬îÿÕøîÚ ƘƖ,001-ƙ0,000 ÛóØ äîãæñ ƙƜ.Ɨ ÉÛÜäõÎÎóÖäö
ëóÃóÂóäÛòÎËö/ÂóäÿÈõÚìäøîØöćÿÂöćãèÃîÈ äîãæñ ƚƚ.Ɲ Āæñăâ¬ÿÅãăÕäòÛÂóäÞ÷ÂîÛäââóÂ¬îÚ äîãæñ 
ƞƚ.ƞ Ì÷ćÈÝúèõÉòãëäùÜÝæĀæñîáõÜäóãÝæÂóäèõÉòãÕòÈÚöĈ  
   ÝæÂóäèõÿÅäóñì°äñÕòÛÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕÃîÈāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛ
ĂÛîÚùÎóÖØóÈÂóäÿÈõÚ Åøî ÕóÚÿÚøĈîìó (Product) ÕóÚëõćÈîČóÚèãÅèóâëñÕèÂ (Place) ÕóÚÂóä
ÜäñËóëòâßòÚÙ° (Promotion) ĀæñÕóÚèõØãóÂä (People) ăÕÝæÂóäèõÉòãÖóâÖóäóÈ Ɨ  
 
ÖóäóÈ 1  Å¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚÃîÈÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕÿÜĆÚäóãÕóÚ 
ÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕ  SD äñÕòÛÅèóâÅõÕÿìĆÚ 
ÕóÚÿÚøĈîìó  ƚ.ƚƜ Ɩ.ƛƖƙ âóÂ 
ÕóÚëõćÈîČóÚèãÅèóâëñÕèÂ ƚ.Ƙƙ Ɩ.ƝƖƜ âóÂ 
ÕóÚÂóäÜäñËóëòâßòÚÙ°  ƙ.ƞƛ Ɩ.ƟƖƘ âóÂ 
ÕóÚèõØãóÂä  

äèâ 
ƚ.Ɯƛ 
ƚ.ƙƖ 

Ɩ.ƛƗƛ 
Ɩ.ƚƞƚ 

âóÂØöćëùÕ 
âóÂ 
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 ÉóÂÖóäóÈ Ɨ ßÛè¬ó ÝúØöćÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖØóÈÂóäÿÈõÚ âöäñÕòÛ
ÅèóâÅõÕÿìĆÚÿÂöćãèÂòÛÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕāÕãäèâîãú¬ĂÚäñÕòÛâóÂ ØòĈÈÚöĈ ÿâøćîèõÿÅäóñì°
ÿÜĆÚäóãÕóÚ ßÛè¬ó ÕóÚèõØãóÂäîãú¬ĂÚäñÕòÛâóÂØöćëùÕ äîÈæÈâó Åøî ÕóÚÿÚøĈîìó  ÕóÚëõćÈîČóÚèã
ÅèóâëñÕèÂĀæñÕóÚÂóäÜäñËóëòâßòÚÙ° ÖóâæČóÕòÛ 

ÝæÂóäèõÿÅäóñì°äñÕòÛÜòÉÉòãÉúÈĂÉĂÚÂóäÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖ
ØóÈÂóäÿÈõÚ Åøî ÕóÚÅèóâÖîÈÂóäÅèóâëČóÿäĆÉ ÕóÚÅèóâÖîÈÂóäîČóÚóÉ ĀæñÕóÚÅèóâÖîÈÂóäØóÈ
ëòÈÅâăÕÝæÂóäèõÉòãÖóâÖóäóÈ Ƙ  
 
ÖóäóÈ Ƙ  Å¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚÃîÈÜòÉÉòãÉúÈĂÉÿÜĆÚäóãÕóÚ 

ÉóÂÖóäóÈ Ƙ ßÛè¬ó ÝúØöćÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖØóÈÂóäÿÈõÚ âöäñÕòÛ
ĀäÈÉúÈĂÉÿÂöćãèÂòÛÜòÉÉòãÉúÈĂÉāÕãäèâîãú¬ĂÚäñÕòÛâóÂ ØòĈÈÚöĈ ÿâøćîèõÿÅäóñì°ÿÜĆÚäóãÕóÚ ßÛè¬ó ÕóÚ
ÅèóâÖîÈÂóäÅèóâëČóÿäĆÉîãú¬ĂÚäñÕòÛâóÂØöćëùÕ äîÈæÈâó Åøî ÕóÚÅèóâÖîÈÂóäØóÈëòÈÅâ ĀæñÕóÚ
ÅèóâÖîÈÂóäîČóÚóÉ ÖóâæČóÕòÛ 

ÝæÂóäèõÿÅäóñì°äñÕòÛÂäñÛèÚÂóäÖòÕëõÚĂÉÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖ
ØóÈÂóäÿÈõÚ ăÕÝæÂóäèõÉòãÖóâÖóäóÈ ƙ  
 
ÖóäóÈ ƙ  Å¬óÿÊæöćãĀæñÅ¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚÃîÈÂäñÛèÚÂóäÖòÕëõÚĂÉÿÃóä¬èâāÅäÈÂóä
Þ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖØóÈÂóäÿÈõÚ  

      ÖòèĀÜä                                                              SD äñÕòÛÂóäÖòÕëõÚĂÉ 
ÂäñÛèÚÂóäÖòÕëõÚĂÉÿÃóä¬èâ  
    āÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛ 
    ĂÛîÚùÎóÖØóÈÂóäÿÈõÚ ƙ.Ɯƞ 0.ƜƟƝ âóÂ 

 
ÉóÂÖóäóÈ ƙ ßÛè¬ó ÝúØöćÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖØóÈÂóäÿÈõÚ âöäñÕòÛ

ÂóäÖòÕëõÚĂÉÿÃóä¬èâîÛäâîãú¬ĂÚäñÕòÛâóÂ  
 
 

ÜòÉÉòãÉúÈĂÉ  SD äñÕòÛĀäÈÉúÈĂÉ 
ÕóÚÅèóâÖîÈÂóäÅèóâëČóÿäĆÉ ƚ.ƛƟ 0.ƛƙƝ âóÂØöćëùÕ 
ÕóÚÅèóâÖîÈÂóäîČóÚóÉ ƚ.ƙƚ 0.ƜƗƗ âóÂ 
ÕóÚÅèóâÖîÈÂóäØóÈëòÈÅâ ƚ.ƙƛ 0.ƜƞƖ âóÂ 

äèâ 3.ƜƟ 0.6ƟƝ âóÂ 
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ÝæÂóäØÕëîÛëââÖõÑóÚÃîÈÂóäèõÉòã  
ÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕ Åøî ÕóÚÿÚøĈîìó ÕóÚëõćÈîČóÚèãÅèóâëñÕèÂ ÕóÚÂóä

ÜäñËóëòâßòÚÙ° ÕóÚèõØãóÂä ĀæñÜòÉÉòãÉúÈĂÉ Åøî ÕóÚÅèóâÖîÈÂóäÅèóâëČóÿäĆÉ ÕóÚÅèóâÖîÈÂóä
îČóÚóÉ ÕóÚÅèóâÖîÈÂóäØóÈëòÈÅâ âöÝæÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćî
ëîÛĂÛîÚùÎóÖØóÈÂóäÿÈõÚ ăÕÝæÂóäèõÉòã ÖóâÖóäóÈ ƚ  
 
ÖóäóÈ ƚ  ÂäñÛèÚÂóäÖòÕëõÚĂÉÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖØóÈÂóäÿÈõÚ (Y) 

ÜòÉÉòã Å¬óëòâÜäñëõØÙõċ×Õ×îã t Sig. 
ÕóÚÿÚøĈîìó (X1) Ɩ.ƗƖƞ Ɨ.ƙƖƟ Ɩ.ƗƟƗ 
ÕóÚëõćÈîČóÚèãÅèóâëñÕèÂ (X2) Ɩ.Ƙƙƞ ƚ.ƜƗƞ Ɩ.ƖƖƖ* 
ÕóÚÂóäÜäñËóëòâßòÚÙ° (X3) Ɩ.Ƙƙƙ Ɯ.ƞƘƛ Ɩ.ƖƖƖ* 
ÕóÚèõØãóÂä (Xƚ) -Ɩ.ƖƟƟ -Ɨ.ƙƙƖ Ɩ.Ɨƞƚ 
ÕóÚÅèóâÖîÈÂóäÅèóâëČóÿäĆÉ(Xƛ) -Ɩ.ƖƝƘ -Ɨ.Ɩƚƙ Ɩ.ƘƟƞ 
ÕóÚÅèóâÖîÈÂóäîČóÚóÉ(XƜ) Ɩ.ƗƝƖ Ƙ.ƗƞƜ Ɩ.ƖƘƟ* 
ÕóÚÅèóâÖîÈÂóäØóÈëòÈÅâ(XƝ) Ɩ.ƘƗƟ ƙ.ƚƜƙ Ɩ.ƖƖƗ* 
Å¬óÅÈØöć Ɩ.ƙƟƛ Ɨ.ƘƙƟ Ɩ.ƘƗƜ 

R = 0.ƜƚƘ,  R2 = 0.ƚƗƘ, SEE = 0.ƛƚƖ, F = ƙƜ.ƚƚƜ, Sig. = 0.000  D-W = 1.934  * P < 0.05 
  

ÉóÂÖóäóÈ ƚ ÝæÂóäèõÿÅäóñì°ëâÂóä×Õ×îãÖóâëâÂóäâöÖòèĀÜäîõëäñäèâ Ɲ Öòè ßÛè¬ó âö
ÖòèĀÜäîõëäñ ƚ Öòè ØöćâöÝæÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖ
ØóÈÂóäÿÈõÚ Åøî ÖòèĀÜäîõëäñÕóÚëõćÈîČóÚèãÅèóâëñÕèÂ ÕóÚÂóäÜäñËóëòâßòÚÙ° ÕóÚÅèóâÖîÈÂóä
îČóÚóÉ ĀæñÕóÚÅèóâÖîÈÂóäØóÈëòÈÅâ āÕãØöćÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕÕóÚëõćÈîČóÚèãÅèóâ
ëñÕèÂâöÝæÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖØóÈÂóäÿÈõÚâóÂ
ØöćëùÕ äîÈæÈâó Åøî ÜòÉÉòãë¬èÚÜäñëâØóÈÖæóÕÕóÚÂóäÜäñËóëòâßòÚÙ°  ÜòÉÉòãÉúÈĂÉÕóÚÅèóâ
ÖîÈÂóäØóÈëòÈÅâ ĀæñÜòÉÉòãÉúÈĂÉÕóÚÅèóâÖîÈÂóäîČóÚóÉ ÖóâæČóÕòÛ āÕãâöÅ¬óëòâÜäñëõØÙõċ
ëìëòâßòÚÙ°ßìùÅúÔ (R) ÿØ¬óÂòÛ 0.ƜƚƘ Āæñëóâóä×îÙõÛóãÅèóâëòâßòÚÙ°ăÕäîãæñ ƚƗ.Ƙ âöÅ¬ó Durbin-
Watson ÿØ¬óÂòÛ Ɨ.Ɵƙƚ ĀëÕÈè¬ó Å¬óÅèóâÅæóÕÿÅæøćîÚĀÖ¬æñÅ¬óÿÜĆÚîõëäñÂòÚ (No autocorrelation) 
Āæñëóâóä×ÚČóâóĀØÚÅ¬óĂÚëâÂóäßãóÂäÔ°ăÕ ÕòÈÚöĈ   

Y = 0.395 + 0.108X1 + 0.238*X2 + 0.233*X3 - 0.099X4 - 0.072Xƛ+ 0.170*XƜ+ 0.219*XƝ 
 
 
\ 
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ëäùÜĀæñîáõÜäóãÝæÂóäèõÉòã 
ÂóäèõÉòãÿäøćîÈ ÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕĀæñÜòÉÉòãÉúÈĂÉØöćâöÝæÖ¬îÂäñÛèÚÂóä

ÖòÕëõÚĂÉÿÃóä¬èâāÅäÈÂóäÞ÷ÂîÛäâÿßøćîëîÛĂÛîÚùÎóÖØóÈÂóäÿÈõÚ ÝúèõÉòãăÕëäùÜĀæñîáõÜäóã
ÝæÂóäèõÉòãĀÖ¬æñÜäñÿÕĆÚÖóâëââÖõÑóÚÂóäèõÉòã ÕòÈÚöĈ 

Ɨ. ÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕÕóÚÿÚøĈîìóăâ¬âöÝæÖ¬îÂäñÛèÚÂóäÖòÕëõÚĂÉÿÃóä¬èâ
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Âóäé÷ÂêóÚöĈ âöèòÖ×ùÜäñëÈÅ°ÿßøćîé÷ÂêóÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóä (ƝPs) ØöćâöÝæÖ¬î

ÂóäÿæøîÂĂËëóãÂóäÛõÚÖÚØùÚÖČćóÃîÈÝúāÕãëóäËóèăØã ÜäñËóÂäØöćĂËĂÚÂóäé÷Âêó Åøî ÝúāÕãëóä
ËóèăØã ØöćĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćó Ô Ø¬óîóÂóéãóÚÕîÚÿâøîÈ āÕãØČóÂóäé÷ÂêóÂæù¬âÖòèîã¬óÈ
ØöćÿÜĆÚæúÂÅóÃîÈ 3 ëóãÂóäÛõÚ ăÕĀÂ¬ ëóãÂóäÛõÚĀîä°ÿîÿËöã ëóãÂóäÛõÚăæîîÚĀîä° ĀæñëóãÂóäÛõÚ
ÚÂĀîä° ÉČóÚèÚëóãÂóäÛõÚæñ 160 ÅÚ äèâÿÜĆÚ 480 ÅÚ ë×õÖõØöćĂËĂÚÂóäèõÿÅäóñì°Ãîâúæ ăÕĀÂ¬ Å¬ó
äîãæñ Å¬óÿÊæöćã Å¬óë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ ÂóäèõÿÅäóñì°ÅèóâĀÖÂÖ¬óÈÃîÈÅ¬óÿÊæöćã (Independent 
Sample t-test) ÂóäèõÿÅäóñì°ÅèóâĀÜäÜäèÚØóÈÿÕöãè (One-Way ANOVA) ĀæñÂóäèõÿÅäóñì°
×Õ×îãßìùÅúÔ (Multiple Regression Analysis) ÝæÂóäé÷ÂêóßÛè¬ó ÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕ
ÛäõÂóä (7Ps) āÕãáóßäèâîãú¬ĂÚäñÕòÛØöćâöÅèóâëČóÅòÎâóÂ ë¬ÈÝæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäëóãÂóäÛõÚ
ÖÚØùÚÖČćóāÕãáóßäèâîãú¬ĂÚäñÕòÛØöćâöÅèóâëČóÅòÎÅ¬îÚÃóÈâóÂ ĀæñÜòÉÉòãë¬èÚÛùÅÅæ ØóÈÕóÚÿßé 
îóãù îóËöß äóãăÕ ØöćĀÖÂÖ¬óÈÂòÚ ăâ¬âöÝæÖ¬îÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕÛäõÂóä (7Ps) ĀÖ¬ÜòÉÉòã
ë¬èÚÛùÅÅæØóÈÕóÚäñÕòÛÂóäé÷ÂêóØöćĀÖÂÖ¬óÈÂòÚÉñâöÝæÖ¬îÂóäÖòĈÈĂÉĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćó
ØöćĀÖÂÖ¬óÈÂòÚ āÕãÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóä (7Ps) ĂÚÕóÚÂóäë¬ÈÿëäõâÖæóÕ (ɓ 0.345) 
ÕóÚÛùÅæóÂä (ɓ 0.25Ɨ), ĀæñĂÚÕóÚëõćÈĀèÕæîâØóÈÂóãáóß (ɓ 0.224) âöÝæÖ¬îÂóäÖòĈÈĂÉÌøĈîÛäõÂóä
ëóãÂóäÛõÚÖÚØùÚÖČćóÃîÈÝúāÕãëóäËóèăØãØöćĂËÛäõÂóä  
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Abstract 
Independent Study This The purpose is to study the marketing mix Service (ƝPs) 

affecting the use of low-cost airlines. Passengers of the Thailand-based services at Don Mueang 
Airport. The population in the study was a passenger in Thailand. The low-cost airline services at 
Don Mueang Airport, with three airlines, including Air Asia. The airline Lion Air Airlines and 
Nok Air The number of airlines than ƗƜƖ people, including ƚƞƖ people are the statistics used in 
data analysis were percentage, mean, standard deviation. The analysis of mean differences 
(Independent Sample t-test) analysis, ANOVA (One-Way ANOVA) and (Multiple Regression 
Analysis). 

The study showed. Factors Marketing Service (ƝPs) the overall level is very important. 
And affect the intended use low-cost airlines. Overall, personal factors such as gender, age, 
occupation, income, different. Factors affecting the marketing mix Service (ƝPs) personal factors, 
but the level of education. different Will affect the intended use low-cost airlines are different. 
The marketing mix factors (7Ps) in promoting (ɓ 0.345) personnel (ɓ 0.251), and the physical 
environment (ɓ 0.224) different. Affect the intention of buying different airline services. 
 
Keywords: Service marketing mix, low cost airline, Service selection 
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Ö¬óÈÜäñÿØéÂĆÖóâĂÚëâòãÂ¬îÚìäøîĂÚîÕöÖ ÝúØöćÉñĂËÛäõÂóäëóãÂóäÛõÚăÕ ë¬èÚĂìÎ¬ÉñÿÜĆÚÚòÂÙùäÂõÉ
ìäøîÚòÂØ¬îÈÿØöćãè ÉČóÿÜĆÚÖîÈĂËÿÈõÚÉČóÚèÚâóÂĂÚÂóäÌøĈîÖòĊèāÕãëóäĂÚĀÖ¬æñÅäòĈÈ ÿßäóñÂóäÿÕõÚØóÈ
ØöćĂËäñãñÿèæóĂÚÂóäÿÕõÚØóÈëòĈÚ ÚòćÚâöîòÖäóÅ¬óāÕãëóäëúÈ ÿâøćîÿØöãÛÂòÛÅ¬óāÕãëóäÜäñÿáØîøćÚ ĀÖ¬
ĂÚÜòÉÉùÛòÚÙùäÂõÉÂóäÛõÚăÕìòÚâóÿÉóñÂæù¬âÖæóÕ āÕãâõăÕÿÚÚĀÖ¬ÚòÂÙùäÂõÉìäøîÝúØöćÅ¬îÚÃóÈâöÑóÚñ 
ĀÖ¬ăÕÿÉóñÂæù¬âÝúØöćâöÑóÚñÜóÚÂæóÈ ÚòĈÚìâóã×÷ÈÝúØöćâõăÕâöäóãăÕăâ¬âóÂÚòÂ ĀÖ¬ëóâóä×ĂËÛäõÂóäăÕ
ÿË¬ÚÂòÚ îóØõ ÿË¬Ú ÚòÂÿäöãÚ ÚòÂé÷Âêó ðæð  āÕãÿäöãÂÂóäÛäõÂóäëóãÂóäÛõÚÚöĈè¬ó ëóãÂóäÛõÚÖÚØùÚÖČćó 
(Low-Cost Airlines) Øöćìâóã×÷È äóÅóÖòĊèāÕãëóäÉñÜäñìãòÕÂè¬óëóãÂóäÛõÚËòĈÚÚČóØòćèăÜ ìäøîÿäöãÂ
îöÂîã¬óÈè¬óëóãÂóäÛõÚäóÅóÜäñìãòÕ ÿìÖùÝæØöćäóÅóÖòĊèāÕãëóäÃîÈëóãÂóäÛõÚÖÚØùÚÖČćóÚòĈÚ×úÂ 
ÿßäóñØČóÂóäæÕìäøîÖòÕÅ¬óĂËÉ¬óãÃîÈÂóäÛäõÂóäÛÚáóÅßøĈÚÕõÚĀæñÂóäÛäõÂóäÛÚÿÅäøćîÈÛõÚ
ÛóÈë¬èÚîîÂăÜ ÿË¬Ú ÿÅäøćîÈĀÛÛßÚòÂÈóÚ îóìóäØöćÛäõÂóäÛÚÿÅäøćîÈÛõÚ ðæð É÷ÈØČóĂìëóâóä×Ãóã
ÖòĊèāÕãëóäĂÚäóÅóØöćÜäñìãòÕăÕ îöÂØòĈÈãòÈâöÂóäÉòÕÉČóìÚ¬óãÖòĊèāÕãëóäæ¬èÈìÚó āÕãÝ¬óÚäñÛÛ
îõÚÿØîä°ÿÚĆÖ ØČóĂìëóâóä×èóÈĀÝÚÉòÕÂóäÿØöćãèÛõÚăÕÈ¬óã æÕÅèóâÿëöćãÈÕóÚÝúāÕãëóäăâ¬ÿÖĆâæČó Ì÷ćÈ
ëóãÂóäÛõÚÖÚØùÚÖČćó Ô Ø¬óîóÂóéãóÚÕîÚÿâøîÈÚòĈÚ âöîãú¬ 3 ëóãÂóäÛõÚÕèãÂòÚ ăÕĀÂ¬ ÚÂĀîä° (Nok 
Air-DD) , ăØãĀîä°ÿîÿËöã (Thai Airasia-FD) Āæñ ăØãăæîîÚĀîä° (Thai Lion air-SL) āÕãë¬èÚ
ĂìÎ¬ëóãÂóäÛõÚÖÚØùÚÖČćóĂÚÉòÈìèòÕÂäùÈÿØßâìóÚÅäÚòĈÚ âöÂóäĂìÛäõÂóäîãú¬ØöćØ¬óîóÂóéãóÚÕîÚ
ÿâøîÈÚòĈÚÿîÈ  

ĂÚÜòÉÉùÛòÚØ¬óîóÂóéãóÚÕîÚÿâøîÈ ÿÜĆÚØ¬óîóÂóéãóÚäîÈäòÛëóãÂóäÛõÚÖÚØùÚÖČćó (Low 
Cost Carriers: LCCs) âöéòÂãáóßĂÚÂóääîÈäòÛÝúāÕãëóä Ɨƞ.ƛ æóÚÅÚÖ¬îÜö âöÿØöćãèÛõÚĂËÛäõÂóäØ¬ó
îóÂóéãóÚÕîÚÿâøîÈÉČóÚèÚ ƗƜƗ,ƞƙƗ ÿØöćãèÛõÚ ĀæñâöÝúāÕãëóäĂËÛäõÂóäÂè¬ó ƗƟ.ƙƛ æóÚÅÚ ÉÚ×÷È
ÜòÉÉùÛòÚâöëóãÂóäÛõÚØöćÿÜõÕĂìÛäõÂóäÿßõćâÃ÷ĈÚ Ì÷ćÈë¬ÈÝæĂìĂÚË¬èÈÿÕøîÚâÂäóÅâ Ƙƛƛƞ âöÉČóÚèÚ
ÿØöćãèÛõÚÜäñâóÔ ƛƞƖ ÿØöćãèÛõÚÖ¬îèòÚ ĀæñÝúāÕãëóäÜäñâóÔ Ɲƛ,ƖƖƖ ÅÚÖ¬îèòÚ ĀæñÅóÕè¬óÿâøćîëõĈÚÜö 
Ƙƛƛƞ ÉñâöÝúāÕãëóäâóĂËÛäõÂóäØ¬óîóÂóéãóÚÕîÚÿâøîÈ ×÷È ƘƝ.Ɯ æóÚÅÚÖ¬îÜö (ƗƖƖ Üö Ø¬óîóÂóéãóÚ
ÕîÚÿâøîÈ, îîÚăæÚ°, Ƙƛƛƞ) ĂÚÜöÈÛÜäñâóÚ 2558 (1ÖùæóÅâ 2557 - 30ÂòÚãóãÚ 2559) âöÝúāÕãëóä
ĂËÛäõÂóäÉČóÚèÚ 106,789,914 ÅÚ ăÕÿßõćâÃ÷ĈÚ äîãæñ 21.94 ÿâøćîÿØ¬óÂòÛÜöØöćĀæèĂÚË¬èÈÿÕöãèÂòÚ Ì÷ćÈ
ÜäõâóÔÝúāÕãëóäāÕãÿÊßóñëÚóâÛõÚÕîÚÿâøîÈâöîòÖäóØöćÿßõćâÃ÷ĈÚëúÈâóÂ ÿßäóñÉóÂÛØÛóØÂóääîÈ
äòÛëóãÂóäÛõÚÖÚØùÚÖČćó ÿÂõÕÂóäăÕäòÛÅèóâÚõãâÿÜĆÚîã¬óÈâóÂ (ăØãäòÑ, Ƙƛƛƞ) 

ëõćÈØöćØČóĂìØ¬óîóÂóéãóÚÕîÚÿâøîÈÖîÈÜäòÛÖòè ÿßøćîëóâóä×äîÈäòÛÂóäÿÉäõÎÿÖõÛāÖÕòÈÂæ¬óè 
ØòĈÈĂÚÕóÚÛäõÂóä ĀæñÕóÚÜÐõÛòÖõÂóä ÿßøćîĂìÝúĂËÛäõÂóäÿÂõÕÅèóâß÷ÈßîĂÉĀæñÜäñØòÛĂÉÂòÛÛäõÂóä                     
ØöćëñÕèÂ äèÕÿäĆè ÜæîÕáòã Āæñăâ¬ãù¬ÈãóÂ ëîÕÅæîÈÂòÛÖČóĀìÚ¬ÈØóÈãùØÙéóëÖä° (Airport Strategic 
Positioning) ØöćÛäõÂóääèÕÿäĆèĀæñăâ¬ãù¬ÈãóÂ (Fast and Hassle · Free Airport)  (Ø¬óîóÂóéãóÚÕîÚ
ÿâøîÈ, Ƙƛƛƞ)  ÕòÈÚòĈÚÜòÉÉòãØóÈÕóÚë¬èÚÜäñëâÕóÚÂóäÖæóÕ É÷ÈÿÜĆÚÜòÉÉòãëČóÅòÎĂÚÂóäÿæøîÂĂË
ÛäõÂóäÖ¬óÈą ăâ¬è¬óÉñÕèãÕóÚĂÚÂĆÖóâ îóØõ ÿË¬Ú ÂóäÉòÕāÜäāâËòćÚ ÂóäÛäõÂóä ðæð ØùÂëóãÂóäÛõÚ
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ã¬îâÖîÈëäóÈÉùÕÿÕ¬ÚìäøîÉùÕĀÃĆÈÃîÈÖÚÿßøćîÕ÷ÈÕúÕæúÂÅóìäøîäòÂêóÑóÚæúÂÅóÿÕõâ āÕãĂìæúÂÅóÿÂõÕ
Åèóâß÷ÈßîĂÉëúÈëùÕĀæñÿæøîÂĂËÛäõÂóäĂÚëóãÂóäÛõÚÃîÈÖÚÚòĈÚÿîÈ     

ÉóÂÃîâúæÃóÈÖÚ É÷ÈØČóĂìÝúé÷ÂêóÿìĆÚÅèóâëČóÅòÎØöćÂóäĀÃ¬ÈÃòÚÃîÈÙùäÂõÉëóãÂóäÛõÚÖÚØùÚ
ÖČćó âöĀÚèāÚâØöćÉñÿÖõâāÖîã¬óÈÖ¬îÿÚøćîÈ ØČóĂìÝúèõÉòãâöÅèóâëÚĂÉØöćÉñé÷ÂêóÜòÉÉòãë¬èÚÜäñëâ
ÂóäÖæóÕÛäõÂóä (ƝPs) ØöćâöÝæÖ¬îÂóäÿæøîÂĂËëóãÂóäÛõÚÖÚØùÚÖČćó ÃîÈÝúāÕãëóäËóèăØã ØöćĂË
ÛäõÂóä Ô Ø¬óîóÂóéãóÚÕîÚÿâøîÈ ÿßøćîÚČóÝæé÷ÂêóÅäòĈÈÚöĈăÜĂËÜäñāãËÚ°ĂÚÂóäÛäõìóä ÜäòÛÜäùÈ 
ĀæñßòÓÚóèõÙöÂóäÕČóÿÚõÚÙùäÂõÉëóãÂóäÛõÚÖÚØùÚÖČćó ÿßøćîÖîÛëÚîÈÅèóâÖîÈÂóäÃîÈæúÂÅóîã¬óÈ
ëúÈëùÕ ăâ¬è¬óÉñÕèãÂóäÛäõÂóä ìäøîÂóäÉòÕāÜäāâËòćÚ ðæð ÿßøćîÚČóâóÕ÷ÈÕúÕæúÂÅóìäøîäòÂêóÑóÚæúÂÅó
ÿÕõâ ĂìæúÂÅóÿÂõÕÅèóâßîĂÉëúÈëùÕ ÿßøćîÜäñāãËÚ°ĂÚÂóäÕČóÿÚõÚÙùäÂõÉ ĀæñãòÈëóâóä×ÂäñÖùÚ 
îùÖëóìÂääâÂóäØ¬îÈÿØöćãè ÿßøćîÂóäìâùÚÿÈõÚÃîÈäóãăÕìäøîÂóäÂäñÖùÚÿéäêÑÂõÉ ÿßäóñÂóä
Ø¬îÈÿØöćãèÿÜĆÚîùÖëóìÂääâ Øöćëóâóä×ØČóäóãăÕ ØöćëČóÅòÎÿÜĆÚæČóÕòÛÖÚąĂìÂòÛÜäñÿØéăÕ  
āÕãÿÊßóñÿäøćîÈÂóäÚČóÿÈõÚÖäóÖ¬óÈÜäñÿØéÿÃóâóĂËÉ¬óãĂÚäñÛÛÿéäêÑÂõÉÃîÈÜäñÿØéÚòĈÚÿîÈ 
 
èòÖ×ùÜäñëÈÅ°ÂóäèõÉòã 

1. ÿßøćîÿÜäöãÛÿØöãÛæòÂêÔñë¬èÚÛùÅÅæ ÃîÈÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćó ØöćâöÝæÖ¬îÜòÉÉòã
ë¬èÚÜäñëâÂóäÖæóÕÛäõÂóäØòĈÈ 7 ÕóÚ (7Ps) 

2. ÿßøćîé÷ÂêóÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóäØòĈÈ 7 ÕóÚ (7Ps) ØöćâöÅèóâëòâßòÚÙ°ÂòÛÂóä
ÖòĈÈĂÉÌøĈîÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćó ÃîÈÝúāÕãëóäËóèăØã ØöćĂËÛäõÂóä Ô Ø¬óîóÂóéãóÚÕîÚÿâøîÈ 
 
ÃîÛÿÃÖÃîÈÂóäèõÉòã 

ÃîÛÿÃÖÕóÚÿÚøĈîìó ĂÚÂóäèõÉòãÅäòĈÈÚöĈ âù¬Èé÷Âêóë¬èÚÜäñëâØóÈÂóäÖæóÕÂóäÛäõÂóäØòĈÈ                                            
7 ÕóÚ Øöćë¬ÈÝæÖ¬îÂóäÿæøîÂĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćó ÃîÈÝúāÕãëóäËóèăØã ØöćĂËÛäõÂóä Ô                 
Ø¬óîóÂóéãóÚÕîÚÿâøîÈ 

ÃîÛÿÃÖÕóÚÜäñËóÂä ăÕĀÂ¬ ÝúāÕãëóäËóèăØã ØöćâöîóãùÖòĈÈĀÖ¬ Ɨƞ ÜöÃ÷ĈÚăÜ ØöćĂËÛäõÂóäëóã
ÂóäÛõÚÖÚØùÚÖČćó Ô Ø¬óîóÂóéãóÚÕîÚÿâøîÈ ÉóÂÖÚØóÈ Åøî ÉòÈìèòÕÂäùÈÿØßâìóÚÅä ăÜãòÈë×óÚö
ÜæóãØóÈ Åøî ÉòÈìèòÕáúÿÂĆÖ ĀæñÉòÈìèòÕÿËöãÈĂìâ¬ Ì÷ćÈâöÉČóÚèÚÝúāÕãëóäØöćĂËÛäõÂóä Ô Ø¬óîóÂóéãóÚ
ÕîÚÿâøîÈ äñìè¬óÈÿÕøîÚ ÖùæóÅâ 2558  ×÷È ÿÕøîÚëõÈìóÅâ 2559 ÉČóÚèÚØòĈÈëõĈÚ 17,273,801 ÅÚ 
(ÛäõêòØØ¬óîóÂóéãóÚăØã ÉČóÂòÕ (âìóËÚ), 2559)  

ÃîÛÿÃÖÕóÚßøĈÚØöć ăÕĀÂ¬ Ø¬óîóÂóéãóÚÕîÚÿâøîÈ 
ÃîÛÿÃÖÕóÚäñãñÿèæó Ë¬èÈäñãñÿèæóĂÚÂóäÕČóÿÚõÚÂóäèõÉòã ÖòĈÈĀÖ¬ ÿÕøîÚÙòÚèóÅâ 2559 · 

ÿÕøîÚÂùâáóßòÚÙ° 2560 

http://aot-th.listedcompany.com/transport.html
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ÃîÛÿÃÖÂæù¬âÖòèîã¬óÈ ăÕĀÂ¬ ÝúāÕãëóäËóèăØã ØöćâöîóãùÖòĈÈĀÖ¬ Ɨƞ ÜöÃ÷ĈÚăÜ ØöćĂËÛäõÂóäëóã
ÂóäÛõÚÖÚØùÚÖČćó Ô Ø¬óîóÂóéãóÚÕîÚÿâøîÈ ÉóÂÖÚØóÈ Åøî ÉòÈìèòÕÂäùÈÿØßâìóÚÅä ăÜãòÈë×óÚö
ÜæóãØóÈ Åøî ÉòÈìèòÕáúÿÂĆÖ ĀæñÉòÈìèòÕÿËöãÈĂìâ¬ āÕãâö 3 ëóãÂóäÛõÚ āÕãÿÂĆÛÂæù¬âÖòèîã¬óÈëóãÂóä
ÛõÚæñ 160 Öòèîã¬óÈ äèâÿÜĆÚ 480 Öòèîã¬óÈ āÕãÂóäĂËëúÖäÅČóÚèÚÃîÈ Taro Yamane (îóÈ×÷ÈĂÚ 
Âòæãó èóÚõËã°ÛòÎËó, 2551) ĀØÚÅ¬ó āÕãĂËëúÖääñÕòÛÅèóâÿËøćîâòćÚäîãæñ 95 Å¬óÅèóâÅæóÕÿÅæøćîÚ
äîãæñ 5 ÉñăÕÂæù¬âÖòèîã¬óÈ 384.1 Öòèîã¬óÈ ìäøî ÿØ¬óÂòÛ 400 Öòèîã¬óÈ ĀæñăÕØČóÂóäëČóäîÈëČóìäòÛ
ĀÛÛëîÛ×óâÃîÈĀÖ¬æñëóãÂóäÛõÚĂÚÂäÔöØöćĀÛÛëîÛ×óâăâ¬ëâÛúäÔ° ÉČóÚèÚ 80 Öòèîã¬óÈ ìäøî
ëóãÂóäÛõÚæñ 60 Öòèîã¬óÈ äèâÿÜĆÚ 480 Öòèîã¬óÈ   

 
ëââÖõÑóÚÃîÈÂóäèõÉòã 

Ɨ. ÜòÉÉòãë¬èÚÛùÅÅæ ØóÈÕóÚÿßé îóãù äñÕòÛÂóäé÷Âêó îóËöß äóãăÕÃîÈÝúĂËÛäõÂóäëóãÂóä
ÛõÚÖÚØùÚÖČćó ØöćĀÖÂÖ¬óÈÂòÚ ÉñâöÝæÖ¬îë¬èÚÜäñëâÂóäÖæóÕÛäõÂóä (ƝP³s) 

2. ÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóä (7P³s) ØóÈÕóÚÝæõÖáòÔÒ° ØóÈÕóÚäóÅó ØóÈÕóÚ
ë×óÚØöć ØóÈÕóÚÂóäë¬ÈÿëäõâÂóäÖæóÕ ØóÈÕóÚÛùÅæóÂä ØóÈÕóÚÂäñÛèÚÂóäĂìÛäõÂóä Āæñ
ØóÈÕóÚëõćÈĀèÕæîâØóÈÂóãáóß âöÝæÖ¬îÅèóâÖòĈÈĂÉÌøĈîÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóÃîÈÝúāÕãëóä
ËóèăØã 

 
ÜäñāãËÚ°ØöćÅóÕè¬óÉñăÕäòÛ 

1. ÝúÛäõìóäëóâóä×ÿÃóĂÉ×÷ÈÂæù¬âæúÂÅóÃîÈëóãÂóäÛõÚÃîÈÖÚÿîÈăÕ ĀæñØäóÛ×÷ÈÅèóâ
ÖîÈÂóäÃîÈæúÂÅóÿßøćîÚČóăÜëú¬ÂòÛßòÓÚóäñÛÛÖ¬óÈąĂìîÈÅ°Âä ĂìÿÜĆÚăÜĂÚØóÈØöćÕöØöćëùÕìäøîÖäÈ
ÖóâÅèóâÖîÈÂóäÃîÈæúÂÅóâóÂØöćëùÕ 

2. ÿßøćîÿÜĆÚÜäñāãËÚ°Ö¬îáóÅäòÑĀæñÿîÂËÚ ĂÚÂóäÃÚë¬ÈØóÈîóÂóéÕèãÖòèÛùÅÅæÿîÈ                    
ìäøî ÿÜĆÚëõćÈÃîÈÂĆÖóâ āÕãëóâóä×ÚČóÃîâúæØöćăÕÉóÂÂóäé÷ÂêóăÜßòÓÚóÙùäÂõÉÂóäÃÚë¬ÈĀæñÙùäÂõÉ
ÂóäØ¬îÈÿØöćãèÿßøćîÿßõćâéòÂãáóßĂìÂòÛÜäñÿØéâóÂÃ÷ĈÚ 

3. ëóâóä×é÷ÂêóßåÖõÂääâÝúÛäõāáÅÃîÈëóãÂóäÛõÚ ØòĈÈĂÚäúÜĀÛÛäóÅóÜÂÖõĀæñäúÜĀÛÛ               
ëóãÂóäÛõÚÖÚØùÚÖČćóÿßøćîØöćëóâóä×ÚČóăÜĀÂăÃ ßòÓÚó ĂìÿÂõÕÅèóâĀÖÂÖ¬óÈĂÚÂóäĀÃ¬ÈÃòÚÕóÚÙùäÂõÉ
ÃîÈÂóäÛõÚ ÂäÔöØöćÉñÚČóÃîÝõÕßæóÕăÜĀÂăÃ ÿßøćîĂìÖîÛëÚîÈÅèóâÖîÈÂóäÃîÈæúÂÅóëúÈëùÕ 

4. ÿßøćîÿÜĆÚĀÚèØóÈëČóìäòÛÝúÜäñÂîÛÙùäÂõÉÂóäÛõÚ ëóâóä×ÚČóÝæÂóäé÷ÂêóăÜÿÜĆÚĀÚèØóÈ
ĂÚÂóäÂČóìÚÕØõéØóÈ èóÈĀÝÚÂČóìÚÕÚāãÛóãìäøîÂæãùØÙ°Ö¬óÈą 

5. ÿßøćîÿÜĆÚÜäñāãËÚ°ÂòÛÝúÜäñÂîÛÙùäÂõÉëóãÂóäÛõÚĂÚÂóäÂČóìÚÕ ÂóäèóÈĀÝÚ ÂóäÖæóÕ                                   
ÂóäÜäñËóëòâßòÚÙ° ìäøîÂóäÉòÕāÜäāâËòćÚ ĂìÖäÈÖ¬îÅèóâÖäÈÂóäÃîÈÂæù¬âÿÜóìâóã āÕãã÷ÕÖóâ               
ÝæèõÉòãØöćîóÈîõÈĀæñë¬èÚÜäñëâØóÈÂóäÖæóÕÖ¬óÈą 
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ÜòÉÉòãë¬èÚÜäñëâ             

ÂóäÖæóÕÛäõÂóä 

(7P³s)  

6. ÿßøćîÿÜĆÚĀÚèØóÈĂÚÂóäÿëäõâáóßæòÂêÔ°ØöćÕöĂìÂòÛîÈÅ°Âä ìäøîÙùäÂõÉÂóäÛõÚ ØòĈÈĂÚ
äúÜĀÛÛëóãÂóäÛõÚÜÂÖõìäøîäúÜĀÛÛëóãÂóäÛõÚÖÚØùÚÖČćó 

7. ÿßøćîÿÜĆÚÜäñāãËÚ°ĂÚÂóäÖòĈÈäóÅóîã¬óÈÿìâóñëâ ĀæñÖäÈÖóâÅèóâÖîÈÂóäÃîÈæúÂÅó
ëúÈëùÕ 

8. ÿßøćîÿÜĆÚÜäñāãËÚ°Ö¬îîÈÅ°Âä ĂÚÂóäÿßõćâæúÂÅóĂìâ¬ĀæñäòÂêóÑóÚæúÂÅóÿÕõâ 
 

ÂäîÛĀÚèÅõÕĂÚÂóäèõÉòã      
              ÖòèĀÜäîõëäñ (Independent)                                     ÖòèĀÜäÖóâ (Dependent)   
 
 

         ÜòÉÉòãë¬èÚÛùÅÅæ 
          ÃîÈÝúĂËÛäõÂóä 

 
 

áóßØöć Ɨ  ÂäîÛĀÚèÅõÕĂÚÂóäèõÉòã 
 
Âóäëù¬âÖòèîã¬óÈ  

1. ØČóÂóäëù¬âÖòèîã¬óÈĀÛÛÿÉóñÉÈ (Purposive sampling) āÕãÂóäĀÉÂĀÛÛëîÛ×óâĂìÂòÛ                                  
ÝúØöćÿæøîÂĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćó ØöćÿÜĆÚÅÚăØã āÕãâöîóãùÖòĈÈĀÖ¬ Ɨƞ ÜöÃ÷ĈÚăÜ ØöćĂËÛäõÂóäëóã
ÂóäÛõÚÖÚØùÚÖČćó Ô Ø¬óîóÂóéãóÚÕîÚÿâøîÈ ÉóÂÖÚØóÈ Åøî ÉòÈìèòÕÂäùÈÿØßâìóÚÅä ăÜãòÈë×óÚö
ÜæóãØóÈ Åøî ÉòÈìèòÕáúÿÂĆÖ ĀæñÉòÈìèòÕÿËöãÈĂìâ¬ ÉČóÚèÚ 3 ëóãÂóäÛõÚ āÕãĀÛ¬ÈÿÜĆÚëóãÂóäÛõÚĀîä°
ÿîÿËöã ëóãÂóäÛõÚăæîîÚĀîä° ĀæñëóãÂóäÛõÚÚÂĀîä°  

2. Âóäëù¬âÖòèîã¬óÈĀÛ¬ÈËòĈÚ ( Random Sampling) ÿæøîÂÿÊßóñÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚ
ÖČćó Ô Ø¬óîóÂóéãóÚÕîÚÿâøîÈ ÉóÂÖÚØóÈ Åøî ÉòÈìèòÕÂäùÈÿØßâìóÚÅä ăÜãòÈë×óÚöÜæóãØóÈ Åøî 
ÉòÈìèòÕáúÿÂĆÖ ĀæñÉòÈìèòÕÿËöãÈĂìâ¬ ÉČóÚèÚ 3 ëóãÂóäÛõÚ āÕãĀÛ¬ÈÿÜĆÚëóãÂóäÛõÚĀîä°ÿîÿËöã ëóãÂóä
ÛõÚăæîîÚĀîä° ĀæñëóãÂóäÛõÚÚÂĀîä° ĀæñĀÛ¬ÈÿÂĆÛÂæù¬âÖòèîã¬óÈëóãÂóäÛõÚæñ 160 Öòèîã¬óÈ Ëóã 
80 ÅÚ ìÎõÈ 80 ÅÚ ĀÛ¬ÈÿÜĆÚ ÿëÚØóÈ ÂäùÈÿØßð · áúÿÂĆÖ Ëóã 4Ɩ ÅÚ ìÎõÈ 4Ɩ ÅÚ Āæñ ÂäùÈÿØßð · 
ÿËöãÈĂìâ¬ Ëóã 4Ɩ ÅÚ ìÎõÈ 4Ɩ ÅÚ äèâÿÜĆÚ 480 Öòèîã¬óÈ 
ÃòĈÚÖîÚĂÚÂóäëäóÈÿÅäøćîÈâøîØöćĂËĂÚÂóäèõÉòã 
 ĂÚÂóäëäóÈĀÛÛëîÛ×óâ Ýúé÷ÂêóÕČóÿÚõÚÂóäÕòÈÖ¬îăÜÚöĈ 

ÅèóâÖòĈÈĂÉÌøĈîÛäõÂóä 
ëóãÂóäÛõÚÖÚØùÚÖČćó  

āÕãÝúāÕãëóäËóèăØã  
Ô Ø¬óîóÂóéãóÚÕîÚ

ÿâøîÈ 
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1.é÷ÂêóÅÚÅèóÖČóäó ÿîÂëóäÖ¬óÈą ĀæñÈóÚèõÉòãÖ¬óÈąØöćÿÂöćãèÃîÈÂòÛÂóäÖæóÕìäøîÿäøćîÈÖ¬óÈą 
îóØõ ÿË¬Ú ØåêÏöë¬èÚÜäñëâÂóäÖæóÕÛäõÂóä (7Ps) äèâ×÷ÈÅèóâÖòĈÈĂÉÌøĈî ÿßøćîÚČóâóÿÜĆÚÃîâúæĂÚ
ÂóäëäóÈĀÛÛëîÛ×óâ 

2.ØČóÂóäé÷ÂêóÂóäëäóÈÃîÅČó×óâÃîÈĀÛÛëîÛ×óâ ĂÚÿæ¬âÈóÚèõÉòãØöćÿÂöćãèÃîÈ ÿßøćîÚČóâó
ÿÜĆÚĀÚèØóÈĀæñĂËÅČó×óâØöćăÕÖäèÉëîÛÅèóâÿØöćãÈÖäÈìäøîØČóÂóäìóÅ¬óÅèóâÿËøćîâòćÚÿÜĆÚØöć
ÿäöãÛäîãĀæè  

3.ëäóÈÃîÅČó×óâÃîÈĀÛÛëîÛ×óâ ĂìÅäîÛÅæùâÿÚøĈîìóâóÂØöćëùÕäèâ×÷ÈÅèóâÿìâóñëâ
ÃîÈáóêóØöćĂË ĂìâöÅèóâëâÛúäÔ°âóÂØöćëùÕ ÿßøćîĂìĀÛÛëîÛ×óââöÅèóâÅäÛ×èÚëâÛúäÔ°ĀæñĂË
ÜäñāãËÚ°ăÕâóÂØöćëùÕ 

4.ÚČóĀÛÛëîÛ×óâØöćëäóÈÃ÷ĈÚăÜìóÅèóâÿØöćãÈÖäÈ (Content validity) āÕãÂóäé÷ÂêóÅäòĈÈÚöĈ 
ÿÜĆÚÂóäé÷ÂêóÿËõÈÜäõâóÔ (Quantitative Research) ĂËĀÛÛëîÛ×óâ (Questionnaire) ÿÜĆÚÿÅäøćîÈâøî
ĂÚÂóäÿÂĆÛÃîâúæ Ì÷ćÈÉñâöÅèóâÿØöćãÈÖäÈĂÚë¬èÚÃîÈÿÚøĈîìó (Content validity) āÕãÝúé÷ÂêóăÕÚČó
ĀÛÛëîÛ×óâØöćëäóÈÃ÷ĈÚ ăÜÖäèÉëîÛÅèóâ×úÂÖîÈËòÕÿÉÚäèâăÜ×÷ÈÂóäâöÅèóâëîÕÅæîÈÂòÛ
ÿÚøĈîìóÂòÛëõćÈØöćÖîÈÂóäé÷ÂêóÉČóÚèÚ 30 Öòèîã¬óÈ 

5. ÚČóÃîâúæØöćăÕÉóÂĀÛÛëîÛ×óâ ÅČóÚèÔìóÅèóâëòâßòÚÙ°ĀÖ¬æñÃîÂòÛÅñĀÚÚäèâ                        
ĀÖ¬æñÕóÚ ÿßøćîìóÅèóâÿËøćîâòćÚäóãÜòÉÉòã ĀæñìóÅèóâÿËøćîâòćÚØòĈÈÊÛòÛÃîÈĀÛÛëîÛ×óâ Õèã
āÜäĀÂäâÅîâßõèÿÖîä° āÕãĂËëúÖäëòâÜäñëõØÙõċëìßòÚÙ°Āîæà¬óÅäîÚÛóÅ (Cronbach³s alpha 
coefficient) āÕãÅ¬óÅèóâÿØöćãÈÖäÈÃîÈÖòèĀÜäăÕÕòÈÚöĈ ÕóÚÝæõÖáòÔÒ° ÿØ¬óÂòÛ Ɩ.ƟƖƙ ÕóÚ ÿØ¬óÂòÛ 
Ɩ.ƞƞƟ ÕóÚË¬îÈØóÈÂóäÉòÕÉČóìÚ¬óã ÿØ¬óÂòÛ Ɩ.ƞƖƖ ÕóÚë¬ÈÿëäõâÂóäÃóã ÿØ¬óÂòÛ Ɩ.ƞƞƚ ÕóÚÛùÅæóÂä 
ÿØ¬óÂòÛ Ɩ.ƟƙƟ ÕóÚæòÂêÔñØóÈÂóãáóß ÿØ¬óÂòÛ Ɩ.Ɵƙƛ ÕóÚÂäñÛèÚÂóäĂìÛäõÂóä ÿØ¬óÂòÛ Ɩ.ƟƘƟ Āæñ
ÕóÚÅèóâÖòĈÈĂÉÌøĈî ÿØ¬óÂòÛ Ɩ.ƞƞƙ 

 
ë×õÖõØöćĂËĂÚÂóäèõÿÅäóñì° 
 ĂÚÂóäé÷ÂêóÅäòĈÈÚöĈ ĂËÂóäèõÿÅäóñì°ÃîâúæØöćăÕÉóÂĀÛÛëîÛ×óâ ØöćÖäèÉëîÛÅèóâ×úÂÖîÈ
ÿäöãÛäîãĀæè ăÜÜäñâèæÝæÕèãÂóäĂËë×õÖõĀæñāÜäĀÂäâëČóÿäĆÉäúÜëČóìäòÛÂóäèõÉòã (SPSS) ĂÚÂóä
èõÿÅäóñì°ÃîâúæÕòÈÚöĈ 

Ɨ. ë×õÖõÿËõÈßääÔÚó (Descriptive statistics) ĂËÅ¬óĀÉÂĀÉÈÅèóâ×öć (Frequency) ĀæñëäúÜ
îîÂâóÿÜĆÚÅ¬óäîãæñ (Percentage) ĀæñĂËÂóäìóÅ¬óÿÊæöćã (Mean) Āæñë¬èÚÿÛöćãÈÿÛÚâóÖäÑóÚ 
(Standard Deviation) ÿßøćîĀëÕÈæòÂêÔñÂóäÂäñÉóãÃîâúæ  

Ƙ. ë×õÖõÿËõÈîÚùâóÚ (Inferential statistics) ë×õÖõØöćĂËØÕëîÛ Åøî ÂóäèõÿÅäóñì°ëâÂóä×Õ×îã
ßìùÅúÔ (Multiple Regression Analysis) ìäøî (MRA)  
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ÝæÂóäèõÉòã 
1. æòÂêÔñØòćèăÜÃîÈÝúÖîÛĀÛÛëîÛ×óâ ÿßøćîÂóäÿÂĆÛĀÛÛëîÛ×óâØöćÿÜĆÚÂæóÈâóÂØöćëùÕ 

É÷ÈĀÛ¬ÈÿÂĆÛĀÛÛëîÛ×óâāÕãÝúÖîÛĀÛÛëîÛ×óâÿÜĆÚÿßéËóãĀæñÿßéìÎõÈÉČóÚèÚØöćÿØ¬óÂòÚ Āæñ
ĀÛ¬ÈÿÂĆÛĀÖ¬æñëóãÂóäÛõÚĂÚÉČóÚèÚØöćÿØ¬óÂòÚ ÝúāÕãëóäë¬èÚĂìÎ¬ âöîóãùîãú¬Øöć 25 - 30 Üö âöäñÕòÛ
Âóäé÷Âêóîãú¬ØöćäñÕòÛÜäõÎÎóÖäö âöë×óÚáóßāëÕ âöîóËößÿÜĆÚßÚòÂÈóÚÛäõêòØÿîÂËÚ âöäóãăÕÖ¬î
ÿÕøîÚîãú¬Øöć 20,001 - 25,000 ÛóØ  

2. ßåÖõÂääâÂóäĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćó ÝúāÕãëóäë¬èÚĂìÎ¬ßÛè¬ó âöÅèóâ×öćĂÚÂóä
ÿÕõÚØóÈÿÊæöćãÖ¬îÜö Åøî 1-2 ÅäòĈÈÖ¬îÜö āÕãâöèòÖ×ùÜäñëÈÅ°ÿßøćîØ¬îÈÿØöćãèĀæñßòÂÝ¬îÚ âöèòÚĀæñÿèæóĂÚ
ÂóäÿÕõÚØóÈ Åøî èòÚéùÂä° · èòÚîóØõÖã° âöË¬èÈÿèæóØöćîîÂÿÕõÚØóÈâóÂØöćëùÕ Åøî 8:01 · 10:00 Ú. âöÝúØöćâö
îõØÙõßæÖ¬îÂóäÿæøîÂĂËëóãÂóäÛõÚÖÚØùÚÖČćó Åøî ÖòÕëõÚĂÉÿîÈāÕãăâ¬âöĂÅäĀÚñÚČó âöÂóäëČóäîÈØöćÚòćÈ
ìäøîÌøĈîÖòĊèāÕãëóäÃîÈëóãÂóäÛõÚÖÚØùÚÖČćó āÕãÂóäÉîÈÝ¬óÚÿèĆÛăÌÖ°ÃîÈëóãÂóäÛõÚâóÂØöćëùÕ 

3. ÂóäËČóäñÿÈõÚ 3 îòÚÕòÛØöćëñÕèÂØöćëùÕĂÚÂóäÉ¬óãìäøîËČóäñÅ¬óÖòĊèāÕãëóäÃîÈÝúāÕãëóäËóè
ăØã Ô Ø¬óîóÂóéãóÚÕîÚÿâøîÈ ßÛè¬ó ÝúāÕãëóäë¬èÚĂìÎ¬ âöÅèóâÿìĆÚÂóäËČóäñÅ¬óÖòĊèāÕãëóä ÿÜĆÚ
æČóÕòÛØöć 1 ÅøîÂóäËČóäñÿÈõÚāÕãÂóäËČóäñÕèãÿÈõÚëÕ ÛòÖäÿÅäÕõÖ ĀæñÝ¬óÚ Internet Banking ë¬èÚ
æČóÕòÛØöć 2 Åøî ËČóäñÝ¬óÚÿÅóÚ°ÿÖîä°ÿÌîä°èõë āîÚÿÈõÚÝ¬óÚÙÚóÅóä ĀæñËČóäñÝ¬óÚ Internet Banking 
ĀæñîòÚÕòÛØöć 3 Åøî ËČóäñÝ¬óÚÿÅóÚ°ÿÖîä°ÿÌîä°èõë āîÚÿÈõÚÝ¬óÚÙÚóÅóä ĀæñËČóäñÿÜĆÚÿÈõÚëÕ 

4. ÿßé ØöćĀÖÂÖ¬óÈÂòÚ ë¬ÈÝæÖ¬îÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóä ĂÚÕóÚÝæõÖáòÔÒ° ÕóÚ
äóÅó ÕóÚË¬îÈØóÈÂóäÉòÕÉČóìÚ¬óã ÕóÚÂóäë¬ÈÿëäõâÖæóÕ ÕóÚÂäñÛèÚÂóäĂìÛäõÂóä ĀæñÕóÚ
æòÂêÔñØóÈÂóãáóß ăâ¬ĀÖÂÖ¬óÈÂòÚ ĀÖ¬ÿßéØöćĀÖÂÖ¬óÈÂòÚ ÂæòÛâöÝæÖ¬îÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕ
ÛäõÂóä ĂÚÕóÚÛùÅæóÂä ØöćĀÖÂÖ¬óÈÂòÚ ÕòÈĀëÕÈĂÚÖóäóÈØöć 1 

 
ÖóäóÈØöć 1 ÿßé ØöćĀÖÂÖ¬óÈÂòÚ ë¬ÈÝæÖ¬îÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóä ĀÖÂÖ¬óÈÂòÚ 
ÜòÉÉòãë¬èÚÛùÅÅæ  ÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóä   ë×õÖõØöćĂË                  t              Sig.        
ÿßé                             ÕóÚÝæõÖáòÔÒ°     Independent  Samples t-test       0.97 0.30                   
         ÕóÚäóÅó                     Independent Samples t-test 0.13 0.59              
        ÕóÚÂóäÉòÕÉČóìÚ¬óã   Independent Samples t-test 1.41  0.96             
   ÕóÚÂóäë¬ÈÿëäõâÂóäÖæóÕ   Independent Samples t-test 1.99  0.74                 
         ÕóÚÛùÅæóÂä    Independent Samples t-test 1.45  0.01*         

     ÕóÚÂäñÛèÚÂóäĂìÛäõÂóä   Independent Samples t-test 2.26  0.21             
         ÕóÚæòÂêÔñØóÈÂóãáóß                     Independent Samples t-test 1.26  0.42                

5. îóãù ØöćĀÖÂÖ¬óÈÂòÚ ë¬ÈÝæÖ¬îÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóä ĂÚÕóÚÝæõÖáòÔÒ° ÕóÚ
Ë¬îÈØóÈÂóäÉòÕÉČóìÚ¬óã ÕóÚÛùÅæóÂä ĀæñÕóÚæòÂêÔñØóÈÂóãáóß ăâ¬ĀÖÂÖ¬óÈÂòÚ ĀÖ¬îóãùÃîÈ
ÝúĂËÛäõÂóä ØöćĀÖÂÖ¬óÈÂòÚ ÂæòÛâöÝæÖ¬îÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóä ĂÚÕóÚäóÅó ÕóÚÂóä
ë¬ÈÿëäõâÖæóÕ ÕóÚÂäñÛèÚÂóäĂìÛäõÂóä ØöćĀÖÂÖ¬óÈÂòÚ ÕòÈĀëÕÈĂÚÖóäóÈØöć 2 
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ÖóäóÈØöć 2 îóãù ØöćĀÖÂÖ¬óÈÂòÚ ë¬ÈÝæÖ¬îÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóä ĀÖÂÖ¬óÈÂòÚ 
ÜòÉÉòãë¬èÚÛùÅÅæ ÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóä  ë×õÖõØöćĂË                  F              Sig.        
îóãù   ÕóÚÝæõÖáòÔÒ°   One-Way ANOVA  1.64 0.13              
         ÕóÚäóÅó                 One-Way ANOVA       2.15 0.04*          

ÕóÚÂóäÉòÕÉČóìÚ¬óã     One-Way ANOVA     1.47 0.18              
ÕóÚÂóäë¬ÈÿëäõâÂóäÖæóÕ  One-Way ANOVA   3.02 0.00**          
ÕóÚÛùÅæóÂä    One-Way ANOVA   1.70 0.11            
ÕóÚÂäñÛèÚÂóäĂìÛäõÂóä   One-Way ANOVA    2.12 0.04*     
ÕóÚæòÂêÔñØóÈÂóãáóß   One-Way ANOVA       0.67 0.67            

          
6. äñÕòÛÂóäé÷Âêó ÃîÈÝúĂËÛäõÂóä ØöćĀÖÂÖ¬óÈÂòÚ ë¬ÈÝæÖ¬îÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕ

ÛäõÂóä (7Ps) ĂÚÕóÚÝæõÖáòÔÒ° ÕóÚäóÅó ÕóÚÂóäÉòÕÉČóìÚ¬óã ÕóÚÂóäë¬ÈÿëäõâÂóäÖæóÕ ÕóÚ
ÛùÅæóÂä ÕóÚÂäñÛèÚÂóäĂìÛäõÂóä ĀæñÕóÚæòÂêÔñØóÈÂóãáóß ăâ¬ĀÖÂÖ¬óÈÂòÚ ÕòÈĀëÕÈĂÚ
ÖóäóÈØöć 3 
ÖóäóÈØöć 3 äñÕòÛÂóäé÷Âêó ØöćĀÖÂÖ¬óÈÂòÚ ë¬ÈÝæÖ¬îÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóä ĀÖÂÖ¬óÈÂòÚ 
ÜòÉÉòãë¬èÚÛùÅÅæ ÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóä  ë×õÖõØöćĂË                 F              Sig.        
äñÕòÛÂóäé÷Âêó   ÕóÚÝæõÖáòÔÒ°      One-Way ANOVA       2.44 0.08             

ÕóÚäóÅó     One-Way ANOVA    0.41 0.66           
ÕóÚÂóäÉòÕÉČóìÚ¬óã     One-Way ANOVA     1.63 0.19             
ÕóÚÂóäë¬ÈÿëäõâÂóäÖæóÕ  One-Way ANOVA   0.72 0.48                  
ÕóÚÛùÅæóÂä      One-Way ANOVA         0.52 0.59             
ÕóÚÂäñÛèÚÂóäĂìÛäõÂóä   One-Way ANOVA       0.26 0.77             
ÕóÚæòÂêÔñØóÈÂóãáóß   One-Way ANOVA        2.23 0.79   

 
7. îóËöß ØöćĀÖÂÖ¬óÈÂòÚ ë¬ÈÝæÖ¬îÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóä ĂÚÕóÚÝæõÖáòÔÒ° ÕóÚ

äóÅó ÕóÚË¬îÈØóÈÂóäÉòÕÉČóìÚ¬óã ÕóÚÛùÅæóÂä ÕóÚÂäñÛèÚÂóäĂìÛäõÂóä ĀæñÕóÚæòÂêÔñ
ëõćÈĀèÕæîâØóÈÂóãáóß ăâ¬ĀÖÂÖ¬óÈÂòÚ ĀÖ¬îóËößÃîÈÝúĂËÛäõÂóä ØöćĀÖÂÖ¬óÈÂòÚ ÂæòÛâöÝæÖ¬îÜòÉÉòã
ë¬èÚÜäñëâÂóäÖæóÕÛäõÂóä ĂÚÕóÚÂóäë¬ÈÿëäõâÖæóÕ ØöćĀÖÂÖ¬óÈÂòÚ ÕòÈĀëÕÈĂÚÖóäóÈØöć 4 
 
ÖóäóÈØöć 4 îóËöß ØöćĀÖÂÖ¬óÈÂòÚ ë¬ÈÝæÖ¬îÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóä ĀÖÂÖ¬óÈÂòÚ 
ÜòÉÉòãë¬èÚÛùÅÅæ ÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóä  ë×õÖõØöćĂË                 F              Sig.        
îóËöß        ÕóÚÝæõÖáòÔÒ°              One-Way ANOVA           0.81 0.54              
        ÕóÚäóÅó     One-Way ANOVA         1.68  0.13            
   ÕóÚÂóäÉòÕÉČóìÚ¬óã        One-Way ANOVA           1.71 0.12             

ÕóÚÂóäë¬ÈÿëäõâÂóäÖæóÕ   One-Way ANOVA         2.69 0.02*          
ÕóÚÛùÅæóÂä    One-Way ANOVA        0.73 0.59        

         ÕóÚÂäñÛèÚÂóäĂìÛäõÂóä   One-Way ANOVA         1.30 0.26            
ÕóÚæòÂêÔñØóÈÂóãáóß   One-Way ANOVA             1.85 0.10    
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8. äóãăÕ ØöćĀÖÂÖ¬óÈÂòÚ ë¬ÈÝæÖ¬îÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóä ĂÚÕóÚÝæõÖáòÔÒ° ÕóÚ
äóÅó ÕóÚË¬îÈØóÈÂóäÉòÕÉČóìÚ¬óã ÕóÚÛùÅæóÂä ĀæñÕóÚÂäñÛèÚÂóäĂìÛäõÂóä ăâ¬ĀÖÂÖ¬óÈÂòÚ ĀÖ¬
äóãăÕÃîÈÝúĂËÛäõÂóä ØöćĀÖÂÖ¬óÈÂòÚ ÂæòÛâöÝæÖ¬îÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóä ĂÚÕóÚÂóä
ë¬ÈÿëäõâÖæóÕ ĀæñÕóÚæòÂêÔñëõćÈĀèÕæîâØóÈÂóãáóß ØöćĀÖÂÖ¬óÈÂòÚ ÕòÈĀëÕÈĂÚÖóäóÈØöć 5 

 
ÖóäóÈØöć 5 äóãăÕ ØöćĀÖÂÖ¬óÈÂòÚ ë¬ÈÝæÖ¬îÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóä ĀÖÂÖ¬óÈÂòÚ 
ÜòÉÉòãë¬èÚÛùÅÅæ ÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóä  ë×õÖõØöćĂË                  F             Sig.        
äóãăÕ    ÕóÚÝæõÖáòÔÒ°    One-Way ANOVA          1.24 0.28               
         ÕóÚäóÅó     One-Way ANOVA   1.67 0.12             
         ÕóÚÂóäÉòÕÉČóìÚ¬óã    One-Way ANOVA    1.55 0.15               

  ÕóÚÛùÅæóÂä     One-Way ANOVA           2.75   0.01*          
ÕóÚÛùÅæóÂä     One-Way ANOVA         0.93 0.47              
ÕóÚÂäñÛèÚÂóäĂìÛäõÂóä   One-Way ANOVA           1.29 0.25             
ÕóÚæòÂêÔñØóÈÂóãáóß   One-Way ANOVA        3.11 0.00**   

 
9. ëČóìäòÛÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕÛäõÂóä Øöćë¬ÈÝæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäëóãÂóä

ÛõÚÖÚØùÚÖČćó ßÛè¬ó ë¬èÚÜäñëâØóÈÂóäÖæóÕÛäõÂóäÕóÚÂóäë¬ÈÿëäõâÖæóÕ ÕóÚÛùÅæóÂä ĀæñÕóÚ
ÂäñÛèÚÂóäĂìÛäõÂóä âöÝæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäÃîÈÝúāÕãëóä ËóèăØãØöćĂËÛäõÂóäëóãÂóäÛõÚ
ÖÚØùÚÖČćó Ô Ø¬óîóÂóéãóÚÕîÚÿâøîÈ āÕãâöäóãæñÿîöãÕÕòÈĀëÕÈĂÚÖóäóÈØöć 6 

 
ÖóäóÈØöć 6 ë¬èÚÜäñëâØóÈÂóäÖæóÕÛäõÂóä Øöćë¬ÈÝæÖ¬îÅèóâÖòĈÈĂÉĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćó 

                       ëóãÂóäÛõÚÖÚØùÚÖČćó 

ÖòèĀÜä                     Unstandardized      standardized        t-test      Sig. 
Coefficients            Coefficients 

  B               Std. Error                    Beta 
Å¬óÅÈØöć    3.842       0.353               10.880      0.000** 
ÕóÚÝæõÖáòÔÒ°   0.030       0.073     0.026           0.403      0.687 
ÕóÚäóÅó          0.071       0.076     0.062             0.933      0.351 
ÕóÚë×óÚØöć   0.129            0.080     0.114            1.620      0.106 
ÕóÚÂóäë¬ÈÿëäõâÂóäÖæóÕ         0.345       0.073     0.298             4.730      0.000** 
ÕóÚÛùÅæóÂä   0.251       0.082     0.233              3.060      0.002** 
ÕóÚëõćÈĀèÕæîâØóÈÂóãáóß          0.224        0.075     0.202             2.982      0.003** 
ÕóÚÂäñÛèÚÂóäĂìÛäõÂóä         0.119       0.085    0.101             1.403      0.161 
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ÂóäîáõÜäóãÝæÂóäèõÉòã 
ÝæÂóäé÷Âêó ÿäøćîÈ ÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóä (ƝPs) ØöćâöÝæÖ¬îÂóäÿæøîÂĂËëóãÂóä

ÛõÚÖÚØùÚÖČćó ÃîÈÝúāÕãëóäËóèăØã ØöćĂËÛäõÂóä Ô Ø¬óîóÂóéãóÚÕîÚÿâøîÈ âöÜäñÿÕĆÚØöćëČóÅòÎ Øöć
ëóâóä×ÚČóÝæâóé÷ÂêóĀæñîáõÜäóãÝæăÕÕòÈÚöĈ 

ÝæÂóäé÷ÂêóÉóÂëââÖõÑóÚØöć Ɨ ßÛè¬ó ëîÕÅæîÈÂòÛÈóÚèõÉòãÃîÈëùÙö āÈèéõäõ, èääÔáäÔ° 
ÛäõßòÚÙ° Āæñ ÿÉêÏó ÚÂÚîã (2548) ăÕØČóÂóäé÷ÂêóÿäøćîÈ ßåÖõÂääâĀæñÅèóâß÷ÈßîĂÉÃîÈ
ÝúĂËÛäõÂóä āÕãëóäØóÈîóÂóéáóãĂÚÜäñÿØéÕèãëóãÂóäÛõÚÖÚØùÚÖČćó  ÂäÔöé÷ÂêóÿëÚØóÈÂóäÛõÚ 
ìóÕĂìÎ¬-ÂäùÈÿØßð Āæñ ÂäùÈÿØßð-ìóÕĂìÎ¬ÖÚØùÚÖČćó  Ì÷ćÈÝúÛäõāáÅë¬èÚĂìÎ¬âöË¬èÈîóãùîãú¬Øöć ƘƗ- ƙƛ 
Üö āëÕ  âöÂóäé÷ÂêóĂÚäñÕòÛÜäõÎÎóÖäö āÕãÿÕõÚØóÈ Ɨ-Ƙ ÅäòĈÈÖ¬îÜö ÂóäÛäõÂóäÅèóâëñÕèÂëÛóã âö
ÝæÖ¬îÂóäÿæøîÂĂËÂóäÛäõÂóäëóãÂóäÛõÚÿÜĆÚîã¬óÈâóÂ ÝúÛäõāáÅÉñÿæøîÂëóãÂóäÛõÚØöćÿìâóñëâĂì
ÖäÈÂòÛÖóâÅèóâÖîÈÂóäÃîÈÖòèÿîÈâóÂØöćëùÕ ăâ¬è¬óÉñÅèóâßîĂÉ  äóÅó ðæð  ĀæñÿÜĆÚăÜĂÚØõéØóÈ
ÿÕöãèÂòÚÂòÛÈóÚèõÉòãÃîÈ ÂåêÕó ÿËöãäèòÓÚëùÃ Āæñ ÜõãèääÔ ăÂäÿæõé (2559) ăÕØČóÂóäé÷Âêó
ÈóÚèõÉòãÿäøćîÈ ÜòÉÉòãØöćâöÝæÖ¬îÅèóâÖòĈÈĂÉÌøĈîÛäõÂóäëóãÂóäÛõÚ Ì÷ćÈÿÜäöãÛÿØöãÛäñìè¬óÈëóãÂóäÛõÚ
ăØãëâóãæ°ĀæñëóãÂóäÛõÚăØãĀîä°ÿîÿËöã ÿëÚØóÈÂäùÈÿØßð-ÂäñÛöć Āæñ ÂåêÕó ÿËöãäèòÓÚëùÃ Āæñ 
éäóÂùæ ëùāÅÖäßäìââö (ƘƛƛƟ) ăÕØČóÂóäé÷ÂêóÈóÚèõÉòãÿäøćîÈ ÂóäèõÿÅäóñì°ÿßøćîÉČóĀÚÂÂæù¬âæúÂÅó
ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćó āÕãĂËÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóä (ƝPs) ÝúÖîÛ
ĀÛÛëîÛ×óâë¬èÚĂìÎ¬  âöîóãù ƘƗ-ƙƖ Üö âöÂóäé÷ÂêóĂÚäñÕòÛÜäõÎÎóÖäö  âöäóãăÕÖ¬îÿÕøîÚîãú¬Øöć 
Ɨƛ,ƖƖƗ- Ƙƛ,ƖƖƖ ÛóØÖ¬îÿÕøîÚ  ßÛè¬ó ë¬èÚĂìÎ¬ÚòĈÚ âöèòÖ×ùÜäñëÈÅ°ĂÚÂóäÿæøîÂÿÕõÚØóÈ ÿßøćîÂóä
ßòÂÝ¬îÚ  āÕãâöÅèóâ×öć ĂÚÂóäÿÕõÚØóÈĂÚĀÖ¬æñÜö Åøî Ɨ-Ƙ ÅäòĈÈÖ¬îÜö ĀæñÖòÕëõÚĂÉÿæøîÂëóãÂóäÛõÚ
ÕèãÖòèÿîÈ āÕãÂóäëČóäîÈØöćÚòćÈÝ¬óÚÿèĆÛăÌÖ° ĀæñãòÈÅæóãÅæ÷ÈÂòÛÈóÚèõÉòãÃîÈ èòËä âóÚùßöäßòÚÙ° 
(2552) ăÕØČóÂóäé÷ÂêóÿäøćîÈ äñÕòÛÅèóâß÷ÈßîĂÉÖ¬îÜòÉÉòãØóÈÂóäÖæóÕÛäõÂóäÃîÈÝúĂËÛäõÂóäëóã
ÂóäÛõÚăØãĀîä°ÿîÿËöã ÃîÈÚòÂØ¬îÈÿØöćãèËóèăØã ë¬èÚĂìÎ¬ÝúÛäõāáÅ âöë×óÚáóßāëÕ âöäñÕòÛ
Âóäé÷ÂêóØöćÜäõÎÎóÖäö âöîóËößÿÜĆÚßÚòÂÈóÚÛäõêòØÿîÂËÚ/äòÛÉóÈ âöäóãăÕÖ¬îÿÕøîÚ 20,001 - 30,000 
ÛóØ āÕãÝæÂóäé÷ÂêóØČóĂìØäóÛè¬ó ÝúØöćâöÿßé îóãù ë×óÚáóß îóËöß ØöćĀÖÂÖ¬óÈÂòÚ ÉñâöäñÕòÛÅèóâ
ß÷ÈßîĂÉÖ¬îÜòÉÉòãØóÈÂóäÖæóÕØöćăâ¬ĀÖÂÖ¬óÈÂòÚ ĀÖ¬ÝúØöćâöäóãăÕÿÊæöćãÖ¬îÿÕøîÚØöćÖ¬óÈÂòÚ ÉñâöäñÕòÛ
Åèóâß÷ÈßîĂÉÖ¬îÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕØöćĀÖÂÖ¬óÈÂòÚ 

ÝæÂóäé÷ÂêóÉóÂëââÖõÑóÚØöć 2 ßÛè¬ó ëîÕÅæîÈÂòÛÈóÚèõÉòãÃîÈëùÙö āÈèéõäõ, èääÔáäÔ° 
ÛäõßòÚÙ° Āæñ ÿÉêÏó ÚÂÚîã (Ƙƛƚƞ) ăÕØČóÂóäé÷ÂêóÿäøćîÈ ßåÖõÂääâĀæñÅèóâß÷ÈßîĂÉÃîÈ
ÝúĂËÛäõÂóä āÕãëóäØóÈîóÂóéáóãĂÚÜäñÿØéÕèãëóãÂóäÛõÚÖÚØùÚÖČćó  ÂäÔöé÷ÂêóÿëÚØóÈÂóäÛõÚ 
ìóÕĂìÎ¬-ÂäùÈÿØßð Āæñ ÂäùÈÿØßð-ìóÕĂìÎ¬ ÝæÂóäé÷ÂêóØČóĂìÿäóäúè¬ó ÜòÉÉòãë¬èÚÜäñëâ
ÂóäÖæóÕĂÚÕóÚÂóäÛäõÂóä ÿßøćîÅèóâëñÕèÂëÛóã ÅèóâëñîóÕìäøîè¬óÅèóâØòÚëâòã âöÝæÖ¬îÂóä
ÖòĈÈĂÉÌøĈîÛäõÂóäÝúÛäõāáÅÿÜĆÚîã¬óÈâóÂ āÕãÝúÛäõāáÅÉñÿæøîÂëóãÂóäÛõÚØöćÖäÈÂòÛÖóâÅèóâÖîÈÂóä
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ÃîÈÖòèÿîÈâóÂØöćëùÕ ăâ¬è¬óÉñÅèóâßîĂÉ  äóÅó ðæð ĀæñãòÈëîÕÅæîÈÂòÛÈóÚèõÉòãÃîÈ éõèòÖäó 
ßõßòÓÚ°ăËãéõäõ (Ƙƛƛƚ) é÷ÂêóÿäøćîÈ ÜòÉÉòãĂÚÂóäÿæøîÂĂËÛäõÂóä ëóãÂóäÛõÚÖÚØùÚÖČćóÿëÚØóÈ
áóãĂÚÜäñÿØéÃîÈÝúāÕãëóäËóèăØã Âæù¬âÖòèîã¬óÈë¬èÚĂìÎ¬ØöćÿæøîÂĂËÛäõÂóäØöćÿÚÚÅèóâÜæîÕáòã 
ÜäñÂîÛÕèãÂóäÕúäóÅóÅ¬óāÕãëóäÂ¬îÚ ÿßøćîÂóäÖòÕëõÚĂÉÿæøîÂĂËëóãÂóäÛõÚ ĀæñÿÜĆÚăÜĂÚØõéØóÈ
ÿÕöãèÂòÚÂòÛÈóÚèõÉòãÃîÈ ÂåêÕó ÿËöãäèòÓÚëùÃ Āæñ éäóÂùæ ëùāÅÖäßäìââö (ƘƛƛƟ) ăÕØČóÂóäé÷Âêó
ÈóÚèõÉòãÿäøćîÈ ÂóäèõÿÅäóñì°ÿßøćîÉČóĀÚÂÂæù¬âæúÂÅóÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćó āÕãĂËÜòÉÉòãë¬èÚ
ÜäñëâÂóäÖæóÕÛäõÂóä (ƝPs) ÜòÉÉòãØöćâöîõØÙõßæÖ¬îÂóäÿæøîÂĂËëóãÂóäÛõÚÖÚØùÚÖČćóÚòĈÚ ĀÛ¬È
îîÂÿÜĆÚ ƚ ÜòÉÉòã āÕãßÛè¬ó ÜòÉÉòãÅèóâëČóÅòÎîòÚÕòÛØöć Ɨ Åøî æúÂÅóØöćĂËëóãÂóäÛõÚÖÚØùÚÖČćóÚòĈÚ Ăì
ÅèóâëČóÅòÎÖ¬îÂóäÉòÕāÜäāâËòćÚäóÅóÖòĊèāÕãëóä ÜòÉÉòãØöć Ƙ Åøî æúÂÅóØöćĂËëóãÂóäÛõÚÖÚØùÚÖČćóĂì
ÅèóâëČóÅòÎÖ¬îËøćîÿëöãÈ ÅèóâÚ¬óÿËøćî×øîÃîÈëóãÂóäÛõÚ ÜòÉÉòãØöć ƙ Åøî æúÂÅóĂìÅèóâëČóÅòÎÿÂöćãèÂòÛ
ÃòĈÚÖîÚÂóäÿËĆÅîõÚØöćëñÕèÂäèÕÿäĆè ăâ¬âöÂóäÌòÛÌîÚ ìäøîäèâ×÷ÈØöćÚòćÈÛÚÿÅäøćîÈÛõÚ ØöćâöÅèóâëÛóã 
ĀæñÜòÉÉòãëùÕØóã ÜòÉÉòãØöć ƚ æúÂÅóØöćĂìÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćó ĂìÅèóâëČóÅòÎÖ¬îÂóäĂìÛäõÂóä
ÃîÈßÚòÂÈóÚØöćâöÅèóâÿÜĆÚâõÖäëùáóßĀæñÿîóĂÉĂë¬Ö¬îæúÂÅó  ãòÈÿÜĆÚăÜĂÚØõéØóÈÿÕöãèÂòÚÂòÛÈóÚèõÉòã
ÃîÈ ÂåêÕó ÿËöãäèòÓÚëùÃ Āæñ ÜõãèääÔ ăÂäÿæõé (ƘƛƛƟ) ăÕØČóÂóäé÷ÂêóÈóÚèõÉòãÿäøćîÈ ÜòÉÉòãØöćâöÝæ
Ö¬îÅèóâÖòĈÈĂÉÌøĈîÛäõÂóäëóãÂóäÛõÚ Ì÷ćÈÿÜäöãÛÿØöãÛäñìè¬óÈëóãÂóäÛõÚăØãëâóãæ°ĀæñëóãÂóäÛõÚ
ăØãĀîä°ÿîÿËöã ÿëÚØóÈÂäùÈÿØßð-ÂäñÛöć ÝæÂóäé÷ÂêóßÛè¬óÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóäÃîÈ
ëóãÂóäÛõÚăØãëâóãæ° Øöćë¬ÈÝæÖ¬îÅèóâÖòĈÈĂÉÌøĈîëóãÂóäÛõÚ ăÕĀÂ¬ ÕóÚëõÚÅóĀæñÛäõÂóä ÕóÚÂóä
ë¬ÈÿëäõâÖæóÕ ĀæñÕóÚÛùÅæóÂäĀæñÚòÂÈóÚ ë¬èÚÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕÛäõÂóäÃîÈëóã
ÂóäÛõÚăØãĀîä°ÿîÿËöã ăÕĀÂ¬ ÜòÉÉòãë¬èÚÜäñëâØóÈÂóäÖæóÕĂÚÕóÚäóÅó āÕãÝúāÕãëóãÉñĂËë¬èÚ
ÜäñëâØóÈÂóäÖæóÕĂÚÕóÚØöćÂæ¬óèâóÿÜĆÚÖòèÖòÕëõÚĂÉĂÚÂóäÖòĈÈĂÉÌøĈîÿÜĆÚîã¬óÈĀäÂ ĀæñëîÕÅæîÈ
ÂòÛÈóÚèõÉòãÃîÈ ÂääÚáòØä ÂòÚĀÂè (Ƙƛƛƛ) ăÕØČóÂóäé÷ÂêóÿäøćîÈ ÅèóâÅóÕìèòÈĀæñÅèóâß÷ÈßîĂÉ
ÃîÈÝúāÕãëóäÂòÛÂóäÛäõÂóäëóãÂóäÛõÚ ÂäÔöé÷ÂêóëóãÂóäÛõÚØöćĂìÛäõÂóäÿÖĆâäúÜĀÛÛĂÚÜäñÿØé
ăØã  ÜòÉÉòãëČóÅòÎØöćëäóÈÅèóâß÷ÈßîĂÉĂìÂòÛÝúāÕãëóä Åøî ÅèóâÜæîÕáòãĂÚÂóäÿÕõÚØóÈ Âóäâö
ÖóäóÈÿØöćãèÛõÚĂìÿæøîÂâóÂìæóã âöØöćÚòćÈÂèóÈÃèóÈ âöäóÅóØöćÿìâóñëâĀæñâöÅèóâëñÕèÂäèÕÿäĆè ØòĈÈ
ĂÚÕóÚëòâáóäñìäøîè¬óÂóäÉîÈÖòĊèāÕãëóä ĀæñâößÚòÂÈóÚØöćâöÅèóâÿÜĆÚâøîîóËöß ëùáóßÿäöãÛäîã 
ĀæñãòÈëîÕÅæîÈÂòÛÈóÚèõÉòãÃîÈ ÔòÑÑó îČóăß (ƘƛƛƜ) ăÕØČóÂóäé÷ÂêóèõÉòãÿäøćîÈ ÜòÉÉòãØöćë¬ÈÝæÖ¬îÂóä
ÿæøîÂĂËëóãÂóäÛõÚÖÚØùÚÖČćó ëóãÂóäÛõÚìæòÂÃîÈÚòÂé÷Âêóë×óÛòÚÛòÔÒõÖßòÓÚÛäõìóäéóëÖä° āÕã
ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóÉñĂìÅèóâëČóÅòÎÂòÛäóÅóÖòĊèāÕãëóäÿÜĆÚîã¬óÈâóÂ 
 
ÃîÿëÚîĀÚñØöćăÕäòÛÉóÂÂóäèõÉòã 

1. ĂÚÕóÚæòÂêÔñØóÈÂóãáóß ÝúāÕãëóäë¬èÚĂìÎ¬ÖîÈÂóäØöćÚòćÈÛÚÿÅäøćîÈÛõÚ ØöćâöÅèóâ
ÂèóÈĀæñÚòćÈëÛóã ßäîâîùÜÂäÔ°ÿÅäøćîÈĂËØöćîãú¬ĂÚëáóßØöćâöâóÖäÑóÚ ÕòÈÚòĈÚÉ÷ÈÅèäìâòćÚÖäèÉëîÛ 
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ÿÅäøćîÈâøîìäøîÿËĆÅëáóßÿÅäøćîÈâøîÖ¬óÈąîãú¬ÿëâî 
2. ĂÚÂóäÃÚë¬ÈØóÈîóÂóéÕèãÖòèÛùÅÅæÿîÈ ìäøî ÿÜĆÚëõćÈÃîÈ ĂÚÕóÚÝæõÖáòÔÒ° ÝúāÕãëóä

ë¬èÚĂìÎ¬ÖîÈÂóäĂìâöÅèóâ×öćÃîÈÿØöćãèÛõÚÖóâØöćÖîÈÂóä ÿßøćîÂóäÿæøîÂÿèæóÿÕõÚØóÈØöćëñÕèÂ ÕòÈÚòĈÚ
ÿßøćîÖäÈÖ¬îÅèóâÖîÈÂóäÃîÈÝúāÕãëóäâóÂØöćëùÕ É÷ÈÅèäÿßõćâÿØöćãèÛõÚĂìâöÅèóâ×öćâóÂÃ÷ĈÚ āÕãÿÊßóñ
ĂÚèòÚÙääâÕó ßäîâØòĈÈăâ¬âöÂóäæ¬óËóÃîÈÿèæóÿÕõÚØóÈìäøîÖîÈÂóäĂìÿÅäøćîÈÛõÚîîÂîã¬óÈÖäÈÿèæó
ÚòĈÚÿîÈ ĀæñãòÈÖîÈÂóäÂóäÛäõÂóäØóÈáóÅßøĈÚÕõÚĀæñÛÚÿÅäøćîÈÛõÚîã¬óÈâöÅùÔáóß 

3. ĂÚÕóÚË¬îÈØóÈÂóäÉòÕÉČóìÚ¬óã ÝúāÕãëóäÿæĆÈÿìĆÚ×÷ÈÅèóâëñÕèÂĂÚÂóäÉîÈÖòĊèāÕãëóä                
Øöćëóâóä×ÉîÈăÕìæóãØóÈ ĀæñëñÕèÂâóÂØöćëùÕ äèâ×÷ÈÂóäËČóäñÿÈõÚìäøîÂóääòÛÖòĊèāÕãëóäØöćÈ¬óã 
Ö¬îÂóäĂËÛäõÂóäìäøîâöÃòĈÚÖîÚăâ¬ÌòÛÌîÚ äèâ×÷ÈÅèóâÿë×öãäÃîÈäñÛÛĂÚÂóäÉîÈ  

4. ëóâóä×ØäóÛ×÷ÈÅèóâÖîÈÂóäÃîÈæúÂÅóăÕîã¬óÈëúÈëùÕ ĀæñØäóÛ×÷ÈÅèóâÖîÈÂóäÃîÈ
æúÂÅó ÿßøćîÚČóăÜÂČóìÚÕĀæñëäóÈÂæãùØÙ°ØóÈÂóäÖæóÕ ĀæñØäóÛ×÷ÈÃîÛÂßä¬îÈ ÿßøćîÚČóăÜĀÂăÃ 
ÿßøćîëäóÈÃîăÕÿÜäöãÛĂìĀÂ¬ëóãÂóäÛõÚÃîÈÖÚÿîÈâóÂØöćëùÕ ÿË¬Ú ÂóäÛäõÂóä ÂóäÉòÕāÜäāâËòćÚ Âóä
ÂČóìÚÕäóÅóÖ¬óÈ ðæð 

5. ÝúāÕãëóäë¬èÚĂìÎ¬ ÚõãâÕúāÜäāâËòćÚ ìäøîÿËĆÅäóÅóÅ¬óÖòĊèāÕãëóäØóÈÿèĆÜăÌÖ° ÿßøćî
ëñÕèÂĂÚÂóäÉîÈ āÕãÛóÈØ¬óÚîóÉâöÂóäÉîÈæ¬èÈìÚó ÕòÈÚòĈÚĂÚÂóäÉòÕāÜäāâËòćÚ ìäøîÂóäÛ¬ÈÛîÂ
×÷ÈÅèóâÅùâÅ¬óÃîÈÅ¬óāÕãëóäĂÚäñãñÿèæóØöćÉČóÂòÕ ÅèóââöäóãæñÿîöãÕîã¬óÈËòÕÿÉÚ ĀæñØöćëČóÅòÎ
ÿèĆÛăÌÖ°ÅèäâöÅèóâÿë×öãä  

6. ÂóäÿëäõâáóßæòÂêÔ°ØöćÕöĂìÂòÛîÈÅ°Âä ĂÚÕóÚÛùÅæóÂä ÝúāÕãëóäë¬èÚĂìÎ¬Ăì
ÅèóâëČóÅòÎÂòÛÂóäÛäõÂóä ăâ¬è¬óÉñÿÜĆÚÂóäĀÖ¬ÈÂóãÂóäßúÕÉóìäøîÂóäãõĈâĀãâ ĀæñÂóäÿîóĂÉĂë¬Ö¬î
æúÂÅóÿÜĆÚîã¬óÈâóÂ ë¬èÚĂìÎ¬ÝúāÕãëóäÿæøîÂĂËëóãÂóäÛõÚāÕãÖòÕëõÚĂÉÉóÂÖòèÿæøîÂÕóÚÛùÅæóÂä
âóÂØöćëùÕ  

7. ĂÚÕóÚäóÅóĂìÿìâóñëâ ĀæñÖäÈÖóâÅèóâÖîÈÂóäÃîÈæúÂÅó ÝúāÕãëóäë¬èÚĂìÎ¬
ÖîÈÂóäÖòĊèāÕãëóäØöćâöäóÅó×úÂìäøîÖòĊèāÕãëóäØöćâöäóÅóÜäñìãòÕ ÿìâóñëâÂòÛÂóäÛäõÂóäØöćÅèäÉñ
ăÕäòÛ āÕãØČóÂóäÿÜäöãÛÿØöãÛÂòÛÅú¬ĀÃ¬ÈÃîÈëóãÂóäÛõÚÿÕöãèÂòÚ ÕòÈÚòĈÚÉ÷ÈÅèäÉòÕāÜäāâËòćÚìäøîáóÅ
ÛäõÂóäØöć×øîè¬óÿìâóñëâÂòÛëõćÈØöćÝúāÕãëóäÅèäăÕäòÛâóÂØöćëùÕ 

8. ĂÚÿßøćîÂóäÿßõćâæúÂÅóĂìâ¬ĀæñäòÂêóÑóÚæúÂÅóÿÕõâ äèâ×÷ÈÂóäÂæòÛâóĂËÛäõÂóäÌČĈó ÕòÈÚòĈÚ
É÷ÈÖîÈÿÚÚÕóÚÛùÅæóÂäĂìâóÂØöćëùÕ āÕãßÛÂóäé÷ÂêóßÛè¬ó ÝúāÕãëóäë¬èÚĂìÎ¬ĂìÅèóâëČóÅòÎÂòÛ
ÂóäÛäõÂóä ĂÚØùÂąÕóÚÿÜĆÚîã¬óÈâóÂ ăâ¬è¬óÉñÿÜĆÚÂóäĀÖ¬ÈÂóãÂóäßúÕÉóìäøîÂóäãõĈâĀãâ ĀæñÂóä
ÿîóĂÉĂë¬Ö¬îæúÂÅó āÕãÝúāÕãëóäÉñÿæøîÂĂËëóãÂóäÛõÚāÕãÖòÕëõÚĂÉÉóÂÖòèÿæøîÂÕóÚÛùÅæóÂäÚòćÚÿîÈ 
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ÈóÚèõÉòãØöćÿÂöćãèÃîÈĂÚîÚóÅÖ 
1. ÅèäÿÜäöãÛÿØöãÛÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćó ìäøîëóãÂóäÛõÚĂÚ

ØùÂäñÕòÛ ÿßøćîé÷ÂêóÅèóâß÷ÈßîĂÉÃîÈÝúĂËÛäõÂóäëóãÂóäÛõÚĀæñÚČóăÜÜäòÛÜäùÈĂìÖäÈÖ¬îÅèóâ
ÖîÈÂóäÃîÈÝúāÕãëóäâóÂØöćëùÕ ÿßøćîäòÂêóÑóÚæúÂÅó ØòĈÈæúÂÅóĂìâ¬ĀæñæúÂÅóÿÂ¬ó 

2. Åèäé÷ÂêóÜòÎìóÃîÈÝúāÕãëóäØöćĂËëóãÂóäÛõÚĂÚØùÂäñÕòÛìäøîëóãÂóäÛõÚÖÚØùÚÖČćó 
ÿßøćîÚČóâóÜäòÛÜäùÈĀæñÚČóăÜßòÓÚóĂÚë¬èÚÖ¬óÈą ÿßøćîÅèóâß÷ÈßîĂÉÃîÈæúÂÅóëúÈëùÕ ĀæñăÕë¬èÚ
ĀÛ¬ÈÖæóÕØöćâóÂØöćëùÕ  

3. Åèäé÷ÂêóāÕãÿÉóñÉÈÿëÚØóÈÃîÈĀÖ¬æñÉòÈìèòÕĀæñĀÖ¬æñëóãÂóäÛõÚ ÿßøćîé÷Âêó
ßåÖõÂääâÝúÛäõāáÅìäøîÅèóâß÷ÈßîĂÉØòĈÈËóèăØãĀæñËóèÖ¬óÈËóÖõ ÿßøćîăÜÚČóăÜèóÈĀÝÚìäøî
ÂČóìÚÕÂæãùØÙ°ĂÚÂóäÕČóÿÚõÚÙùäÂõÉÂóäÛõÚØöćĂìÕöØöćëùÕ 
 

ÛääÔóÚùÂäâ 
ÂääÔáòØä ÂòÚĀÂè. (Ƙƛƛƛ). ÅèóâÅóÕìèòÈĀæñÅèóâß÷ÈßîĂÉÃîÈÝúāÕãëóäÂòÛÂóäÛäõÂóäëóãÂóä
ÛõÚ  

ÂäÔöé÷ÂêóëóãÂóäÛõÚØöćĂìÛäõÂóäÛäõÂóäÿÖĆâäúÜĀÛÛĂÚÜäñÿØéăØã.  
(äóãÈóÚÂóäèõÉòã âìóèõØãóæòãäóËáòÏëèÚëùÚòÚØó). 

ÂåêÕó ÿËöãäèòÓÚëùÃ Āæñ ÜõãèääÔ ăÂäÿæõéâö. (ƘƛƛƟ). ÜòÉÉòãØöćâöÝæÖ¬îÅèóâÖòĈÈĂÉÌøĈîÛäõÂóäëóã 
ÂóäÛõÚ é÷ÂêóÿÜäöãÛÿØöãÛäñìè¬óÈëóãÂóäÛõÚăØãëâóãæ°ĀæñëóãÂóäÛõÚăØãĀîä°ÿîÿËöã
ÿëÚØóÈÂäùÈÿØßð-ÂäñÛöć. èóäëóäÙùäÂõÉÜäõØòéÚ°âìóèõØãóæòãìòèÿÊöãèÿÊæõâßäñÿÂöãäÖõ, ÊÛòÛ
Øöć Ɨ (âÂäóÅâ-âõ×ùÚóãÚ ƘƛƛƟ). 

ÂåêÕó ÿËöãäèòÓÚëùÃ Āæñ éäóÂùæ ëùāÅÖäßäìââö. (2559). ÂóäèõÿÅäóñì°ÿßøćîÉČóĀÚÂÂæù¬âæúÂÅó 
ÝúĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóāÕãĂËÜòÉÉòãë¬èÚÜäñëâÂóäÖæóÕÛäõÂóä(7Ps).  
èóäëóäÛäõìóäÙùäÂõÉÿØÅāÚāæãöâìóÚÅä, ÊÛòÛØöć 1 (âÂäóÅâ-âõ×ùÚóãÚ 2559). 

Âòæãó èóÚõËã°ÛòÎËó. (2551). ÂóäĂË SPSS for windows ĂÚÂóäèõÿÅäóñì°Ãîâúæ. ßõâß°ÅäòĈÈØöć 11. 
ÂäùÈÿØßð: Ùääâëóä. 

ÔòÑÑó îČóăß. (ƘƛƛƜ). ÜòÉÉòãØöćë¬ÈÝæÖ¬îÂóäÿæøîÂĂËëóãÂóäÛõÚ ÖÚØùÚÖČćó ìäøî ëóãÂóäÛõÚìæòÂ 
ÃîÈÚòÂé÷Âêóë×óÛòÚÛòÔÒõÖßòÓÚÛäõìóäéóëÖä°. (áóÅÚõßÚÙ°ÜäõÎÎóâìóÛòÔÒõÖ  
ë×óÛòÚÛòÔÒõÖßòÓÚÛäõìóäéóëÖä°). 

Ø¬óîóÂóéãóÚÕîÚÿâøîÈ. ( Ƙƛƛƞ). ÉČóÚèÚÝúāÕãëóäĂÚÜö2558. ëøÛÅÚÉóÂ  
 http://donmueangairportthai.com 
ăØãäòÑîîÚăæÚ°.  (Ƙƛƛƞ). ëóãÂóäÛõÚÖÚØùÚÖČćó. ëøÛÅÚÉóÂ 
http://www.thairath.co.th/content/533395 

http://donmueangairportthai.com/
http://www.thairath.co.th/content/533395
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ÛäõêòØØ¬óîóÂóéãóÚăØã ÉČóÂòÕ (âìóËÚ). ë×õÖõÃÚë¬ÈØóÈîóÂóé.  
ëøÛÅÚÉóÂ http://www.mot.go.th/about.html?id=ƘƗ 

èòËä âóÚùßöäßòÚÙ°. (ƘƛƛƘ). äñÕòÛÅèóâß÷ÈßîĂÉÖ¬îÜòÉÉòãØóÈÂóäÖæóÕÛäõÂóäÃîÈÝúĂËÛäõÂóä 
ëóãÂóäÛõÚăØãĀîä°ÿîÿËöãÃîÈÚòÂØ¬îÈÿØöćãèËóèăØã. (èõØãóÚõßÚÙ°ÜäõÎÎóâìóÛòÔÒõÖ 
âìóèõØãóæòãÂäùÈÿØß). 

éõèòÖäó ßõßòÓÚ°ăËãéõäõ. (Ƙƛƛƚ). ÜòÉÉòãĂÚÂóäÿæøîÂĂËÛäõÂóäëóãÂóäÛõÚÖÚØùÚÖČćóÿëÚØóÈ 
áóãĂÚÜäñÿØéÃîÈÝúāÕãëóäËóèăØã. ÃîÚĀÂ¬Ú : āäÈßõâß°ÅæòÈÚóÚóèõØãó. 

ëùÙö āÈèéõäõ  èääÔáäÔ° ÛäõßòÚÙ° Āæñ ÿÉêÏó ÚÂÚîã.  (Ƙƛƚƞ). ßåÖõÂääâĀæñÅèóâß÷ÈßîĂÉ 
ÃîÈÝúĂËÛäõÂóäāÕãëóäØóÈîóÂóéáóãĂÚÜäñÿØéÕèãëóãÂóäÛõÚÖÚØùÚÖČćó : ÂäÔöé÷Âêó  
ÿëÚØóÈÂóäÛõÚ ìóÕĂìÎ¬-ÂäùÈÿØßð Āæñ ÂäùÈÿØßð · ìóÕĂìÎ¬. (äóãÈóÚÂóäèõÉòã 
âìóèõØãóæòãØòÂêõÔ). 

http://www.mot.go.th/about.html?id=21
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îÈÅ°ÂóäĀì¬ÈÂóäÿäöãÚäúĀæñÂóäÉòÕÂóäÅèóâäú 
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Wanwimon  Ammarinnukhro 
Wanwimon.am@gmail.com 

âìóèõØãóæòãäóâÅČóĀìÈ, ÂäùÈÿØß, 10240 
èòÚÿßĆÎ   îÚõèääÖÚßÈé° 
Wanpen  Aniwattanapong 

Wonpen.siviarphahont@gmail.com 
âìóèõØãóæòãäóâÅČóĀìÈ, ÂäùÈÿØß, 10240 

 
ÛØÚČó 

 ÜòÉÉùÛòÚĀÚèÅõÕÃîÈîÈÅ°ÂóäĀì¬ÈÂóäÿäöãÚäú (Learning Organization) ăÕäòÛÅèóâëÚĂÉ
ÿÜĆÚîã¬óÈëúÈØòĈÈĂÚĀèÕèÈèõËóÂóäĀæñÂóäÛäõìóäÉòÕÂóäØöćâù¬ÈØòĈÈÜäòÛÿÜæöćãÚĀÜæÈßòÓÚóîÈÅ°Âóä 
ìæóã ą îÈÅ°ÂóäÿËøćîè¬óîÈÅ°ÂóäĀì¬ÈÂóäÿäöãÚäúÿÜĆÚĀÚèØóÈØöćëäóÈÅèóâîãú¬äîÕĀæñÅèóâ
ÿÉäõÎäù¬ÈÿäøîÈăÕîã¬óÈãòćÈãøÚ îÈÅ°ÂóäÉ÷ÈÖîÈĂìÅèóâëČóÅòÎĂÚÂóäßòÓÚóÛùÅæóÂäĂìâöÅèóâäú
Åèóâëóâóä×âóÂÃ÷ĈÚ ëÚòÛëÚùÚÂóäÿßõćâØùÚØóÈÜòÎÎó âöÂóäÿäöãÚäúëõćÈĂìâ¬ą ÿßøćîĂìØòÚÖ¬îÂóä
ÿÜæöćãÚĀÜæÈØöćÿÂõÕÃ÷ĈÚîãú¬ÖæîÕÿèæó 
 ÂóäÉòÕÂóäÅèóâäú (Knowledge Management) ÿÜĆÚÿäøćîÈÅ¬îÚÃóÈĂìâ¬  Ì÷ćÈÿÂõÕÃ÷ĈÚÉóÂÂóä
ÅÚßÛè¬óîÈÅ°ÂóäÖîÈëúÎÿëöãÅèóâäúăÜßäîâ ą ÂòÛÂóäØöćÛùÅæóÂäæóîîÂìäøîÿÂêöãÔîóãùÈóÚîòÚ
ë¬ÈÝæÂäñØÛÖ¬îÂóäÕČóÿÚõÚÂóäÃîÈîÈÅ°ÂóäÿÜĆÚîã¬óÈãõćÈ ÕòÈÚòĈÚÉóÂĀÚèÅõÕØöćâù¬ÈßòÓÚóÛùÅæóÂäĂìâö
ÅèóâäúâóÂĀÖ¬ÿßöãÈîã¬óÈÿÕöãèÉ÷ÈÿÜæöćãÚăÜ ĀæñâöÅČó×óâÖ¬îăÜè¬óÉñØČóîã¬óÈăäĂìîÈÅ°ÂóäăÕÿäöãÚäú
Õèã 
  ÂóäÉòÕÂóäÅèóâäú (Knowledge Management) ĀæñîÈÅ°ÂóäĀì¬ÈÂóäÿäöãÚäú (Learning 
Organization) ÿÜĆÚÿäøćîÈØöćâöÅèóâëòâßòÚÙ°ÂòÚÿÜĆÚîã¬óÈãõćÈ ìóÂîÈÅ°ÂóäÉñßòÓÚóÖÚÿîÈĂìÿÜĆÚ
îÈÅ°ÂóäĀì¬ÈÂóäÿäöãÚäúÂĆÉČóÿÜĆÚÉñÖîÈÛäõìóäÉòÕÂóäÅèóâäúáóãĂÚîÈÅ°ÂóäĂìÿÜĆÚäñÛÛÿßøćîë¬Èÿëäõâ
ĂìÛùÅæóÂäÿäöãÚäúăÕÉäõÈĀæñÖ¬îÿÚøćîÈìóÂîÈÅ°ÂóäĂÕâöÂóäÉòÕÂóäÅèóâäúāÕãăâ¬âöÂóäëäóÈ
ÛääãóÂóéĀì¬ÈÂóäÿäöãÚäúĂìÿÂõÕÃ÷ĈÚáóãĂÚîÈÅ°Âóä ÂĆÚòÛÿÜĆÚÂóäæÈØùÚØöćëúÎÿÜæ¬óăÕÿË¬ÚÂòÚ îã¬óÈăä
ÂĆÖóâ ÂóäÛäõìóäÉòÕÂóäÅèóâäúâöÅèóâÌòÛÌîÚâóÂÂè¬óÂóäßòÓÚóÛùÅæóÂäÕèãÂóäÞ÷ÂîÛäâ ÿßäóñ
ÿÜĆÚÂäñÛèÚÂóäØöćÖîÈÕČóÿÚõÚÂóäÖ¬îáóãìæòÈÉóÂØöćÛùÅæóÂäâöÅèóâäúÅèóâËČóÚóÎĀæè îÈÅ°ÂóäÉñ
ØČóîã¬óÈăäĂìÛùÅæóÂäÿìæ¬óÚòĈÚãõÚÕö×¬óãØîÕĀæñĀæÂÿÜæöćãÚÅèóâäúÂòÛÝúîøćÚ ĀæñëùÕØóãîÈÅ°Âóä
ÉñÖîÈìóÿØÅÚõÅÂóäÉòÕÿÂĆÛÅèóâäúÿÊßóñăèÂòÛîÈÅ°Âóäîã¬óÈâöäñÛÛÿßøćîÉñÚČóîîÂâóĂËăÕîã¬óÈâö
ÜäñëõØÙõáóß 

mailto:Wanwimon.am@gmail.com
mailto:Wonpen.siviarphahont@gmail.com
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ÅèóâìâóãÃîÈîÈÅ°ÂóäĀì¬ÈÂóäÿäöãÚäú 
 ĀÚèÅõÕÃîÈîÈÅ°ÂóäĀì¬ÈÂóäÿäöãÚäú ăÕâöÝúĂìÅèóâìâóãăèîã¬óÈìæóÂìæóã îóØõÿË¬Ú 
 ÜöÿÖîä° ÿÌĆÚÂö (Peter Senge) Âæ¬óèè¬ó îÈÅ°ÂóäĀì¬ÈÂóäÿäöãÚäúÿÜĆÚîÈÅ°ÂóäØöćÃãóãÃîÛÿÃÖ
Åèóâëóâóä×ÃîÈîÈÅ°ÂóäÿßøćîÚČóăÜëú¬ÂóäëäóÈÝæÈóÚØöćÖîÈÂóäîã¬óÈĀØÉäõÈĀæñÅÚĂÚîÈÅ°ÂóäÖ¬óÈ
ÿäöãÚäúèõÙöØöćÉñÿäöãÚäúÂòÚîã¬óÈÖ¬îÿÚøćîÈ 
 ăâÿÅõæ ÿÉ âóä°ÅèîÕë° (Michael J. Marquardt) Úõãóâè¬ó îÈÅ°ÂóäĀì¬ÈÂóäÿäöãÚäú ìâóã×÷È 
îÈÅ°ÂóäÌ÷ćÈâöÛääãóÂóéÃîÈÂóäÿäöãÚäúäóãÛùÅÅæ ĀæñÂæù¬â âöèõÙöÂóäÿäöãÚäúØöćÿÜĆÚßæèòÖ âöÂóäëîÚÅÚ
ÃîÈÖÚÿîÈĂìâöÂäñÛèÚÂóäÅõÕèõÿÅäóñì° ÿßøćîË¬èãĂìÿÃóĂÉĂÚëääßëõćÈ ëóâóä×ÿäöãÚäúÉòÕÂóä Āæñ
ĂËÅèóâäúÿÜĆÚÿÅäøćîÈâøîăÜëú¬ÅèóâëČóÿäĆÉÅèÛÅú¬ăÜÂòÛÂóäĂËÿØÅāÚāæãöØöćØòÚëâòã āÕãîÈÅ°ÜäñÂîÛ
ÃîÈÂóäÿÜĆÚîÈÅ°ÂóäĀì¬ÈÂóäÿäöãÚäúâö ƛ îÈÅ°ÜäñÂîÛ ăÕĀÂ¬ 

1. ßæèòÖÂóäÿäöãÚäú  (Learning Dynamics) 
2. ÂóäÜäòÛÿÜæöćãÚîÈÅ°Âóä  (Organization Transformation) 
3. ÂóäÿßõćâîČóÚóÉĀÂ¬ÛùÅÅæ  (People Empowerment) 
4. ÂóäÉòÕÂóäÅèóâäú  (Knowledge Management) 
5. ÂóäĂËÿØÅāÚāæãö  (Technology Application) 

 ãúÅæ°  (Yulk)  ăÕĂìÅèóâìâóãè¬ó îÈÅ°ÂóäĀì¬ÈÂóäÿäöãÚäú ÿÜĆÚîÈÅ°ÂóäØöćâöÅèóâÜäóä×Úó
ĂÚÂóäØöćÉñÿäöãÚäúëõćÈÖ¬óÈ ą ÿßøćîÂóäßòÓÚóÂóäØČóÈóÚ âöÂóäĀÛ¬ÈÜòÚÅèóâÅõÕĂÚÂóäØČóÈóÚ âöÂóä
ÜäòÛÖòèĂìÿÃóÂòÛëõćÈĀèÕæîâ âöÂóäØù¬âÿØØäòßãóÂäÿßøćîÂóäæÈØùÚĂìÛùÅæóÂäØùÂäñÕòÛÿÂõÕÂóä
ÿäöãÚäú ÖæîÕÉÚëäóÈÅ¬óÚõãâÿÂöćãèÂòÛÂóäëäóÈÚèòÖÂääâĀæñØÕæîÈØČóëõćÈĂìâ¬ ą ÉÚÂæóãÿÜĆÚ
èòÓÚÙääâÃîÈîÈÅ°Âóä 
 ÿâøćîßõÉóäÔóÅèóâìâóãÃîÈîÈÅ°ÂóäĀì¬ÈÂóäÿäöãÚäúÕòÈÂæ¬óè ÉñÿìĆÚăÕè¬óÉùÕÿÚÚÃîÈ
îÈÅ°ÂóäĀì¬ÈÂóäÿäöãÚäúâö ƙ ÜäñÂóäÅøî 

1. ÂóäßòÓÚóÅèóâëóâóä×ĀæñéòÂãáóßÃîÈÅÚĂÚîÈÅ°Âóä 
2. ÅèóâÖ¬îÿÚøćîÈÃîÈÂóäßòÓÚó 
3. ÿÜóìâóãÃîÈÂóäßòÓÚóĂÚáóßäèâØòĈÈîÈÅ°Âóä 

 É÷Èëóâóä×ëäùÜăÕè¬ó îÈÅ°ÂóäĀì¬ÈÂóäÿäöãÚäú (Learning Organization) ÿÜĆÚîÈÅ°ÂóäØöćăÕ
ßòÓÚóÅèóâëóâóä×ĂÚÂóäÿäöãÚäú ÜäòÛÖòè ĀæñÂóäÿÜæöćãÚĀÜæÈÃîÈîÈÅ°Âóäîã¬óÈÖ¬îÿÚøćîÈ ßÚòÂÈóÚ
ĂÚîÈÅ°ÂóäĀì¬ÈÂóäÿäöãÚäúÉñÉòÕÂóäÂòÛîÈÅ°ÅèóâäúÖ¬óÈ ą ÕèãÂóäé÷ÂêóĀæñÂóä×¬óãØîÕÅèóâäúĂìâ¬ 
ą ĂìÂòÛÝúîøćÚîã¬óÈÖ¬îÿÚøćîÈÖæîÕÉÚÿÖĆâĂÉØöćÉñÜäñãùÂÖ°Åèóâäúÿìæ¬óÚòĈÚăÜĂËÂòÛÂóäÖòÕëõÚĂÉĀæñ
ÂóäÜÐõÛòÖõÈóÚ 
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èõÚòã ƛ ÜäñÂóäÃîÈîÈÅ°ÂóäĀì¬ÈÂóäÿäöãÚäú 
 ÜöÿÖîä° ÿÌĆÚÂö 1  (Peter Senge)  ÉóÂë×óÛòÚ M I T Sloan School of Management ăÕÿÃöãÚ
ìÚòÈëøîÿäøćîÈ T́he Fifth Discipline : The Art and The Leaning Organizationµ ìäøîèõÚòã ƛ ÜäñÂóä 
Peter Senge âöÅèóâÿìĆÚè¬óîÈÅ°ÂóäĀì¬ÈÂóäÿäöãÚäúÖîÈâöÂóäßòÓÚóîã¬óÈÖ¬îÿÚøćîÈ ÿßøćîëäóÈÃöÕ
Åèóâëóâóä×ÃîÈîÈÅ°Âóä ÛùÅÅæØùÂäñÕòÛÃîÈîÈÅ°Âóäëóâóä×ÿäöãÚäúĀæñßòÓÚóÖÚÿîÈ Āæñâöë¬èÚ
ĂÚÂóäÿëäõâëäóÈÜäñëõØÙõáóßÃîÈîÈÅ°ÂóäāÕãë¬èÚäèâ Ì÷ćÈÛùÅÅæÉČóÿÜĆÚÖîÈâöèõÚòã  (Discipline)  
ÿßøćîßòÓÚóØòÂêñìäøîÅèóâëóâóä×ÃîÈÖÚ āÕãèõÚòãØòĈÈ ƛ ÜäñÂóäÃîÈîÈÅ°ÂóäĀì¬ÈÂóäÿäöãÚäúÉñ
ÜäñÂîÛÕèã 
 Ɨ. ÛùÅÅæØöćäîÛäú  (Personal Mastery) ìâóã×÷È ÂóäÿäöãÚäúÃîÈÛùÅÅæÉñÿÜĆÚÉùÕÿäõćâÖÚ 
ÛùÅÅæìäøîëâóËõÂÃîÈîÈÅ°ÂóäÿÜĆÚäóÂÑóÚÃîÈîÈÅ°ÂóäĀì¬ÈÂóäÿäöãÚäú ëâóËõÂÃîÈîÈÅ°ÂóäØöćÿÜĆÚ
îÈÅ°ÂóäĀì¬ÈÂóäÿäöãÚäúÚòĈÚÉñâöæòÂêÔñëÚĂÉĀæñĂÞ¬ìóØöćÉñÿäöãÚäúëõćÈĂìâ¬ ą îãú¬ÿëâî âöÅèóâ
Üäóä×ÚóØöćÉñÿäöãÚäúÿßøćîÿßõćâéòÂãáóßÃîÈÖÚ âù¬Èëú¬ÉùÕâù¬ÈìâóãĀæñÅèóâëČóÿäĆÉØöćăÕÂČóìÚÕăè 
 Ƙ. äúÜĀÛÛÅèóâÅõÕ (Mental Models) ìâóã×÷È ĀÛÛĀÝÚØóÈÅèóâÅõÕ ÅèóâÿËøćî ØòéÚÅÖõ 
ÉóÂÂóäëòćÈëâÜäñëÛÂóäÔ° ÂæóãÿÜĆÚÂäîÛÅèóâÅõÕØöćØČóĂìÛùÅÅæÚòĈÚ ą âöÅèóâëóâóä×ĂÚÂóäØČó
ÅèóâÿÃóĂÉ èõÚõÉÊòã ÖòÕëõÚĂÉĂÚÿäøćîÈÖ¬óÈ ą ăÕîã¬óÈÿìâóñëâ ÚîÂÉóÂÚòĈÚ äúÜĀÛÛÅèóâÅõÕãòÈÿÜĆÚ
ĀÚèÅõÕÿÂöćãèÂòÛÅèóâÿËøćîâòćÚĂÚÖÚÿîÈ ĂÚÿßøćîÚä¬èâÈóÚ ìäøîĂÚîÈÅ°Âóä ÿÜĆÚØòéÚÅÖõÃîÈĀÖ¬æñÅÚ
Ì÷ćÈăâ¬ÿìâøîÚÂòÚ äúÜĀÛÛèõÙöÅõÕØöćâöëÖõ ëóâóä×ĀãÂĀãñ ĀæñØČóÅèóâÿÃóĂÉĂÚëõćÈØöćÿÂõÕÃ÷ĈÚăÕÂäñÉ¬óÈ
ËòÕÉñëóâóä×ØČóĂìÖòÕëõÚĂÉăÕîã¬óÈ×úÂÖîÈ ìäøîâöèõÙöÂóäÖîÛëÚîÈÅèóâÿÜæöćãÚĀÜæÈăÕîã¬óÈ
ÿìâóñëâ  
 ƙ. ÂóäâöèõëòãØòéÚ°ä¬èâ  (Shared Vision) ìâóã×÷È ÂóäëäóÈØòéÚÅÖõä¬èâÃîÈ   
ÅÚĂÚîÈÅ°Âóä Ăìëóâóä×âîÈÿìĆÚáóßĀæñâöÅèóâÖîÈÂóäØöćÉñâù¬ÈăÜĂÚØõéØóÈÿÕöãèÂòÚ ÿÜĆÚÂóä
âîÈäñÕòÛÅèóââù¬ÈìèòÈè¬óëõćÈØöćÜäóä×ÚóÅøîîñăä îãóÂÿÜĆÚîã¬óÈăäĂÚîÚóÅÖØöćâöÿÜóìâóãÿÜĆÚÉäõÈ
ăÕ Ì÷ćÈØùÂÅÚĂÚîÈÅ°ÂóäÖîÈâöë¬èÚä¬èâÂòÚäòÛÝõÕËîÛ âù¬ÈâòćÚË¬èãÂòÚÝæòÂÕòÚ ëäóÈëääÅ°ĂìÿÜĆÚÉäõÈ
ÖóâØöćÖòĈÈÜÔõÙóÚăèä¬èâÂòÚ ÕòÈÚòĈÚÂóäëäóÈèõëòãØòéÚ°ä¬èâÂòÚÃîÈÅÚĂÚîÈÅ°ÂóäØČóĂìâù¬ÈăÜĂÚ
ØõéØóÈÿÕöãèÂòÚ 
        ƚ. ÂóäÿäöãÚäúÿÜĆÚØöâ  (Team Learning) ìâóã×÷È ÂóäÿäöãÚäúä¬èâÂòÚÃîÈëâóËõÂāÕãîóéòã
ÅèóâäúĀæñÅèóâÅõÕÃîÈëâóËõÂĂÚÂæù¬ââóĀæÂÿÜæöćãÚÅèóâÅõÕÿìĆÚ ×¬óãØîÕÅèóâäú Āæñ
ÜäñëÛÂóäÔ°ÂòÚîã¬óÈëâČćóÿëâî ÿßøćîßòÓÚóÅèóâäúĀæñÅèóâëóâóä×ÃîÈØöâĂìÿÂõÕÃ÷ĈÚ Ì÷ćÈÉñÿÂõÕÃ÷ĈÚ
ăÕÂĆÖ¬îÿâøćîâöÂóääèâßæòÈÂòÚÃîÈëâóËõÂĂÚØöâĂìăÕâöāîÂóëÿäöãÚäúëõćÈÖ¬óÈ ą ä¬èâÂòÚ 

                                                           
1 Senge, P. The Fifth Discipline : The Art and the Learning Organization, London : Century Business, 1993, pp. 139 · 269. 
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 ƛ. ÂóäÅõÕÿËõÈäñÛÛ  (Systems Thinking) ÿÜĆÚÂóäÅõÕ×÷ÈÅèóâÿÂöćãèāãÈÃîÈë¬èÚÖ¬óÈ ą ĂÚ
äñÛÛ äúäñÛÛĂìÎ¬ äñÛÛã¬îã ÅõÕØòĈÈäñÛÛ ÂóäÅõÕîã¬óÈÿÜĆÚäñÛÛ ØČóĂìëóâóä×ÿËøćîâāãÈèÈÉäÖ¬óÈ 
ą áóãĂÚäñÛÛ âîÈÿìĆÚáóßÅèóâëòâßòÚÙ°ÃîÈäñÛÛāÕãäèâ (Total System) ăÕîã¬óÈÿÃóĂÉĀæè
ëóâóä×âîÈÿìĆÚäñÛÛã¬îã (Subsystem) ØöćÉñÚČóăÜèóÈĀÝÚĀæñÕČóÿÚõÚÂóäë¬èÚã¬îãÚòĈÚ ą ĂìëČóÿäĆÉ
Øöæñë¬èÚ 
 îóÉëäùÜăÕè¬ó îÈÅ°ÂäØöćÉñÿÜĆÚîÈÅ°ÂóäĀì¬ÈÂóäÿäöãÚäúÚòĈÚÖîÈÜäñÂîÛăÜÕèã ƙ ë¬èÚ Åøî 
èõÚòãĀì¬ÈÂóäÿäöãÚäúäñÕòÛîÈÅ°Âóä äñÕòÛØöâ ĀæñäñÕòÛÛùÅÅæ ĀÖ¬ëóâë¬èÚÚöĈÉñÿÂõÕăÕÉñÖîÈÿÂõÕèõÚòã
ÃîÈÝúÚČóĀæñèõÚòãÃîÈÂóäÿäöãÚäúÂ¬îÚ āÕãèõÚòãäñÕòÛÛùÅÅæ (Individual Discipline) ăÕĀÂ¬ ÂóäÅõÕÿËõÈ
äñÛÛ ÛùÅÅæØöćäîÛäú ĀæñäúÜĀÛÛÅèóâÅõÕ èõÚòãäñÕòÛØöâ (Team Discipline) ăÕĀÂ¬ ÂóäâöèõëòãØòéÚ°
ä¬èâ ÂóäÿäöãÚäúÃîÈØöâ ĀæñèõÚòãäñÕòÛîÈÅ°Âóä (Organization Discipline) ÂĆÅøî îÈÅ°ÂóäĀì¬ÈÂóä
ÿäöãÚäúÚòćÚÿîÈ 
 ÚîÂÉóÂÚöĈ Peter Senge Âæ¬óèè¬óÅèóâëČóÿäĆÉÃîÈîÈÅ°ÂóäĀì¬ÈîÚóÅÖÚòĈÚÿÂõÕÉóÂÂóäØöć
îÈÅ°Âóäëóâóä×ÉúÈĂÉßÚòÂÈóÚØùÂäñÕòÛĂìÿäöãÚäúÂóäßòÓÚóÖÚÿîÈ âöØòÂêñĂÚÂóäÜÐõÛòÖõÈóÚ Āæñâö
ÅèóâäúĀæñÜäñëÛÂóäÔ° ÝúÛäõìóääñÕòÛëúÈÖîÈëÚòÛëÚùÚĀæñë¬Èÿëäõâ āÕãØČóìÚóØöćë¬ÈÿëäõâĂìÿÂõÕ
ÂóäÿäöãÚäúîã¬óÈÖ¬îÿÚøćîÈ 
æòÂêÔñÃîÈîÈÅ°ÂóäĀì¬ÈÂóäÿäöãÚäú 
 Stephen P. Robbins Āæñ Mary Coulter ăÕÂæ¬óè×÷ÈæòÂêÔñØöćëČóÅòÎÃîÈîÈÅ°ÂóäĀì¬ÈÂóä
ÿäöãÚäúè¬óÿÜĆÚîÈÅ°ÂóäØöćâöäúÜĀÛÛĀæñîÈÅ°ÜäñÂîÛÕòÈÖ¬îăÜÚöĈ 

1. äúÜĀÛÛÃîÈîÈÅ°Âóä (Organization Design)  âöæòÂêÔñăäßäâĀÕÚ (Boundary less) 
ÂóäØČóÈóÚÿÜĆÚØöâ (Team) 
 Ƙ. ÂóäÉòÕÂóäÃîâúæ (Information Sharing)  ßÚòÂÈóÚâöÂóäĂËÃîâúæä¬èâÂòÚîã¬óÈîõëäñ 
(Open) ØòÚÿèæó (Timely) ĀæñĀâ¬ÚãČó (Accurate) 
 3. ÛØÛóØÝúÚČó (Leadership) ÝúÚČóâöÛØÛóØĂÚÂóäë¬ÈÿëäõâÂóäëäóÈèõëòãØòéÚ° ä¬èâ 
(Shared Vision) ĀæñÝæòÂÕòÚĂìÿÂõÕÛääãóÂóéĀì¬ÈÂóää¬èââøî (Collaboration) ĂìÿÂõÕÃ÷ĈÚ 
 ƚ. èòÓÚÙääâîÈÅ°Âóä (Organization Culture) âöÅèóâëòâßòÚÙ°ØöćĂÂæËõÕ (Strong 
Mutual Relationship) ëČóÚ÷ÂÃîÈÅèóâÿÜĆÚÂæù¬â (Sense of Community) ÅèóâÿîóĂÉĂë¬ (Caring) 
ĀæñÅèóâăèèóÈĂÉ (Trust) 
  ÉñÿìĆÚăÕè¬ó ÂóäØöćÉñÜäòÛÿÜæöćãÚîÈÅ°Âóäëú¬ÅèóâÿÜĆÚîÈÅ°ÂóäĀì¬ÈÂóäÿäöãÚäú  (Learning 
Organization)  ÚòĈÚ ÉñÖîÈÅČóÚ÷È×÷ÈÿÜóìâóãĀæñáóäñìÚóØöćÃîÈîÈÅ°ÂóäÿÜĆÚìæòÂèõÿÅäóñì°ìó
ÜòÎìóØöćĀØÉäõÈÃîÈîÈÅ°Âóä ÂóäèõÿÅäóñì°ÜòÎìóĀæñÂóäĀÂăÃÜòÎìóÉñÖîÈßõÉóäÔó×÷ÈÜòÉÉòãÃîÈ
ĀÖ¬æñîÈÅ°Âóä ìæòÂèõÙöÂóäØöćĂËăÕÝæÕöĂÚîÈÅ°ÂóäìÚ÷ćÈîóÉÉñĂËăâ¬ăÕÝæĂÚîöÂîÈÅ°ÂóäìÚ÷ćÈÂĆÿÜĆÚăÕ 
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 ÅèóâìâóãÂóäÉòÕÂóäÅèóâäú   
 ßÉÚóÚùÂäâÊÛòÛäóËÛòÔÒõÖãë×óÚ ĂìÅèóâìâóãÅČóè¬óÅèóâäú Åøî ëõćÈØöćëòćÈëââóÉóÂ
Âóäé÷Âêó ÿæ¬óÿäöãÚ ÂóäÅÚÅèóìäøîÜäñëÛÂóäÔ° äèâØòĈÈÅèóâëóâóä×ÿËõÈÜÐõÛòÖõĀæñØòÂêñÅèóâ
ÿÃóĂÉ ìäøîëóäëÚÿØéØöćăÕäòÛâóÉóÂÜäñëÛÂóäÔ° ëõćÈØöćăÕäòÛâóÉóÂÜäñëÛÂóäÔ° ëõćÈØöćăÕäòÛâó
ÉóÂÂóäăÕãõÚ ăÕàòÈ ÂóäÅõÕìäøîÂóäÜÐõÛòÖõîÈÅ°èõËóĂÚĀÖ¬æñëóÃó 
 ÂóäÉòÕÂóäÅèóâäú  (Knowledge Management : KM)  Åøî ÂóääèÛäèâîÈÅ°ÅèóâäúØöćâöîãú¬
Ì÷ćÈÂäñÉòÕÂäñÉóãîãú¬ĂÚÖòèÛùÅÅæìäøîÿîÂëóäâóßòÓÚóĀæñÉòÕÿÂĆÛîã¬óÈÿÜĆÚäñÛÛ ÿßøćîĂìØùÂÅÚĂÚ
îÈÅ°Âóäëóâóä×ÿÃó×÷ÈÅèóâäúĀæñßòÓÚóÖÚÿîÈĂìÿÜĆÚÝúäú ÚČóÅèóâäúØöćăÕăÜÜäñãùÂÖ°ĂËĂÚÂóä
ÜÐõÛòÖõÈóÚĂìÿÂõÕÜäñëõØÙõáóßĀæñÜäñëõØÙõÝæ 
äúÜĀÛÛÃîÈÅèóâäú  âö Ƙ ÜäñÿáØ Åøî 
 Ɨ. ÅèóâäúØöćËòÕĀÉÈ  (Explicit Knowledge)  ÿÜĆÚÅèóâäúØöćëóâóä×äèÛäèâ×¬óãØîÕăÕ âö
ÅèóâËòÕÿÉÚ ÿÜĆÚäúÜÙääâ ÿË¬Ú ÅèóâäúØöćăÕÉóÂâöÂóäÛòÚØ÷ÂÿÜĆÚæóãæòÂêÔ°îòÂêä ÅèóâäúÉóÂØåêÏö 
ÖČóäó Åú¬âøîÖ¬óÈą  ÖæîÕÉÚÿîÂëóä ÂÏäñÿÛöãÛ èõÙöÂóäÜÐõÛòÖõÈóÚ ÿÜĆÚÖÚ 
 Ƙ. ÅèóâäúØöćÞòÈîãú¬ĂÚÖòèÅÚ  (Tacit Knowledge)  ÿÜĆÚÅèóâäúØöćîãú¬ĂÚÖòèÅÚâöÅèóâÿÜĆÚ
ÚóâÙääâ ăâ¬ëóâóä××¬óãØîÕîîÂâóÿÜĆÚÅČóßúÕìäøîæóãæòÂêÔ°îòÂêäăÕāÕãÈ¬óã ÿË¬Ú ÅèóâäúØöćÿÂõÕ
ÉóÂÂóäÞ÷ÂÞÚÂóäÜÐõÛòÖõÈóÚÉÚÿÂõÕØòÂêñĀæñÂæóãÿÜĆÚÅèóâËČóÚóÎìäøîÿËöćãèËóÎ ×øîÿÜĆÚ
ÜäñëÛÂóäÔ°ÖõÕÖòèÃîÈĀÖ¬æñÛùÅÅæ ÅèóâäúØöćÿÂõÕÉóÂßäëèääÅ° ÜÐõáóÔăìèßäõÛ  ÿÜĆÚÖÚ 
 Ú.ß.èõÉóäÔ° ßóÚõË Ɨ2 ăÕĂìÅèóâìâóãÃîÈÅČóè¬ó ́ÂóäÉòÕÂóäÅèóâäúµ ăè ëČóìäòÛÚòÂ
ÜÐõÛòÖõ ÂóäÉòÕÂóäÅèóâäú Åøî ÿÅäøćîÈâøîÿßøćîÂóäÛääæùÿÜóìâóãîã¬óÈÚîã ƚ ÜäñÂóä ăÜßäîâ ą ÂòÚ 
ăÕĀÂ¬ 
 1. ÛääæùÿÜóìâóãÃîÈÈóÚ 
 Ƙ. ÛääæùÿÜóìâóãÂóäßòÓÚóÅÚ 
 ƙ. ÛääæùÿÜóìâóãÂóäßòÓÚóîÈÅ°Âóä ĀæñăÜÿÜĆÚîÈÅ°ÂóäÂóäÿäöãÚäú Āæñ 
 ƚ. ÛääæùÅèóâÿÜĆÚËùâËÚ ÿÜĆÚìâú¬ÅÔñ ÅèóâÿîøĈîîóØääñìè¬óÈÂòÚĂÚØöćØČóÈóÚ 
 ëČóìäòÛÂóäÉòÕÂóäÅèóâäúÿÜĆÚÂóäÕČóÿÚõÚÂóäîã¬óÈÚîã Ɯ ÜäñÂóäÖ¬îÅèóâäú ăÕĀÂ¬ 
 Ɨ. ÂóäÂČóìÚÕÅèóâäúìæòÂØöćÉČóÿÜĆÚìäøîëČóÅòÎÖ¬îÈóÚìäøîÂõÉÂääâÃîÈÂæù¬âîÈÅ°Âóä 
 Ƙ. ÂóäÿëóñìóÅèóâäúØöćÖîÈÂóä 
 ƙ. ÂóäÜäòÛÜäùÈÕòÕĀÜæÈìäøîëäóÈÅèóâäúÛóÈë¬èÚĂìÿìâóñÖ¬îÂóäĂËÈóÚÃîÈÖÚ 
 ƚ. ÜäñãùÂÖ°ĂËÅèóâäúĂÚÂõÉÂóäÃîÈÖÚ 

                                                           
1èõÉóäÔ° ßóÚõË, ẤóäÉòÕÂóäÅèóâäú ÊÛòÛÚòÂÜÐõÛòÖõµ, ë×óÛòÚë¬ÈÿëäõâÂóäÉòÕÂóäÅèóâäúÿßøćîëòÈÅâ (ëÅë.), ÂäùÈÿØß, ƘƛƛƗ.  
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 ƛ. ÂóäÚČóÜäñëÛÂóäÔ°ÉóÂÂóäØČóÈóÚ ĀæñÂóäÜäñãùÂÖ°ĂËÅèóâäúâóĀæÂÿÜæöćãÚÿäöãÚäú 
ĀæñëÂòÕ ́ÃùâÅèóâäúµ îîÂâóÛòÚØ÷Âăè 
 Ɯ. ÂóäÉÕÛòÚØ÷Â Ã́ùâÅèóâäúµ Āæñ Ā́Â¬ÚÅèóâäúµ ëČóìäòÛăèĂËÈóÚ ĀæñÜäòÛÜäùÈÿÜĆÚËùÕ
ÅèóâäúØöćÅäÛ×èÚ æù¬âæ÷ÂĀæñÿËøćîâāãÈâóÂÃ÷ĈÚ ÿìâóñÖ¬îÂóäĂËÈóÚâóÂãõćÈÃ÷ĈÚ 
 ÂóäÉòÕÂóäÅèóâäúØöć×úÂÖîÈÉñÖîÈÿäõćâØöćÈóÚìäøîÿÜóìâóãÃîÈÈóÚ ÿÜóìâóãÃîÈÈóÚØöć
ëČóÅòÎ Åøî ÂóäÛääæùÝæëòâåØÙõċĂÚÂóäÕČóÿÚõÚÂóäÖóâØöćÂČóìÚÕăèØöćÿäöãÂè¬ó Operation Effectiveness  
ĀæñÚõãâÝæëòâåØÙõċîîÂÿÜĆÚ ƚ ë¬èÚÅøî 
 Ɨ. ÂóäëÚîÈÖîÛ  (Responsiveness)  Ì÷ćÈäèâØòĈÈÂóäëÚîÈÖîÛÅèóâÖîÈÂóäÃîÈæúÂÅó 
ëÚîÈÖîÛÅèóâÖîÈÂóäÃîÈÿÉóÃîÈÂõÉÂóäìäøîÝú×øîìùÚ ëÚîÈÖîÛÅèóâÖîÈÂóäÃîÈßÚòÂÈóÚ 
 Ƙ. ÂóäâöÚèòÖÂääâ  (Innovation)  ØòĈÈØöćÿÜĆÚÚèòÖÂääâĂÚÂóäØČóÈóÚĀæñÚèòÖÂääâÕóÚ
ÝæõÖáòÔÒ°ìäøîÛäõÂóä 
 ƙ. ÃöÕÅèóâëóâóä×  (Competency)  ÃîÈîÈÅ°ÂóäĀæñÃîÈÛùÅæóÂäØöćßòÓÚóÃ÷ĈÚ Ì÷ćÈ
ëñØîÚëáóßÂóäÿäöãÚäúÃîÈîÈÅ°Âóä Āæñ 
 ƚ. ÜäñëõØÙõáóß  (Efficiency)  Ì÷ćÈìâóã×÷ÈëòÕë¬èÚäñìè¬óÈÝææòßÙ°ÂòÛÖÚØùÚØöćæÈăÜ Âóä
ØČóÈóÚØöćâöÜäñëõØÙõáóßëúÈ ìâóã×÷ÈÂóäØČóÈóÚØöćæÈØùÚæÈĀäÈÚîã ĀÖ¬ăÕÝæÈóÚâóÂ ìäøî
ÅùÔáóßëúÈ 
 îÈÅ°ÜäñÂîÛëČóÅòÎÃîÈÂóäÉòÕÂóäÅèóâäú 
 Ɨ. ǺÚµ  ÿÜĆÚîÈÅ°ÜäñÂîÛØöćëČóÅòÎØöćëùÕ ÿßäóñÿÜĆÚĀìæ¬ÈÅèóâäúĀæñÿÜĆÚÝúÚČóÅèóâäúăÜ
ĂËĂìÿÂõÕÜäñāãËÚ° 
 Ƙ. ÿ́ØÅāÚāæãöµ  ÿÜĆÚÿÅäøćîÈâøîÿßøćîĂìÅÚëóâóä×ÅÚìó ÉòÕÿÂĆÛ ĀæÂÿÜæöćãÚ äèâØòĈÈÚČó
ÅèóâäúăÜĂËîã¬óÈÈ¬óã ĀæñäèÕÿäĆèÃ÷ĈÚ 
 ƙ. ẤäñÛèÚÂóäÅèóâäúµ  ÿÜĆÚÂóäÛäõìóäÉòÕÂóäÿßøćîÚČóÅèóâäúÉóÂĀìæ¬ÈÅèóâäúăÜĂì
ÝúĂË ÿßøćîØČóĂìÿÂõÕÂóäÜäòÛÜäùÈĀæñÚèòÖÂääâ 
 îÈÅ°ÜäñÂîÛØòĈÈ ƙ ë¬èÚÚöĈ ÉñÖîÈÿËøćîâāãÈĀæñÛúäÔóÂóäîã¬óÈëâÕùæ 
ÂäñÛèÚÂóäÉòÕÂóäÅèóâäú  (Knowledge Management Process) 
 ÂäñÛèÚÂóäÉòÕÂóäÅèóâäú (Knowledge Management Process) ÿÜĆÚÂäñÛèÚ ÂóäØöćÉñ
Ë¬èãĂìÿÂõÕßòÓÚóÂóäÃîÈÅèóâäúØöćÉñÿÂõÕÃ÷ĈÚáóãĂÚîÈÅ°Âóä ÃòĈÚÖîÚìæòÂÃîÈÂäñÛèÚÂóäÉòÕÂóä
Åèóâäú âö Ɲ ÃòĈÚÖîÚ ÕòÈÚöĈ 
 Ɨ. ÂóäÛ¬ÈËöĈÅèóâäú  (Knowledge Identification)  ÿÜĆÚÂóäßõÉóäÔóè¬óÜòÉÉùÛòÚîÈÅ°Âóäâö
ÅèóâäúîñăäÛóÈ îãú¬ĂÚäúÜĀÛÛĂÕ Āæñîãú¬ØöćĂÅä 
 Ƙ. ÂóäëäóÈĀæñĀëèÈìóÅèóâäú  (Creation and Acquisition)  ÿÜĆÚÂóäëäóÈ ĀëèÈìó 
ĀæñäèÛäèâÅèóâäúØòĈÈáóãĂÚ/áóãÚîÂ äòÂêóÅèóâäúÿÂ¬ó ÂČóÉòÕÅèóâäúØöćĂËăâ¬ăÕĀæèîîÂăÜ 
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 ƙ. ÂóäÉòÕÅèóâäúĂìÿÜĆÚäñÛÛ  (Knowledge Organization)  ÿÜĆÚÂóäÂČóìÚÕāÅäÈëäóÈ
Åèóâäú ĀÛ¬ÈËÚõÕ ÜäñÿáØ ìâèÕìâú¬ ÿßøćîĂìëøÛÅÚ ÿäöãÂÅøÚ ĀæñĂËÈóÚăÕÈ¬óã 
 ƚ. ÂóäÜäñâèæĀæñÂæòćÚÂäîÈÅèóâäú  (Knowledge Codification and Refine-ment)  ÿÜĆÚ
ÂóäÜäòÛÜäùÈäúÜĀÛÛÿîÂëóäĂìÿÜĆÚâóÖäÑóÚ ÜäòÛÜäùÈÿÚøĈîìó áóêó Ăì×úÂÖîÈÅäÛ×èÚ 
 ƛ. ÂóäÿÃó×÷ÈÅèóâäú  (Knowledge Access)  ÿÜĆÚÂóäØČóĂìÝúĂËÅèóâäúÿÃó×÷ÈÅèóâäúØöć
ÖîÈÂóäăÕÈ¬óãĀæñëñÕèÂ ÿË¬Ú äñÛÛÿØÅāÚāæãöëóäëÚÿØé (IT)  Web board Internet  ÿÜĆÚÖÚ 
 Ɯ. ÂóäĀÛ¬ÈÜòÚĀæÂÿÜæöćãÚÅèóâäú  (Knowledge Sharing)  ØČóăÕìæóãèõÙö āÕãÂäÔöÿÜĆÚ  
Explicit Knowledge îóÉÉòÕØČóÿÜĆÚÿîÂëóä ÑóÚÅèóâäú ÿØÅāÚāæãöëóäëÚÿØé ìäøîÂäÔöÿÜĆÚ  Tacit 
Knowledge  îóÉÉòÕØČóÿÜĆÚäñÛÛØöâÃóâëóãÈóÚ ÂõÉÂääâÅùÔáóßĀæñÚèòÖÂääâËùâËÚĀì¬ÈÂóä
ÿäöãÚäú äñÛÛßöćÿæöĈãÈ ÂóäãøâÖòè ÂóäëòÛÿÜæöćãÚÈóÚ ÿèØöĀæÂ ÿÜæöćãÚÅèóâäú ÿÜĆÚÖÚ 
 Ɲ. ÂóäÿäöãÚäú  (Learning)  èòÖ×ùÜäñëÈÅ°ØöćëČóÅòÎØöćëùÕĂÚÂóäÉòÕÂóäÅèóâäú Åøî ÂóäÿäöãÚäú
ÃîÈÛùÅæóÂäĀæñÚČóÅèóâäúÚòĈÚăÜĂËÜäñāãËÚ°ĂÚÂóäÖòÕëõÚĂÉĀÂăÃÜòÎìóĀæñÜäòÛÜäùÈîÈÅ°Âóä 
 
 ÂóäÛ¬ÈËöĈÅèóâäú  

® 
 ÂóäëäóÈĀæñĀëèÈìóÅèóâäú  

® 
 ÂóäÉòÕÅèóâäúĂìÿÜĆÚäñÛÛ  

® 
 ÂóäÜäñâèæÝæĀæñÂæòćÚÂäîÈÅèóâäú  

® 
 ÂóäÿÃó×÷ÈÅèóâäú  

® 
 ÂóäĀÛ¬ÈÜòÚĀæñĀæÂÿÜæöćãÚÅèóâäú  

® 
 ÂóäÿäöãÚäú  

 
áóßĀëÕÈ  ÂäñÛèÚÂóäÉòÕÂóäÅèóâäú 

 
 ÂóäÿäöãÚäúÃîÈÛùÅæóÂäÉñØČóĂìÿÂõÕÅèóâäúĂìâ¬ ą Ã÷ĈÚ Ì÷ćÈÉñăÜÿßõćâßúÚîÈÅ°ÅèóâäúÃîÈ
îÈÅ°ÂóäØöćâöîãú¬ĀæèĂìâóÂÃ÷ĈÚÿäøćîã ą ĀæñÅèóâäúÚöĈÂĆÉñ×úÂÚČóăÜĂËÿßøćîëäóÈÅèóâäúĂìâ¬ ą îöÂÿÜĆÚ
èÈÉäØöćăâ¬âöØöćëõĈÚëùÕ ØöćÿäöãÂè¬óèÈÉäÂóäÿäöãÚäú 
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 Ì÷ćÈèÈÉäÅèóâäú ÿäõćâÉóÂîÈÅ°Åèóâäú ĀæèÚČóăÜëú¬ÂóäÚČóÅèóâäúăÜĂË ÿâøćîÚČóÅèóâäúăÜĂË
ĀæèÂĆÉñØČóĂìÿÂõÕÂóäÿäöãÚäúĀæñÜäñëÛÂóäÔ°Ăìâ¬ ą Ì÷ćÈÉñìâùÚÿèöãÚÂæòÛăÜÿÜĆÚîÈÅ°ÅèóâäúîöÂ
ÅäòĈÈìÚ÷ćÈ 
 
 
  îÈÅ°Åèóâäú  

 
 

 
 

 ÂóäÚČóÅèóâäúăÜĂË  ÿÂõÕÂóäÿäöãÚäúÜäñëÛÂóäĂìâ¬ą 
 

 
áóßĀëÕÈèÈÉäÂóäÿäöãÚäú 

 
ÝæÃîÈÂóäÉòÕÂóäÅèóâäú 
 ÝæÂóäÉòÕÂóäÅèóâäú  âöÕòÈÚöĈ 
 1. ÝæëòâåØÙõċÃîÈÈóÚÕöÃ÷ĈÚ ìäøîăÕÚèòÖÂääâĂìâ¬ 
 Ƙ. ÛùÅæóÂäÿÂõÕßòÓÚóÂóäÿäöãÚäú ÿÂõÕËùâËÚÂóäÿäöãÚäú 
 ƙ. ÅèóâäúÃîÈÛùÅÅæĀæñîÈÅ°ÂóäâöÂóäÉòÕäñÛÛĀæñëòćÈëâăèßäîâØöćÉñÚČóăÜĂË
ÜäñāãËÚ° 
 ƚ. îÈÅ°ÂóäâöÂóäßòÓÚóÿÜĆÚîÈÅ°ÂóäĀì¬ÈÂóäÿäöãÚäú âöÅèóâÿÃâĀÃĆÈ ëóâóä×ĀÃ¬ÈÃòÚÂòÛ
îÈÅ°ÂóäîøćÚăÕ 
 ÉóÂÂóäé÷ÂêóÃîÈÚòÂèõËóÂóäßÛè¬óîÈÅ°ÂóäìæóãĀì¬ÈâöÜòÎìóĀæñîùÜëääÅÃîÈÂóä
ÉòÕÂóäÅèóâäúîãú¬ÿëâî ÜòÎìóĀæñîùÜëääÅ°ØöćßÛ ÿË¬Ú ÛùÅÅæăâ¬ÿìĆÚÜäñāãËÚ°āÕãÖäÈØöćÉñÿÂõÕÂòÛ
ÖòèÿîÈ ÛùÅÅæÚČóÅèóâäúØöćăÕÉóÂÂóäĀæÂÿÜæöćãÚăÜĂËĂÚÂóäÜÐõÛòÖõÈóÚăÕÚîã ÃóÕÅèóâÖ¬îÿÚøćîÈĂÚ
Åèóââù¬ÈâòćÚØöćÉñØČóĂìÂóäëÚòÛëÚùÚÿÃóâóâöë¬èÚä¬èâĂÚÂõÉÂääâìäøîāÅäÈÂóäØòĈÈĂÚäñÕòÛÝúÛäõìóä
ĀæñÝúÜÐõÛòÖõÈóÚ ÃóÕÂóäâöë¬èÚä¬èâÃîÈÛùÅÅæĂÚîÈÅ°Âóä ÅèóâĀÖÂÖ¬óÈÃîÈÛùÅÅæĂÚîÈÅ°Âóä ÿÜĆÚ
ÖÚ 
 
 
 




